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Introduction: 
The purpose of this report is to present the redesign of the HealthyHarvest website using User Interface (UI) and User Experience (UX) design principles. HealthyHarvest is an online retailer specialising in organic food products, including olive oils, grocery items, gift sets, and natural beauty products. An evaluation of the existing website identified several design and usability issue that could affect customer satisfaction and the overall shopping experience.
This project aims to develop a more intuitive and visually appealing website that reflects the company’s sustainable values. Rather than building a functional website, the project focuses on creating a design prototype that demonstrates improvements in navigation. Layout, branding and accessibility[1].
The report examines the existing website, explains the design decisions behind the mood board, wireframes and interactive prototype and discusses how responsive design can improve usability, strengthen the brand and enhance the overall user experience.
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1. Mood Board Creation:
2. Wireframe Design:
3. Interactive Prototype:
Using Figma / Inkscape, design an interactive prototype consisting of 5 key pages of the HealthyHarvest website. The prototype demonstrates the overall appearance and navigation of the redesigned website through five interconnected pages. Interactive links allow users to move between sections of the website, while consistent colours, typography, imagery and interface components create a realistic representation of how the final website would operate.
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1. HealthyHarvest Website Redesign
The existing HealthyHarvest website provides customers with access to a varety of organic food products, including extra virgin oils, pantry essentials, gift sets and natural beauty products. Although the website successfully reflects the company’s commitment to healthy and sustainable living, several aspects of its design and functionally could be improved to provide a more engaging and user-friendly shopping experience. An evaluation of the current website identified a number of issues affecting navigation, visual communication, product presentation, customer engagement and overall usability. The redesigned prototype was developed to address these limitations while maintaining HealthyHarvest’s brand identity [1].


Limited Product Visibility
One of the main issues identified on the existing website is that the homepage places a strong emphasis on olive oil products, while other product categories receive considerably less attention. Although HealthyHarvest offers a wider range of products, including gift sets, natural skincare, soaps and recipes, these are not immediately visible when users first access the website [1]. As a result, visitors may assume that the business only specialises in olive oils, reducing opportunities to explore additional products.
To address this issue, the redesigned homepage presents a wider selection of featured products and categories. Image of beauty products, gift sets, recipes and organic ingredients have been incorporated alongside the olive oil range, allowing customers to gain a broader understanding of the products available. This approach encourages further exploration of the website and support cross-selling opportunities.

Navigation and Product Discovery
The existing website provides a simple navigation structure. However, locating specific products may require additional browsing due to the limited filtering and organisation of product categories, search facilities and sorting option to help them find products efficiently [1].
The redesigned Shop Page introduces several improvements to simplify product discovery. A search bar has been added together with clearly organised product categories, sorting options, product ratings, prices and “Add to Cart” buttons. These features allow users to browse products more efficiently while reducing the number of steps required to locate specific items. Improving navigation also contributes to a smoother shopping experience and increases overall usability.

Visual Identity and Brand Consistency
Although the current HealthyHarvest website communicates an organic image through its products, the overall visual presentation lakc a strong and consistent brand identity. The design relies heavily on products photographs, with limited supporting visual elements that reinforce the company’s sustainable values [2].
To strengthen the brand identity, a mood board was developed before designing the prototype. The redesign applies a consistent colour palette consisting of natural greens, cream, beige and earthy brown tones that reflects freshness, nature and sustainability. High-quality product photography, lifestyle imagery and natural textures were incorporated throughout the website to create a more premium appearance. Consistent typography, icons and layout were also applied across every page to establish a unified visual identity.


Limited Customer Engagement and Trust
The existing website provides essentials product information but offers relatively few opportunities for customers to engage with the brand beyond making a purchase. Information about the company’s story, values and expertise is limited, which may reduce customer confidence, particularly for first-time visitors.
The redesigned prototype includes a dedicated “About Us” page that introduces the company’s background and commitment to sustainability [2]. An exhibition photograph, quality assurance icons and supporting imagery have been added to strengthen credibility and communicate the brand’s values more effectively. In addition, the “Shop page” includes customer ratings and product reviews to increase trust and provide reassurance during the purchasing process.

