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1.0 [bookmark: _Toc120466257]Introduction 

This reflective assignment will look at four areas of personal branding, what I have learnt and their significance in developing my personal brand. 
I considered applying Kolb’s Learning Cycle 1984 (Kolb and Hay Resources Direct, 2007) (Appendix 1) to complete this assignment. However, after researching this Kolb, I decided that Kolb’s model is too simplistic for a thorough reflection and feel that Gibbs` reflective cycle (1988) (Appendix 2) would be better suited for this task. 
Several reflective models are available (Borton, 1970, Driscoll, 2007, pp.27–50) (Appendix 3 & 4), and each one serves a purpose for a specific type of reflection, growth and learning. However, I will follow Gibbs` (1988) reflective model to assist in a cohesive and concise reflection. 
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After a complicated upbringing, I left education at 15 without qualifications and no sense of what I wanted to do. Without support and guidance, I was left to motivate myself; after a few years of working in menial non-skilled positions, I realised that if I wanted to progress professionally, I would need some recognisable skills on paper. 
I did not have a particular plan for this but decided to attend college to gain at least the minimum Maths and English GCSE. At 19, I left college with two GCSEs, a foundation NVQ and several IT key skills. Proud of my achievements, I craved more education. However, as I was living independently, I also needed employment; I sought out an apprenticeship as this appeared to be a suitable option, ensuring that I could continue progressing academically and professionally. I interviewed for a few positions and was successful in securing a place. 
Unfortunately, a few weeks before the apprenticeship, I found myself pregnant; understandably, I was no longer suitable for the scheme. I was devastated and resigned myself to the idea of continuing to work in low-skilled, low-paid positions.
However, over several years I worked on my self-esteem and confidence before concluding that I could do better for myself and that previous misfortunes should not dictate my future success. At this point, I applied to University; I was accepted and have enjoyed working hard to broaden my knowledge and understanding of each module.
I have always been interested in psychology as I enjoy learning about human motivators (Maslow, 2013, Weiner, 2013), nature versus nurture (Lippa, 2005) and trying to understand the human condition (Arendt, 2013).
Due to various reasons, I do not feel able to pursue a career in psychology specifically. However, I have found an interest in leadership and management, recognising that several modules already covered are intrinsically linked with psychology. 
I believe that the lack of parental influence and support has led me to find my ambition, to achieve high standards and to seek a more educated and accomplished future.
My future goals and ambitions are to complete my current BA Hons degree; after that, I plan to complete a Master’s degree in Project Management (University of South Wales, 2021), which is consistent with my personal development plan (PDP), which was created in Part 1. 
Recently I have found interest in programming and started a short course in Python; I am enjoying this so far and have investigated available options to combine an MSc Project Management degree with data science, enabling me to apply my leadership and management skills to project management and further my career with my current employer, the Office for National Statistics (ONS, 2021).
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Khedher 2015, Kucharska and Confente 2017, agree the benefits of professional self-promotion should not be underestimated. 
However, Moss-Racusin’s (2019) article investigating the social and economic disadvantages of women who self-promote conclusively found that both male and female peers are responsible for inhibiting female professional self-promotion. The associated fear and potential ostracisation are substantial enough to deter women from promoting themselves professionally; additionally, Moss-Racusin, posits that organisational policies are also at fault and can discourage female professional self-promotion and the support of it.
In light of the above, it is vital that we support each other in self-promotion; LinkedIn (2022) appears to be the current popular choice, with 87% of recruiters already using the platform, which equates to approximately 95 applications per second (Osman, 2018).
A good profile on LinkedIn can lead to professional opportunities with over 500 million members across 200 countries, providing vast exposure to your CV; it also has the ability for colleagues and employers to confirm your skills and achievements, providing credibility not usually available (Linkedin.com, 2022).
There are several benefits of creating a solid personal brand; I explain who I am, what motivates me and what I like to do, and being personable while professional can foster trust. By establishing a personal brand online, others can generate an opinion of me, enabling a deeper connection and increasing my value to potential employers. 
Self-promotion makes me stand out and gives me a competitive edge; if an employer views my profile several times and learns what I am about and interested in, they may find that we have similar values and beliefs. They could form a personal connection with me before either of us has been in contact, which could prove advantageous in interviews. The main thing to remember is authenticity; being the same person online as in real life is imperative; it would not take very long for a new employer to determine that the ‘online’ you are different, and this could cause significant damage to your personal brand (Kistler, 2008).
Authenticity can attract career opportunities as they already know you are a good fit and deter organisations you may not be a good fit for. This benefits you and the organisation, as there is no wasted time for both parties to determine if your ethos fits.
