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1. Introduction

The influence of the internet marked the reorganization of countless industries. One of them is in the media industry, from the sharp decrease of printing newspaper to the establishment of new distributions channels of movie and music downloads. The convenience of using internet has changed the customer behaviour of getting new information. Instant access to entertainment is perceived as a usual practice. With a paradigm shift in customer behaviour and demand of services, all the media practitioners, like companies in the film and television industry are trying to explore new distribution channels. This untouched area, was quickly occupied by companies with technology to provide a new customer experience by providing the subscription video-on-demand (SVOD) services. 

Video on Demand (VOD) is a media distribution system that allows users to access video without the constraints of traditional video playback devices and typical static broadcast schedules. The most common form of media distribution. As Internet and IPTV technologies continued to evolve, consumers began to favour non-traditional modes of content consumption in the 1990s, eventually leading to the emergence of VOD on televisions and personal computers. (Videa, 2018) 

"Advertising Terminology: A Primer for the Uninitiated or Confused". Videa. 16 May 2016. Archived from the original on 25 December 2018. Retrieved 24 December 2018.

Netflix Inc. (Netflix), is one of the practitioners, can grasp the opportunity to provide streaming service that offers TV shows, movies, documentaries etc., and the company offers “watch as much as you want” approach with a monthly fee. Netflix was established in 1997 by Mr Reed Hastings and Mr Marc Randolph. Initially the company started the business to rent DVDs to the customers through the mail. Reed and Marc first tested the concept by mailing themselves a DVD, and the idea for creating Netflix was born when the DVD arrived unbroken. After 1997, Netflix spent the first five years trying to achieve a cash flow positive sustainable model. Then the company spent another five years in the US to compete with Blockbuster. Netflix began streaming in the US in 2007 and became internationally in 2010. The first original series produced by Netflix were debuted in 2013, and recently the company produced a top-viewed program with international attention named Squid Game in year 2021 with 1.65 billion viewing hours in the first four weeks of launch. (Netflix 2022). Netflix’s three plans were focused on streaming content quality, namely, basic, standard and premium. If the customers agreed to “basic” the streaming content could be viewed in “standard definition.” In “high definition” the consumer with the standard subscription will view the content. The video can be downloaded into ultra high definition’ in the premium subscription. The cost of these projects varied between countries.

As one of the world's leading entertainment services providers, Over 190 countries, Netflix has 221 million paid memberships subscribing for TV series, documentaries, feature films and mobile games across a wide variety of genres and languages. Members can watch as much as they want, anytime, anywhere, on any internet-connected screen. Members can play, pause and resume watching, all without commercials or commitments. Netflix core strategy is to grow streaming membership business globally and with expanding operations internationally will encounter several political challenges. 


According to Netflix website, Netflix is not yet available in China.  However, Netflix has made itself available to the second largest countries in the world in terms of population, that is India with 1.417B people. The home country of Netflix, the SVOD American market is moving closer to maturity with slowing down in subscriptions, all the global players are expanding their horizon and changing their focus to other international markets like India to drive their next wave of subscriber growth. Rajib Basu of Entertainment & Media, PwC India reported that “India is the fastest-growing entertainment and media market globally and is expected to keep that momentum” (PwC India, 2019).

Apart from the large number of population, India is “a land of exploration and expression through various forms of art. From singing, to dancing, to painting and other forms of handicrafts have always had a special place in our society. Owing to its rich heritage, Hindustan has been a cultural melting pot of numerous art forms which have filled our hearts with warm and amazed the world with its diversity.”  (Nijhawan, G. S., & Dahiya, S. ,2020). With this background, the culture of India has been influenced by a diverse range of art forms from around the world and the acceptance and interest in entertainment would be very open and diverse as this is well built in the nature.
This report is illustrating the strategic positioning of and competitive positioning of Netflix in India by using the Porter’s five forces analysis (Porter, 1998), because the Porter’s framework is well-known to study competition in an industry or market.

2. Market Potential of India

Currently, the internet continues to change how the individuals connect with others, organize the flow of things, and share information. With its growing influence on individual consumers and large economies alike, the internet has become an increasingly vital part of our day-to-day lives. In 2021, the internet users in the globe was 4.9 billion, which was equal to almost two thirds of the global population. (Statisia 2022). The users are currently connected to the world wide web, and they are the potential users of Netflix. 
The introduction of the government’s Digital India initiative hand in hand with the increasing internet penetration over the recent years, resulted in the country’s digital population amounting to approximately 658 million active users as of February 2022. The traffic in the world’s second largest internet market at this stage was largely dominated by mobile internet users. (Basuroy, 2022).  On the other hand, the majority of them are mobile phone Internet users, who take advantage of the cheap alternative over the expensive landline connection (IAMAI, 2019). That implies the watch time for videos can happen anywhere, like during lunch, break time or traveling time.

