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Introduction 

The community engagement events are referred to as the developments which are brought together in the local community (Kumar and Kumar, 2020). Moreover, community engagement is a clear process of working cooperatively with and also through teams or groups of persons by affiliating in the geographic proximity with the special interest and alike circumstances to address the challenges affecting the well being of those persons. In other words, the community engagement event is also termed as bringing the bonds closer and also encouraging new bonds and therefore also developing a bond of belongings. The community engagement event mainly focuses on the local area and mainly target the cultural and social benefits (Reynolds and Sariola, 2018). This assessment component 2 focuses on the community engagement event. The purpose of the report is to showcase the difference of both the projects and there compare it, analyse it and also evaluate the projects along with the best practices on their community engagement approaches. I addition to this the purpose of the report is also to flaunt the reasons and perfect what they do differently and how they do it. Apart from all these, the aim of the report is also to discuss the effective communication, the active participation of the stakeholders and the inclusion which makes the community engagement. In addition to this the report also on how they conduct their research and carry pit the community mapping, the social media engagement along with analysis and the evaluation to therefore justify the best practices. All these above purposes are reflected here in this report. 

Discussion 
Description of the approaches of both the projects, compare, evaluate and analyse the best practices on the community engagement approaches 
In this report, the author is going to explain the approaches of both the Coffee Morning charitable fundraiser of Macmillan Cancer Support and Christmas Jumper Day of Save The Children Organisation. The author will also compare and analyse and also evaluate the best approaches for community engagement. 
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Macmillan Cancer Support launched a charitable fundraiser named, "World's Biggest Coffee Mornings". This fundraiser aimed to generate funds by hosting coffee mornings with friends, family and even employees. The people who are invited to the gatherings will pay for their cups and in turn, the funds raised will go on to help the ailing cancer patients (Voinov et al., 2018). Their approach to fundraising and community engagement was through gatherings in a morning coffee party.
Save The Children Organisation launched a fundraiser named Christmas Jumper Day. The game plan of this fundraiser was that everyone, even the school-going children, could participate in it. Everyone will put on a Christmas Jumper and donate 2 Euros and 1 Euro for Nursery Children's, for saving the underprivileged children. 
In the above-mentioned approaches, some differences can be seen. The differences are like,
Firstly, The Macmillan Cancer Support fundraiser was kind of an indirect fundraiser. Everyone who participated in the coffee mornings may not know the reason for the organization of a morning party. They came, paid for the coffee, had merry and left (Sierra, Yepes and Pellicer, 2018). However, The Save The Children Organisation fundraiser of raising funds by wearing jumpers is a direct fundraiser where everyone knows the motive of wearing jumpers in the first place.
Secondly, The Community Engagement scope in the Macmillan Cancer Support Fundraiser was much more than The Save The Children Organisation fundraiser. On coffee mornings, mature individuals joined the host to raise money. Community practitioners can discuss with them, educate them, and can even motivate them to work for society. However, on Jumpers Day as even children of preschool participated, community engagement scopes may be less. People may pay online and wear jumpers on that day in their house only. Community participation did not happen on a large scale like the Coffee Mornings.
Thirdly, the scope of fundraising in the Christmas Jumper Day by Save The Children Organisation was much more than the Coffee Mornings by Macmillan Cancer Support. 
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Christmas Jumper Day aimed at collecting funds from even the small children, though the amount may be less they covered a large section of society (Albrecht, Crootof and Scott, 2018). As the amount was less, the people with low income also participated and felt the happiness and contentment of donating. However, in the Coffee Mornings, only the people who were invited by the host only had the chance to donate and the company only had a handful of people to generate funds.
Lastly, the arena of both the charitable institutions is different. Macmillan Cancer Support generates funds for Health Charities. They help people or their loved ones who are suffering from cancer. Save The Children Organisation generates funds for Education Charities. They help small children in getting an education and giving them a good life. 
In all the above-mentioned approaches, 
Firstly, I can say that every organisation has tried to garner community engagement in some way or the other. Everyone has their fair share of brownie points, still, they have some problems in strategising the fundraising which is mentioned above. Every organisation should start a project keeping community engagement in mind (Caeiro et al., 2020). Community engagement is of the utmost necessity. When a community engages with each other they build relationships, they share thoughts and with their same passion they enter volunteering and supporting charities. So, a fundraiser which is not based on community engagement may garner funds but they are missing further engagements in other fundraisers.
Secondly, According to my, involving each age group in the fundraiser is profitable. Fundraisers should be such where Toddlers from Nursery to Octogenarians can participate. Donating money should be open to everybody. As many people donate, the more the money and the more the money, the more people will get benefitted.
Thirdly, I think that fundraising amounts should be kept low. A low amount like 1 and 2 Euros can cater to a large section of people. Not everyone is born rich and people with low incomes also want to be a part of fundraisers. Rich people constitute a very small section of the society much less than poor ones (Harrison et al., 2018). Huge fundraising amounts may attract less attention than the low ones.
Lastly, Community engagement practitioner's should be put to work. They must be involved in every fundraiser to convince the people for more active participation in further charitable projects. Thus, in this report, the author explained the two approaches of the organisation and compared and evaluated the best practices for community engagement.
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Uses of communication and Participation in Community Engagement 