Aside from online promotion, there are several ways to network, which could provide a new career opportunity. The Cardiff Breakfast Club (2022) regularly hosts breakfast meetings, where a guest speaker is invited to present a talk about their experiences and industry; there are also opportunities to speak to lots of other professionals from all industries; these connections can be invaluable as not only are you promoting yourself to them, they are likely to promote you to others, suddenly growing your network exponentially.
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There are several ways to create and maintain an effective online presence; Monster (2022) explains how finding your unique selling point (USP) is the first task; USP is what makes us different from everyone else, enabling us to stand out in the overwhelming job market. It is advisable to keep personal and professional accounts separate; potential employers will be interested in your achievements and industry passion, and it is unlikely that they will want to know what you had for lunch last week. 
Even though you are online, first impressions count; a well-thought-out professional and positive profile will attract potential contacts and employers, whereas a profile moaning about your current job, using slang language or posting pictures of you drunk in bars will leave a lasting negative impression.
Numerous companies specialise in building profiles and web pages for professional self-promotion; they can work with you to ensure they create an authentic representation of your professional self, assist in monitoring visitors to your profile, and ensure that the content is kept up to date and relevant. 
I regularly use LinkedIn to connect with other users in similar industries. I find it helpful to know the current topics people are interested in, and I feel as though I am getting insider information when a company or professional posts details of new and exciting opportunities or developments within their industry. I am not limited to one specific industry as my interests and abilities in leadership and project management transcend all industries; several of my skills are tacit, but the remainder are highly transferable and easily applied to any situation. 
Recently I have found that organisations are not as rigorously focused on qualifications and are keen to hear from people with experience; in my opinion, it is easy to learn how to pass a test, but you can only learn how to do something well by actually doing it, failing at it and trying again. 
I have also learnt that being professional does not equal boring; it is possible to demonstrate humour and personality while keeping the tone respectful; adding a little wit to profiles and blogs is usually appreciated as the executive world can become very dull.
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When creating my personal brand, I feel uncomfortable stating my achievements and commenting positively on my personality, and I always feel as though I have somehow stumbled into a career and that I am never quite good enough; it is not until recently that I have come to realise I suffer from imposter syndrome. 
Imposter syndrome is the belief that a person has entered an esteemed position through oversight or luck rather than earning the position through competence (Feenstra et al., 2020). 
It is a phenomenon where we feel like a fraud, and that the success we have or are achieving does not feel earned. To put it more succinctly we cannot internalize our own accomplishments (Marchante, 2022).
Interestingly McGregor et al. (2008) theorise that the thoughts and feelings of imposter syndrome are similar to that of depression; as I suffer from both, I concur with these findings.
I have found it beneficial to mentor and coach employees; I feel that it is an opportunity to share my knowledge with others; in passing on what I have learnt, I can recognise and validate my achievements. Although I am not too fond of public recognition, I need considerable reassurance in my abilities; if I am not receiving feedback, I automatically assume I have done something wrong or have not met expectations. I am more than comfortable with constructive criticism and welcome this from my peers, as I assume they know better.
Since beginning my studies at University, I have become more confident; I can identify how my assignments and research have developed over the last two years, although I still struggle to fully recognise my achievements and question how I have achieved and maintained an average result above 70%. I am working to rectify this fallacy.
It is thought that a positive mindset can reduce depression and increase immunity and life span; the reason for this is in the chemicals in our brains, happiness and positive thoughts release serotonin which decreases cortisol (the stress hormone), dopamine and endorphins also contribute to a healthy and happy disposition. 
One way to achieve this positive outlook is to alter the language we use; in the 1930s, Benjamin Whorf (Whorf, 1956, as cited in Perlovsky, 2009) and Edward Sapir (Sapir, 1985, as cited in Perlovsky, 2009) explored the notion that the way people think is influenced by the language they speak, leading to The Sapir–Whorf hypothesis (SWH), which highlights the influence of language on cognition. 
Franklin et al. (2008, as cited in Perlovsky, 2009) confirm during experiments conducted via brain scanning that learning a new word literally rewires the brain and that language unequivocally affects thought patterns.
With this knowledge, it is crucial to be mindful of our language when talking to ourselves; negative language will cause low mood and reduced motivation and directly contributes to depression (Scott, 2022). Positive language will help brighten your overall outlook on life, combat feelings of low self-esteem, and improve physical health (Cherry, 2022).
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I found this assignment difficult to reflect upon as the module material appeared incongruent with the assignment requirements and guidance. Perhaps if I had followed a different reflective model I may have been able to relect more easily. 
However, I have learnt about some exciting ideas and am planning on further investigating the link between language and thoughts, as I believe this will assist in concurring my imposter syndrome.
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Kolb’s learning cycle 1984, as cited in Dummer et al., 2008
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Gibbs` Reflective Cycle 1988, as cited in Sicora, 2010
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Borton’s Model of Reflection 1970, as cited in Ellwood, 2018
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Driscoll’s Model of Reflection, 2007, as cited in Taylor, 2019
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