Assessment 2- Using theories of sustainability and an appropriate model of reflection assess your own contribution to maintaining a sustainable planet
Introduction 
Within this assignment the analysis between the growing rate of fast fashion today and how this is harming the environment. The use of fast fashion according to (Oxfam, 2019, n.p.) describes this as encouraging consumers to purchase and discard apparel at an alarming rate by relying on inexpensive, disposable clothing that is manufactured rapidly and offered at low prices. As a result, textile waste is accumulating, and landfills are overflowing with abandoned garments. From this, it is clear to see that fast fashion is a growing economic issue and will be explored further using Gibbs reflective practice as the (University of Edinburgh, 2024, n.p.) describes this model as being able to provide structure to experience-based learning.
Description 
Today fast fashion has become a global and successful consumerism impact for many people around the globe. One of the main fast fashion brands that has become unstoppable is Shein. A study published by (Breen,2022, n.p.) states that Shein has entirely changed the fashion industry and still has a big impact on how clothes are created, manufactured, purchased, and sold. Even if Shein's business techniques are revolutionary, there are many parts of the business model that show immoral and unsustainable activities that should not be disregarded. The Evil Fashion Giant: Shein's role in sustaining excessive consumption and environmental damage. To add further to these findings, a paper published by (Zihuan,2024, p.248) state that the focus of this analysis is SHEIN's business model, which is examined to determine its competitive strategies and market positioning in the fast fashion sector. The pricing strategies, supply chain management, marketing tactics, and technology advancements of Shein are all thoroughly examined in the thesis. All these factors work together to make it successful, but they also bring up issues of ethics and sustainability. The study highlights the sustainability issues facing the fast fashion industry by evaluating the environmental effects of its rapid manufacturing and distribution processes. From this, it is clear to see that there is a distinction between the impact fast fashion is having on society and how this is damaging sustainability. The use of fast fashion has been able to come easily accessible and allows for further consumerism as there is an increase through social media and apps which allow for faster and a high volume of orders. For example, (Qu,2024, p.4) state that the rising mobile usage brought about by the digital transformation is effectively utilised by SHEIN's mobile strategy. Their approach prioritises user convenience and seeks to increase client involvement through the usage of a dedicated shopping app. The app is an essential tool for collecting and analysing consumer data, in addition to expediting the shopping process by adding payment choices. SHEIN provides a customised and efficient shopping experience that strengthens customer relationships and improves their market position, thanks to the high mobile engagement rate of their target audience. To understand how social media is changing the fast fashion industry further, a study published by (Knapton Knight,2024, n.p.) Social networking is one of the most crucial platforms for fast fashion retailers. Customers often have a craving for digital content about fashion and leisure. Customers are entertained as well as inspired by this. Nowadays, a lot of shops are aware of how to take advantage of this. Fast fashion companies have mastered the art of combining social media with retail. Furthermore, (Kurniiawti,2022, p.1) add that Consumers can interact with individuals worldwide, express themselves, and share their experiences. (Onofrei et al., 2022). Customers' decision-making behaviour will be impacted because social media provides them with information about their favourite brands. Customers can evaluate any brand and select the one that offers the best value. The stimulus-organism-response theory is the major theory applied in this investigation. According to SOR Theory, the audience receives the communication after it starts with the speaker through media. Customers' decision-making is said to be influenced by this process. The term SOR theory is linked to the stimulus organism response theory which is explained by the (Research Lab,2023,p.7) suggest that this theory was founded in 1974 by Mehrabian and Russell, serves as a foundation for the idea of environmental psychology and has been applied to leadership and organisational behaviour as well as consumer behaviour. According to the S-O-R paradigm, the external environment (stimuli) is what causes an organism's interior sentiments or behaviour. This shows that perceptions and interpretations of the surroundings that affect an individual's emotions are part of this internal processing of the activation, which might be conscious or unconscious. This effect also sets off a feeling that prompts a reaction and a choice which can lead to the increase of consumerism regarding fast fashion. 
Feelings 
Regarding the issues regarding fast fashion, it's made me aware of how big the issue is and how much it is affecting the world globally and has impacted my decision making when it comes to consuming. To be able to understand my feelings further, a study conducted by (Kazancoglu & Dedegoglu, 2010, p.1) states that consumer guilt is brought on by indiscretions, a lack of self-control, and giving in to hedonistic cravings. According to the results, guilt feelings are cyclical, transient, and surface-level, and they typically result from both good and bad deeds, though not always from right and wrong deeds. Guilt is linked to new worries resulting from cultural drift in the consumption society. To understand where the feeling of consumerism guilt comes from, a study conducted by (Cherry,2024, n.p.) explains that psychodynamic theories study how our emotions, attitudes, and personalities are shaped by unconscious notions. Psychodynamic methods look for the underlying reasons behind unconscious behaviour. This can indicate how every thought, instinct, emotion, and memory that exists outside of our conscious awareness is represented by the unconscious. Psychodynamic theorists contend that even when we are not conscious of it, the unconscious nevertheless influences our actions (Cherry,2024, n.p.) This theory allows for an understanding of how i am feeling regarding the research on fast fashion and how i can come to terms with my emotions regarding this economic issue.
