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[bookmark: _Toc103551174]Introduction
As part of preparation for the main research to accomplish DBA thesis, this essay is written mainly focus on Literature Review Section. This essay will be divided into three parts. The first part will mention the purpose, content of Literature Review and how it is structured for Doctoral Research. In the follow part, annotated bibliography which contains at least 100 sources will be provided with brief introduction to their points and contributions for the research. At the end, previous literature will be reviewed to provide academic information to the study and the gap between current theory and the thesis’s research question. Different academic concept has different perception and target. Thus, review and evaluate previous studies may help the researcher fulfil what he/she is seeking from the research. 
[bookmark: _Toc103551175]Purpose of literature review
At the beginning, the purpose to conduct a literature review in research will be indicated. Efron, Efrate and Ravid (2018) defined “A literature review a systematic examination of the scholarly literature about one’s topic. It critically analyses, evaluates, and synthesizes research findings, theories, and practices by scholars and researchers that are related to an area of focus.” Thus, literature review holds a crucial position in conducting research because in this part, the researcher has to read and analyse previous studies relating to his/her main topic in order to identify current knowledge which could contribute to develop new thinking of the subject being explored. Moreover, a literature review helps indicate the connection of current theories and their practical associations. As it was mentioned above, different researchers have different ideas and perspectives. By evaluating the debates of previous studies concerning same topic, the researcher could produce appropriate theoretical framework.  On the other hand, the literature review may help to narrow down the research issue by providing academic information. Researcher may find out which data and information should be collected from reading previous research’s results. Therefore, appropriate research design and methodology would be made to avoid preceding limitation. Finally, literature review not only helps to provide knowledge to build new one, it could also advance current theory. Researcher may decide to conduct same research in different methodology or from different perception to analyse if prior studies can be advanced and diversified to provide wider and deeper knowledge. Every research has limitations. They may come from researcher’s personal perception, limited data sample size, error of data collection. Hence, examine previous studies provide extended area of knowledge for researcher to accomplish.
To summary, Ravitch and Riggan (2017) classified purpose of literatures review into three groups: contribute academic foundation for the research, form the appropriate research strategy and methodology, and provide the gap to advance previous theories. 
[bookmark: _Toc103551176]Content of literature review
As it was mentioned previously, literature review contains prior studies and comparing them. There are two type of literature review which are stand-alone and embedded (Efron et al, 2018). A prior type provides extensive examination of existing knowledge relating to a specific topic. This limited the range of knowledge and only focus on develop what have been known wider. On the other hand, embedded literature review is more popular in research study because this provides the relationship between previous theory and the issue to be investigated. Also, it helps to design the research. However, both type of literature review contains similar content: “existing knowledge”. According to Wisker (2015), literature review contains early studies, by comparing and discussing them, researcher can inform his/her questions for the issues which he/she is seeking. In addition, developing appropriate literature review is a first step to conduct quality research. Wisker (2015) also stated that a good literature review is crucial because it build hypothesises for the study and enduring discussion in the topic. Furthermore, it mentions current discussion, debates, and provide academic gap which the research may fill. In addition, previous limitation and error and awareness of the topic could be indicated from reviewing literature to prevent they happen again. Thus, “The iterative literature review develops along with the research and finally helps to emphasise the argument, the conceptual level of understanding, and new contributions” (Wisker, 2015).
Applying to the research for this DBA program, previous literature relating to Covid-19 and express delivery will be reviewed. This topic is still new and not many previous research was conducted because the health crisis has not been stopped yet. Thus, there will be many gaps and extension academic field for this research. 
[bookmark: _Toc103551177]Format of literature review
As it was mentioned in previous paragraph, it is important to develop a good literature review. In this part, the structure to prepare and conduct literature review will be examined. According to Lyratzopoulos and Allen (2004), literature review should be organised and formatted as same as conducting research project. Similarly, Efron et al (2018) describe literature review as jigsaw puzzle as every single knowledge connect together to complete the whole picture- the research’s issue. Therefore, it is important to format literature review logically to provoke new philosophy and innovative associates that have taken among the different perceptions, philosophies, and study. Efron et al (2018) mentioned four strategies to organise literature review including synthesis matrix, summary table, mapping and outline. In addition, Booth, Sutton and Papaioannou (2012) indicated other strategy: systematic approach.
