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Evaluate the contribution of both internal and external factors in developing a sense of place.
‘Sense of place is the relationship between man, his image and environmental characteristics’ Hashemnezhad, Heidari, and Hoseini (2013, p.7). Sense of place is the subjective views of an individual in relation to a specific space, the experiences, perceptions, and instil a sense of a place in an individual. Influences on sense of place can be both individual and collective experiences, and a sense of place can affect an individual’s behaviour, social values and attitudes. ‘Sense of place is a complex concept of emotion and attachment to the human environment which is created from people’s adoption and use of places’ Hashemnezhad, Heidari, and Hoseini (2013, p.7). Sense of place is created from interaction between people and places. This essay is going to look at the factors influencing the formation of a sense of place. Starting with deeper look at landscape and the concepts surrounding it.
Landscape is an observed concept constantly changing and evolving, it is an idea not a thing. Cosgrove (1984, p.15) stated ‘Landscape I shall argue is an ideological concept’.
 If landscape is an ideological concept is it even a real construct? Landscape is personal and perceptive, it is formed from a multitude of different internal and external sensory stimuli, it gives meaning to the places we inhabit and visit. In this statement Cosgrove suggests an argument against landscape as a real construct, but if the thoughts and feelings derived from landscape feel authentic how can it not be? 
Landscape is more than just the physical geography makeup of the earth, it incorporates the knowledge, experiences and history of individuals, societies, and cultures. Cosgrove says ‘Landscape is not merely the world we see, it is a construction, a composition of that world. Landscape is a way of seeing the world’ Cosgrove (1984, p.13). Factors influencing perception of landscape cause it to be a constantly changing and evolving state, ‘changes in livelihood systems, urban settlement, energy production and delivery, as well as land abandonment’ Soini, Vaarala and Pouta (2010, p.124).  Changes in landscape perception come through visitors, new settlers and resident locals who have different perceptions and expectations. An important review by Meeus and Gulinck (2008) shows that this is especially prevalent on the fringes of urban-rural landscape where development, residential growth, and livelihood changes rapidly and landscape perspectives can be forgotten or left behind.  
Landscape is personal and requires consideration of different perspectives and is viewed differently by everyone. 
‘It represents a way in which certain classes of people have signified themselves and their world through their imagined relationship with nature, and through which they have underlined and communicated their own social role and that of others with respect to external nature’ Cosgrove (1984, p.15). 
For example, Hendrik Ibsen a well know Norwegian poet coined as the instigator of the Friluftsliv concept wrote “On the heights” in 1859. Friluftsliv a Norwegian word loosely translated as “open air life” is a main characteristic of Norwegian culture. ‘Norwegians embrace nature and enjoy the outdoors as a way of life. Ultimately, friluftsliv offers the possibility of recreation, rejuvenation and restoring balance among living things’ (Visit Norway, 2011, p.1).
Research by Horgen (2006) into the poem as a comment on social changes of the times showed how mountains and the view of the outdoor landscape has changed. Ipsen’s poem follows a young boy torn between exploring the mountains and staying in his village with his family working on their farm. Horgen (2006) explains traditionally farmers viewed the mountains as ugly and dangerous places and stuck to their daily tasks, it wasn’t until the 1800’s during the romantic period, where elite members of foreign society with more leisure time began to explore the mountains, that views shifted. Horgen (2006) continues, into the 1900’s as Norwegians gained more leisure time through new laws, they began to spend more time outdoors, with the development of Norwegian tourist associations, their views and relationship with the landscape changed from that of fear and danger to a ‘cultural trait in Norway’ Horgen (2006). landscapes reflect the thoughts and feelings of the observer, as views of landscape shift so do those feelings and thoughts, affecting their desires.
Landscape is visited not because of its beauty but because of its promise of beauty, experience, and exploration. Landscape reflects the desires of the individual, ‘place for me is the locus of desire’ Lippard (1997, p.4). After viewing literature, art, photos people visit a place because they desire to experience what others have interpreted. For the climber reading a guide might propose a challenge, for the artist it might be inspiration. 
In this respect Cartier (2005) observed that landscapes reflect multiple sensory positions, the way landscape is interpreted, read, and explained is subjective to the tourist’s experience and practice. Both internal and external factors affect the landscape perspective. 