In this report, I have acknowledged the uses of communication and participation in the community engagement of both the projects that are on Coffee Morning charitable fundraiser of Macmillan Cancer Support and Christmas Jumper Day of Save The Children Organisation. 
The use of communication in the Coffee Morning charitable fundraiser of Macmillan Cancer Support is a very simple way to have communication internally with cancer patients. Moreover, the effective communication, active participation of the stakeholders and inclusion in the community engagement make differences as effective communication makes the people more focused and conscious over the target of the people and also in the concert moreover the engagement is mostly focused on the conversation which is heard (Gies, 2021.). In the Coffee Morning charitable fundraiser of Macmillan Cancer Support, the people are more towards effective communication rather than engagement as the people who are helping the cancer patients simply host their coffee cups to help out the cancer patients. The participation of the active stakeholders is very much concerned towards this charitable organization and therefore Coffee Morning charitable fundraiser of Macmillan Cancer Support is very much well participated by taking their sip of coffee in the morning only for the cancer patients. Therefore all these things have been gathered by me from the Coffee Morning charitable fundraiser of the Macmillan Cancer Support article.
I have also gathered and acknowledged the differences ineffective communication in the Christmas Jumper Day of Save The Children Organisation. Here in this organization, the communication is taken place on Christmas eve where the normal or the general people opt to help out the children who are not able to eat food and therefore by helping them buy purchasing the jumpers. Moreover, the active participation of the stakeholders also take place in this 
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organization as each of us and the whole world and also the general public tends to help the children who are in urge to have the food and stuff to eat in a day (Save the children, 2022). In addition to this, the engagement with this organization that is Christmas Jumper Day of Save The Children Organisation the participation of the active stakeholders pays the money by post through cheque. I have also gathered a deep outlook over the Christmas Jumper Day of Save The Children Organisation that the people eventually help the small children in various other ways and even engage with such types of organization. 
Analysis of the modus operandi of the organizations 
Hither, I have gathered information and have also acknowledged the various ways both the charitable organizations conduct their research and also carry out the mapping of the community. In the Coffee Morning charitable fundraiser of Macmillan Cancer Support, the organizations conduct their research in many ways. They mainly see the people or the individual who are suffering from such dangerous diseases and later on the organization Coffee Morning charitable fundraiser of Macmillan Cancer Support also focus on how they are financially back supported (Lee and Davies, 2021). They go for a primary survey to conduct detailed research on the patients with cancer. The workers of the organization go in having personal interviews of the patients and also the family of the patients to know how much they are suffering financially and urges to help those people or patients wholeheartedly. Moreover, the Coffee Morning charitable fundraiser of Macmillan Cancer Support organization hold the community mapping very clearly as they primarily focus on the process of mapping that is pre mapping, mapping, thirdly taking concerted actions and also sustaining, evaluating and maintaining the efforts of the mapping of the community. In addition to this organization is very much well spread over social media and through the social media sites, several other people around the world come forward to help these needy people. Apart from this, the impact analysis is also to find out the relation and the possible consequences of the patients. Therefore out of all these, I have gained knowledge and the idea that the best practice is the social media sites through which these people get a huge amount of charity funds. 
I have also studied the Christmas Jumper Day of Save The Children Organisation conducting 
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strategy over the research. This organization conduct their research through observations. Moreover, the community mapping is also well done on the Christmas Jumper Day of the Save The Children Organisation (Save the children, 2022). Apart from these, the impact analysis helps the organization to study the positive and the negative angle and social media engagement has now turned to be one of the best ways to flaunt the charitable organization over various modes. Therefore the best out of all these practices which I think is a good approach for Christmas Jumper Day of Save The Children Organisation is the social media websites.

Conclusion
Community engagement as a practice is very professional in approach. Every organisation despite being charitable or not should take some approach towards community engagement. Community engagements help in garnering an audience, gathering support, social interaction and integration and multiculturalism. This report dealt with the community engagement approaches of two organizations namely, Macmillan Cancer Support and Save The Children Organisation. Macmillan Cancer Support organised a fundraiser to raise funds for cancer patients by hosting Coffee Mornings. Save The Children Organisation organised a fundraiser for children from underprivileged sections of the society by making people donate 1-2 euros and wear jumpers on Christmas. Both the organisation's fundraiser approaches have some brownie points and some failings which are mentioned above. The differences in their approaches for forming charitable projects are also pointed out in the previous paragraphs. The uses of the communication engagement are also mentioned along with the modus operandi of both the organisation and their work processes are also mentioned. Thus, from the above report, it can be concluded that Community Engagement as a practice is valuable for charitable institutions, every organisation has their modus operandi to garner funds.
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