	Synthesis matrix: this strategy compare different perceptions, studies’ methodologies and findings to identify relationship between them (Garrad, 2014). Therefore, this helps to collect appropriate knowledge to develop the foundation for the research. Furthermore, synthesis matrix can “be used as a as a baseline for other strategic organizational approaches, such as mapping or outline” (Efron et al, 2018).  Synthesis matrix is produced step by step. First, researcher uses keywords to search for previous studies, after that, studies which comprise similar knowledge area will be grouped together. Then, comparison between different studies can be made. 
	Summary table: in this strategy, every previous literature is summarised individually. This helps to shorten single literatures to review and compare to others quickly. In each summary table, following information will be collected: author, date, journal/book/other academic sources, research aim and objectives, research methodology (design, sample and data collections); and findings of the study (Efron et al, 2018). On the other hand, when collect such much information in same table, this may not is “summary” any more due to huge data. To resolve this problem, Pan (2013) suggested applying more than one tables. Previous literatures can be divided into two main tables: qualitative and quantitative studies. Within it, each finding and samples will be summarised.  By looking at the summary table, the researcher can collect appropriate information quickly.
	Mapping: diagram will be used to present the literature in this format. The connections between previous studies with the main topic’s issue can be drawn. There are four different maps can such as: mind map, concept map, topic flowchart, cognitive maps and flowcharts. Depending on the purpose of the research, it could be advance prior knowledge is reviewed (declarative knowledge) or connect them together and share each other (procedural knowledge), the researcher select appropriate map to draw his/her literature review.
	Outline: this is format which literature is listed following main components which are built based on the purpose of the research. According to Wolcott (2009), major components and their subordinates are distinguished and instruct the progression of each issue. According to Efron et al (2018), numbers and letters can be applied to list the components and their subordinates. Also, they indicated that the outline can be written in short summary phrases (topic outline) or a full sentence is presented (sentence outline). The earlier should be applied at the first stages which the researcher is researching studies relating to the researcher. After research enough sources, sentence outline should be used in order to understand the literatures deeper. Thus, appropriate studies can be used to support the research’s theory.
	Systematic: according to Booth et al (2012), every research require minimum time to finish and so does the literature review. Thus, researcher should structure the literature review systematically. The system includes steps and each of them has its own deadline to finish. Also, systematic approach provide the format for the whole research, not only on literature review.
For this Doctoral thesis, the researcher will select Synthesis matrix to format the literature review and note academic dairy for the research. 
[bookmark: _Toc103551178]Annotated bibliography 
After providing the purpose, content and format of literatures in previous paragraphs. In this part, annotated bibliography is made to provide brief overview of available sources for the research. This part is a preparation for the final section of this paper: Preliminary literature review.	
[bookmark: _Toc103551179]Definition
Annotated bibliography provides list of references and their short description. This may be also known as a research note which contains the information of previous literatures. The researcher collect findings of prior studies and take note in annotated bibliography. This helps the researcher to identify relevant theories or knowledge to support his/her study. In addition, it save time and keep the researcher on track with the issue he/she is seeking.
[bookmark: _Toc103551180]	Format
As it was mentioned above, synthesis matrix will be applied to format the literature review. Thus, this annotated bibliography will follow this approach. The matrix will present following sections: relating knowledge with the research’s field, reference citation, brief summary of the finding of specific research and comment of its contribution for the research. Before beginning the annotated bibliography, topic of this research is: An analysis of the long-term changes in practice by express delivery organisations in emerging countries. Covid-19 an accelerator or disrupter: Case study Vietnam. Thus, previous literatures relating to following topic and academic field will be examined: express delivery industry in emerging country, Covid-19 and its impact on the global express delivery and furthermore in developing countries (previous case studies will be researched), change of consumers’ behaviour after Covid-19. Furthermore, ecommerce market will be researched because it may be known as “parents” market of express delivery. 