Lack of Supporting Content
Modern e-commerce websites often encourage customer engagement through informative content rather than focusing solely on products sales. The current HealthyHarvest website offers limited lifestyle content that demonstrates how products can be used in everyday life.
To improve customer engagement, a dedicated Recipes page was created as part of the redesign. This page provides meal inspiration using HealthyHarvest products while encouraging visitors to interact with the website beyond shopping [2]. A redesigned “Contact Us” page was also introduced, featuring a contact form, business information and opening hours to improve communication between customers and the company. These additional pages contribute to a more complete user experience while reinforcing HealthyHarvest’s commitment to customer service.

Summary
The redesigned HealthyHarvest website addresses several weaknesses identified during the evaluation of existing website. Improvements to product presentation, navigation, visual identity, customer engagement and brand communication have resulted in a more intuitive and visually consistent interface [3]. By applying recognised UI and UX design principles, the redesigned prototype creates a shopping experience that is easier to navigate, more informative and better aligned with the company’s sustainable values. These improvements have the potential to increase customer satisfaction, encourage product exploration and support HealthyHarvest’s long-term business objectives.

2. Responsive Design Implementation 
Responsive design has become an essential element of modern e-commerce website due to the increasing number of customers shopping on mobile devices, tablets and desktop computers. A responsive website automatically adjusts its layout, images and content to fit different screen sizes, ensuring that users can navigate the website easily regardless of the device they are using. Implementing responsive design not only improves usability but also contributes to higher customer satisfaction, stronger brand perception and increased online sales [3].
One of the main benefits of responsive design is improved user experience. Customers expect websites to load quickly, display content clearly and provide simple navigation on any device. If users are required to zoom, scroll horizontally or struggle to locate important information, they are more likely to leave the website before completing a purchase. A responsive interface reduces these frustrations by adapting menus, images and page layouts to different screen sizes, allowing users to browse products more efficiently.
Responsive design also plays an important role in improving accessibility. Designing flexible layout with readable typography, appropriately sized buttons and clear spacing makes website easier to use for a wider range of people, including users with visual impairments or limited dexterity. Applying accessibility principle not only supports inclusive design but also improves the overall quality of the user experience.
For e-commerce businesses, responsive design can have a direct impact on customer engagement and purchasing behaviour. A website that functions effectively on mobile devices encourages customers to spend more time browsing products, exploring different categories and completing purchases. Simple navigation, responsive product images and streamlined layouts help reduce barriers during the shopping journey, increasing the likelihood of successful transactions.
The redesigned HealthyHarvest prototype incorporates responsive design principles by using a clear page structure, consistent navigation, flexible content organisation and large interactive elements that are suitable for both desktop and mobile viewing. Product information is presented using clearly organised cards, while navigation menus and buttons are positioned to remain easy to locate across different page layouts. Consistent spacing, typography and colour choices further improve readability and create a cohesive experience throughout the website [4].
Overall implementing responsive design provides significant benefits for both users and businesses. Customers experience improved usability, easier navigation and greater accessibility, while businesses benefit from increased customers engagement, stronger brand credibility and the potential for higher convention rates. As online shopping continues to grow across multiple devices, responsive design has become a fundamental requirement for creating successful and competitive e-commerce websites.

1. Implementation Section

Wireframes:

Wireframes were developed to organise the layout and functionality of the website before applying visual styling. Five key pages were designed: the ‘Home Page’, ‘Shop’, ‘Recipes’, ‘About Us’ and ‘Contact Us’ pages. The wireframes focused on creating a clear navigation structure, improving content organisation and ensuring that important features, such as product categories and contact information, were easy to locate.
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Mood Board general presentation:
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Mood Board
The design process began with the creation of a mood board to establish the visual identity of the redesigned HealthyHarvest website. A selection os natural colours, typography, product photography and lifestyle imagery was chosen to reflect the company’s values of sustainability, health and premium quality. The mood board also included examples of packaging, recipes and natural textures to create a consistent design direction that was used throughout the project [4].
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This project demonstrated the importance of applying UI and UX design principles to improve the overall quality of an e-commerce website. By evaluating the existing HealthyHarvest website, several areas requiring improvement were identified, including navigation, visual presentation, product organisation and user engagement[5]. These findings informed the development of a redesigned prototype that better reflects the company’s sustainable value while providing a more intuitive and enjoyable browsing experience.
The completed mood board, wireframes and interactive prototype illustrate how thoughtful design decisions can contribute to a consistent brand identity and a more user-centred interface.  Although the prototype is not a fully functional website, it provides a practical representation of how the final product could improve usability and customer satisfaction[6]. Overall, the redesign demonstrates how user needs and the commercial objectives of HealthyHarvest.
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