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Task 1- Manifesto Writing 
1. To be aware of ethics in my work and others.
2. To always be aware of how sustainable the materials are that I am using and the processes I am taking.
3. To know when to cut losses if it means saving time in the long run.
4. To be able to detect fake news- social media doesn’t have the answers.
5. To always be innovative- finding new ways to create through experiments and exploration.
6. To document accidents and wrong answers- wrong answers are the right answers to different questions.
7. To use experience to interpret work and create work.
8. To learn something new when in a creative rut.

Task 2- Observational Writing 
Semiotic imagery is used in advertising as a way of conveying hidden messages through signs and symbolism. In the book ‘Persuasive Signs, the Semiotics of Advertising’ the author suggests that marketers sell signs more than they sell products. Marketers will often use symbols to portray their brand to be what they want rather than what it is. In this example we can see that Godiva is selling their product, chocolate, by showing a woman eating a piece with some text about the brand. However, when we take a closer look, we can see that they have used a number of different elements to show their products to be luxury.
Firstly, the female model in the picture represents the idealised beauty in today’s society. Her features are what are desired by women to look like and capture the attention of a heterosexual male. This image is an example of how the ‘male gaze’ is used in advertising. Loreck, (2016) says that the male gaze is when a woman is positioned as an object that is usually sexualised for the male viewer. The model is posed as she is effortlessly taking a bite of the chocolate with the position of her hand drawing attention to her mouth and the chocolate. The beauty of the model and sexuality of the advert is what Godiva want their brand to be connected to. 
The shape and tone of the model’s eyebrows are strong unlike most advertising where the model tends to wear barely there, light makeup, making her face more structured and bold. Her lipstick is also darker to what would typically be used in advertising which also draws attention to her mouth and the chocolate. 
The colours palette of the image keeps to warm tones of brown, gold and neutral. Kate smith, a colour theory expert, suggests that brown is a warm and comforting colour and therefore inviting to the audience (Smith, 2017). The browns in the image also show the rich tones of the chocolate which add to the sensual feel of the advert. The intense stare of the model captures your attention as the piercing blue eyes are another feature of the ideal beauty that the brand is promoting.
Addressing women in the anchorage text of the image implies that the advert is targeted towards women and the use of the word “every” also shows that they are speaking to all women not just one stereotype of woman. The ‘diva’ in ‘Godiva’ is bolder, this makes the statement look as though it should say ‘every woman is one part diva’. The term diva is used to describe a woman who is successful, or behaves in the way that they are special and important (Cambridge Dictionary, 2020). By stating the ‘every woman is one part diva’ implies they want their customers to feel as though Godiva chocolate has a higher end experience than any other chocolate, as though they are successful enough to consume it. 
The model is seen wearing expensive clothes and jewellery. This is usually seen in designer brands adverts where they are selling luxury products like clothing and perfume. By using these elements in their advert, it shows that they are trying to compare Godiva to expensive brands so it gives a more luxury feel to the consumer. – not sure if I need this last paragraph- it takes the word count over to 548
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