[bookmark: _Toc103551181]	Annotated bibliography
	Idea
	Reference
	Summary
	Comments

	Express delivery industry
	· Chevalier, S. (2022). Global retail e-commerce market size 2014-2023 | Statista. Statista. Retrieved 10 May 2022, from https://www.statista.com/statistics/379046/worldwide-retail-e-commerce-sales/.
· Sokol, D. (2003). Express Delivery and the Postal Sector in the Context of Public Secto Anti-Competitive Practices. Northwestern Journal Of International Law & Business, 23(2).
· Di, J., & Liang, H. (2020). Research on express service based on improving customer satisfaction. MATEC Web Of Conferences, 325, 03003. doi: 10.1051/matecconf/202032503003
· Ahmad, A., Masri, R., Chong, C., Fauzi, R., & Idris, I. (2020). EVOLUTION OF TECHNOLOGY AND CONSUMER BEHAVIOR: THE UNAVOIDABLE IMPACTS. Journal Of Critical Reviews, 7(11).
· Hajli, Nick. (2014). A study of the impact of social media on consumers. International Journal of Market Research. 56. 10.2501/IJMR-2014-025.
· Kotler, P., Kartajaya, H., & Setiawan, I. (2017). Marketing 4.0: moving from traditional to digital. Wiley: Harvard Business School Press.
· Sokol, D. (2003). Express Delivery and the Postal Sector in the Context of Public Secto Anti-Competitive Practices. Northwestern Journal Of International Law & Business, 23(2).
	· This source provide the statistic of global ecommerce industry and the prediction of its.
· This research focus on express delivery as a new business model of transporting goods.
· Express delivery is used as a method to satisfy consumers
· Indicate the change of consumer behaviour thanks to technology
· Mention impact of social media on reaching consumers
· Introduce new method of marketing: digital.
· Compare different type of delivery: traditional postal and express delivery.
	· Express delivery is one functions of ecommerce. Therefore, this provides overview of the market cake.
· This provide general picture of express deliver industry.
· Consumers demand is changing following the development of technology. People can buy and receive goods in short time although they do not need to come to physical store thanks to express delivery.
· Technology provides new demand in online shopping because it is convenient and can be done everywhere at every time. This indicate that technology service will lead the market and consumers’ behaviour.
· Social network and digital marketing are new method to reach customers. People are using digital stuffs recently and they will be advertised naturally.
· Delivery hold crucial position in the whole economy in general and in supply chain individually. There is a changing from traditional delivery through own stated postal company to express delivery which is provided by private firms. This change create the new demand in using express delivery.
The above literatures indicate the change of consumers’ behaviour into digitalisation. Technology must be applied to serve customers. This is a trend in economy and is expanding to developing countries. These information is useful to analyse if express delivery can develop in emerging market without the appearance of Covid-19 or not.

	Express delivery in Vietnam
	· Google, Temasek and Bain & Company. (2021). E-conomy Sea 2021
	· Introduce Vietnamese ecommerce industry
	· Report of Vietnamese ecommerce industry and a prediction of its development. This information is useful to examine Vietnamese express delivery

	Covid-19
	· Sohrabi, C., Alsafi, Z., O’Neill, N., Khan, M., Kerwan, A., Al-Jabir, A., Iosifidis, C., Agha, R., 2020. World Health Organization declares global emergency: a review of the 2019 novel coronavirus (COVID-19). Int. J. Surg. 76, 71–76
· Briz-Red´on, ´A., Serrano-Aroca, ´A., 2020. A spatio-temporal analysis for exploring the effect of temperature on COVID-19 early evolution in Spain. Sci. Total Environ., 138811
· Nicola, M., Alsafi, Z., Sohrabi, C., Kerwan, A., Al-Jabir, A., Iosifidis, C., Agha, M., Agha, R., 2020. The socio-economic implications of the coronavirus pandemic (COVID-19): a review. Int. J. Surg. 78, 185. 