Our perceptions of landscape and our thoughts and feelings when observing or using landscape develop a sense of a place. The factors influencing sense of place can be split into two components, place attachment and place meaning. ‘Place attachment is a symbolic relationship with the place which is formed by giving the emotional meanings and common sense to a particular place or territory’ Altman and Low (1992, cited in Hashemnezhad, Heidari and Hoseini, 2013, p. 9). Place attachment is formed from the experiences, attraction, and familiarity towards a landscape. Place attachment is an internally developed factor, ‘researchers locate place attachment within the psychological (emotion and feeling) and the functional (dependence) domain of environmental experience’ Ujang and Zakariya (2015, p.712). The desires of an individual inform the place attachment, for example an urban settler may feel attached to a specific part of an urban park, because it allows her to relax during the day. Subsequently an individual may feel attached to their home village because they feel it’s part of who they are. Place attachment gives meaning to the landscapes we encounter and the way we feel about them, it could be considered as an intrinsic factor in developing sense of place.  

‘Place meaning refers to the symbolic meanings that people ascribe to settings’ Kudryavtsev et al. (2012, p. 232). Symbolic qualities ascribed to a setting such as social, and cultural suggests that place meaning may be part of the physical element of landscape. ‘Place meaning is a multidimensional construct and may reflect an individual’s environment, social interactions, culture, politics, economics, and aesthetic perspectives’ (Ardoin, 2006; Young, 1999, cited in Kudryavtsev et al., 2012, p.232). Place meanings have the potential to arouse strong emotions and create bonds to a place that can influence attitudes and behaviours. These meanings associated with a place can be individually interpreted and shared as a group. For example, it is likely that football fans may share the same feelings of pride and belonging towards a home football pitch. Another example could be an indigenous tribe’s relationship towards a mountain or area. In both cases the feelings evoked by that area are ascribed to it through cultural beliefs. Place meaning could be described to a degree the external factors that develop a sense of place. 

Through place meaning and place attachment a sense of place can begin to develop, but how do individuals interact with a place. Hashemnezhad, Heidari and Hoseini (2013, p. 6) noted that ‘interaction between humans and places is in three dimensions: Cognitive, behavioural and emotional’. Cognitive interactions are formed through the perception of the individual navigating the landscape.  Cognitive can be visual, auditory or, sensory it is the elements of the landscape that emote cognitive thought and reflection. The behavioural dimension is the way in which an individual uses the landscape, are they walking, playing, or working, this play a role in how an individual’s relationship with the landscape develops. ‘Emotional interaction with place points to satisfaction and attachment to place’ (Altman and Low, 1992 cited in, Hashemnezhad, Heidari and Hoseini, 2013, p. 6).  These interactions can be so strong that they create a bond between the individual and the landscape, known as sense of place. The predominate factor influencing the development of a sense of place, is an individual’s experiences within a landscape through the three dimensions. 

As previously discussed, often people visit landscapes for the promise of beauty, exploration and experience. Through this desire other experiences are encountered enhancing a person’s sense of place associated with a landscape. The historical value of a landscape helps to form and inform the cultural identity associated with land. Although individuals may not seek out a specific landscape because of its historical value, interpretive elements are often used to enlighten and expand the user’s knowledge. ‘Interpretation is the means of communicating ideas and feelings which help people enrich their understanding and appreciation of the world and their role within it’ (Interpretation Australia Association, 1992, cited in Interpretation Australia, 2006, p.2). Interpretation can be portrayed through a variety of external stimuli. Information boards, signs, interactive walks, and paintings are all interpretive objects that are designed to communicate specific ideas and feelings. Interpretation provides greater information about the culture and history allowing for greater reflection and a deeper understanding of a landscape. In some cases, interpretation can evoke strong feelings in an individual particularly if the place has cultural roots within their heritage. 

The relationship between landscape and individuals is constantly evolving through a variety of internal and external stimuli. Recreation is often a key driver in the desire to visit a landscape and is therefore an important factor on the formation of landscape perspectives. This section will review case studies and draw on my own experiences to illustrate the relationship between landscape and recreation, aswell as highlighting the importance on interpretation as a tool for enhancing place. 
