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[bookmark: _Toc150705597]Introduction 
The hospitality sector, specifically characterised by the range of tourism, travel and restaurants, has particularly undergone important transformations over the years. One of the most significant and prominent shifts is the factor of increasing the emphasis on ecological sustainability and a 'green' range of practices (Rashidi et al., 2020). The assessment of this report focuses on delving into the hospitality industry’s future and also exploring the profitability to adapt the measures of ecological-sustainable aspect, all particularly within the context of Milton Friedman’s assertion from the era of 1950s that the ideal social responsibility of the company is for increasing the profits. 
The report will consider whether this particular assertion also remains relevant currently and if the specified financial considerations will also take precedence in the industry of hospitality. Moreover, the report will also examine whether the range of businesses is specifically very responsible for getting ecologically sound, or if it is predominantly consumer-focused aspect. The report will further provide industry-based examples and the key data for supporting the discussion and analysis frameworks like Butler's life cycle model, Doxey's Irridex model, and Elkington's triple bottom line, for shedding light on hospitality-based sustainability. Lastly, the report will present future recommendations and will also evaluate the potential of the industry to get completely green. 


[bookmark: _Toc150705598]Relevance and Significance of Friedman’s Statement
In the time period of the 1950s, the economist known as Milton Friedman stated that the core and sole social responsibility of the company was to focus on increasing profits (Pandiangan et al., 2022). While this particular perspective has also held sway for a range of decades, the landscape of modern business has also evolved importantly. Currently, the ideal understanding of the social responsibility of the company also focuses on extending beyond the maximisation of profit. Firms are also increasingly getting judged not particularly on their financial range of performance but also on their social, environmental and ethical influence. The international push for eco-consciousness and sustainability challenges the ideal primary of the range of profit. In the sector of hospitality, this particular shift is significant, as it is both profit-focused and impacted by ecological concerns. 
[bookmark: _Toc150705599]Financial-range priorities in the hospitality industry
The industry of hospitality is majorly financial, demanding and competitive-based performance. The entity of businesses in the hospitality sector also faces huge pressures like rising dynamic conditions of the market and operational-based costs (Liute and De Giacomo, 2022). The entity of consumer expectations for the service of quality at particular competitive prices further focuses on intensifying the huge focus on the success of the financial aspect. The entity of profitability is significantly and undeniably a huge priority in the sector of hospitality, but this aspect is intertwined with the concerns of sustainability. The efficient resource management, reduction in cost via a sustainable range of practices, and the ideal reputation for the responsibility could be advantages for the economy. 
[bookmark: _Toc150705600]Environmental responsibility: Business or Consumer-driven initiated attributes
The environmental emphasis in the industry of hospitality is, to a particular extent, a consumer-driven aspect. The range of modern travellers are eco-conscious, making the right choices considering hospitality-based environmental practices. Although the range of leading businesses are not particularly responding to the demand of consumers, they are particularly adapting the particular sustainable practices. This stance (proactive) is also driven by the factor of realization that ecologically sound operations can also save money and enhance the image of the brand (Goh et al., 2020). The initiatives (eco-friendly), from the reduced consumption of energy to wasting the reduction, are also aligned with the preferences of consumers and strategies for cost-efficient aspects. 
[bookmark: _Toc150705601]The Triple Bottom Line: Sustainability-based framework
According to the Elkingtons' Triple bottom line framework, which highly focuses on social, environmental and economic dimensions, it also offers a holistic way of perspective for the range of businesses, including those in the sector of hospitality. This particular framework also encourages the companies to consider not only the aspect of profits but also their social and environmental impacts. For the restaurants and hotels, this also specifically translates into the factor of evaluating the efficiency of energy, waste management, and the engagement in community, alongside the specified ethical product sourcing. The factor of striking the balance across these types of dimensions can also enhance the reputation of the business, reducing the costs of operations and appealing to conscious users and consumers (Lopez-Cabrales and Valle-Cabrera, 2020). 