In India, still around 50% of the population have very little, poor or no connectivity to access internet services. The key reason for the internet coverage is the cost of building network deployments and the return on investment. However, with the rising of the infrastructure and adaptation of 6G communication system, it may be a possible solution for increasing the internet connectivity in rural area of India.(Kumar, S.K.A., Ihita, G.V., Chaudhari, S. and Arumugam, P., 2022). 

With the existing and future growth of internet users in India, it is crystal clear that the market potential in India is huge; and India shall be a strategic focus of Netflix for business growth and expansion of market share. 

3. India’s Telecom Regulatory Authority of India (TRAI)

The Telecom Regulatory Authority of India (TRAI) is a regulatory body set up by the Government of India under section 3 of the Telecom Regulatory Authority of India Act, 1997. It is the regulator of the telecommunications sector in India. TRAI ensured overall benefits to the consumer in terms of choice of services, affordable tariff prices, quality of services, etc. 

Regulatory bodies played a key role in any mode of business which maintain a balance between multiple industries players. In India, TRAI was an important body and its major functions were to ensure protection and promotion of the interests of consumers and service providers, affordability, and quality of telecom services. It was also made responsible for broadcasting and cable services since 2004. (TRAI, 2022)


4. Porter’s Five Forces Model and Netflix

Porter's Five Forces Analysis is an attempt to analyse the level of competition within an industry and business strategy development. It uses industrial organisation economics to derive the five forces that determine the strength and attractiveness of competition of an industry. In this context, attractiveness is defined as the overall profitability of the industry. Porter refers to these forces as the micro-environment, and contrasting them with the more general macro-environment. They consist of those forces that are close to the firm and that affect its ability to serve its customers and make a profit. The Porter’s five forces analysis would be used in this report in order to provide a view which value is created and divided among existing and potential industry participants. (Porter, 1998).  


4.1 Porter’s 5 Forces - Competition in Industry
Video On Demand (VoD) is referring to the streaming of video content over the Internet, through applications typically referred to as Over-The-Top (OTT). The Boston Consulting Group( BCG) titled ‘Entertainment Goes Online', OTT content market in India is pegged to reach $5 billion in size by 2023. As per the BCG report, there is scope for co-existance of numerous OTT models in India and world over. These models include - SVOD (subscription-based platforms), AVOD (advertising-based platforms) and TVOD (transaction-based platforms). (BCG 2018). Customers can watch video through OTT apps in any Internet-connected device like computer, smartphone, tablet or smart TV, etc.  This offers the comfort of watching movie and other entertainment at customers’ convenient time and place (Ganuza and Viecens, 2014). 

According to Statista (2022), global revenue in the Video-on-Demand segment are expected to grow annually. It is projected to reach US$94.88bn in year 2022 with revenue is expected to show an annual growth rate (CAGR 2022-2027) of 10.72%. Providing that the marketplace plays strongly and demonstrates a sustainable and long term profitability of the industry, ability entrants must be keen to enter the marketplace. In Porters five forces, risk of new entrants refers to the risk new competitors pose to existing opponents in an industry. Therefore, a profitable enterprise will attract extra competitors searching to gain profits. If it is effortless for these new entrants to enter the market – if entry boundaries are low – then this poses a danger to the companies already competing in that market. The threat of competition is one of the forces that structure the competitive shape of an industry. 
4.1.1 Netflix in India

Netflix is a global streaming entertainment service offering movies, TV shows and games with free commercials for unlimited viewing on any Internet-connected screen for an affordable, no-commitment monthly fee. Netflix is a focused passion brand, not a one-size-fits-all brand; that means the company will provide tailor-made products to the customers and free from the complexities and frustrations of service enrolments and termination. . Netflix claimed that they are not a generic "video" company, offering all types of video, such as news, user-generated, live sports, porn and music videos. They position themselves as a film and TV entertainment network. They also focus on the freedom of on-demand and the fun of binge watching, and allow the customers to have the flexibility of using any screen at any time. They claim that they care about the individual experience and finding the most enjoyable titles from around the world for the customers. (Netflix 2022)

With this background, dated back in early year 2016, Netflix was the first main paid video streaming provider, making its debut in India. At that point of time, some local streaming platforms were available in India but no one of it had the same scale, content library and sophistication as Netflix.  Netflix's basic tier which allowed for 480p streaming on one device — cost Rs500 (US$7.80) a month, with the two-screen HD plan costing Rs650 (US$10) and the 4K package coming in at Rs800 (US$12.50) a month. (Andriod Central, 2018). 

