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	Evaluation
Respond to each question 

	
Section 1 – Usability


	Question 1a - How quickly and easily does the website load? 


	Answer: 
The loading of High Field Website is smooth with minimal delay. Navigation buttons and other main page elements come in quickly: images, main page text content, etc. It seems well optimized because responsive design is adaptive to sizes of different screens. According to research, "47% of consumers expect websites to load in two seconds or less" (SuperOffice, 2024), and certainly, The High Field does so, fostering a good first impression in new customers.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: There are quite a number of sub pages on the High Field website arranged under a clear category headings such as ‘The Good Stuff’, ‘What’s On’, ‘Stay With Us’ and ‘Who We Are’, etc. The hamburger menu icon on mobile devices can also be used to navigate through the hierarchical dropdown menu system. The organization of this structure follows best practices as "website navigation that’s logically organized helps users to find information quickly and efficiently" (Custify, 2025).


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make bookings via The High Field website. Throughout the site there always are prominent "Book a a Table" and "Book a Room" buttons in the header, footer and also in content areas, making it easy to book from any page. Beyond your brand mentioned in May 2024 survey that 78% of the consumers prefer making the restaurant reservations online rather than calling and that’s why such functionality is must for today’s hospitality business.


	Question 1d - What improvements could be made to the usability of the website?

	Answer: Breadcrumb navigation on the website could improve usability as it will help users to track their current location in the site hierarchy. The something you could add would be search function that makes visitors search certain information quickly. The mobile menu could use some improvement in regards to touch navigation. Among other things, as mentioned by Hotjar (2024), breadcrumbs and search functionality can cut bounce rates by as much as 18% by assisting visitors to quickly find what they are looking for.


	Section 2 – Pleasure – Customer Experience

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:It has a nice look to the High Field webpage with nice warm colours, professional food photography and clean typing. In the mobile layout on a phone, the layout is switched to a vertical, stacked layout with a simplified navigation through a hamburger menu. They compress or arange some desktop visual elements for mobile viewing. Also in this case, Survicate (2025) shares that responsive design that looks good on all devices, increases user satisfaction by 35%.”


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:They use high quality image of the restaurant interior, food dishes and outdoor spaces to show what they’re about. Soothing greens, earthy tones are used in the color palette that compliments the restaurant’s garden setting. There are no videos in the main pages. The High Field’s image focused approach is backed up by the fact that the website with great heights, relevant imagery receive 94% more views than by means of poor visuals, (Hotjar, 2024).


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:There is no online chat tool on the High Field website. Due to the lack thereof, customers are only able to speak to the institution on a phone call, email or social sites for instant queries. According to SurveySparrow (2024), "websites with live chat support convert at 48% higher," which means The High Field could experience a positive impact in the conversion rate of the customer and in generating more bookings with the integration of this feature into the customer service.


	Question 2d – How effective are the social media links on the website?

	Answer: In the footer, the website has Facebook and Instagram links which are readily available but not very highly placed. And they open in new tabs preserving the website connection. There is no preview of social content or follower counts, however. Forbes Advisor UK (2025) suggests that “businesses that incorporate social proof elements with their social media links can improve engagement by 15%”, so The High Field could be doing better there.

	
Section 3 – Perceived Value

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:The High Field communicates its services clearly through the organized menu categories and descriptive text. It is immediately obvious on the homepage that it is a restaurant that offers accommodation, features food service, drinks, garden space and The Town House lodging. And further in the navigation menu you see that it also offers private dining, events, and weddings. Custify (2025) notes that ‘clear communication of services in the first 10 seconds of website interaction increases conversion rates by 27%’.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:The website also features a review mention from Olive Magazine’s “Love Local” feature but there’s not a separate customer review section. A quick glance at their badges (a 2024 Food Made Good and they were a Publican Awards Winner) suggests recent recognition but not verbatim word of mouth customer feedback. SuperOffice (2024) say that "84% of people trust online reviews as much as personal recommendations" – The High Field may therefore be able to increase its conversion rate by displaying more customer testimonials.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The High Field provides quality through the phrases 'quality fresh food' 'carefully chosen wine list' and also mentions of award recognition. This premium positioning is reinforced by the professional photography of their food and their premises. This adds appeal, due to the spacious garden, accommodation options and private event spaces. ‘Websites that manage to effectively communicate quality markers can ask up to 20% more’ (Survicate 2025) and that is what The High Field does with its visual and verbal communication.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:Food, drinks and accommodation prices are not shown on the High Field website. This may be another omission as a strategic choice to be an elite establishment where quality and experience bring value and not cost consideration. UK Business Forums (2024) claim, 'Upscale restaurants often remove pricing from the web to lure customers into the experience as they value it more than the price and so to reduce price shopping.'


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Edgbaston restaurant

	
	2.Birmingham gastro pub

	
	3. Boutique hotel Birmingham 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The High Field comes up among the top 5 of 'Edgbaston restaurant.' It appears in the top ten for 'Birmingham gastro pub'. But when I type ‘Boutique hotel Birmingham’ into my search bar, The High Field Town House does not show up in the top ten results thus leaving room for SEO improvement in plastic surgery. According to Forbes Advisor UK (2025), 75 percent of users never make it past the first page of search results and, therefore, pointed out the importance of all key services having excellent visibility.


	Section 5 – Reflection and conclusion

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Social media and third party platforms continue to bring UK businesses lots of value, but the case for website remains strong. Other platforms cannot give business complete control over brand presentation, content, and customer journey, however they do. Websites are crucial to many establishments like The High Field, those all dazzled with website connections, as the hub of bookings information and first impressions. As Beyond Your Brand (2024) states: "87% of UK consumer research businesses online before visiting in person" and "58% of full-time employees are more likely to visit a business website when researching local companies." Data collection opportunities and integration with other marketing should be embraced by websites, as they continue to become important as a marketing tool.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would suggest The High Field to implement an integrated review system on its website where customer testimonials will appear. And this would significantly improve perceived trustworthiness and quality by social proof of real customers. As stated by SuperOffice (2024), “Businesses with customer reviews featured prominently convert customers up to 270% more often than those without any reviews.” And besides this, the authentic dining and accommodation experiences have the ability to help the prospective customers visualize their own visit, and that, being one of the most important factors in making a decision in hospitality, wouldn’t hurt. Finally, improving the exits could involve minor redesign with potentially great return to booking conversions.
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