· Boccaletti, S., Ditto, W., Mindlin, G., Atangana, A., 2020. Modeling and forecasting of epidemic spreading: the case of Covid-19 and beyond. Chaos, Solit. Fractals 135, 109794
· Salem, M., & Nor, K. (2020). he Effect Of COVID-19 On Consumer Behaviour In Saudi Arabia: Switching From Brick And Mortar Stores To E-Commerce. INTERNATIONAL JOURNAL OF SCIENTIFIC & TECHNOLOGY RESEARCH, 9(7). Retrieved 10 May 2022,
· Wang, J., Tang, K., Feng, K., Lv, W., 2020a. High temperature and high humidity reduce the transmission of COVID-19. Available at SSRN, 3551767. 
· cnbc. The SARS epidemic threatened Alibaba’s survival in 2003—here’s how it made it through to become a $470 billion company. 2020  [cited 2020 1 April]; Available from: https://www.cnbc.com/2020/03/26/chinas-2002-2003-sars-outbreak-helped-alibaba-become-e-commerce-giant.html.
	· Indicate the Covid-19
· Evaluate the impact of Covid-19 in transportation, a case study of Spain.
· Social activities implication to against the Covid-19
· The predictions of the damages caused by the spread of Covid-19
· The change of consumers’ behaviour from using traditional shopping to ecommerce in post Covid-19.
· Understand the condition to reduce the spread of Covi-10
· Provide example of organisation which overcome the health crisis and become online retail giant.- Alibaba 
	· Evaluate the dangerous of Covid-19 and its damage to the overall economy, especially in transportation.
· Activities implicated to avoid the spread of Covid-19 is indicated.
· Mentions the change of consumers’ behaviour in post Covid-19. The use of ecommerce is increasing. This could help to identify the chance which the outbreak provide to express delivery.
· Mention previous successful story after health crisis.
The literatures reviewed in this part provide the understanding the risk and dangerous of Covid-19. Also, the overall damage of the outbreak to economy will be indicated. This provide general picture to the situation of the research. On the other hand, from the past, there is opportunity for business after the outbreak. This may help to answer if Covid-19 accelerate express delivery in emerging industry.

	Covid-19 and its impact on express delivery
	· Teo, K., Gan, K., & Seow, X. (2021). The psychosocial safety climate and burnout among Penang hoteliers. Thailand: Phuket Rajabhat University
· WTO. (2020). Wto.org. Retrieved 10 May 2022, from https://www.wto.org/english/tratop_e/covid19_e/ecommerce_report_e.pdf
· Yang, S., Ning, L., Jiang, T., & He, Y. (2021). Dynamic impacts of COVID-19 pandemic on the regional express logistics: Evidence from China. Transport Policy, 111, 111-124. doi: 10.1016/j.tranpol.2021.07.012
· Mazlan, M. (2021). Challenge E-Commerce to the logistics courier services provider during MCO in Malaysia. OSR Journal Of Business And Management, 23(2). https://doi.org/10.9790/487X-2302025962
· Zhang, Y., Zhang, A., Wang, J., 2020. Exploring the roles of high-speed train, air and coach services in the spread of COVID-19 in China. Transport Pol. 94, 34–42.
· Nakamura, H., Managi, S., 2020. Airport risk of importation and exportation of the COVID-19 pandemic. Transport Pol. 96, 40–47
· Kim, K., 2021. Impacts of COVID-19 on transportation: Summary and synthesis of interdisciplinary research. Transportation Research Interdisciplinary Perspectives 9, 100305. 
· Mogaji, E., 2020. Impact of COVID-19 on transportation in Lagos, Nigeria. Transportation Research Interdisciplinary Perspectives, 100154.
