



In this essay, I will be discussing the evolution of technology and the effect this may have on society, supporting this with the current overuse of technology today where we see heavy use of some sort of technological advance every day in every aspect of daily routines. I believe one of the most frequently used modern gadget in the 21st century is the mobile phone. British psychologists have discovered through research that ‘’young adults use their phones an average of five hours a day. Roughly one third of their total waking hours’’. (Gregoire, 2015)I will also be discussing how the designer uses its role to manipulate the mind of the buyer in its most vulnerable state. Supporting this argument, I will research and analyse the theories and work of Jacques Lacan and his work on human Emotion, Desire and Need. Combining these two interlinking ideas, I will discuss the troubling foreboding of the ever evolving design of technology alongside man’s constant growth of need and desire.

According to Lacan, the Human instinctively feels ‘’Emotion, Desire and Need’’(Lacan & Karnac, 2003) in response to specific actions or situations; Emotion and Desire being fuelled by attraction but Need fired by Survival. This links closely to the role of the designer in the marketing world, where often we see designers using these three human instincts and manipulating them as a business technique. For example, we often see the human responses being juxtaposed in relation to new objects or technology, where people not only `Desire` the next best thing, but it’s almost as if this artificial happiness becomes an essential necessity triggered by the Need.
Lacan is also renowned for his theory of The Search for the `Objet a`; where he explains man’s hunt for the object of the other. Here, Lacan suggests that we as people are always a victim to our own desire, as he states `Man’s desire is the desire of the Other` (Hewiston, 2010). This is relevant in the modern world of technology, as people often invest in the newest piece of machinery, not for their own gain, but the for the purpose of impressing others. We see what the other has, and then desire the same level of social standard. A popular example of this is Apple’s IPhone. We see customers investing in the latest piece of technology that shows very minor improvements to the previous model, therefor perhaps the only benefit being a higher social status? In addition to this, Lacan argues that to gain recognition from others, we also desire what the Other desires, therefor longing for what the Other lacks. Again, this is very evident in the technological world of the 21st century, where we see the buyer investing in the latest gadgets and mechanisms not for their official use, but to be able to boast to the ‘Other’, which in many cases is the vast audience of social media platforms. 

If you were to take Lacan’s theory a step further, one could compare it to the theory of Fetishism, supported in the writing and beliefs of Marx and Freud. In these theories, both thinkers forebode a certain relation between human beings and objects and also ‘’attributing properties to objects that they do not really have`` (Dant, 1996). Although this theory began before the substantial rise in technology of the 21st century, its relevance is evident today in a series of everyday scenarios regarding modern machinery. A pertinent example of this, in design perspective, is the continuously evolving features on a mobile phone designed to further simplify lifestyles. Today we have access to voice controlled power over our device, where with a single command spoken aloud, we can dictate the next move of our phone, almost as if it’s listening as a companion or friend? This new feature, although a sensational revelation in the design movement, sparks a level of unease, as it forebodes a world of non-physical contact, where we would interact strictly through machinery; losing all aspect of human connection. What if the designers of these robotic tendencies were to produce a software that would eliminate the requirement for schools and education? Where children could gain every needed aspect to prosper and succeed simply from their mobile phone. But, while referring back to the words of Fraud and Marx, the emphasis on the word ‘’really’’ contains strong connotations. Although in design aspect, this would be a remarkable progression in technology, would we ``really`` gain every aspect needed to grow? Sacrificing emotional and physical interaction for a simpler, more advanced pleasure. Today, we see the beginning of complete obsession and reliance on the mobile phone, that can only become a more substantial necessity of our everyday lives through future design development and our relation to inanimate objects that portray comforting properties.

Some may believe the role of the designer is simply to create beautiful things, to make our environment and surroundings more habitable. But when you look behind the aesthetically pleasing results of design, you are left with the social and hierarchical responsibility or control held by designers themselves. ‘’Design directly expresses the cultural, social, political and economic complexion of a society, and it thus provides a snapshot of that society’s condition’’ (Whiteley, 1993 :158).  This has become more and more evident as design has continued to evolve. We no longer recognise society’s economical state by the wealth of its citizens, but rather the amount of the newest technology it holds. We could see a person with the latest iPhone model and assume that this person is comfortable in the economical hierarchy of society, but in reality this gadget was way out of budget, thus a struggle for the consumer. This links closely to the beliefs of Pierre Bourdieu’s theory, who’s ‘’concept of cultural capital refers to the symbolic elements such as tastes, clothing, material belongings ect’’ (Social Theory Rewired). Bourdieu identifies cultural capital in three forms, Embodied, objectified and institutionalized. Again, this provides evidence of the importance of design in the 21st century, where its arguable that Cultural Capital, such as objectified wealth in forms of material belongings can hinder social mobility more so than the level of income or wealth. This is further discussed in the paper, Fetishism and the social value of objects where Dant Explains ‘’One way that social value is overdetermined is through the demonstration of excess capacity in the object which cannot be used other than as a sign of value (Dant, 1966: 2)


