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Abstract
Folk art is the cultural wealth and essence of humanity that is profoundly ingrained in a nation's folklore. Even though the study of folk art has a long history, it has been primarily confined to the aesthetic and folkloric levels. When examining folk art, there are more artistic, political, economic, and social studies, as well as sociological, anthropological, and artistic studies, such as cultural studies of folk art, studies of artistic qualities, studies of visual images, and studies of regulations and policies for the protection of non-heritage. Additionally, the rise of media has had a significant impact on folk art. The history of human art is a history of ongoing innovation in artistic media. In the interaction between contemporary art and social life, there must be a connection between art and the media environment of the period, and the connection between art and various media, technology, and materiality is important to this relationship.
This study presents a paradigm for comprehending the expanding relationship between folk art and the media. Not only are the media a significant platform and source of information for the development of folk art, but changes in media technology also have an effect on the content, people, and organisation of folk art, whose messages and experiences are moulded by the demands of popular media genres. As a cultural and social environment, the media has assumed many of the cultural and social functions of folk art, not only in terms of its content, but also in terms of the behaviour of those participating, the sense of community and belonging, and the expansion of space.
The "Mediatization" theory has been studied for a long time and has been gradually refined and applied to various areas of social experience over the past two decades. However, it has been studied infrequently in the field of folk art, where the relationship with the media has been primarily explored from the perspective of artistic and ecological communication, and there are still gaps in research that employs the "Mediatization" theory.
My research will use the theory of "mediatization" as a guide by combining the theory of mediatization, the unique problems in the field of folk art, the application of rooted theory in the qualitative research method, and the combination of narrative research and ethnographic research in the case's location of Zhe Rong County, Ningde City, Fujian Province. In the case study, we collected and analysed data on the local folk art representative and well-known national-level intangible heritage item "Zhe Rong paper-cutting," and we attempted to explore the mode of interaction between media technology and folk art development in order to develop a theoretical framework for analysing media and folk art. This framework can be used as a theoretical basis for recognising the key concepts of the mediatization process of folk art, studying the future development of folk art, serving as a theoretical guide for the innovative development of folk art across media and cultures, and contributing to the personal development of folk art practitioners, thereby contributing to the preservation and transmission of folk art and the overall revitalization of the villages in which it is practised. 
This study attempts to establish a theoretical framework for examining the development of traditional folk art from the perspective and centre of media research, based on theories and academic concepts from media theory, media studies, cultural anthropology, art communication, and urban communication, and proposes six key dimensions. The six proposed key dimensions are culture, art, media, space, and technology. By establishing their academic interpretations and clarifying the relationships between the important terms in the study of the mediation of folk art, a transportable analytical framework and model is created. The analysis is based on a systematic cultural understanding of folk art from the perspectives of cultural resources, folklore, and cultural anthropology, taking into account the artistic content of folk art as art, its reflection by the media, the changes brought about by technology, and the human and transmission content included in the transmission. In keeping with the contemporary demand for traditional revival in a global environment, new concepts and channels can be generated for the revitalization and transmission of folk art through the use of knowledge structure and practical assistance.
Simultaneously, efforts are undertaken to apply theory to practise on the basis of theoretical innovation and maturity. This framework is utilised as the theoretical basis for designing the curriculum module of the cultural industry management major in university instruction. This theoretical system includes the theoretical study of communication, art, folklore, and anthropology-related knowledge, as well as field practise operations with folk art in the villages surrounding the university, which can form the training of theoretical and practical skills; at the same time, based on this in-depth knowledge of the folk art industry combined with the practise of the industrial chain part, the conception and participation of students' innovative projects are encouraged.
In contrast, the folk art communication practise is designed in a cross-cultural framework within the art practise, which is based on the six dimensions of culture, art, media, space, technology, and legacy. For instance, the selection of Chinese folk art (e.g., paper-cutting) dissemination activities in the United Kingdom (Wales), including the assessment of impacts, or the awareness and dissemination of British Welsh folk art among Chinese university students, in order to promote cultural interaction.