4.1.2 Amazon Prime
Regardless of the popularity of the market, it is still possible for new companies to enter the market because e-commerce has an open architecture that can lower barriers to entry and thus increase competition (Chang, Jackson and Grover, 2003). However, the market of India is scalable and lucrative enough to attract powerful competitors. Right after the launch of Netflix, in the same year, Amazon Prime made themselves available in India with a free 60-day trial period, and thereafter, at an initial annual subscription of Rs 499 ($7.4), a discount of Rs 500 from the list price of Rs 999 (US$14.8). This was far lower than its price at that point of time in the US ($99) and UK (£79), though subscribers in the US could get additional services like unlimited photo storage, access to free e-books on Kindle First and Kindle Owners' Lending Library, and Prime Video and Music.  (Manish Singh, 2016). In year 2019, Amazon Prime Video hosts over 2,000 movies and 400 television shows. With over 10 million subscribers, India becomes the biggest market in the world for Amazon Prime Video. The founder and CEO of Amazon, Jeff Bezos wrote an annual letter to shareholders expressed that India is the company’s most valuable market outside America (Bezos, 2019). 


4.1.3 From Hotstar to “Disney + Hotstar”
The famous Indian OTT platform began operations in February 2014, in year 2018 Hotstar offered all of Star India’s television programs like Indian movies including regional films, sports content in studio (PTI, 2018). Hotstar had a 300 million active user base and It offered TV and movies in eight languages for over 50 thousand hours. Hotstar Premium’s Indian user base has risen by 60%, representing 25% of all video streaming subscribers in the industry at that point of time. 
In year 2019, Disney's acquisition of Star India's parent company 21st Century Fox in 2019, Hotstar was integrated with the company's new global streaming brand Disney+ in April 2020 as "Disney+ Hotstar". The co-branded service adds Disney+ original programming, movies and TV from its major content brands Walt Disney Studios, Pixar, Marvel Studios, Lucasfilm and National Geographic series, as well as domestic and third-party content already carried on the platform. This move makes Disney+ Hotstar an top Indian-branded subscription video-on-demand with top-tier streaming service. (The Hindu Business Line 2022)

4.1.4 Reliance Jio
Yadav, N., & Gupta, K. (2020). Disruptive innovation in saturated Indian telecom space: a case of Reliance Jio. International Journal of Business Innovation and Research, 23(1), 127-140.
Reliance Jio Infocomm (also called as Reliance Jio or Jio) had been consistently strategizing to become the number one player in the fertile Indian telecom market. Reliance Jio in 2016 has disrupted saturated Indian telecom industry, and in just six months since the launch, data consumption in India has gone up six-fold to 1.2 billion gigabytes per month, making India the largest mobile data consumer in the world (Yadav, N., & Gupta, K. (2020). As operator claims that 100 million users in 170 days of the launch were the fastest in the world. Reliance Jio announced that “Services under the plan will be available at one-fifth to one-tenth of current global rates (ET Online, 2019).” It was proposed to give Jio Fiber users a free subscription to several over the top (OTT) platforms (Technopedia, 2019). He also said that “for the first time in India, we are introducing a disruptive concept for watching new movies. Premium Jio Fiber customers will be able to watch movies in their living rooms the same day these movies are released in theatres,”. It was also proposed to initiate a ‘First Day First Show’, from mid-2020 where the latest movies would release on Jio Fiber the same day as the theaters. 
Technopedia, “Over-the-top application (OTT),” Technopedia.com, August 30, 2019, https:// www.techopedia.com/definition/29145/over-the-top-application-ott, accessed on August 30, 2019


ET Bureau, “Jio to become india’s no 1 telecom operator by 2021: bernstein report “, The Economic Times, December 11, 2018, https://economictimes.indiatimes.com/industry/tele com/telecom-news/jio-to-become-indias-no-1-telecom-operator-by-2021-bernstein-report /articleshow/67027316.cms?from=mdr, accessed on August 30, 2019.



