




This report presents the study of the uses of technology and social media. The aim of this study is to explore the use of technology and social media, and the effect it has on people. I chose this study as I use a lot of technology and spent a lot of time on social media another reason what I decided to research this topic is because it is very relevant in today’s society as lots of people now use it to connect with others, especially during this coronavirus. Use of social media is up by as much as 70% in some countries, and the use of group video calling and messaging has seen growth rates of 1000% in some places (Knapman, 2020)  In order to collect the data I used quantitative research, “quantitative research is explaining phenomena by collecting numerical data that is analysed using mathematically based methods such as statistics” (Introduction to quantitative research, 2010).  I created an online survey which allows everyone to participate in the research. After all the data have been gathered, it was transferred to SPSS and analysed using crosstabulation. By using crosstabulation it allowed me to compare factors such as age and gender with the uses of technology and social media. This included the types of technology used, the hours spent using them and the impact it has had on their lives. 
I used Google forms to create the survey as it was simple to use and allowed me to easily share it online and convenient for people to participate in the research. I created 10 questions based on the usage of technology and social media. Questions included the types of technology they use, the amount of time spent on technology, the different social media platforms they use, and the impact technology has had on their life. To do this I used crosstabulation to analyse the data. Cross tabulation group variables to explain the correlation between different variables. It also shows how the correlations change from one grouping of variable to another. Finding patterns, trends, and probabilities within raw data. (Aprameya, 2016)  I created a few crosstabs to identify trends and patterns between the ages of participants and the hours spent using social media and technology. I also used it to see whether there were any correlations between the age of the respondent and the hours spent using both social media and technology
	Age

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	18-25
	11
	68.8
	68.8
	68.8

	
	36-45
	4
	25.0
	25.0
	93.8

	
	50+
	1
	6.3
	6.3
	100.0

	
	Total
	16
	100.0
	100.0
	


	Employment

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Employed Full Time
	2
	12.5
	12.5
	12.5

	
	Employed Part time
	5
	31.3
	31.3
	43.8

	
	Unemployed
	2
	12.5
	12.5
	56.3

	
	Student
	7
	43.8
	43.8
	100.0

	
	Total
	16
	100.0
	100.0
	



	





	





	Age * Use of LinkedIn Crosstabulation

	% within Age  

	
	Use of LinkedIn
	Total

	
	Yes
	No
	

	Age
	18-25
	27.3%
	72.7%
	100.0%

	
	36-45
	25.0%
	75.0%
	100.0%

	
	50+
	100.0%
	
	100.0%

	Total
	31.3%
	68.8%
	100.0%




	
Age * Use of Instagram Crosstabulation

	% within Age  

	
	Use of Instagram
	Total

	
	Yes
	No
	

	Age
	18-25
	81.8%
	18.2%
	100.0%

	
	36-45
	50.0%
	50.0%
	100.0%

	
	50+
	100.0%
	
	100.0%

	Total
	75.0%
	25.0%
	100.0%




	Age * Use of Facebook Crosstabulation

	% within Age  

	
	Use of Facebook
	Total

	
	Yes
	No
	

	Age
	18-25
	72.7%
	27.3%
	100.0%

	
	36-45
	100.0%
	
	100.0%

	
	50+
	100.0%
	
	100.0%

	Total
	81.3%
	18.8%
	100.0%









	Age * Hours spent on Social Crosstabulation

	% within Age  

	
	Hours spent on Social
	Total

	
	1 Hour
	2 Hours
	3 Hours
	4 Hours
	6 Hours
	7 Hours
	8 Hours
	

	Age
	18-25
	9.1%
	18.2%
	9.1%
	36.4%
	9.1%
	9.1%
	9.1%
	100.0%

	
	36-45
	25.0%
	
	25.0%
	25.0%
	
	25.0%
	
	100.0%

	
	50+
	100.0%
	
	
	
	
	
	
	100.0%

	Total
	18.8%
	12.5%
	12.5%
	31.3%
	6.3%
	12.5%
	6.3%
	100.0%


Looking at the correlation between age and use of social media, I found that the most used social media site among participants aged 18-25 was Instagram, with a total of 81% of participants using it. LinkedIn is the least used social media site, with just 31 percent of all participants using it. The most used social media platform is Facebook with 81% of participants saying that they use it.  
	Employment * Hours spent on Social Crosstabulation

	% within Employment  

	
	Hours spent on Social
	Total

	
	1 Hour
	2 Hours
	3 Hours
	4 Hours
	6 Hours
	7 Hours
	8 Hours
	

	Employment
	Employed Full Time
	50.0%
	
	
	50.0%
	
	
	
	100.0%

	
	Employed Part time
	
	20.0%
	20.0%
	20.0%
	
	20.0%
	20.0%
	100.0%

	
	Unemployed
	50.0%
	
	
	
	50.0%
	
	
	100.0%

	
	Student
	14.3%
	14.3%
	14.3%
	42.9%
	
	14.3%
	
	100.0%

	Total
	18.8%
	12.5%
	12.5%
	31.3%
	6.3%
	12.5%
	6.3%
	100.0%


There average time participants spent on social media was 4 hours. It seems that the older the participant is the less they use social media. When comparing the hours spent on social media with the employment status, it revealed that the participants who were unemployed spend much of their time on social media being seven hours a day. And just under half of the students spend four hours on social media during the day. The pattern is predictable as people who are unemployed have more time to use social media whereas students spend more time studying.
	


