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Introduction 
This report seeks to understand individuals’ opinions on veganism and its affect on the planet through interoperating information. A Vegan diet can be defined as ‘a type of vegetarian diet that excludes meat, eggs, dairy products and all other animal-derived ingredients. Many vegans also do not eat foods that are processed using animal products, such as refined white sugar and some wines (Hackett, 2019). There have been studies conducted suggesting that veganism is a healthy dietary option, although there is little research focussed on non-vegans opinions to whether veganism has a positive impact on the planet and if so, why haven’t they adopted the diet.
Veganism is becoming popular in society and corporations. According to a ‘Just Eat’ report there has been an increase in vegan and vegetarian orders in 2017. According to Edel Kinane (marketing director of Just Eat), “The results from this year are a good insight into the future consumer trends and while convenience will continue to be key for consumers next year and beyond, we know that they are increasingly looking for more diverse, healthy, gluten free and plant based Vegan options” (Rise of the vegan, 2018).
After these findings I am interested to see whether more individuals have become vegan or whether meat eaters are aware of the benefits of veganism and now incorporate vegan options into their diet. There has been little research on the motives behind meat eater’s choice to incorporate vegan options.
This topic was chosen as I am interest in what motivates people to become vegan and whether individuals believe that it is beneficial. Some motives, such as to lose weight or to be trendy seem the obvious answer, this study aims to discover further understanding through involving different ages and people of different dietary preference. For the purpose of this study I will be using a quantitative research method. A survey was made and dispensed to random individuals which meant the participants would be a mixture of individuals of different ages and opinions on the matter, potentially offering a contrast in results. 
Once the data is collected, cross-tabulation is used to form clear tables which are then analysed to discover correlations within my results. ‘Cross tabulations enable you to examine relationships within the data that might not be readily apparent when analysing total survey responses’ (Grover, 2014).

Procedure
For the purpose of this report a quantitative research approach is used. ‘Quantitative research gathers data in a numerical form which can be put into categories, or in rank order, or measured in units of measurement.  This type of data can be used to construct graphs and tables of raw data’ (McLeod, 2017).
A survey was created on ‘Word Document’ using a variety of independent and dependant variables. The survey was then dispensed to a random selection of individuals. The raw data collected from the questionnaires is placed onto an SPSS file which forms tables using selected information. SPSS is defined as a ‘software package used for the analysis of statistical data’ (Rouse, 2018). SPSS tables create data which can be easily analysed through the use of percentages which allowed me to see potential correlations in the data.




Data presentation and findings
	VeganorNot * VeganismSaveThePlanet Crosstabulation

	% within VeganorNot  

	
	VeganismSaveThePlanet
	Total

	
	strongly agree
	agree
	disagree
	

	VeganorNot
	yes
	100.0%
	
	
	100.0%

	
	no
	22.2%
	44.4%
	33.3%
	100.0%

	Total
	30.0%
	40.0%
	30.0%
	100.0%

	
	
	
	
	



These results suggest that the majority of participants who are meat-eaters believe that veganism has the potential to save the planet. Overall 30% of participants strongly agreed 40% agreed and 30% disagreed which suggests that the majority believe that veganism can positively affect the planet.


	Gender * ConsiderVeganOption Crosstabulation

	
	ConsiderVeganOption
	Total

	
	yes
	no
	

	Gender
	Male
	% within Gender
	50.0%
	50.0%
	100.0%

	
	
	% within ConsiderVeganOption
	14.3%
	33.3%
	20.0%

	
	Female
	% within Gender
	75.0%
	25.0%
	100.0%

	
	
	% within ConsiderVeganOption
	85.7%
	66.7%
	80.0%

	Total
	% within Gender
	70.0%
	30.0%
	100.0%

	
	% within ConsiderVeganOption
	100.0%
	100.0%
	100.0%


[bookmark: _Hlk5869914]
[bookmark: _Hlk6234519]These results may suggest that Females are more inclined to consider vegan options compared to men. To create more meaningful data more men could be involved in the study as only two men participated which could create misleading information.
	ConsiderVeganOption * MeatConsumptionInWeek Crosstabulation

	
	MeatConsumptionInWeek
	Total

	
	(0-3)
	(4-6)
	(7+)
	

	ConsiderVeganOption
	yes
	% within ConsiderVeganOption
	57.1%
	28.6%
	14.3%
	100.0%

	
	
	% within MeatConsumptionInWeek
	80.0%
	66.7%
	50.0%
	70.0%

	
	no
	% within ConsiderVeganOption
	33.3%
	33.3%
	33.3%
	100.0%

	
	
	% within MeatConsumptionInWeek
	20.0%
	33.3%
	50.0%
	30.0%

	Total
	% within ConsiderVeganOption
	50.0%
	30.0%
	20.0%
	100.0%

	
	% within MeatConsumptionInWeek
	100.0%
	100.0%
	100.0%
	100.0%



[bookmark: _Hlk5870079]The correlation between meat consumption and considering vegan options suggests that participants that consume less meat seem more open to consider a vegan option whereas those participants that consume the most meat are less likely to consider a vegan option. 
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This pie-chart shows that the majority of participants understand veganism. This chart may be general although it potentially suggests the growth of veganism and how the majority of random individuals know its meaning.