Evaluation 
From being able to find out information regarding fast fashion i have been able to establish the positives. For example, a study published by (Quantis,2018, p.18) show that in 2016, the combined effects of the clothing and footwear industry on global pollution ranged from 5 to 10%. About one-fifth of the worldwide climate effect is attributed to footwear alone, accounting for 1.4% of global climate impacts (700 million metric tonnes CO2eq), whereas 6.7% is attributed to the garment industry. This has allowed me to gain an understanding of the impact of fast fashion regarding climate change. Furthermore, the use raw material processing leather shoes have the greatest influence on ecosystem quality when it comes to raw material extraction. The manufacture of polyester and polyethylene makes synthetic shoes the most resource-depleting. This effect is connected to the total quantity of synthetic footwear manufactured. Freshwater withdrawal is mostly impacted by textile shoes since cotton farming is highly reliant on irrigation (Quantis,2018, p.29). These statistics show how as an economy materials are continuing to destroy any positive change regarding suitability. However, from gathering all this data regarding fast fashion it provides me with enough information regarding how the fast fashion company SHEIN operate and how they are continuing to destroy sustainability. For example, an article published by (Sustainable Amor,2024, n.p.) show that in 2023 alone, Shein released 16.7 million metric tonnes of carbon dioxide. That is more than the annual output of four coal-fired power plants! Additionally, about 50% of the US make monthly purchases from Shein, which keeps this behemoth running. Artificial intelligence has also become Shein's hidden weapon, enabling them to create new designs and deliver goods to customers more quickly than their competitors. According to some estimates, it can take ten days for a new Shein design to go from concept to consumer. Additionally, they upload up to 10,000 new things on their website every day. This information shows that the company Shein have no intention of implementing any strategies to push for sustainable consumerism which is having a knock-on effect when it comes to fast fashion. However, there are some strategies that are being implemented to enforce sustainable living such as the (Oxfam,2023, n.p.) state that the antithesis of fast fashion is slow fashion. It produces clothing in a sustainable and morally responsible manner. The detrimental effects of rapid fashion on the environment and garment workers prompted the slow fashion movement. It promotes choosing clothing that is more considerate of both people and the environment. This shows that this movement can turn fast fashion into a sustainable movement to allow for safe consumerism. 
To understand how the (fast fashion movement 2025, n.p.) their statistics show that they have been able to save ‘’9,709,500 kg’’ regarding carbon footprint alone. This shows major improvement which can ensure a safe environment. In support of this, the (GOV.UK,2010,p.4) published their sustainable action plan which states that their goal regarding  the Sustainable Clothing Roadmap was introduced in September 2007 with the goal of enhancing the sustainability of clothing by obtaining data on the effects on the environment, society, and economy and collaborating with a broad spectrum of stakeholders throughout the clothing supply chain to expand on current interventions and enhance already-existing work. Furthermore, the roadmap was created because, while being a global economic success story with a valuation of over £500 billion, the apparel industry has a substantial environmental and social impact throughout its supply chain, which is made worse by high levels of consumption, especially in the developed world. Approximately 2 million tonnes of apparel, worth £23 billion, are bought annually in the UK alone (GOV.UK,2010, p.4). In response to this proposal that was first introduced in 2010 the (GOV.UK, 2021, n.p.) has previously outlawed microbeads in rinse-off personal care products and banned the supply of plastic straws, stirrers, and cotton buds in England as part of its fight against plastic pollution. A world-first plastic packaging tax will be implemented starting in April 2022 for products that do not contain at least 30% recycled material, and the already popular fee on single-use plastic bags will be extended to all retailers and raised to 10p starting in April of 2022. This information has provided a great insight towards the improvement of fast fashion and that strategies have been implemented to cut down on the consumerism which has already allowed for a more sustainable community. 
Analysis 
I searched through some literature which has allowed me to understand the fast fashion impact on maintaining a sustainable planet and it has allowed me to gain insight on how worldwide the issue is and how they work together. For example, the (WWF,2025, n.p.) our disposable society is fuelled by fast fashion, and someone must unavoidably foot the bill for this low-cost consumption. As clothing companies reduce expenses to boost profits, garment factory workers in Bangladesh, China, and India, as well as in the UK may endure cruel working conditions. Research such as this has allowed for me to gain consideration for the impact that fast fashion is having on individuals in our society who are becoming unintentionally involved in the fast fashion industry. Furthermore, i believe that the Stimulus organism response theory has allowed for me to understand the impact of unconscious consumption. For example, a paper published by (Collin,2023, p.2) state that Consumers are primarily motivated by their hedonic behaviour, which is associated with sensory appeals such as emotion and satisfaction. According to the survey, customers don't have enough information or the ability to apply what they know about energy labelling to make wise choices when buying fast fashion clothing. Customers were disregarding the significance of energy labels when they clashed with the brand, features, and appearance of the product. To close the gap between customers' purchase motivation and behaviour, the government may need to make additional actions. This has allowed for me to fully understand this theory from an outside perspective which has given me a broader outlook on how i consume fast fashion.
Action plan
From all the data I have gathered during this research I will ensure that when it comes to consuming any goods I will use the guide of the (Oxfam, 2024,n.p.) to make the conscious decision to benefit people and the environment by making  the effort to purchase sustainably and to reuse and upcycle current things. Making more thoughtful choices is one approach to purchase more responsibly, for example, i will Choosing second-hand or vintage clothing helps keep things out of the trash. Additionally, it uses less energy and resources to make new clothing. Additionally, purchasing used goods has never been simpler! Purchasing and selling used goods is becoming commonplace thanks to apps like Vinted, Depop, and Ebay (Zero Waste Scotland, 2025, n.p.) Furthermore, I will also take the advice from (Climate action Wales, 2024, n.p.) to Buying fair trade means more respect for the environment and protecting the world from deforestation. As most shops now sell fair trade products. By following these guidelines to making a sustainable change i will be able to hopefully make a change to fast fashion by making more conscious decisions to save the environment.
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