Assignment 1 - Blog Submission

Student Name:

Student ID:

Names of all students in your assignment group:




Link to Individual Blog: 



Words included in Individual’s Blog (including reference list): - Copy and paste the words from your blog 
[image: 🌴][image: 🐼]Join Us and Make a Difference! [image: 🐼][image: 🌴]- Blog post 1
Do you love animals and wildlife?
If so, we are looking for passionate, dedicated volunteers to help volunteer at our charity Whether you have a few hours or a few days to spare, your support can make a difference.
We usually will need your support at large events, conservation projects, educational presentations and much more!
[image: 👐]Why volunteer with us?
Help improve the habitats of wildlife all over the world
Inform others of our outstanding work 
Meet new people
Gain new skills
Make a difference
*Official wwf kit will be given to wear when volunteering with us*
[image: 📅]When: Various dates for certain events
[image: 📍]Where: Locations to be confirmed
Volunteer Roles Available:
[image: 📷]Photography
[image: 🫶]Event Support
[image: 🌍]Conservation Project support
[image: 📘]Providing Educational Programs
[image: 💌]if your Interested Please drop us a message or sign up via the link. 
Our online messages are monitored regularly so feel free to send a message to a member of our kind and helpful team for any more information [image: 📧]
#VolunteerOpportunity #MakeADifference #wwf #bringingourworldbacktolife


[image: 🎅]Struggling to think of a gift for that family member or friend who has EVERYTHING? [image: 🎁][image: 🎄][image: 💭]
[image: 🎄]Give the gift of wildlife this Christmas [image: 🎄]- blog post 2
This Christmas, How about getting your loved one a gift that will give back to the planet? WWF offers a large range of charity gifts that would make a lovely Christmas present for people of all ages. These gifts support vital conservation work. 
Chose from;
[image: 🎁]Gift sets 
[image: 📅]Calendars & Diaries
[image: 🎄]Decorations
[image: 🎅🏼]Stocking fillers
[image: 💝]Kids Gifts 
[image: 🤑]Luxury Gifts
[image: 🐧]Animal adoptions
[image: ♻️]Eco-friendly merchandise 
[image: 🪪]Memberships for adults and children
All supporting vital conservation work, your purchase helps protect wildlife and their habitats around the world.
[image: 🎁]Shop for a cause and make a real difference this Christmas a gift your loved one will adore and the best part your gift will keep on giving!
Our online messages are monitored regularly so feel free to send a message to a member of our kind and helpful team for any more information [image: 📧]
[image: 👉]Explore WWF’s Christmas gifts today: https://support.wwf.org.uk/gifts
#WWFChristmas #GiftsThatGiveBack #Conservation #bringourworldbacktolife

[image: 🎄]Can't find the card you are looking for this Christmas?[image: 🎄]
Have you seen our stunning Christmas cards ?[image: ✨]
This Christmas why not share love joy and wishes all while supporting wildlife conservation with WWF Christmas cards. [image: 💕]
Our Christmas cards contain beautiful designs inspired by nature, wildlife and our beautiful planet these eco-friendly cards are perfect for sharing your heartfelt messages with your loved ones and protecting our planet at the same time.
Every card you send is made from 100% recycled materials so they are good for the environment [image: ♻️][image: 💚]
Each purchase your make with us this Christmas helps towards funding vital projects to preserve animals habitats and wildlife. 
[image: 🎄]Shop WWF Christmas cards today and give back to the natural world: [WWF Christmas Card Shop link]
Our online messages are monitored regularly so feel free to send a message to a member of our kind and helpful team for any more information [image: 📧]
#WWFChristmas #SustainableGreetings #GiftsThatGiveBack #bringingourworldbacktolife









Evaluation of marketing theory that underpins your blog: e.g. how your blog helps to market your charity,  the target audience, the objective of each blog, how you engage the target audience, the marketing metrics to evaluate each blog.

Our chosen charity is WWF the world wildlife fund which was founded in 1961  WWF  is a charity whose purpose is to improve environmental conservation and try and reduce humans damage to the environment. It is one of the largest and most well-known organisations in the world. Their focus is on improving forest management and rebuilding ecosystems. They help to protect wildlife and endangered species and build systems for accessing freshwater resources. WWF is also committed to advocating for climate change and introducing new ways to reduce carbon emissions.

Marketing is a way of of selling and promoting a product or service and identifying and understanding what customers and consumers wants and needs. I also involve businesses creating long-term relationships with their customers so that they can continue to increase their market growth. When businesses build trust with customers and other businesses, they keep their customers returning for the same product.
Marketing can also include raising awareness about certain products and services this is done by advertising and the use of social media with and without influencers.
 Charities such as the one I have chosen to do my blog on use marketing techniques to attract their customers, donors, shoppers and to identify and link up with potential volunteers. 

Writing a blog is a great way to advertise charities and businesses especially in the digital era we are in today. Everyone is constantly using social media platforms with technology at their fingertips so it’s a great way to attract the target audience.

“Not only does blogging drive website traffic and promote your products and services, but it also helps you build trust with your potential customers.” - (Wainwright, 2023)

To begin with I ensured that my blogs all had a catchy first line that captivates the reader by asking them a question that they will subconsciously answer. For example, ‘Do you love animals and wildlife?’ This immediately grabs the readers attention and invites them for response. I decided to do this in all off my posts as I thought this was an important factor and upon research, I also found this was a great opening for each blog post.  Each of my posts included a small snippet of information about the work the charity does which gives readers an idea of where their money is going. Blogging and social media also provides a great space for likeminded people to interact with each other. At all times when creating the posts I was giving opportunities for them to make purchases from us, donations and to subscribe to our charity email updates I found this to be another easy way to generate traffic to my page and gain my desired outcome which was to identify and connect our charity with potential doners, sponsors, supporters and general shoppers. Adding numerous CTA (call to action) buttons also provides ease for readers and can also deter them from leaving the page with engaging with us or donating.
In my blog I included 3 different posts to ensure that I captured as many target audiences as possible. Blog post 1 was aimed more at finding vital volunteers. Blog post 2 was targeted at Christmas shoppers wanting to find a perfect gift for animal lovers, adults who love luxury gifts and children of all ages. Lastly blog post 3 was targeted at readers looking for beautiful Christmas cards that are also environmentally friendly. Each of my posts also had a hyperlink to the website page that that exact information was on again making it easier for readers and keeping them on our page and encourages them to complete the action. When writing my posts I made sure my posts were written in a way that engages with the readers and kept them interested in the post they were reading I ensured the posts were short, clear and imformative as people will not want to read them if they were pages and pages of boring text. This is why I also added lots of emoticons, so it also looked bright, eye catching and engaging and It creates breaks and space in the text. I also ensured that the information was clear and concise so readers gain the information they needed and stood out from all the other potential posts from other pages they could have read instead of ours.
Including hashtags at the end of my posts that were relevant and discoverable was also important to me because it helps readers come across my page via my posts and it bring more readers to my page. I also added one of the charities catchy taglines into a hashtag which was ‘Bring our world back to life’- (WWF, 2024) this is memorable and will really stick with readers which again brings them back to our page. 
 (Sachs, 2024)

 Each social media post is informing of the charities work and has a constant reminded of the charities efforts and how the reader can contribute to this.
Regularly monitoring the metrics and reach of my posts is also an important skill as this would give me the opportunity to ensure that I am gaining the traffic I want to my page and if not as high as I expected I would then know that I need to improve my content and post or engaging posts to grab readers attention.
I also made sure that as well as the call-to-action buttons I included a short message at the end of the post encouraging readers to reach out via our messaging inbox on our social media page. 
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