Introduction
"Mediatization" is a new theoretical framework in communication studies and media studies that revisits and reframes fundamental questions about the role and impact of the media on culture and society. In particular, the mediatization hypothesis has been useful for analysing and evaluating the expansion of the media into other sectors and social institutions, such as politics, the family, and religion. Mediatization generally refers to the social and cultural processes via which a field or institution is dependent on the media's logic (Asp1986; Hjarvard2008b). Current research on mediatization has expanded into various empirical areas of society, such as how political institutions have adapted to the demands of the news and entertainment media in different ways (Strmback, 2008), as well as religion as a social and cultural institution that has also been influenced by the media in different ways. Family, folk music, cultural phenomena including the mediatization of emotions in LGBTQI hashtags (Geviss La Rocca & Cirus Rinaldi, 2020), the ageing body, environmental concerns, and the mediatization of sports (Israeli law), among others (Anat Peleg, Bryna Bogoch, 2012)
Multiple disciplines can be productively traversed by the framework of mediatization research. As our media and communication disciplines become more specialised, inward-looking, and focused on (new) media technologies and their specific applications, mediatization studies have reformulated a number of fundamental questions pertaining to the interrelationships between media, communication, culture, and society (Hjarvard, 2012). The influence of mediatization on folk art is extensive and profound. On the one hand, technical advancements have affected the platforms and content presentation of media, and new texts and symbols are continually emerging from new media for the propagation of folk art, resulting in texts that are increasingly innovative and cross-media. The media are also a means of altering the ecology of folk art and the behaviour of its participants. Traditional handicrafts, music, and performing arts share similarities.
What is the present state of research into folk art, and what are the research priorities? The propagation of folk art is examined from a cultural and media standpoint. Regarding research methodologies, artistic anthropology has significant implications for the study of folk art. Folk art is a part of people's daily lives and is intimately connected to their rhythms. This quality of folk art necessitates an ethnographic and folkloric approach to its study, making anthropological and sociological research techniques a theoretical need. (Shang Hong, Li Jianjian, 2012) Nonetheless, it is essential to recognise that little thought has been given to the notion of mediation.

Aims and Objectives
1. Developing an academic viewpoint on the topic of folk art from a mediatization theory perspective
This combination necessitates communication-related thought; in the field of communication and media studies, a variety of classical theories can also be utilised to provide a comprehensive understanding of creative occurrences. However, research that explicitly integrates the two, builds a theoretical framework for the study of mediated theory in folk art, justifies the combination, and offers practical direction and theoretical verification in practise is still lacking.
The challenge of mediatization in folk art communication is one that must be addressed in the contemporary climate of fast evolving media technologies. The presentation of the process of mediatization in the field of folk art has significance not only for theoretical research findings, but also for guiding the practise of reviving and passing on folk art in the new era, as well as for guiding understanding of the dissemination dynamics and effects of folk art works, as well as art creation and art reception activities, and the social functions of folk art and the relationship between art and otaku.
2.Filling the academic gap by constructing a theoretical framework for the "mediatization of folk art
This study attempts to establish a theoretical framework for examining the development of traditional folk art from the perspective and centre of media research, based on theories and academic concepts from such disciplines as mediatization theory, media studies, cultural anthropology, art communication, and urban communication, and proposes six key dimensions. Culture, art, media, space, technology, and heritage are the main terms. By establishing their academic meaning in the context of the study of the mediation of folk art and elucidating the link between the essential terms, a transportable analytical framework and model are developed. The analysis is based on a systematic cultural understanding of folk art from the perspectives of cultural resources, folklore, and cultural anthropology, taking into account the artistic content of folk art as art, its reflection by the media, the changes brought about by technology, and the human and transmission content included in the transmission. On the basis of the framework's more complete knowledge structure and practical direction, new concepts and new approaches can be generated for the revitalization and transmission of folk art, which is consistent with the current demand for the revitalization of tradition in a global context.
3. Apply it to the development of folk art heritage in the current 
technological and intercultural context
In China, a great number of folk arts are deeply rooted in the countryside and serve crucial local purposes of economic production, artistic beauty, regional cultural identity, and ethnic cultural integration. If we are able to gain an in-depth understanding of them and generate new communication concepts in the modern technology environment, this will aid the practise of rural revitalization and the transmission of folk art and intangible cultural assets.
