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The hotel and hospitality industry values sustainability, or meeting present demands without compromising future needs (Mensah, 2019). Customer awareness of environmental issues, regulations, and sustainable practices' economic rewards emphasizes its relevance. Sustainability is used at Mercure Sheffield Kenwood Hall and Spa in Nether Edge, Sheffield, UK. This research will examine hotel sustainability, including theoretical frameworks, industry reactions, and policy recommendations. 
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Sustainable hospitality can be investigated using many theories. Companies must manage economic, social, and environmental issues using the Triple Bottom Line (TBL) (Cavagnaro, 2018). This argues that firms should consider profits, environmental, and social implications. With TBL, hotels may save money, boost brand reputation, and gain customer loyalty. Another prominent topic is CSR, which integrates ethics into corporate strategies (Cerchione and Bansal, 2019). Hotel eco-friendliness can boost reputation and attract socially concerned customers. CSR can boosts efficiency and competitiveness. 
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The Natural Resource-Based View (NRBV) says sustainable skills give organizations an edge (Moliner et al., 2021). Energy-efficient technologies, rubbish minimization, and sustainable sourcing distinguish hotels, says this theory. The solutions reduce environmental impact and boost operational efficiency and profitability, according to studies. Company planning should prioritize sustainability, according to new research. Green building standards like LEED save energy and money (Ali, 2020). Consumer behaviour research demonstrates a growing demand for eco-friendly hotels, which can influence hotel selection. These theories and statistics suggest that hospitality strategy and operations require sustainability. 
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Sustainability affects hotels, as per PESTEL. Environmental rules are pressuring politicians to use sustainable methods (Calisto et al., 2021). UK waste management and energy efficiency legislation require green hotels. Sustainable methods save cash. Energy-efficient technologies and garbage reduction lower costs and attract eco-conscious customers willing to pay more. Energy-efficient lighting and HVAC boost hotel profits. Ecology is becoming more popular (Reem, Rasoolimanesh and Sara, 2022). Sustainable hotels attract eco-conscious tourists. Sustainable and eco-friendly hotels retain guests, according to research. Renewable and energy management solutions minimize hotels' carbon footprint and increase efficiency. 
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Reduced resource use and GHG emissions affect hotels. Water conservation, recycling, and sustainable procurement help hotels lessen their environmental impact. Maintain environmental standards to avoid fines and brand damage (Abdou, Hassan and Dief, 2020). UK Carbon Reduction Commitment (CRC) hotels are sustainable. Industry sustainability responses vary in breadth and efficacy. Hotels like Mercure Sheffield Kenwood Hall and Spa use energy-efficient appliances, eliminate single-use plastics, and source local cuisine. A comprehensive recycling program and water-saving devices demonstrate the hotel's sustainability (Berjozkina and Melanthiou, 2021). These approaches may fail. Hotels with sustainable technology and green practices minimize expenses and environmental effect, yet others struggle. 
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Hotel sustainability regulations and certifications should be stronger. Hotels monitor sustainability with LEED and Green Key certifications (Oriade et al., 2021). Wind and solar power reduce non-renewable energy use and expenses. Staff sustainability training must grow to maintain implementation and involvement. Sustainability education and eco-friendly practises in daily operations can increase environmental performance. A sustainable organizational culture boosts green practice innovation (Guix and Font, 2020). Local supplier-community partnerships boost sustainability. Hotels may lower their carbon footprint and boost the local economy by buying local food and materials. Local partnerships aid environmental and social responsibility programs. Additionally, hotels should use technology to reduce their environmental impact. EMSs maximize energy use and reduce waste. Real-time data from energy monitoring and management systems helps find and fix inefficiencies. Smart building technology like smart lighting and heating saves money and energy. Future government policies should encourage sustainability (Kılıç et al., 2021). Green hotels may receive subsidies, tax advantages, and technological awards. Hotel organizations may create and support environmental best practices. 
[image: ]
The research shows that hotel operations, client preferences, and regulatory compliance depend on sustainability. Sustainable solutions save money, improve reputation, and provide you an edge. This research shows the benefits of sustainability, encouraging the sector to adopt these practises for a sustainable future. The Mercure Sheffield Kenwood Hall and Spa shows how sustainability benefits hotels. Hotels may meet regulatory and consumer standards and enhance operational efficiency and profitability with complete sustainability programs. The future of hotels and hospitality depends on sustainability. 
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Literature Review

+ According to the Natural Resource-Based View (NRBV), sustainable
enterprises can develop distinctive talents and a competitive edge
(Mzembe et al., 2020).

+ Hotels may stand out with energy-efficient technologies and waste
‘minimization (Ali, 2020).

« These theories explain how sustainability impacts hospitality strategy
and operations.
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Application to the Hotel and Hospitality
Sector

- PESTEL shows how political, footprint  reduce  with  green
economic,  social, technical, technologies (Fonseca and Carnicell,
environmental, and legal variables 2021).

affect hospitality sustainability (Jones, Reguced resource use and GHG

and Comfort, 2020). emissions affect hotels.

* Hotels go green as  govemment, yginigin enyironmental standards fo
regulations  necessitate  sustainable’ gy fines and brand damage,
operations. -

+ Sustainabilty cuts energy and waste

costs. E
- Green hotels are becoming more
popular.

« Hotel operating costs and carbon
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« Energy-efficient _lighting,  water-saving
fixtures, and strict recycling are industry
sustainability practices (Su and Chen, 2020).

« Local food and plastic reduction are eco-
friendly at Mercure Sheffield Kenwood Hall
and Spa.

« Project efficacy varies. Some hotels save
money and benefit the environment, but
others suffer due to_high start-up costs or
ignorance (Duric and Topler, 2021).
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Future Policy and Management

« Hotels should seek Green Key collaborations: boost
or LEED accreditation (Oriade sustainability and the
etal., 2021). economy.

« Hotels should use solar or
wind power to reduce non-
renewable energy.

«Better  staff  sustainability
training ensures involvement
and implementation (Guix and
Font, 2020).

« Local supplier and community
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Conclusion

+The study emphasizes hotel sustainability, consumer
preferences, and regulatory compliance.

« Sustainable methods can save hotels money, improve their
reputation, and provide them an edge.

« This research shows the benefits of sustainability, encouraging
the sector to adopt these practises for a sustainable future.
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Introduction

+ Sustainability, a crucial concern,

addresses current requirements,

without  compromising  future
ones (Sloan, Legrand and Chen,
2021).

* This issue is crucial in the hotel
and hospitality industry due to
consumer demand for green
practices, regulatory issues, and
long-term cost savings.

* Mercure Sheffield Kenwood Hall

and Spa in Nether Edge,
Sheffield, UK, models hotel

sustainabilit

Sustainability's impact on this
sector will be investigated,
including  applicable practices.
and theories.

&)
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Literature Review

* Hotel sustainability using thes Recent research shows how
Triple  Bottom Line (TBL) sustainable practices can save
balances economic, social, and money, boost visitor pleasure,
environmental concerns and give the business an edge.
(Legrand, Chen and Gabriel,
2022).

«TBL compels enterprises to
evaluate their financial, social,
and environmental performance.

+ CSR improves brand reputation

and  customer loyalty by
incorporating sustainable
business practices  (Jauhari, o § Environmentol
2021).





