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What is contemporary?

• Zaks,L.（2021)said contemporary refers to the current state of artistic, 
cultural, and social dynamics, characterized by their distinctive 
character and radical novelty. Contemporary art, in particular, is 
characterized by its ability to express and participate in various cultural 
phenomena. This art form represents an important evolution that 
reflects the sociocultural changes of our time and is often described as 
a peaceful revolution in cultural consciousness.This means that my 
research can participate in various cultural phenomena, 
reflect social and cultural changes, and be novel and 
innovative.



What is the relationship between the 
identity of Chinese Generation Z and 
the visual aesthetics of bubble tea 
brands?



My study background is contemporary.

Rapid transformation of the social  fabr ic and the spread of uncertainty and r isk have fuel led 

anxiety and uncertainty, generat ion Z is at a cr i t ical stage of awakening self-

consciousness and urgently seeking social status and social respect .  With the 

implementat ion of China's one chi ld pol icy, Generat ion Z are most ly only chi ldren, and ‘lonel iness’ 

has become the key word for th is generat ion. They are eager to define themselves and 

express their identit ies in order to gain a sense of self-worth ; they are also eager to 

establ ish their own social networks in order to seek a sense of group belonging .  L i fe 

consumption has become an important means of self- ident i ty and group ident i ty for Generat ion Z. 

Compared with luxury products, affordable products direct ly hi t  consumers' dai ly social  contact 

points.The exper ience and group ident i ty that comes with a few pounds spent seems to sat isfy 

them more .Bubble tea, as an affordable and relaxing dr ink in dai ly l i fe, inf luences the 

l i festyle of Generat ion Z (Wei ,  L.  and Nuan,W.,2022).



Why my study background is contemporary?

My research background follows the changes of The Times（Rapid 
transformation of the social fabric;one-child policy), has distinct 
characteristics of contemporary society(Chinese Generation Z self-
consciousness and group belonging), and is related to social problems(Anxiety 
and uncertainty) and cultural phenomena(Bubble tea).



 My research group is contemporary

• My research group is Chinese Z generation

• Because  young  peop le ,  ma in l y  Gene ra t i on  Z ,  have  become  t he  ma in  f o r ce  i n  t he  consump t i on  o f  bubb le  t ea（Yog 
Warm,2022) .Genera t ion  Z  re fe rs  to  the  genera t ion  born  be tween 1995 and 2009 ,  who grew up in  an  economica l l y  
p rosperous ,  soc ia l l y  open and cu l tu ra l l y  d i ve rse  ‘af f luent  soc ie ty’.  They  a re  ac t i ve  in  th ink ing ,  have  d i s t i nc t i ve  
persona l i t i es ,  and have  d i s t i nc t i ve  consumpt ion  hab i t s  and cho ice  tendenc ies .  As  a  la rge  consumer  g roup ,  the i r  
consumpt ion  i s  no  longer  l im i ted  to  meet ing  the  needs  of  surv i va l ,  bu t  pays  more  a t ten t ion  to  the  exper ience  of  l e i su re  
and en te r ta inment  as  we l l  as  ind iv idua l  sp i r i tua l  pursu i t .  What  Genera t ion  Z  pursues  in  consumpt ion  i s  no t  on ly  the  use  
va lue  of  commod i t i es ,  bu t  a l so  the  symbo l i c  s ign i f i cance of  i nd iv idua l i t y ,  c i rc le  cu l tu re ,  se l f -express ion ,  e tc . ,  wh ich  i s  
embedded in  commod i t i es (We i ,  L .  and Nuan ,W. ,2022) .

• This group is at the stage of adul thood where their  l i fe exper iences are closely l inked to technology, 
socia l  change, pol i t ical  upheaval  and so on.  Thus ,  Genera t ion  Z  represents  the  younger  genera t ion  o f  

‘contemporary’ soc ie ty  and i s  the  most  ac t i ve  and p romis ing  segment  o f  modern  soc ie ty .  Accord ing  to  Br i t i sh  
soc io log ica l  theory  (G iddens ,  1992) ,  contemporary  soc ie ty  i s  a  dynamic  and ever-chang ing  e ra ,  and the  fo rmat ion  of  
Genera t ion  Z  i s  i n  the  contex t  o f  g loba l i sa t ion ,  d ig i ta l i sa t ion  and mu l t i cu l tu ra l i sm,  so  the  s tudy  of  Genera t ion  Z  i s  no t  on ly  
a  key  to  unders tand ing  the  cur ren t  soc ie ty ,  bu t  a l so  an  impor tan t  way  of  p red ic t ing  the  fu tu re  changes  in  soc ie ty .



 Why my research group is contemporary?

According to David Harvey, contemporary society is an ‘ information society’  or a 
‘post-modern society’ ,  and it is in this environment that Generation Z has grown up, 
as the f irst generation of ‘ ful l  digital natives’ .  Generation Z is the f irst generation of 
‘ ful l  digital natives’  who have been exposed to digital technologies such as the 
Internet and smartphones since birth. Academic research often emphasises how 
technology shapes human behaviour and social structures, making Generation Z an 
important sample for the study of ‘digital l i festyles’ ,  ‘ information age culture’  and 
their social impact.



Research gap 

• A researcher studied post-95s Consumer Demand Oriented Bubble Tea 
Design(Xiongzhuang,H.,2021).The two scholars(Wei, L. and Nuan,W.,2022) 
argue that bubble tea consumption is a symbolic consumption, a kind of social 
currency for young people, and discuss the reasons why Generation Z 
consumes milk tea in terms of performative identity and group identity.A 
number of scholars have studied the design of milk tea brands orientated to 
the consumption needs of young people, and some scholars have explored the 
motivations of Generation Z milk tea consumption.

• My research is from the perspective of bubble tea brand design  
aesthetics, through the visual elements to analyse how the bubble tea 
brand design conforms to the performative identity of Generation Z, to 
explore the relationship between bubble tea brands and young people's 
impression management and identity management in the current 
cultural environment, and then to react to the future bubble tea design 
trends.



why contemporary of research 
methods？
• My research methods are contemporary.

First of al l ,  the use of AI for l i terature 
search, classif icat ion, do not need to look 
for art ic les one by one, AI can f igure out 
the art ic les I  need, targeted search for 
art ic les, great ly improving the eff ic iency; AI 
can be the whole network to f ind the art ic le,  
summarise the central  idea of the art ic le,  
read more comprehensive and fast ;  my 
research data col lect ion can be used to use 
modern means, can be conducted through 
the onl ine mode of interv iews, and can be 
audio-video; can be use onl ine 
quest ionnaire research to col lect 
quest ionnaires from people al l  over the 
world.

AI

Online 
Interview Online 

questionnaire



Conclusion

Research method

AI;Onl ine survey;Onl ine interview

Contemporary

Reserachbackground 
re la ted to  
contemporary  soc ie ty  
and cu l tura l  
phenomena

Research group 
Chinese Generation 
Z;digital natives; grew up 
under technologies

Research gap
under the current cultural 
environment, and  react to the 
future bubble tea design trends
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