Simultaneously, on the basis of theoretical innovation and maturity, endeavour to adapt it to further practises, such as teaching and intercultural sectors. This framework is utilised as the theoretical basis for designing the curriculum module of the cultural industry management major in university instruction. This theoretical system includes the theoretical study of communication, art, folklore, and anthropology-related knowledge, as well as field practise operations with folk art in the villages surrounding the university, which can form the training of theoretical and practical skills; at the same time, based on this in-depth knowledge of the folk art industry, theoretical and practical skills can be developed for the folk art industry. In conjunction with the industrial chain component, the conception and involvement of creative and enterprising student initiatives are completed.
In contrast, the folk art communication practise is designed in a cross-cultural framework within the art practise, which is based on the six dimensions of culture, art, media, space, technology, and legacy. For instance, the selection of Chinese folk art (e.g., paper-cutting) dissemination activities in the United Kingdom (Wales), including the assessment of impacts, or the awareness and dissemination of British Welsh folk art among Chinese university students, in order to promote cultural interaction.

Literature review 
In the last decade,'mediatization' has emerged as a new framework in the fields of communication studies and media studies to explore and reinterpret key questions concerning the role and effect of the media in culture and society. In particular, the mediatization hypothesis has been useful for analysing and evaluating how the media expands to other sectors and social institutions such as politics, family, and religion.
In general, mediatization refers to the social and cultural processes by which a sphere or institution is dependent on the media's logic.(Asp1986; Hjarvard2008b).
As Hepp (2012) and Couldry and Hepp (2013) illustrate, there are numerous definitions and nuances within them. Encheva et al. (2013) further remind us that competing terms include mediatization and mediation. The mediatization theory emerged to prominence in 2003 (Couldry & Hepp, 2013)5 and "carries the legacy of both medium theory and effects research" (Encheva, 2011, p. 5). It can be viewed as a dialectical "interrelation" (Couldry & Hepp, 2013, p. 197) between the media and society, which occurs while both evolve simultaneously. The media are viewed as permeating "institutions, social fields, and social systems" (Hepp, 2012, p. 3) in a variety of ways over time, despite the absence of a singular media logic.
Consequently, mediatization can be viewed as a "meta-process" (Encheva, 2011, p. 5) that influences society to a comparable degree as globalisation. In addition, mediatization is a "continuous process of distributing media communication" that can occur in time, space, and society.
In the temporal case, for example, Hepp (2012) explains that “the increasing number of technologically mediated communication is becoming more and more accessible all the time” (p. 13). An example he gives is TV, which never stops its flow of programming. 
Similarly, online content is constantly and endlessly updated at all hours and by any given user or enterprise, which Ruggiero refers to as the Web's "asynchronicity" (as cited in Alhabash & Ma, 2017) and "demassification."
In his work, "Mediatization of culture and society," Stig Hjarvard suggested that mediatization studies investigate changes in the mediated social and cultural domain by analysing the institutional and mediated channels through which these changes are communicated. Mediatization studies are an essential lens for observing the transformation of contemporary society. In the past ten years, mediatization has arisen as a new theoretical framework for investigating the influence of technology on cultural and social development. By moving the emphasis from the process of mediatization to the influence of the media as a communication medium on long-term institutionalised changes in culture and society. Such developments build new cultural and social frameworks that influence every aspect of how individuals interact in their daily lives (Stig Hjarvard, 2013). Professor Hjarvard also suggested that mediatization is an inherent component of secularisation at the societal level, which may encourage secular behaviours and beliefs as well as attract religious fantasies of a typically more subjective type at the organisational and individual levels (Stig Hjarvard, 2011).
