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1. [bookmark: _Toc167778511]Introduction 
Sustainability is the capability to meet the present needs without compromising the future generation’s needs (Ruggerio, 2021). It covers the holistic approach to balancing environmental, economic, and social considerations that ensure the long-term well-being of people and the planet. Deloitte UK (2021) indicated that 85% of UK customer prefer sustainable lifestyle choices as compared to their beliefs before COVID-19. Moreover, sustainable tourism refers to meeting the present needs of tourists within host regions by protecting and improving the opportunities for future tourists (Cooper, 2021; Higgins-Desbiolles, 2018). Green Accreditation is a certification of the process assessed by the organizations, services, and products to obey environmentally friendly practices (Hellmeister and Richins, 2019).  The aim of accreditation by various organizations and agencies is to establish particular standards and criteria related to environmental performance and sustainability (Bučar et al., 2019). The current report is going to evaluate the benefits and drawbacks of sustainable tourism associated with Green Accreditation. For this, Mariotte Hotel was selected to compare its sustainability aspects with those of successful corporations to indicate the need for development and change. The report will examine the benefits and challenges of integrating sustainability and future trends in the hospitality industry and by Marriott Hotel. 
2. [bookmark: _Toc167778512]Sustainable Accreditation Requirements 
Sustainable tourism is recognized as an essential tool to preserve cultural and natural resources as it also improves economic growth (Amerta et al., 2018). Moreover, green accreditation programs verify businesses’ adherence to environmentally sustainable practices (Merli et al., 2019). Sustainable accreditation standards are developed in the UK to clarify and recognize the tourism businesses for sustainability commitment. The aim of such programs is to implement rigorous standards and offer certification to meet the criteria (Amerta et al., 2018). Green Tourism is a widely sustainable and famous certification UK program. It has certification levels of Bronze, Silver, and Gold Awards that are globally accepted (Tourism, 2024).
Green Globe has developed international standards for tourism, and business certifications are provided to meet the 44 criteria established for global sustainability (Green Globe, 2023). It is applied to travel and tourism, and the aim is to follow sustainable development goals. 
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Figure 1: Green Globe Certification Levels
Furthermore, the purpose of Green Tourism is to provide a comprehensive framework for businesses to enhance sustainable practices by implementing measures for water efficiency and energy, waste management, conservation, biodiversity, social responsibility, and sustainable sourcing. 
Green Key is another eco-label award for international-level tourism establishments that leads to sustainable practices (Green Key, 2024). It is based on education and environmental management that has the criteria to develop environment policy and develop action plans. The certificate indicates commitments from the businesses about premises that adhere to the strict criteria of the Environmental Education Foundation. The certification follows the high environmental standards expected with the maintenance and establishment through frequent audits and rigorous foundation (Green Key, 2024). It also follows an onsite audit to assess the criteria established for green tourism. 
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Figure 3: Green Key Certification Criteria
Another sustainable accreditation required by the hospitality industry for tourism practices is ISO 14001, which is an international standard developed for environmental management systems (EMS) (ISO-14001, 2015). It has developed a tourism framework for businesses in managing environmental responsibilities. 
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Figure 5: ISO-14001 Requirements
The requirement for accreditation by the tourism organization and hospitality is for the policy adoption as per the commitment of the business towards sustainability, setting objectives and targets as per legal requirements, adoption of the operations as a support mechanism to achieve goals, monitoring and measuring the environmental performance, continuous improvement by conducting audits. For this, an EMS is developed that meets the ISO 14001 standards by the organizations	(ISO-14001, 2015).
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Figure 5: Earth Check (EarthCheck, 2022)
Another benchmark for scientific certification is EarthCheck, which is an advisory group for the tourism and travel industry (EarthCheck, 2024). its purpose is based on energy and remission, water management, waste management, conservation of the ecosystem, social management, and cultural heritage management. The assessment for the accreditation is followed by independent assessment and verification that increases its credibility for tourism business sustainability valuation. 
3. [bookmark: _Toc167778513]Benefits of Integrating Sustainability in Routine Operations
Reports from Statista indicate standards of living are improved by 20%, tourism impact by 17%, use of water by 15%, local people benefit for tourism by 15%, flying to destination 14%, energy usage in destination 10%, waste disposal destination 9%, and work condition of staff 8% (Statista, 2024). 
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Figure 2: Sustainable tourism concerns UK tourists plan 2017 (Statista, 2024)
Sustainability integration within business operations of hospitals and hotels is beneficial for various dimensions, including economic, social, operational, and environmental. The principles of sustainability include assessing environmental, economic, and social systems, ensuring the current activities do not increase risks, preventive actions to reduce harm and uncertainty, resilience, and adaptability towards shocks and changes (Sloan et al., 2017). Such benefits contribute to environmental preservation and increase the performance of businesses and the well-being of the community. For example, the conservation of natural resources is a primary benefit developed to integrate sustainability within natural resources. 
Hotels like Mariotte can implement LED lights, energy-efficient systems, energy-efficient technologies, and smart thermostats to minimize energy consumption. For example, the Zetter Hotel in London is famous for introducing renewable energy resources, which is a proactive measure to minimize climate change (Odeku, 2018). On the other hand, water conservation measures like recycling systems, low flow textures, and preservation of vital resources are other benefits of saving water through sustainability integration. As per Marriott (2024), water intensity was reduced by the organization by 15%, and a minimum of 30% renewable energy was produced by the organization that can be improved to make it more sustainable and to get an advantage in the market. 