· Avinash Unnikrishnan, Miguel Figliozzi. A Study of the Impact of COVID-19 on Home Delivery Purchases and Expenditures, Working Paper, 2020
· Liew, P.S., Liew, W.N., Lim, C.S., Lin, J.Y., & Qonitah, S. (2022). The Impact of Covid-19 Pandemic on Consumer Behavior: J&T Express Courier Services in Malaysia and Indonesia. Asia Pacific Journal Of Management And Education, 5(1), 65-78. https://doi.org/10.32535/apjme.v4i3.1428
· Gregurec, I., Furjan, M. T., & Pupek, K. T. (2020). The impact of Covid-19 on sustainable business models in SMEs. Sustainability, 13(3), 1-24. doi: 10.3390/su13031098
	· Examine the change of consumers behaviour in using hotel service during the Covid-19
· Review impact of Covid019 in logistics.
· Difficulty which Covid-19 cause to logistics and transportation.
· The suspending of transportation service to avoid the spread of the outbreak.
· The risk of importation and exportation during the pandemic
· Impact of Covid-19 in transportation in different service provider.
·  Impact of Covid-19 in transportation in Nigeria.
· The impact of Covid-19 in online shopping market.
· Impact of Covid-19 in express delivery in emerging countries (Malaysia and Indonesia).
· Impact of Covid-19 in apply sustainability in business.
	· Provide the change of consumers’ behaviour in other industry: tourism. Different industry has different elements and factors. However, Covid-19 damage the whole economy, so reading other industry’s change may provide useful hypotheses to test. 
· Covid-19 lead consumers to use express delivery to ship goods and daily necessaries when people are asked to stay at home and transportation system is suspended. 
· The previous studies examine the impact of Covid-19 in importing and exporting. 
· Sustainability is business trend recently. However, Covid-19 happen and damage this strategy of many organisation. The strategy to become sustainability of business should be improved after the outbreak to prepare same or more serious crisis happen in the future which affect the business sustainability plan.
· The study of impact of Covid-19 in increasing express delivery users in emerging countries. This is limited study and in different country.
The literature in this part provide the perception of previous researcher regarding to Covid-19 and service. They make some conclusion about its long-term impact in the delivery. The knowledge from these literatures provide the theory for researcher to design appropriate methodology for this study. Also, previous findings can be applied to test again in Vietnam market to develop the theory wider.
The way to collect and analyse data could be recommended from previous literature conducting the same academic field of this research.



[bookmark: _Toc103551182]Preliminary literature review 
In this part, an initial literature review will be conducted based on the information of previous knowledge collected from annotated bibliography above. Previous literatures came from different sources including books, journal, conference reports, online, and other sources. At the end of this part, tentative indications of the gaps in the topic’ field and some draft research questions will be made.
[bookmark: _Toc103551183]Overview of Express Delivery Industry
The world is changing with the development of technology. There were new method of doing business introduced. Ecommerce was one of them and it changed almost consumers’ behaviour, people is switching from coming to physical store to online shopping (Ahmad, Mastri, Chong, Fauzi and Idris, 2020). Similarly, Hajli (2014) and Kotler, Kartajaya and Setiawan (2017) indicated that digitalisation growth provides comfortable shopping platform for consumers from ecommerce to mobile application.
Express delivery appeared and hold crucial position in ecommerce supply’s chain. Without delivery, ecommerce industry cannot develop. It may be as important as technological system. Therefore, express delivery is developing as fast as ecommerce (Di and Liang, 2020). Furthermore, according to Sokol (2003), express delivery hold essential part of the global “just-in-time” production. 
Sokol (2003) defined “Express delivery is a method of communication and transportation that serves to get items from door to door within a definite period of time.” Also, Sokol (2003) mentioned that Express delivery requires a robust service system that can manage the process of deliver from the warehouse to consumers. Also advance technologies must be applied in order to track items and provide information which may be analysed to improve the quality of service. Thus this is challenges for emerging markets which infrastructure is not developed. Therefore, express delivery is monopolised by stated owed in some countries for a while and this limited the development. However, many countries lift this barrier and provide opportunities for private organisation to join this market. The potential of express delivery is huge because it hold crucial position in supply chain. According to Feldman (2001), this is replacing traditional postal service by rising 20 percent annually. Thus, express delivery is an important business model in global economy. 