Many analyses have shown that current research on mediatization has reached into various empirical areas of society, such as the need to understand how political institutions adapt to the news and entertainment media in various ways ( Strmback 2008 ) , such as religion as a social and cultural institution, which is also influenced by the media in various ways. Such as family, folk music, cultural phenomena such as mediatization of emotions in hashtags in LGBTQI ( Gevisa La Rocca & Cirus Rinaldi ,2020), and aging body, environmental issues, mediatization of sports ( Michael Skey, Chris Stone, 2017)\(Fernando Borges,2019),and the mediatization of law in Israel (Anat Peleg, Bryna Bogoch, 2012) and others, it is evident that mediatization theory and thinking has the potential to be studied and examined in many areas of society. The framework of mediatized research has proven its ability to span a variety of disciplines in a fruitful way. As our media and communication disciplines become increasingly professional, inward-looking and focused on new media technologies and their specific applications, mediatization studies have reformulated a range of fundamental questions about the interrelationships between media, communication, culture and society (Hjarvard, 2012).
The impact of mediatization on folk art is broad and deep. On the one hand, technological developments have influenced the platforms and content presentation of media, and new texts and symbols are constantly emerging from new media for the dissemination of folk art, producing ever more innovative trans-media texts. The media are also a means of changing the ecology of folk art and the ways in which participants receive and behave. There are commonalities in traditional handicrafts, music and performing arts.

Research Design  
The academic connotations and logical relationships of the theoretical framework's core elements, such as folk art and the path of mediated expression, were explained through documentary research.
Second, guided by this theoretical framework, we employ narrative research and rooted theory to enter the field, construct interview guides, perform participant observation, and gather data around six key words: culture, art, media, place, technology, and heritage. After the literature review and data analysis, the research will be included into a new, complete and in-depth interdisciplinary body of knowledge on folk art (Zherong paper-cutting) by combining the theoretical perspective of "mediatization" in media studies with the ontology of folk art.
Thirdly, the theoretical framework will serve as a guide for designing the intercultural communication and dissemination of folk art. This theoretical framework will serve as a guide for the development of cross-media art forms in folk art, based on the theories it contains.
Methods and Data Analysis    
1. Through literature search and reading, the theories of "mediatization" are sorted out; secondly, the theoretical level of the feasibility of mediatization applied to the study of folk art is demonstrated; thirdly, key concepts are explained; fourthly, logical relationships between concepts are established; fifthly, a framework, including culture, technology, and space, is formed; and sixthly, the framework is clearly explained by combining theoretical and practical analysis. The underlying structure of the "mediated theory of folk art."
2. On the basis of the mediated theory, an in-depth analysis and interpretation of the folk art case of "Tsugrong paper-cutting" is conducted to demonstrate the explanatory power of the mediated folk art framework, and through vivid cases, mixed research methods such as narrative research, participatory observation, qualitative interviews, and questionnaire surveys are used to collect relevant literature, archival materials, and information regarding Tsugrong paper-cutting. Using a combination of narrative research, participant observation, qualitative interviews, and questionnaires, this study collects data from surrounding literature, archives, and interviews with actors and participants to demonstrate how the mediated development of folk art manifests itself in the case of Tsugrong paper-cutting.
The interviews include qualitative data on the impact of the Internet and other media technologies on the development of paper-cutting since 2008, the impact on the local paper-cutting industry in a variety of ways, whether paper-cutting inheritors and practitioners have experienced a distinct transformation in their creative content and style, and what opportunities and challenges they have encountered, as well as the perspectives of local government officials on the impact of technology. What is the relationship between the impact of technology and the growth of paper-cutting in the local area, and how do the various stakeholders view the impact of technology?
Questionnaires: A questionnaire was prepared to assess the content features and audience experience of the traditional media and digital platforms now employed in Zhe Rong County to communicate the art of paper-cutting. Also including interviews.
3. Data analysis: Using Nvivo software, the collected data was analysed to identify trends based on actual cases depicted in the media. In conjunction with the acquired theoretical knowledge from the literature search, the theoretical framework for the development of mediated folk art was enriched and improved.
4. Further optimise and improve the practical guidance function of the framework; apply the theory to the guidance of folk art intercultural art practise; and apply the theory to the guidance of folk art international art practise.
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Stig Hjarvard (2003). Media in a globalized society. Copenhagen: Museum Tusculanum Press, University Of Copenhagen, Cop.
Stig Hjarvard (2013). The mediatization of culture and society. Oxon: Routledge.



























[bookmark: _GoBack]