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[bookmark: _Toc150433447]Figure 1: The Triple Bottom Line
(Source: Neri et al., 2021)
Economic dimension: This stage specifically focuses on the range of financial performance, economic value and profitability considering the ideal sustainable operations in the business. 
Environmental dimension: This stage ideally focuses on addressing the ecological influence, emphasizing the conservation of resources, reduction in waste, and the entire responsibility in the ecological aspect. 
Social dimension: This stage is specifically concerned with the range of social impact, it encompasses the engagement with the community, considering the fair practices of labour and also fostering the ideal relationships with the stakeholders (Scuri et al., 2022). 
The factor of implementing and understanding these types of sub-dimensions of the triple bottom line framework properly ensures the ideal approach for sustainability, where the economic success also aligns with the ecological conservation and the social responsibility for the viability of long-term business (BRAKO and SEBASTIAN, 2021). 
[bookmark: _Toc150705602]Doxey’s Irridex model in ecological sustainability
According to Doxey's Irridex model, which specifically assesses the different stages of the relationships of host guests, plays an important role in order to understand the adoption of sustainable specified practices. It also identifies the different types of phases, from the stage of euphoria of the initiated-based enthusiasm to the stage of apathy when the guests might also have taken the ecological practices particularly for granted. The model also helps the range of businesses to recognise the significance of particularly improving and innovating in the form of sustainability in order to maintain a good relationship with the guests (Benner, 2020). 
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[bookmark: _Toc150433448]Figure 2: Doxey’s Irridex model
(Source: Meikassandra, Prabawa and Mertha, 2020)
Euphoria stage: This is called the initial phase. In this phase, there is a specified sense of excitement and enthusiasm towards the activities of tourism. 
Apathy stage: The guests might also reach a particular point where they focus on beginning to assume the practices of sustainability, potentially overlooking its significance (KILIÇ, Secilmis and C.İ.H.A.N, 2022). 
The stage of annoyance: The entity of awareness of the environmental specified issues that arise, also leads to the demand for more practices of sustainability from both guests and hosts. 
The antipathy of stage: Here in this stage, there is a negative specified response that might also emerge due to the factor of perceived degradation of the environment, which also signals the requirement for the intervention of urgent sustainability aspect (Asr et al., 2019). 
The factor of navigating and understanding these types of stages is necessary for the range of businesses to proactively address the evolving demands and perceptions in the relationship of guests all within the realm of ecological sustainability. 
[bookmark: _Toc150705603]Evaluation of sustainability aspect considering Butler’s life cycle model
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[bookmark: _Toc150433449]Figure 3: Butler’s life cycle model
(Source: Hosseini and Butler, 2020)
The tourism life cycle model of Butler provides key insights into the form of growth and destination-based decline (Büyükkuru and Yılmaz, 2022). This particular model could also be applied to the factor of sustainability in the sector of hospitality by the process of acknowledging that range of destinations, such as evolving, businesses. The process of understanding this type of stage is significant for the process of implementing the practices of sustainability. The entity of the businesses should also consider their ecological influence during both the maturity and development phases to prevent a decline in environmental quality (Butler, Kapoore and Vaidyanathan, 2020). 
Exploration: This is the initial phase, which highly includes the activity of limited tourism, with minimal influence on the aspect of the destination. The interventions of sustainability all during this particular stage laying its foundation for the responsibility development aspect (Ncube, 2019). 
Involvement: AS the activity of tourism also increases, the stage of 'involvement' also emerges. Here, the range of sustainability-based infrastructure and key practices also become necessary for managing the social and environmental impacts (Ware et al., 2020). 
Development: In this stage of development, the destination experiences huge growth in the industry of tourism. The regulations and sustainability planning are very important for balancing economic prosperity with cultural and environmental preservation. 
Consolidation: During this specified phase, the destination highly achieves the specified maturity level in its industry of tourism. The entity of sustainable efforts should also continue to ensure that the factor of development also aligns with the community and ecological well-being factor (Ye et al., 2019). 