[bookmark: _Toc103551184]		Express delivery in emerging market.
In emerging market, technology is not as developed as richer countries. Thus, express delivery just become popular recently. Before that, the delivery service is dominated by state own postal (Sokol, 2003). He also mentioned that GDP come along with the development of technology. Therefore, developing residents could not accomplish high technology and express delivery entry this type market lately. Moreover, people in this countries get used to traditional shopping process: coming to physical store, select goods, make a payment and take them home. Delivery in emerging countries just focus on B to B service, applying ecommerce and express delivery in retail market just happen recent years.
[bookmark: _Toc103551185]	Covid-19
Covid-19 happened in early 2019 and is declared as global outbreak on 30/01/2020 by the World Health Organisation (WHO) (Sohrabi, Aksafi, O’Neill, Khan, Kerwan, Al-Jabir, Iosifidis, Agha, 2020). Until now, there are over 400 million cases with 6 million people passed away. This is a huge lost for human. In addition, the outbreak cause huge damage to the world’s economy (Briz-red’on and Serrano-Aroca, 2020). Furthermore, according to Nicola et al (2020) and Bocaaletti et al (2020), almost all of economic sectors have been damaged by the health crisis including: agriculture, manufacturing, trade, finance, tourism. The global supply chain is also stopped and increase the cost of transportation and delivery around the globe. The pandemic has not stopped yet, so the total damage of it toward the global economy cannot be calculated at the moment, but its effect is predicted last long and much more than previous nearest outbreak (SARS) in 2003 (Wang et al, 2020).  The economic recession in post-pandemic is also forecasted.
On the other hand, Salem and Nor (2020) mentioned that although in history, the economy was damaged by health crisis from Spanish flu in 1918, Asian flu in 1957, Hong Kong flu in 1968, this provide a foundation for a new business models. For example, Alibaba become leading ecommerce business in China after the SARS crisis (CNBC, 2003). In the same vein, Covid-19 may bring the new opportunity for ecommerce industry, especially in express delivery. Literature relating to how Covid-19 influence express delivery industry will be reviewed in the following paragraph.  
[bookmark: _Toc103551186]	Impact of Covid-19 in express deliver industry
As it was mentioned above, the Covid-19 pandemic appearance has been causing a huge damage to the world. After many measurements were applied to avoid the spread of virus, people are asked to stay at home as a conclusion of physical distancing and lockdown (Teoh et al, 2021 and WTO, 2020). This provided demand in express delivery because people can only use online shopping. Thus, new method of shopping was introduced to people who have not used it before the outbreak (Yang, Ning, Jiang, He, 2021; Salem and Nor, 2021; Mazlan, 2021).  At the first stage, there is huge demand in transporting medical supplies and daily needs (Yang et al, 2021). However, transport system was restricted to avoid the spread of virus while transport is a crucial factor in daily operations of public and economic activities. The restrictions caused the decrease in travel activities (Kim, 2021; Mogaji, 2020; Zhang et al, 2020). Furthermore, not only domestic travel system is restricted, international transport scheme also is closed due to the closure of border (Nakamura and Managi, 2020). The global transportation, therefore, stopped during. However, this is needed to deliver daily necessaries and medicines to people who are asked to stay at home. Demand of goods shipping, therefore is increasing.                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                   
Express delivery is not a new business phenomenon in 20th century. It even was invented before the appearance of online shopping by farmers who wanted to convey their products to customers in other town. However, this method was just introduced in emerging countries recently following the booming of ecommerce and not many people select it due to extra cost. In addition, consumers in developing countries prefer come to store physically than online because they want to select stuffs by themselves. Furthermore, people still think shopping online is risky because their goods may be changed or damaged during delivery. However, the outbreak happened and people have to use online shopping because this was the only method during lockdown period. 