Age * Use of Mobile Crosstabulation

	% within Age  

	
	Use of Mobile
	Total

	
	Yes
	No
	

	Age
	18-25
	100.0%
	
	100.0%

	
	36-45
	75.0%
	25.0%
	100.0%

	
	50+
	100.0%
	
	100.0%

	Total
	93.8%
	6.3%
	100.0%




	Age * Use of iPad Crosstabulation

	% within Age  

	
	Use of iPad
	Total

	
	Yes
	No
	

	Age
	18-25
	
	100.0%
	100.0%

	
	36-45
	25.0%
	75.0%
	100.0%

	
	50+
	100.0%
	
	100.0%

	Total
	12.5%
	87.5%
	100.0%













When looking at the various types of devices used by people, it showed that almost all participants used mobile phones, as you can see all participants between the ages of 18 and 25 and 50 + used mobile phones, while 75% of respondents between the ages of 36 and 45 used mobile phones.. This does correlate with what you’d imagine as it is believed that they younger generation to use mobile phone more than the older generation. When looking for a correlation between age and the use of an iPad, it was shown that all participants between the ages of 18 and 25 did not own an iPad I believe this is because mobile phones have advanced so much in terms of features and larger screen size that iPads are losing their appeal.
	Age * Use of Laptop Crosstabulation

	% within Age  

	
	Use of Laptop
	Total

	
	Yes
	No
	

	Age
	18-25
	18.2%
	81.8%
	100.0%

	
	36-45
	50.0%
	50.0%
	100.0%

	
	50+
	
	100.0%
	100.0%

	Total
	25.0%
	75.0%
	100.0%


	Age * Use of Desktop Computer Crosstabulation

	% within Age  

	
	Use of Desktop Computer
	Total

	
	Yes
	No
	

	Age
	18-25
	63.6%
	36.4%
	100.0%

	
	36-45
	
	100.0%
	100.0%

	
	50+
	100.0%
	
	100.0%

	Total
	50.0%
	50.0%
	100.0%










	


Looking at the correlation between age and use of a laptop, it showed that people aged 36-45 use a laptop more than people aged 18-25 who prefer to use desktop computers instead, this could be because people aged 36-45 need to use laptops for business purposes such as meetings, while people aged 18-25 may use it only for casual reasons such as communication study or gaming.
	Age * Hours spend using technology Crosstabulation

	% within Age  

	
	Hours spend using technology
	Total

	
	Under 1 Hour
	3-4 Hours
	4+ Hours
	2-3 Hours
	

	Age
	18-25
	
	9.1%
	72.7%
	18.2%
	100.0%

	
	36-45
	25.0%
	75.0%
	
	
	100.0%

	
	50+
	
	
	
	100.0%
	100.0%

	Total
	6.3%
	25.0%
	50.0%
	18.8%
	100.0%













Respondents between the ages of 18-25 spend much of their time using technology with that being  4 + hours, while people aged 36-45 spent an average of 3-4 hours using technology. With the older participants spending just 2-3 hours a day. This seems to suggest that the older the participant is the less time they spent using technology. 


	Age * impact Of Technology Crosstabulation

	% within Age  

	
	impact Of Technology
	Total

	
	Negative
	Positive
	Neutral
	

	Age
	18-25
	27.3%
	45.5%
	27.3%
	100.0%

	
	36-45
	25.0%
	
	75.0%
	100.0%

	
	50+
	
	100.0%
	
	100.0%

	Total
	25.0%
	37.5%
	37.5%
	100.0%


	Age * impact Of Technology Crosstabulation

	Count  

	
	impact Of Technology
	Total

	
	Negative
	Positive
	Neutral
	

	Age
	18-25
	3
	5
	3
	11

	
	36-45
	1
	0
	3
	4

	
	50+
	0
	1
	0
	1

	Total
	4
	6
	6
	16



The impact technology is primarily a positive or neutral one for the participants. Just 25% of participants report they thought that technology had a negative impact on their lives. 45.5% of participants aged 18-26 said technology had a positive impact on their lives, while 25% said it had a negative impact on their lives.

	Employment * Hours spend using technology Crosstabulation

	% within Employment  

	
	Hours spend using technology
	Total

	
	Under 1 Hour
	3-4 Hours
	4+ Hours
	2-3 Hours
	

	Employment
	Employed Full Time
	
	
	50.0%
	50.0%
	100.0%

	
	Employed Part time
	
	40.0%
	20.0%
	40.0%
	100.0%

	
	Unemployed
	50.0%
	
	50.0%
	
	100.0%

	
	Student
	
	28.6%
	71.4%
	
	100.0%

	Total
	6.3%
	25.0%
	50.0%
	18.8%
	100.0%



Looking at the employment status relative to the time spent using technology, it revealed that students spend most of the time using technology, possibly because students use their mobile phone a lot to keep in touch with friends and family while away in university and using laptops / desktops for research and assignments. Participants who are employed full time came back with a 50 50 result being 2-3 hours and 4+ hours this is probably because so many jobs these days centre around technology











In conclusion the data obtained from the survey shows a variety of comparisons such as the correlation between age and the different types of social media and devices they use. Another correlation includes employment status compared with the number of hours spent using both social media and technology. 
I found both strength and weaknesses when reflecting on this assignment and the research methods used. One of the strengths was how easy it was to build the survey and how easily I was able to share it for the respondents. Another strength was the simplicity of how to produce crosstabulation tables to convert raw data into easy tables to read. One drawback was the lack of participants, the lack of many responses meant I could not analyse as much data as I would have liked. I would say another weakness was the fact that I didn't have enough experiments with SPSS to display various forms of visual data other than just tables. If I were to do this assignment again, I would try to get more respondents this would have allowed me to collect more data and have more detailed and interesting results. Also, I would have used more SPSS functions to generate different forms of analysis, such as bar charts and pie charts. I would also customise the questions in such a way that they are all compatible with SPSS, as a few questions required the respondent to answer questions using text that meant that it could not be analysed.
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