Hotels and hospitality industry can reduce their carbon footprints to achieve the sustainable development goals of reaching zero emissions by 2050. For example, Marriott has reached 30% control over carbon emissions. On the other hand, The Savoy London reached 90% control over carbon emissions (The Savoy London, 2024).
The positive impacts of tourism on sustainability are cultural exchange, economic growth, and infrastructure development. Further practices for renewable energy are also an economic aspect that can be adopted by Marriote to minimize the costs related to energy production. Water saving also minimizes water bills, which is another way to improve operational costs, and long-term consistency can bring a substantial economic impact for hotels. Eco-conscious guests can be attracted by following sustainability within routine operations that can ultimately reduce their carbon footprints, as eco-certified hotels can ensure these eco-friendly customers are aware of their steps. They can also use these tactics for marketing purposes to attract more tourists (Abdou et al., 2020). 
Operational efficiency can also be increased with the help of automated controls, minimizing the need for maintenance and manual intervention (Sakshi et al., 2020). This can be applied in the form of smart heating, air conditioning, and smart ventilation that can directly optimize energy usage. Sustainability efforts also help the increasing reputation of Mariotte Hotel as guests can value the business due to their commitment to Green Accreditation or Green Globe. Hotel reputation can also be increased through positive reviews, and customer recommendations in the form of word-of-mouth. Media attraction can also gain due to the commitment to sustainability. Social benefits impact on communities that is positive through community engagement programs and increasing awareness about current operations that are needed to integrate sustainability (Abdou et al., 2020). It can directly lead to manual support and goodwill for hotels. The Savoy London supports various communities through charities.
4. [bookmark: _Toc167778514]Challenges of Sustainability Integration in Daily Operations 
Hotels’ daily operations integrating sustainability can face issues related to operations, finance, regulations, and guest-related issues. The initial investment costs are upfront costs to install operations, manage energy-efficient systems, and upgrade to water-saving technologies. Such investments can impact larger organizations due to a huge change in the system, like in Mariotte. It can directly strain the hotel resources, showing that the initial budget for the sustainability projects is among the major barriers. 
Furthermore, hotels can face issues in accessing funding sources; however, they are able to use financial grants due to the involvement of the green initiatives, but accessing and reaching these initiatives can increase trouble. For example, hotels have to navigate a complicated application process and pass the required criteria to qualify for funding.  In addition, sustainability project gives a return on investment in the long-run that makes it harder for decision-making about huge investments (Al-Aomar and Hussain, 2017).
Integration of the new practices with running operations also needs a fundamental shift within hotel functions (Chams and García-Blandón, 2019). For this, hotel staff can face issues while switching to eco-friendly products for cleaning and the addition of a waste recycling process. This needs to be applied without compromising the quality of the services in the hospitality industry, which can become a major challenge. 
An efficient application of sustainable practices based on the participation and understanding of the staff. This led to training programs that highlight the need for training programs and to educate them about sustainability practices. Marriott (2024) added that the 360-degree campaign started to increase the adoption and management of sustainability integration within routine operations. However, the training process and campaigns are also resource-intensive as they need time and money. At the same time, consistent compliance with various standards is also required within hospitality. The industry is facing high staff turnover challenges that can be increased over time. 
Educating guests and managing guests’ expectations can be challenging for Mariotte Hotel due to education and its important role in sustainable practices. For example, towel reuse may not be a good idea for those who are not aware of it, and this hotel needs to introduce ideas that can lead to increasing communication awareness about various actions by the organization. Another issue can be related to water usage and managing the expectations of guests according to the change, as it might be challenging for guests to manage a small amount of water. The hotel staff needs to take action to reduce the negative consequences or negative impact on customer behaviour. Accreditation certifications can also face problems due to rigorous issues and complicated assessment criteria. For this, Mariotte can pursue a few accreditations to engage staff with positive energy. Evaluations and assessments can lead to wasting time, and it can have a negative impact on staff. 
5. [bookmark: _Toc167778515]Future Trends in the Hospitality and Hotel Industry 
Technology-based booking, assessment, and service selection are important trends in the future that can assist in making informed decisions following various parameters. For example, Mariotte, as a bigger organization, can adopt the latest technology solutions for finding the type of tourists and awareness plans can be developed as per the customer demographics. 
Introduction to smart technology and managing smart hotels is possible in the future due to the changing organizational behavior in terms of Green Accreditations and Green practices. Smart hotels and tourism can follow smart lights, cooling, heating, and water management that can help to secure resources. 
The use of data analytics is a smart way to adopt sustainability practices. Sustainability efforts can be optimized with the help of consumption patterns, finding areas for improvement, and managing resources effectively. It can help assess the behavior type of customers and their previous service utilization, which can be followed in the future through such data analytics-based decision-making.  It can help to forecast the use of energy during events, seasonal aspects and during peak time in a day. This can help to decide the management of resources accordingly by hotel. 
6. [bookmark: _Toc167778516]Conclusion 
Marriott Hotel is currently working on sustainable practices; however, the related organizations are more effective in terms of controlling carbon footprints through multiple process integration within operations. The hotel can adopt the practices through the latest technology measures to investigate the initial investment and long-term impact of the investment for the green initiatives and practices within services. Mariotte can drive positive change by integrating sustainability practices and by taking accreditation like Green Globe that can help to observe the impact of their efforts on the planet. 
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