Many academic literatures has been published regarding to Covid-19 and its impact on global economy. Economists view this outbreak as a new “black swan” event in 21 century (Gregure, Furijan and Pupek, 2021). Many business, even big corporations, were damaged by this virus and facing bankruptcy. However, the outbreak also provided a new method for retail industry and this created opportunities for express delivery organisations, as a crucial part of retail industry, introduce their service more widely. In developing countries, consumers’ behaviour may be changed after the outbreak, the use of express delivery may become popular. Preivous studies such as: Unnikrishnan and Figlozzi (2020), Yang et al (2021), Liew et al (2021), indicated that the lock-down caused by Covid-19 lead the huge demand in express delivery for goods and daily necessaries transportation. Futhermore, Salem and Nor (2020)’ study indicated that consumer behaviour has changed to online shopping thanks to the Covid-19. However, there are lack of research relating to the Covid-19 and express delivery long term change, especially applying in emerging market. Hence, this paper mainly focus on the impact of the pandemic in long-term change of express delivery organisation doing business in emerging market. Vietnam will be applied as the case study. As a consequence, this paper aims to explore the existing literatures on express delivery and use them as the foundation to conduct further research in it.
[bookmark: _Toc103551187]	Vietnamese express delivery industry
According to Chevalier (2022), the global ecommerce market size reached 4.9 trillion in 2021 and is forecasted to grown by 50 percent over the next four years toward 7.4 trillion USD. In Vietnam, e-commerce was first introduced in 2010, but until 2013, the government approved a specific regulation for ecommerce. Although the market is quite “young” in Vietnam, ecommerce has been developing rapidly. According to E-commerce Sea 2021 report produced by Google, Temasek and Bain & Company, Vietnamese e-commerce market is developing and is predicted to accomplish 39 billion USD by 2025.  Thus, the market size in this country for express delivery is huge. This research is conducted to examine the impact of the Covid-19 on express delivery industry in Vietnam. Covid-19 has required many tactical changes in operations in corporation offering express delivery. Some changes have been part of an evolutionary sequence of development. Others are short term fixes to allow corporate survival. Express delivery is not popular in emerging countries due to low-tech infrastructure, consumers’ behaviour, low quality internet and online payment system. However, during the lock-down, express delivery was the only way to get daily necessity without having to trade physically (Mazlan, 2021), so people must use this service. According to Logistic Mitchel’s (2021), new consumers may keep using express delivery service after the outbreak. Similarly, this study focus on the post Covid-19 changes in express delivery industry in Vietnam to identify if the health crisis is an accelerator or disrupter.
As it was mentioned above, e-commerce was legalised in Vietnam since 2013. At the beginning, goods were delivered by Express Mail Service (EMS) and Viettel’s subsidy: Viettel Post. However, the two companies are stated own firm which EMS belongs to Vietnamese Post while Viettel is owned by Vietnamese Military. Vietnamese ecommerce industry is developing fastly and increase the demand of Express Delivery as a crucial part of online supply chain. Thus, express delivery industry of Vienam is potential. This industry was valued in 0.71 billion USD in 2021 or 10 percent of ecommerce market’s value (Jadhav and Mutreja, 2022). Also, Vietnamese express delivery industry is estimated to accomplished 2.9 billion USD by 2027 and 4.88 billion USD by 2030 observing a compound average gross rate (CAGR) of 23% (Jadhav and Mutreja, 2022; and Phi Nhat, 2021). This is a huge new cake for business, so many express delivery startup has appeared since 2015 such as: Giao Hang Nhanh (Fast Delivery), Giao Hang Tiet Kiem (Safe delivery), J&T express, Grab. Also, ecommerce trader such as Tiki, Shopee established their own express delivery. Furthermore, new entries join the market such as beExpress, Dostavista who own MrSpeedy Vietnam app. The previous organisation are popular deliverer agent in Vietnam, there are many “less famous” apps in market. This shows that Vietnamese Express Delivery industry is attractive. Vietnamese government also predict that the number of online shopping user will reach 55% of the country’s total population (nearly 100 million) and spend 600 USD in average by 2025 (Phi Nhat, 2021). However, express delivery organisation suffers with some challenges. According to Do Hoa- CEO of Giao Hang Nhanh (cited by Hung Le, 2019), “This is a long-term game, requiring large investments, partners and warehouse networks. Smaller businesses with fewer financial resources will be easily eliminated”. Express delivery start-up has to invest to expand its market share to develop. Thus, this market is competitive. Consumers focuses on “fast” with “low cost”. To do that, express delivery firm has to be big enough to diversify its services to reduce cost and make profit to exist (Do Hoa, cited by Hung Le, 2019).