A study undertaken by Carr (2004) presented an overview on how New Zealand’s National Parks are incorporating the Maori perspectives of cultural landscapes. ‘The 1996 New Zealand Tourism Board (NZTB) International Visitor Survey findings indicated that 36% of all international visitors to New Zealand attended Maori attractions or activities’ Carr (2004, p.432). The paper analysed the increase in interpretive material about the relationship between the Maori tribes and the natural world. According to Davis et al. (1990, cited in Carr, 2004, p.433):
‘Maori tradition and culture, as expressed in place names, emphasise the spiritual value of the land and provide the basis of tribal identity and sentiment. They reflect the physical features of the landscape; the gods of creation; the legendary explorers such as Kupe, Tamatea and others’.
The study took place in the Aoraki/Mount Cook National Park Carr (2004) explains that it was established in 1953 and consists of 70,000 hectares of glaciated, alpine terrain the scenic quality of which makes it one of the most popular destinations in southern New Zealand. ‘To Ngai Tahu [a native Maori tribe], Aoraki represents the most sacred of ancestors, from whom Ngai Tahu descend and who provide the iwi with its sense of communal identity, solidarity, and purpose’ (Department of Conservation, no date). For the Maori inhabitants and ancestors, the landscape in the national park is not only of scenic value but deep, rich cultural value. 
The paper reports on visitor’s experiences of the cultural interpretation at the national park. The respondents were asked what their motivation for visiting the park was? Viewing the mountain was the main reason for ‘80 respondents (32%). Other reasons were walking (50.3%), general sightseeing… (38%) and climbing/tramping (12%). Only six respondents {2.4%) reported visiting the area for the cultural experiences offered’ Carr (2004, p.444).
After visiting the park ‘(118,47.2%) expressed surprise that the area was of significance to Maori’ Carr (2004, p. 447). What the study findings suggest is that although the primary desires of individuals were not to encounter a deeper understanding of the landscape, the external interpretations allowed the recreational experience to be enhanced. The Maori traditions and the desires of the tourist are the same. Maori beliefs reflect the physical features of the landscape, the significance of Mount Cook and the mythology predominantly enhanced and deepened the tourists understanding and sense of place in the national park. The research summary states ‘the legend of Aoraki / Mount Cook was the subject most often recalled by respondents and 'mythology' or 'legends' were the preferred themes for any future material encountered on travels’ Carr (2004, p. 454). In these individuals the relationship between landscape and recreation has shifted from one of scenic desire to one of exploration of cultures and mythology. The aim of the interpretation was intended to raise visitor awareness and in doing so it inspired a new purpose to explore landscapes.
This is something I have experienced for myself, during my time as an outdoor professional and student, I have been fortunate enough to work and live in foreign countries. Norway where I spent 6 months studying has a strong connection between its people and landscape through storytelling and the Friluftsliv concept. I’ve spoken about Ipsen and his poem ‘On the Heights’, the mythology and storytelling expressed in this poem was something I experienced first-hand. During my time in Norway, stories were often a focal part of excursions, to me these had the effect of heightening my sense of place within the landscape. During a trip in the mountains described by Ipsen, in his poem “On the heights”, I was told a story of the ‘Huldra’ a mystical forest creature in Scandinavian folklore that inhabited the cliffs, boulders, and bogs of the landscape. During the 1800’s people feared the mountains and specifically the places the Huldra inhabited. The fear of these beings meant children stayed away from areas that were dangerous. This highlighted the importance of storytelling as a vessel for communicating messages in a way that is easily picked up by all audiences. Through this story I gained an insight into the thoughts and feelings of the people of that time, reflecting on this experience has changed the way I view landscapes. ‘The stories of place tell us the character of the place’ Mohammed et al. (2013, p.510), storytelling can be a powerful tool developing a sense of place. through stories I began to explore the landscape seeking out locations that held significant value to Norwegians often through stories. My relationship with Norway is special, through stories I feel a great attachment to the landscape, culture, and people.
Throughout this essay I have analysed the concept of landscape and the factors influencing the development of sense of place. I have found that landscape is not in itself a tangible construct, it is the personal interpretation of internal and external stimuli of a place. The desire to visit an area because of the promise of an experience is the core element of developing sense of place in the landscape. Through cognitive, behavioural, and emotional interaction a deeper understanding and attachment to a place if formed. Developing sense of place is critical to protect the desires of cultures and individuals, whilst adapting to modern changes in society.  
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