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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads quickly and smoothly. There are no pop-ups or autoplay videos to disrupt browsing. A website should load as quickly as possible, with ideally under 3 seconds being the target for a good user experience as explained on the website - How fast should a Website Load in 2025? | BrowserStack

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has many easy-to-navigate sub-pages, each sub-page provides detailed, relevant information with clear headings and easy navigation. A top menu helps users access different sections quickly, while in-page links and buttons guide visitors to booking options, menus, or contact details. The layout is user-friendly and efficient.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, they have numerous sub pages which allow you to make bookings for different activities. Once you have chosen your desired activity you are directed to date selection followed by payment method to secure booking.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The current layout is text heavy with minimal imagery. The website could benefit from using engaging visuals such as snap shots of bowling lanes, birthday parties and group events to engage potential customers. They also need to ensure the site is fully adaptable for mobile use as images and booking form appear too large. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website presents a functional but somewhat dated aesthetic, featuring dense blocks of text, minimal imagery, and limited visuals. The colour scheme appears basic and uninspired, reducing overall engagement. On mobile devices, the site does not adapt effectively, text often requires zooming and navigation collapses inconsistently. In contrast, the desktop version is marginally clearer but equally plain.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website features only a handful of small static images and lacks any video content. Its overall colour scheme is minimal with occasional splashes of brighter colours, primarily around booking buttons and pricing panels to capture attention. Visual elements are sparse, resulting in heavy reliance on text. While the site functions well, its limited design falls short of conveying the vibrant, leisure‑driven atmosphere one would expect in a bowling venue.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not feature any online chat functionality, there is no live chat widget, chatbot interface, AI assistant, or similar contact option visible on the site. Utilising an online chat tool is beneficial to a website as explained by the following blog - 8 ways website live chat service can boost your SEO. It can help generate more leads and support customer engagement whilst also improving website SEO which in return will boost website traffic. 


	Question 2d – How effective are the social media links on the website?


	Answer: The website only provides a single Facebook link. It offers no visible links or icons to other major platforms such as Instagram, X, TikTok, or YouTube, significantly limiting its social reach. The benefits of social media links are huge as they can improve website visibility, customer engagement and brand awareness as explained in the following Blog written by Helen - Why social media links on your website are crucial for brand reach and engagement. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers? 


	Answer: The services offered by Acocks Green Bowl are clearly presented by the numerous sub pages outlining the specific activities they cater for. Each sub page offers information and pricing to help customers understand and book activities.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Acocks Green Bowl does not feature customer reviews directly on its official website. Instead, reviews are accessible through third-party platforms such as Trustpilot, Yelp, and Google Business profile. These reviews are relatively up to date, with the most recent feedback from a few months ago. The overall rating is good with 4.2 stars via Google. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented via the various sub pages which outline what they cater for in a detailed manner. Each page offers details and clear pricing to help customers pick activities and work out costs. I would recommend to family and friends due to clear pricing and the promotional offers which are available. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:  Yes, the prices are clearly displayed, particularly through the online booking system and package details. This helps customers plan and feel confident about what they're paying for. The pricing is fair and reflects the quality of the experience. Overall, the cost matches the value offered, making it a worthwhile and enjoyable outing.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2. Arcade

	
	3. Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, it appeared 9th in the search results. 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant in modern UK business. They provide a central and reliable source of information for customers, including opening times, services, prices, contact details, and booking options. In today’s digital era, most people search online before making decisions, and a professional website helps build trust and credibility. While social media is important, websites offer businesses more control over their content and branding. They also help improve visibility through search engine rankings, making it easier for potential customers to find the business. A well-designed, mobile-friendly site can improve customer experience and drive more bookings or sales.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend improvement on the design by adding more vibrant images and updating the colour scheme. The current design feels somewhat plain, and including high-quality photos of the bowling lanes, arcade, and party areas would help visitors better visualize the experience. A brighter, consistent colour scheme would make the site appear more modern and welcoming, particularly to families and younger visitors. Enhancing the overall design would create a more engaging and attractive environment, encouraging users to spend more time exploring the site and booking services. These updates could ultimately increase customer interest and boost reservations.
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