4.1.5 Zee TV
Free access content Zee TV networks offer movies, quality TV content and around 90 live channels on its Zee5 platform. Zee networks provide content in 12 languages. The subscription costs about 70 cents a month. However, Zee5 provides free access to Airtel’s users who have taken plans priced at US$7, 25-a-month or more (Lee, 2019). Reliance Jio entered into film and TV streaming with a bang. It also had a tie-up with Balaji Telefilms ALTBalaji to produce exclusive content in the Hindi language, which was widely used in the country. 






4.2 Porter’s 5 Forces - Bargaining Power of Suppliers 

4.2.1 Content Suppliers 
[bookmark: _GoBack]In Porter's five forces, supplier power refers to the pressure that suppliers exert on companies by raising the price of their products, lowering their quality or reducing their availability. The case is referred to as buyers. According to Porter's 5 Forces industry analysis framework, supplier power, or the bargaining power of suppliers, is one of the forces that shape the competitive structure of an industry. The bargaining power of suppliers in an industry affects the competitive environment for buyers and their ability to reach profitability. Strong or sole suppliers can pressure buyers by raising prices, lowering product quality and reducing product availability. In addition, strong suppliers can make the industry more competitive and reduce the buyer's profit potential. On the other hand, weaker suppliers who are at the mercy of the buyer in terms of quality and price make the industry less competitive and increase the profit potential for the buyer. In the world of SVOD, the severe battles over intellectual property are aggressive and essential among top streaming platforms, and each service provider strives the best to win the rights to recognizable content. Therefore, huge investment has been devoted to get the popular content, and the service providers are entering the bidding wars (Harvard 2021) . 
Suppliers may also want to be affiliated with company to broadcast their videos, or choose to not to extend new contracts if they no longer want to be associated with the company. From this point of view, Netflix is in a passive position. To decrease the dependency of video suppliers, Netflix has taken several strategic decisions. 
4.2.2 Netflix and Sony Picture Entertainment
The key products provided to customers by Netflix are videos, and the sources of videos will be critical to the survival of Netflix as the only income source of Netflix is the subscription fee. On 8 April 2021, Netflix and Sony Picture Entertainment (SPE) made the announcement that a multiyear, exclusive first pay window licensing deal in the U.S. for theatrically released Sony feature films, beginning with their 2022 film slate.  This agreement has built upon Netflix’s pre-existing output deal with Sony films to include all Sony’s film labels and genres. Sony Pictures Entertainment (SPE) is a subsidiary of Tokyo-based Sony Group Corporation. SPE’s Motion Picture Group production organizations include Columbia Pictures, Screen Gems, TriStar Pictures, 3000 Pictures, Sony Pictures Animation, Stage 6 Films, AFFIRM Films, Sony Pictures International Productions, and Sony Pictures Classics. (Netflix 2021) The Head of Global Films at Netflix, Scott Stuber said that “Sony Pictures is a great partner and we are thrilled to expand our relationship through this forward-thinking agreement,” and “This not only allows us to bring their impressive slate of beloved film franchises and new IP to Netflix in the U.S., but it also establishes a new source of first run films for Netflix movie lovers worldwide.” 
SPE emphasized that the arrangement would not alter its theatrical strategy. Before the pandemic, the studio released 15 to 20 films a year in theaters, a plan it intends to resume now that theaters are reopening. Films made for Netflix will be in addition to the theatrical releases, it said.
The partnership is strategically strengthen the bargaining power of Netflix in the future negotiation as Netflix has not secured a key source of content supply. 

4.2.3 Netflix’s own contents
Netflix believes that customers’ tastes are very broad, even in a single market. The internet allows Netflix to offer a wide variety, and to have our user interface quickly learn and make recommendations based upon individual users' tastes. Since 2013, Netflix has created original content economically and improved the quality of offering according to the market demand. With each original, Netflix learns more about what our the subscribers want, about how to produce and promote effectively. Most importantly, popular contents bring values to their brand as well. Netflix is adopting a Linear Network approach. That means they are attracting an audience on a given night at a given time; whereas the movie theaters need to maximize audience for a finite number of screens. We can be much more flexible. Because each show on Netflix is not competing for scarce prime-time slots like on linear TV, they save resources for competing the prime time on TV. By personalizing promotion of the right content to the right member, Netflix has opportunities to promote our original content, one that's effectively unlimited in duration. Long after the premiere of season one of House of Cards, large numbers of members still started the series. 