‘’Design matters’’. (Whiteley, 1966)It is important that we meet the demands of the ever developing world and exercise a greater awareness of design values and take control over the effects of design in our societies. Although the consequences of modern technological design prove uneasy, we must face the inevitable future of total mechanically controlled lifestyles. Although some arguments made in this essay prove to be ‘’Anti-Design’’(Whiteley, 1993: 159), they are merely demonstrating the situation today and the threats we naturally face in the battle between the old and the new. We cannot stop evolving and growing in design. The worrying aspect of this constant design movement, is the loss in humanity, where often the buyer has little interest in the new product, yet choses to invest a lot of money simply to project their social capital and status. This forebodes a future of unenthusiastic design, gaining the half-hearted attention of robotic followers who’s only concern is to please ‘’The Other’’ (Karnac, 2003) But, in contrast to this, we often see consumers who are completely obsessed with new technology, almost as if they value it more than anything else. Some thinkers would argue against Lacan and all his theories on the way we, as consumers view new and exciting objects. ‘’The significance of consumer goods seen in terms of social forces that extend beyond the individualistic desire to assert one’s status (Douglas & Isherwood, 1979). We see many people day to day who are completely consumed by their mobile phone, disregarding any form of physical communication with real people around them. This enthusiasm and excitement over the newest technology is, of course a positive response, but comes with a feeling of guilt. Some would argue that we get lost in a virtual world inside our mobile device, and consider the avid users as rude and ignorant to the outside world. This arises the question of ‘’What's the point of designing something gorgeous and useful if it makes us feel guilty, because we know that it's ethically or environmentally irresponsible? ‘’(Rawsthorn, 2008) This query proves relent in context to the design of modern technology. Why design a machine when so many argue against its moral values? Many argue that the Mobile Phone and all that comes along side it is corrupting the friendly society of the past. Especially with the vast number of applications available to download onto your mobile phone that have become a second reality to the majority of people in the 21st century, especially the younger generation. With the number of social media accounts available, it is now possible to live a separate life through your mobile phone. With the younger population being born into this new world of social media, concerns grow for the life they will lead without knowing what the world was like before this technological breakthrough. 

‘’Some futurologists and industry experts predict that in years to come mobile phones will become remote controls for our whole lives, while others forecast that in the future mobile phones will literally run our lives for us’’ (Hiley, 2016). When focusing on this prediction, it is easy to see the heavy responsibility that designers; present and future hold in the complete development of our future minds. While design never ends and there is always room to improve and develop further to meet the ever evolving modernity of the world today, it sparks worry for concern that the designer will never know when to stop. Could the evolution of technology grow to strong? Will the designers take complete control of their audience and leave humanity an empty group of followers?  This statement by Dieter Rams from his ‘’10 principles for good design’’ contradicts the currents state of technology to an extent.; ‘’Products fulfilling a purpose are like tools. They are neither decorative objects nor works of art. Their design should therefore be both natural and restrained to leave room for the user’s self- expression’’. (Uriah Findley and Anthony Rocco, 2016) Although this disagrees with previous arguments made in this essay, I believe that some elements of this is true today with the design of mobile devices. When looking at current Mobile Phone designs today, there is a lot of freedom on the device itself to completely personalize each device. Mobile designers are successful in making every application and gadget adjustable to fit each individual buyer. This tactical design method then encourages the people to invest into the phone, as they feel they can modify and adjust every aspect to make it completely unique for themselves. With a standard new mobile phone being able to scan your face, access your fingerprint, listen to your voice, it’s hard to imagine what designers could possible do in the future to develop this next stage of design. One video that suggests where these future developments might lead is ‘A Day Made of Glass’ https://vimeo.com/19998192 (Westernized Production, 2010). The video demonstrates a day completely fueled by the future of technology that is on its way. Every aspect of the lifestyle was stimulated by assistance devices. From the oven to the blinds in the morning; all controlled by seamless technology design. This could be the next stage of development from the mobile device; taken from one small hand held object, to the control of a whole room or even to the extent of a house; all controlled by the thoughts of a designer. ‘‘Design Matters’’ (Whiteley, 1966). But will it go too far?




Bibliography

Dant, T (1996)  Fetishism and the social value of objects. Vol. 44 (3): 495-516 
Douglas, M. & Isherwood, B. (1979) The World of Goods. New York: Basic Books. 
Findley, U and Rocco, A. (2017). Dieter Rams And The Art Of Immersive Design – Foma Labs – Medium. [online] Available at: https://medium.com/fomalabs/dieter-rams-and-the-art-of-immersive-design-47938493ed91 [Accessed 10 Dec. 2017].
FREUD, Sigmund (1977b [1927]) "Fetishism" in On Sexuality, Harmondsworth, Middlesex: Penguin Books. 
Goffman, E. (1959) The Presentation of the Self in Everyday Life. New York: Anchor Books. .
Hiley, C (2017). Future phones - what to expect from future mobile phones. [online] uSwitch Mobile Phone Deals. Available at: https://www.uswitch.com/mobiles/guides/future-of-mobile-phones/ [Accessed 7 Nov. 2017]

History Learning Site. (2017). Pierre Bourdieu - History Learning Site. [online] Available at: http://www.historylearningsite.co.uk/sociology/education-and-sociology/pierre-bourdieu/ [Accessed 13 Dec. 
Lacan, ‘Some Reflections on the Ego’, International Journal of Psycho-Analysis, 34, 11-17; reproduced in Furman and Levy (eds), Influential Papers from the 1950s, Karnac, 2003, p.295 – 296. 
MARX, K.  (1975) Early Writings, Harmondsworth, Middlesex: Penguin Books. 
Rawsthorne, A. (2008) What is Good Design. New York Times. 6th June. Accessed from http://www.nytimes.com/2008/06/09/arts/09iht-design9.1.13525567.html [Accessed on 6th december, 2017] 
Vimeo. (2017). Corning - A Day Made of Glass. [online] Available at: https://vimeo.com/19998192 [Accessed 12 Dec. 2017].
Whiteley, N. (1993) Design for Society.





ot i the ol of th designerinthe 21° century ond How,

imight thisroe change inthe nxt 10 ors? Disuss your
idecs with eference o two of the proctitionersor thinkers
Jscussed in yourectur strand.

' Mogan Phls. (¢145400]
A Surace Patem Design(extesfor nerer]

s Lockhrt & Roney Bender

ot Count: 1982