	Age * UnderstandingofVeganism Crosstabulation

	
	UnderstandingofVeganism
	Total

	
	yes
	no
	

	Age
	19
	% within Age
	100.0%
	
	100.0%

	
	
	% within UnderstandingofVeganism
	11.1%
	
	10.0%

	
	20
	% within Age
	100.0%
	
	100.0%

	
	
	% within UnderstandingofVeganism
	33.3%
	
	30.0%

	
	21
	% within Age
	100.0%
	
	100.0%

	
	
	% within UnderstandingofVeganism
	11.1%
	
	10.0%

	
	23
	% within Age
	100.0%
	
	100.0%

	
	
	% within UnderstandingofVeganism
	11.1%
	
	10.0%

	
	38
	% within Age
	100.0%
	
	100.0%

	
	
	% within UnderstandingofVeganism
	11.1%
	
	10.0%

	
	46
	% within Age
	100.0%
	
	100.0%

	
	
	% within UnderstandingofVeganism
	11.1%
	
	10.0%

	
	48
	% within Age
	100.0%
	
	100.0%

	
	
	% within UnderstandingofVeganism
	11.1%
	
	10.0%

	
	49
	% within Age
	
	100.0%
	100.0%

	
	
	% within UnderstandingofVeganism
	
	100.0%
	10.0%

	Total
	% within Age
	90.0%
	10.0%
	100.0%

	
	% within UnderstandingofVeganism
	100.0%
	100.0%
	100.0%



This correlation shows that the eldest participants did not understand what veganism is but the younger ages did. This could demonstrate that older generations have a lack of understanding of veganism. This data was limited; it would have been beneficial if I was able to question more individuals with a wider variety of ages especially older individuals to see whether a pattern would have occurred demonstrating that the older generation have less of an understanding of veganism.
	VeganorNot * WhyArentYouVegan Crosstabulation

	
	WhyArentYouVegan
	Total

	
	0
	veganism is to strict
	I enjoy meat
	I would consider the diet
	

	VeganorNot
	yes
	% within VeganorNot
	100.0%
	
	
	
	100.0%

	
	
	% within WhyArentYouVegan
	100.0%
	
	
	
	10.0%

	
	no
	% within VeganorNot
	
	33.3%
	44.4%
	22.2%
	100.0%

	
	
	% within WhyArentYouVegan
	
	100.0%
	100.0%
	100.0%
	90.0%

	Total
	% within VeganorNot
	10.0%
	30.0%
	40.0%
	20.0%
	100.0%

	
	% within WhyArentYouVegan
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%




This data shows a strong correlation regarding why meat-eaters aren’t vegan which is interesting after previous data suggested that the majority of vegans believe that veganism benefits the planet. The data suggests that the majority of meat-eaters aren’t vegan as they enjoy meat although this data is closely followed by a wide variety of meat-eaters believing that veganism is too strict and the minority of meat eaters would consider the diet but not the life-style.











Conclusion / Reflection

The demographical information provides correlations. These correlations suggest connections between participants’ age and understanding of veganism. The younger aged participants understood what veganism is and the eldest participant did not. Another correlation exists between the majority of meat eaters (70%) believing that veganism will benefit the planet. This data was then compared to whether participants would consider vegan options and half of the males stated they would consider vegan options whereas 75% females would consider vegan options which suggests that Females were more inclined to consider vegan options and some individuals that believe veganism would positively affect the planet still wouldn’t consider a vegan option. It would have been beneficial if I was able to further develop this although I was limited with the number of questions I was able to provide.
Another correlation exists between participants who do not consume meat often in their diet with their willingness to consider veganism. The majority of participants that would consider vegan options were those who consume meat 0-3 times a week. Those who consume meat 7+ times a week were less open to consider vegan options. Lastly, the data represents that 30% of non-vegans aren’t vegans as they believe that it is to strict, 40% enjoy meat and 20% of non-vegan participants would consider the diet but not the lifestyle.
A Strength of this study is that it’s easy to create a survey and have it completed. Using cross tabulation and pie-charts created an easy way to gain potential insight to what meat-eaters views of veganism are and to view correlations. A weakness is that one vegan participant was involved in this study as finding vegans was challenging. Also, although the data suggested correlations, the sample size was small and particularly whilst analysing gender within correlations it became questionable whether results were meaningful or coincidental as only two men were involved in the study. It would have been interesting to measure whether the correlation of understanding veganism was affected by the age of participants. The data shows correlation between the eldest participant not understanding veganism although it would have been interesting to develop this by including more participants within the same age groups. 
Despite the weaknesses, seeing the raw data displayed in tables created clear correlations and data that is easy to understand. Having the data displayed in this form is useful as it eliminates bias data. 
To conclude, I understand that the quantitative data does not answer all aspects of my research question to whether veganism has potential to save the planet although it has gathered an understanding into individuals’ opinions on veganism. If I were to conduct this study again, I would involve a wider variety of individuals of different ages, gender and diet preference. When I created the survey, I did not know what answers to expect, next time I would start with a small sample, to gather knowledge on answers to expect which would help with creating the right questions to create a larger variety of data.
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Appendices 
SURVEY
This Questionnaire is based on veganism and its potential to impact the planet and corporations.
Please circle the most appropriate answer to you.

Question 1.
Please select a gender?
· Male   
· Female

Question 2.
How old are you?


    

Question 3.
Are you vegan?
· Yes
· No

Question 4.
Do you understand what veganism is?
· Yes
· No

Question 5.
Estimate how much meat you consume a week?
· (1-3)
· (4-6)
· (7+)



Question 6.
Do you know a vegan?
· Yes
· No

Question 7.
Veganism will significantly help save the planet?
· Strongly Agree
· Agree
· Disagree
· Strongly Disagree

Question 8.
Why aren’t you Vegan? (Pick one)
· Veganism is to strict
· I enjoy meat
· I would consider the diet

Question 9.
Are you aware that corporations produce vegan ranges?
· Yes
· No

Question 10.
Would you consider a vegan option if it appealed to you?
· Yes
· No

Question 11.
What is your current occupation?
· Student
· Work
· Retired
Thank you for taking part in this survey involving Veganism.
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