4.3 Porter’s 5 Forces - Power of Buyers

Porter's five forces buyer bargaining power refers to consumer pressure to induce sellers to offer higher quality products, better customer service and lower prices. Sellers argue that buyer power is one of the forces that shape the competitive structure of an industry according to Porter's 5 Forces industry analysis framework. The idea is that the bargaining power of the buyer in an industry affects the competitive environment for the seller and influences the seller's ability to achieve. A strong buyer can force the seller to lower prices, improve product quality and provide more and better services. These things represent a cost to the seller. A strong buyer can make the industry more competitive and reduce the seller's profit potential. A weak buyer, on the other hand, at the mercy of the seller in terms of quality and price, makes an industry less competitive and increases the profit potential of the seller The concept of buyer power created by Porter has had a lasting impact in market theory.

4.3.1 The use of English
It is enshrined in the Constitution of India, that English is used by the Indian government for communication along with Hindi. English is also an official language in seven states and five union territories of India, and the additional official language in seven other states and an union territory. Under this circumstances, in long run, the entertainment business in the western world can also target for this group of Indian who can speak English. 

4.3.2 The use of regional languages 

The focus of customer groups have been further extended from urban youth market to mass market in order to include regional content that can pave the way for mass market adoption. Therefore the demand for local India language content development has been driven the development and deployment of new platforms and content creator that produce videos fit for the needs accordingly.  “Over the last few years, the online media industry has understood that India is not a single market but a combination of multiple markets, each with its unique characteristics. The subset of regional language speaking internet users is growing faster than the Hindi and English-speaking user base. Localized content shows uptake in terms of engagement, as viewers always prefer to consume content in their language. So, primary streaming services like Amazon Prime and Netflix are investing more on producing content besides Hindi and English, in eight major Indian languages. Hoichoi, an all Bengali content streaming platform, saw an 85% growth in traffic from 76 thousand total unique visitors in March 2018 to 140K in March 2019.” (Sundaravel E. and Elangovan N. 2020)


4.3.3 The Caste System and Information Technology 
The system which divides Hindus into rigid hierarchical groups based on their karma (i.e. work) and dharma (i.e. duty) is generally accepted to be more thousand years ago.  The system granted many privileges to the upper castes, while sanctioning the repression of the lower castes by privileged groups. The Caste System is not only segmenting the social status of people, and it is also giving restrictions to their people in the selection of their career. However, as information technology is a new industry and not under the Caste System, and therefore many young people are keen to join this industry. (Fernandez, M., 2018)

On the other hand, according to India Brand Equity Foundation, “The IT industry accounted for 8% of India's GDP in 2020. According to STPI (Software Technology Park of India), software exports by the IT companies connected to it, stood at Rs. 1.20 lakh crore (US$ 16.29 billion) in the first quarter of FY22.”. From Statista 2022, India is one of the largest offshoring destinations for different IT companies across the world, and the business process management market in India is of considerable importance. “The information technology/business process management (IT-BPM) sector had contributed a share of about eight percent to the GDP of the country in fiscal year 2021. BPM is more like a discipline than a process that incorporates methods to improve, analyze, automate and improve business processes.” (Sun 2022)
	
	Under this scenario, no matter from the point of labour supply for this global entertainment companies in India, or from the perspective of business potential generated from the IT related workers; it is obvious that market potential of entertainment business is huge in India. 

4.3.4 Switching Cost of Customers

Apart from that, the threat of entry of new competitors are high in the case of Netflix because location is not an issue for the customers. For other traditional business, location is a huge barrier for customers to choose the new entrants. However, in the internet work; the switching cost is low or even zero. The switching cost for the customers are very low in SVOD. If the product differentiation is not good enough, new entrans can easily eat up the market share of Netflix. Apart from this, the new entrans would be relatively easy to enter the new market because the customer already learned how to use SVOD from scratch. 