Decline or stagnation: In this stage, destinations might also face decline or stagnation due to environmental degradation and overdevelopment. The factor of investing and adapting in the range of strategies (eco-conscious) can also help sustain and reinvigorate the particular destination. 
[bookmark: _Toc150705604]Examples of the hospitality industry
Green initiatives of Marriott International: Majorly, there are specific examples illustrating the specified success of the integration of hospitality and its sustainability. For example, the sustainability initiatives of Marriott International, involving responsible sourcing and energy-efficient technologies, have also reduced costs and the ecological impact (O’Flaherty et al., 2020). Particularly, the tourism industry of Costa Rican has focused on the aspect of ecotourism has not only particularly bolstered its aspect of green reputation but has also attracted a range of travellers seeking the experiences of responsible travel (Jangra and Kaushik, 2022). Although there are challenges that exist too, that persist. The major initial cost of the factor of adopting environmentally friendly technologies could also deter some businesses. In addition to it, the process to achieve genuine and real sustainability could be difficult due to the regular basis of barriers and the requirement for a change in behaviour all among the guests and employees (Wang and Mirehie, 2022). 
Ecotourism success of Costa Rica: The Costa Rica organisation has specifically and strategically proceeded to embrace ecotourism as a particular element of its industry of tourism. By the process of promoting responsible experiences in travel and also emphasising ecological conservation. Costa Rica has not only proceeded to bolster its ideal green reputation but has also become an attractive entity for travellers considering sustainability-based adventures (Jangra and Kaushik, 2022). This ideal example properly showcases that the commitment of the country towards its environmental responsibility can also drive economic and tourism prosperity properly, alongside providing that the subject of sustainability is an attractive and viable strategy in the hospitality-based industry. 
LightStay Program of Hilton: The Hilton, a significant company in the British hospitality sector, has ideally exemplified the practices of sustainability via its program of LIghtStay (Ware et al., 2020). This ideal initiative has been executed internationally, which tracks and also analyses the ecological and social impact of the operations of the Hilton. In the UK, the properties of Hilton have ideally adapted the energy-effective technologies, strategies for waste reduction and sources of responsibility. 
[bookmark: _Toc150705605]Probability of hospitality industry to be truly green in future
While the process of achieving the whole sustainability in the industry of hospitality might be a factor of a daunting task, it is necessary to strive for the factor of continuous improvement. The industry could also embrace an innovative range of practices, sustainability-specified construction, sources of renewable energy, and initiatives for waste reduction. The industry standards, governmental incentives and collaborative effort could also proceed to facilitate this particular transition. The whole sustainability might be very elusive, but ongoing adaptability and progress to the ecological challenges might remain necessary (Fan, 2023). 
[bookmark: _Toc150705607]Future Recommendations
To thrive in the process of the evolving landscape of the industry of hospitality, the business should focus on: 
· Embracing sustainable practices that focus on aligning with the range of financial goals. For example, replacing traditional bulbs with LED lights to reduce energy consumption.
· Focusing on vesting in green infrastructure and technology for the ideal cost-saving in a long-term manner (Donaldson and Forssman, 2020). For example, using solar panels or wind turbines to power the facility.
· Focusing on continuously adapting and innovating to meet the range of change demands in sustainability. 
· To focus on involving the guests, for example: setting up recycle bins in hotel rooms and common areas. And engaging the local community For example, sourcing the food locally to support local farmers and reduce the carbon footprint associated with transportation.
· To focus on collaborating with the bodies (regulatory) and the peers of industry to create a unified form of front for the practices of sustainability (Setiawan et al., 2020).
 
[bookmark: _Toc150705608]Conclusion
As per the assessment of the report, this can be concluded that the future of the hospitality industry majorly lies in the factor of balancing profitability and ecological sustainability. The assertion of Milton Friedman regarding the aspect of sole responsibility of the company getting the profit remains significant, but the current businesses in hospitality also recognise the requirement for integrating sustainability into their major strategies. The future hinges on the industry on its capability for investing, innovating and evolving in the range of green practices that also benefit both the bottom and environmental line. 
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