According to Jadhav and Mutreja, 2022, the outbreak caused quarantines, travel prohibition and flight termination, but it brought chance to express delivery around the globe. The virus is crisis and damage Vietnamese economy. Factory stopped manufacturing, stores were closed, and people were not allowed to go outside, only delivery driver ran across the country for goods shipment. This boost express delivery industry. However, the booming happened during the outbreak when people did not have alternative selection except shopping online. To prove that, Figliozzi & Unnikrishnan (2020)’s research show that the use of express delivery increased by 55% during the Covid-19 comparing to before it happen. The question is: “will people keep using ecommerce and express delivery after the outbreak or they will come back to traditional shopping?” Some researches were conducted to find out the answer. For example, Liew et al (2022) conducted a research to examine Malaysian and Indonesian market and applied specific express delivery organisation (J&T) to investigate. The result of their study found that before the pandemic, people do not use courier service much because they can buy goods from physical shop and send them to friends and relatives directly. During the pandemic, number of people using express delivery increased. According to Liew et al (2022), 17% responses of rarely using J&T and 26% used it one time, but the number of people used express delivery service provided by J&T increased to 48% during the outbreak. Moreover, still in Liew et al (2022)’ research, 60% participants give the answer “Yes” when they were asked if they continue to use J&T service after the outbreak because they found it is more convenient shopping method. Thus, Liew et al (2022) made conclusion that most people will switch to use J&T express service after the health crisis. On the other hand, Salem and Nor (2020) also research the impact of Covid-19 on Consumer behaviour. They concluded that “The present technology is a crucial factor in gaining competitive advantage and success in this competitive era of globalisation. It helps in faster production and decision-making”. Organisations should apply technology to attract consumers. During the Covid-19, firms had opportunities to attract consumers to their online channels. However, this is just a foundation, business still needs to understand key factor which influence consumers’ behaviour to keep them sticking with online market (Salem and Nor, 2020).
The two previous literatures were mentioned above provided different research relating to Covid-19 and express delivery or ecommerce. However, neither of them make a conclusion about long-term change in practice of express delivery and was limited in specific courier (J&T). Therefore, this research is conducted to seek the long-term change of express delivery in post Covid-19. This is technology era, consumers’ behaviour is changing daily and the health crisis may be a crucial factor which affect this change. Express delivery use opportunity to increase users during the outbreak. It helps them to exist and overcome difficulty as overall economy suffers. The impact of Covid-19 on actions of express delivery organisation in the future are mainly focused in this study.  
[bookmark: _Toc103551188]Research questions
Based on the previous foundation knowledge, there still be a gap in theory of the connection between Covid-19 and long-term change in express delivery in emerging market. To understand this issue, this research will select Vietnam to conduct the study. Therefore, the research question and sub-questions are indicated below to accomplish the theory.
Research question: Is the Covid-19 an accelerator or disrupter on long-term changes of Vietnamese express delivery businesses?
Sub question 1: What is the market size of ecommerce industry in Vietnam?
Sub question 2: What are differences of express delivery market before, during and post outbreak?
Sub question 3: What are obstacles of express delivery’ development in Vietnam?
Sub question 4: How does the Covid-19 affect express delivery?
Sub question 5: How fast is express delivery? What are the demand of consumers?
Sub question 6: What are implications for infrastructure development including IT system, transport and logistic system?
[bookmark: _Toc103551189]Conclusion
The Covid-19 happened and damaged the global economy much. However, it provide the opportunity for express delivery to be reached by more consumers, especially in emerging countries. From previous studies, people use express delivery because there was the only way during the lock-down. Thus, the study which excplore if the de
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