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[bookmark: __RefHeading__69921_1762422129][bookmark: __RefHeading__2899_2087869882]INTRODUCTION
	Marketing is the activity of promoting a company's product and services in definite manner from where successful outcome can be achieved. This is a type of strategy which is used by the firms in order to create an awareness among the market in relation to particular brand and its service from where it will increase the sales of the company and improve the productivity level. The current report is based on two different hospitality organization who delivers and market their services in different way and run their business in appropriate manner. The report will highlight the comparison between the hospitality which are Ritz Carlton and Best Western International. It will also provide the detail about the past and current marketing approach which they use and how they balance the sustainability with their business functions (Kotler and et.al. 2020). Moreover, it will mention the areas from which they handled the post Covid19 circumstances in definite order to reach out their set goals and targets.
[bookmark: __RefHeading__69923_1762422129][bookmark: __RefHeading__2901_2087869882]MAIN BODY
[bookmark: __RefHeading__69925_1762422129]Overview of Ritz Carlton and Best Western
Ritz Carlton Hospitality is the American multinational organization who operates in luxury hotel chain services and delivers the excellent accommodation to their customers. This hospitality was founded in 1983 by William Johnson where it is a subsidiary hotel of parent company Mariott International.
Best Western International, Inc is headquartered at Phoenix, Arizona who is famous for providing the affordable hotel services to the customers. The parent company of Best Western is BWH Hotel Group where Best Western is the largest motel chain in this industry and covering the entire United States.
	Thus, these hotel organizations are chosen because it is quite different from each other in providing the services from where it will be beneficial to understand the differences between them in effective order and can improvise their marketing methods and strategies as well.
[bookmark: __RefHeading__69927_1762422129]Historical background of marketing approaches
	Marketing approaches are the important factor which is considered by the business firms in order to attract the customers. At previous time, Ritz was not famous as of now where they also do not have many business relationship and contacts (Aljarah, 2022). They had adopted a mouth-of word promotional strategy at their hotel in which guests who are satisfied with their services and tells other people to visit once and experience the best accommodation services. This strategy was used by the hospitality to increase their customer base from where they can build familiar relationship among the guests which helps them to improve their customer relationship management. On another side, Best Western hospitality practised the print media marketing approach in previous time which helps them to aware the customers about their services. Moreover, they also follow the practise where the different hospitality organization recommend each other hotels for the services and also by making direct calls from one desk operator to another so that they can easily influence the customer in successful manner.
[bookmark: __RefHeading__69929_1762422129]Current market positions
	An ability to influence customer perception in the context of brand and service related to competitors is commonly known as market positioning. It is the process of marketing of goods and services where it helps to understand the perception of the customers in definite manner. Hospitality industry is quite vast and dynamic and developing in day to day lifestyle where each individual hotel needs to understand and implement the best strategic marketing approach in order to run their business in successful manner (Vilkina and Klimovets, 2019). Accordingly, Ritz hospitality current market position is at excellent position and earns AAA-brand rating from the customers and guests where this data has been identified by latest brand finance rankings which expressed that Ritz hotel is the world's fastest growing luxury brand who is earning more than doubling in value every year.
	This group of hospitality is very strong as it is the part of Mariott International which as extremely built a well-known reputation in this particular market and provided the excellent services to the customers. In opposed side, Best Western is a global powerhouse who is diversified their brand in different places and created a brand excellence. This brand has been selected as first number midscale hotel brand in the survey and ranked at top by Business Travel  News. Best Western is suitable for the middle-income people who can finely afford such hotels and their services and can get the best experience of this hotel chain.
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	Marketing is the method to create an awareness among people about the particular good and services from where audience can be able to buy them which results the firm to increase their sale and productivity level. There are different types of marketing methods where it is important for the firm to use the suitable and relevant approach in order to gain the successful outcome. Accordingly, Ritz hospitality uses a premium-pricing strategy as they deliver the luxury services to the guests which leads them to take extra amount of money in pursuit of comfort and luxury. There are different services which customers look for where some of them always desires and considers for luxurious accommodation and hotel services which makes them to have best experience (Alon and et.al. 2020).
	Ritz provides private bath in each guest room, lighter fabrics, extensive fresh flowers and such more which helps them to attract the maximum number of customers at their place. At alternative side, Best Western believes in providing the affordable services to their guests which leads them to deliver the appropriate satisfaction to them as well. Customers always look for qualitative and cost-efficient services with the best accommodation where Best Western hospitality advertise their brand through different digital marketing tools such as SEO, social media platform and even television and content marketing so that target audience can be able to get knowledge about the services and can take the experience. By providing the affordable services to the guest, it makes themselves to grow and develop at successful position.
[bookmark: __RefHeading__69933_1762422129]Considerations which have been made within marketing regarding sustainability and green 
messaging
	Sustainability is the practise which has been done in regard with protecting the natural surrounding in appropriate manner from where the successful outcomes can be achieved (Melović and et.al. 2020). To run any business, it becomes important for an individual business enterprise to follow and practise the sustainability at their workplace from which they can save the environment and also can attract the maximum number of customers at their workplace. Ritz follows the sustainability at their hospitality and practices the workings in such order to save the environment.
· Recycling programme is established
· Environment-friendly meetings
· Water filtration system is installed to provide purified water
· Organizes weekly environmental conservation including cleaning-up projects
· Reduction of water usage by 35%
	However, Best Western hospitality also practices the sustainability at their place and provides the green messages to the audience as well. The hotel has joined the Stay Plastic less project which aims to reduce the use of disposable plastics which affects the environment in larger manner therefore, a positive impact on natural surrounding can have (Pan and et.al. 2019). In this project, hotel reduces the usage of virgin plastic cups, using of dispensers instead of single dose food product, reduction of water consumption and such more. In addition, the hospitality also participated in Stay for Planet project, where they manage their activities in sustainable manner. As per the results since 2021, potential greenhouse effect is 21%, energy requirements is 17% and water footprint is 26% as of now.
[bookmark: __RefHeading__69935_1762422129]Hospitality positioning since the COVID-9 pandemic and what marketing messages which are 
being given to their customer
	Post Covid19 situation have been finely handled and managed by the hospitality firms where Ritz and Best Western both started focusing on hygiene and safety areas in more particular way from which they can ensure the safety of an individual customer (Gajanova and et.al. 2019). Ritz have market their brand through digital and print media and advertised over 250 different media properties to deliver the message which is hygiene and safety measures are applied at the service. In addition, Best Western has also considered the hygiene areas and offers the different types of coupons and service discounts for the people. Marketing is the activity which supports the organization to promote their brand and services in effective manner from where successful results can be obtained.
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	From the above report, it has concluded the importance of the marketing which plays a crucial role in growth and development of the organization. This business functions is the major activity which needs to be considered by an individual firm from where appropriate results can be achieved. However, the report has included the brief of two hospitality companies to show the comparison between them. In addition, it also detailed about the historical background and current marketing strategies which they perform to attract the customers in definite manner. Along with this, the report also mentioned the sustainability practices which they conduct during their business and ways they positioned after the Covid19 situation.
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