How does blogging impact the organisation?
·  blog can maintain your marketing strategy and structure your relevant content
Promoting your services and goods is not an easy task, especially in a highly competitive business climate. That's when the blog comes in handy. It helps you with the multimedia representation of your company, keeps the audience interested, and promotes your company. Think about promoting your videos, podcasts, interviews, and more on your blog. This is helpful content for your audience, and great content for your website. The important part is the quality of your posts
· Industry Example: Restaurant Blogging
If you’re a restaurant owner and don’t have a blog, you’re missing out on a huge opportunity.
While people may read legal and real estate blogs when they need advice, people read about food for fun.
The hashtag #food is on over 200 million Instagram posts. “Food and Drink” is the top Pinterest category.
Restaurants are the perfect entities to run food blogs that can be a destination in and of themselves.
This screenshot from the blog of Tupelo Honey Cafe, a popular brunch spot with

· Consumers find value in reading business blogs.

People love reading blogs. Whether they are reading to learn how to solve a specific problem, figure out how to do something, or just to stay informed about a certain topic, U.S. consumers find blog content valuable.
Don’t believe us? Just look at these interesting statistics:
According to SEO Tribunal, there are 409 million monthly readers of over 2.2 billion blog posts.
US readership is estimated to grow up to 31.7 million by 2020
B2B online marketers who have blogs gain 66% more leads. 
Over 57% of online marketers say that blogging gave them new customers

· There’s no question that consumers have many options when it comes to spending time online. From watching their favourite TV shows to Tweeting at their friends, internet users have to decide where to spend their time online. It is significant that many of those users spend time each month reading their favourite blogs. This suggests that consumers find blog content useful and get some sort of value from the blogs that they read.

· SEO strategies like keywords, titles, meta descriptions, and more, blog posts become a powerful tool for gaining visibility for your brand. In addition, every new blog you post adds a new page to your website. That helps with SEO immensely because it gives Google and other search engines a reason to re-crawl your website to find new content to index.
 blog can promote the formation of a community around your website and organization
This is a perfect way to maintain and spread a word about your services and create long-lasting bonds with prospects. Share your blogs on social media to reach a wider audience and build a community around your posts, insights from your company, and your perspective. You'll start to see just how much traction a blog can bring when you share it on social and bring in new visitors to your website.
· 

How does blogging impact workplace efficiency?
·  Exceptional Boost To Search Engine Optimisation
All of the major search engines are love fresh, relevant content and blogging is one of the most straightforward and inexpensive methods for a business to create this.
When a business creates blog posts consistently, they are constantly providing Google, Bing, Yahoo and the others with fresh content to index. 
This is also an opportunity for businesses to insert those relevant keywords that consumers will use to search for the types of services or products that the business offers.
2. Develop And Strengthen Relationships With Existing And New Customers
Customer engagement is an immensely important element of online marketing and branding.
Blogging provides the opportunity for you to connect with your existing and potential customers in a different, more conversational way.
Blogging is a good way to build trust with your target audience through high quality content that they find relevant. 
With an active comment section, you will also be able to follow the visitors' responses to your posts, and you will be able to respond directly to their comments, which is huge in building trust and relationships.
3. Establish Your Business As An Industry Leader
It does not matter how small your business is, blogging is a good way for your business to build trust and establish clout in your industry.
By providing content that will be viewed as valuable, expert information, your potential customers get to see the knowledge an experience that you have gained in your field.
Over time, writing regularly helpful and informative blogs will make you the "go to" tool within the industry in your particular niche, leading to more inquiries and higher conversion rates.
· Ghose, an econometrician by training, studies the economics of information technology. As companies like General Motors, IBM, HP, Microsoft, Infosys, Google and Charles Schwab all started adopting internal corporate blogs around five years ago, Ghose wondered about whether those blogs were just time sucks for employees, or whether they made workers more productive. Especially since a lot of workers were not just blogging about work; they were blogging about non-work concerns as well. At the same time, companies were wrestling with whether to impose rules on how employees used the blogs. Should workers be precluded from chronicling their leisure activities?
To evaluate how these blogs were playing out in the workplace, Ghose and his colleagues followed the posting and reading behavior over a 15-month period of 2,396 employees at a large information technology and consulting firm. Ghose agreed to protect the company’s identity, but he says it has offices around the world and more than 20,000 employees. (The quoted blog posts above are from Ghose’s study.)
Do different technologies/platforms achieve different result, reach different people. 
YouTube
You may be wondering why YouTube is first on the list. The video sharing platform is actually the most used social media platform among Americans. According to industry research, nearly three quarters of American adults use YouTube on a regular basis. Beyond the U.S., YouTube is available in over 70 languages in nearly 100 countries, so its audience is hugely diverse. With YouTube you have the ability to reach the masses and target specific groups within its large reach. 
Facebook
Another platform that has a very diverse group of users is Facebook. With over 2 billion daily active users, Facebook has a lot of horsepower to get your message out. Demographics show that the most loyal Facebook users are adults 18+ and seniors. Where Facebook shines is its ability to let you write longer posts and pair them with images and videos that entice people to share. I utilize our company Facebook pages to share content, host contests, and promote engagement. Since 70% of consumers feel more connected to brand when its CEO is active on social media, I make an effort to interact personally with clients and customers on my own page as well.
 
· The most effective website traffic not only has a prior interest in your service or product but is already searching for a similar solution and is ready to spend.
At this point, you’re probably thinking, “Do I even need a presence on social media?”
Incredibly, you do. If search engines are the best source of targeted traffic for an ecommerce site, they won’t necessarily produce the same result for a media company.
Depending on your audience’s’ profile and the industry you’re in, social media may drive the most sales for your business. I, myself have made over $300k from Instagram in 3 months. My experience says that social media can be a great source of targeted traffic with the right strategy in place.
For instance, the digitally distributed media powerhouse BuzzFeed relies on social networks like Facebook, Instagram and others to amass huge web traffic. Its social traffic is 5x more than its search traffic

The best business blogs answer common questions their leads and customers have. If you're consistently creating content that's helpful for your target customer, it'll help establish you as an authority in their eyes. This is a particularly handy tool for Sales and Service professionals.
Can you imagine the impact of sending an educational blog post you wrote to clear things up for a confused customer? Or how many more deals a salesperson could close if their leads discovered blog content written by their salesperson?
"Establishing authority" is a fluffy metric -- certainly not as concrete as traffic and leads, but it's pretty powerful stuff. And if you need to tie the impact of blogging to a less fluffy metric, consider measuring it the same way you measure sales enablement. Because at the end of the day, that's what many of your blog posts are. Think about the sales enablement opportunities blogging presents:
· If prospects find answers to their common questions via blog posts written by people at your company, they're much more likely to come into the sales process trusting what you have to say because you've helped them in the past -- even before they were interested in purchasing anything from you.
· Prospects that have been reading your blog posts will typically enter the sales process more educated on your place in the market, your industry, and what you have to offer. That makes for a far more productive sales conversation than one held between two relative stranger.
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