4.3.5 Price Sensitive

“Netflix mantra in India: product over pricing. Indian cable TV players survived 100% support for advertising. It charges a very low entrance fee. Cable costs more in other parts of the world and has advertisement free content. Indian consumers were sensitive to prices. Indian consumers are still unwilling to pay for their content.” (Kumar, J., Gupta, A., & Dixit, S., 2020)
With the low barrier for the customers to switch their service, the pricing war intensifies as regional players challenge the dominance of the Big 3 – Amazon Prime, Netflix, and Disney - Hotstar. 
“The market for providing video streaming services in India is highly fragmented with more than 40 streaming players vying for the customer’s wallet. Global streaming service providers (such as Amazon, Disney-owned Hotstar, SonyLiv, and Netflix) compete with domestic service providers (such as Zee5, Voot, and MX Player), as well as a host of regional and ultra-localized players. Demand for OTT streaming content based on geodemography is on the rise, both within India and internationally from the considerable Indian diaspora.” (Burbeu 2022)
The business model of Netflix is free from advertising and provide the targeted videos according to the needs of the customers; and Netflix-to-Customer model without advertisement makes Netflix not flexible enough to response to price war.  It is because Amazon and Disney can still have other related revenue income sources like online purchase or distribution of other Disney products. However, Netflix is very much depends on the stickiness with the customers directly.

4.4 Porter’s 5 Forces - Threat of new entrants 

According to Porter, boundaries to entry into the issuer and distribution channels may additionally deter entrants (Porter, 1985). The barriers for the other companies to enter this industry shall bear in mind that requires heavy investments. 
It is because the other entrants have to obtain licenses and rights to steam TV shows and movies. On the other hand, a new entrant must invest resources on promotion and branding in order to gain the awareness of the customers and gain the critical mass in a short period of time. This involves a lot of money, resources and efforts.  Therefore the threat of new entrants with the same scale of Netflix or Amazon Prime is minimum. 
4.5 Porter’s 5 Forces - Other substitutes
In the Porter’s framework, the threat of substitutes is referring to the alternative option or substitute for a product or service that present a threat to a company (Porter, 1979). The threat of substitution shapes the competitive structure of the industry. Porter's definition of the threat of substitution refers not to industry products but to the availability of products for consumers to purchase. A substitute product is a product from another industry that provides consumers with similar benefits to those produced by companies in the industry. The threat of substitution in an industry affects the competitive environment for companies in that industry and impacts the ability of companies to achieve profitability. Since consumers can choose to purchase substitutes for the industry's products, the threat of substitutes impacts the profitability of the industry when substitutes become available. 

The availability of near-substitute products may increase the competitiveness of the industry and reduce the profit potential of companies in the industry.  The substitute of SVOD can be the provision of audio and video content such as film in cinema, VHS, DVD, Blu-ray and disc rental services when required or free television programmes. Cable television transmits content via coaxial and fibre optic cable. Services via satellite and dish connections in the form of direct-to-home (DTH) technology that bringing high-quality broadcast and on-demand content directly to consumers. However, this substitutes cannot provide the same level of convenience as compared with the SVOD provider such as Netflix. 
However, in India, the global enterprises like Amazon Prime and Netflix, the threats of substitute products and services at the similar quality are minimum. 

5 Conclusion
The contemporary entertainment industry in India in 2019 relies heavily on internet services, with audiences using subscription services from companies such as Amazon Prime, Netflix, Disney + Hotstar and others. All of the above businesses aim to bring products and services directly to consumers, which is another key business dimension emerging as a space for business-to-business products and services, with cloud-based offerings being an important manifestation of the same. Netflix in fierce competition with DisneyHotstar, Amazon Prime, Eros Now, Viacom 18 Balaji. Amazon Prime is becoming increasingly popular among Indian Users. Almost all players offer freemium services.Amazon Prime and Netflix compete to capture the market with substantial profit Margins.
In July 2022, Reliance Jio announced that their customers can avail free subscriptions to the most widely preferred OTT platforms in India including Netflix, Prime Video, Disney + Hotstar, JioTV and Jio Cinema. The free subscription to top OTT services is applicable on select postpaid plans that further bring voice calling and data benefits. Reliance Jio postpaid plans start at Rs. 399 and go up to Rs.1,499.

Reliance Jio Users Can Get Free Netflix Subscription; How To Avail The Offer; Read more at: https://www.gizbot.com/news/reliance-jio-users-can-get-free-netflix-subscription-how-to-avail-the-offer-081563.html

Globally, it is clear that the future of cultural enterprises is increasingly influenced by a small number of powerful communications companies that produce content and whose business strategies are not primarily driven by a concern to develop cultural industries. As a result, the assumptions underpinning media and cultural production and distribution have changed significantly with the rise of digital giants such as Google, Apple, Microsoft, Amazon, Netflix and Facebook. (Fitzgerald, S. (2019). Subsequently, “India will be a key battleground for Amazon and Netflix.” (Nyay Bhushan, 2016).
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