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INTRODUCTION	
This report aims to evaluate the importance of the use of modern technology in an organisation and exploring social media as one of the tools for marketing, collecting information and communication in an organisation.
In our world of today, where technology is the order of the day, organisations are making good use of technology as well.  Both technologies and organisations are going through drastic change. Information and telecommunications technology gives basic foundation flexible contemporary organisational forms which was not achievable years back. 
Technology plays an essential role in today’s world that any organisation without some level of technical know-how is most likely not to succeed. 
However, it is indisputable that organisations are well able to carry out business in a swift rate in this jet age of sophisticated internet devices/application. Organisations were pinned with capital and physical investments (such as machinery) and were mandated to sustain their operation through centralisation in the medieval age. Nevertheless, adopting the up to date technology in organisation is a sure necessity in establishment.
Organisation technology that aid business expand, are the major foundation/bedrock of the modern economy. They help in the ability to share information, communicate with customers, and store data and improvements to them typically make those processes cheaper and more efficient. However, stuck in the past, still using outdated software and missing out on the benefits the efficiency these improvements bring.

IMPORTANCE OF THE USE OF MODERN TECHNOLOGY IN AN ORGANISATION
It is no secret within the workplace that modern technology has increased. Workplaces all over the globe are into the use of new hardware, including Smartphone, interactive touch screens and laptops, including software that compliments them.
Modern technology has diverse effects in the workplace in different domains;
· Work Ethics
· Communications
· Productivity
· Collaboration
· Privacy Rights
· Creating Fluid Workplace
· Dress Codes
Creating Fluid Workplace
According to “Information Age, “In the 20th century, the workplace was a static, physical place” and that technology really has changed everything. It has enabled workspaces to become more fluid, giving employees more freedom with not just their job, but their life.













WHAT IS THE MEANING OF SOCIAL MEDIA.
Social media is the use of web-based and mobile technologies to turn communication into a socialising discourse.  According to Andreas Kaplan and Michael Haenlein, social media is “a group of internet-based applications that build on the ideological and technological foundation of web 2.0, and that allow the creation and exchange of user generated content.” Social media are in the form of; internet forums, social bookmarking, wikis, social blogs, podcast, videos, photographs or pictures.
Social media has basically changed the way communities, individuals and organisations communicate.
There are six different types of social media according to Kaplan and Haenlein . They are;
(a)   	Content communities e.g. Youtube 
(b) Virtual social worlds e.g. Second Life
(c)           Collaborative projects e.g. Wikipedia 
(d) Social networking sites e.g. Facebook
(e)           Virtual game worlds e.g. World of Warcraft 
(f)           Blogs and micro blogs e.g. Twitter 
Social medial can be classified into 
· Content and generating sites
· User appraisal sites
· Social networking sites
· Blogs 



WHAT IS TECHNOLOGY?
Technology is a body of knowledge devoted to creating tools, processing actions and extracting of materials. It is an application of science used to resolve issues.
Organisations are using and stay put with technology to survive competition. Products and services are created using technology and are also delivered to customers through technology. Technology is being used in nearly everything we do on a daily basis. It is used for communication, learning, transportation, securing data, manufacturing etc.
There are different types of technology:
· Business Technology
· Entertainment Technology
· Educational Technology
· Construction Technology
· Assistive Technology
· Information Technology
· Communication Technology
· Medical Technoloy
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Enterprise technology, digital ecosystems that help businesses grow, are the very foundation of the modern economy. 







SOCIAL MEDIA AS ONE OF THE TOOLS FOR COMMUNICATION IN AN ORGANISATION
Social media provides different ways where people can communicate among one another. For more than 2 decades the order of communication has been reformed and is still reforming, email has had a great effect on how people keep contacts. The social media mode of communication is quicker and faster than in the days where letters were the main means of communication. The use of instant message is another way where by communication take place within workplace. The messages are usually short and the manner of communication is friendly.
Facebook, Myspace, Twitter, Instagram, Skype, Linkedin, YouTube etc as social are media tools widely used for the basis of communication. People employ the use of social media because of the online presence of sharing information and knowledge. The online knowledge and information shared increases communication know-how among people. Technology and online tools have not only arbitrated communication but have changed the way people talk and think. Social media has basically changed and improve our mentality of social lives between people and the world at large.
The aid of social media has turned communication into an interactive discourse. The social media tool has brought people close to one another especially those staying afar.
The online communication tools have the capability to strengthen the realisation of the activity of our social contacts. For example, Twitter gives an update of what followers are doing at a particular point in time.

SOCIAL MEDIA ONE OF THE TOOLS FOR MARKETING IN AN ORGANISATION
Marketing is no longer one way process. Rather a two way engaging in brand and audience. Marketing in social media has developed a cordial connection and consultation with our organisations. Social media marketing is all about receiving and exchanging perceptions and ideas and just telling and giving messages.
Within the workplace, social media is a key tool for marketing, many organisations has seen the potential for organisation growth using social media in marketing. Here are some advantages:

· More Inbound Traffic
· Thought Leadership
· Improved Search Engine Rankings
· Better Customer Satisfaction 
· Gain Marketplace Insights
· Increased Brand Awareness
· Cost-Effective
· Improved Brand Loyalty
· More Brand Authority
· Higher Conversion Rates

MORE INBOUND TRAFFIC
Organisations use social media for marketing because their inbound traffic is not narrowed to their regular customers. Social media serves as a meeting point of individuals with different personalities. Using social media as a marketing approach in organisation makes it easy to reach out to other people outside the organisation’s loyalist.

THOUGHT LEADERSHIP
Organisation uses the “Thought Leadership” to post well written content and thoughtful on their social media which is a good avenue in them becoming a specialist and leader in their field. Starting as a specialist, they ensure to use the platform of social media and build their presence. They interact with their people, share contents and and stimulate their power. When the organisation social media matches with other marketing attempts the skill will be spotlighted then the organisation will be relied upon by followers. To become a Thought Leader needs work that is assisted by online presence. 

IMPROVED SEARCH ENGINE RANKINGS
Well used of Search engine helps an organisation in having a good and high page ranking achieving traffic to its website. As organisations post good and quality content on social media, they develop a arena where people and followers will “like” and “share” their content. Organisations usually produce high quality content which unifies their targeted keywords. Contents as organisation information, blogs, case studies, employee photos and infograghs makes the organizations’ social media profile fascinating and believable. However, it also creates an openings to be in front of industry influencer who will write about the organisation and give link back that will aid to increase search engine rankings.

BETTER CUSTOMER SATISFACTION 
According to “Dan Gingiss, (Marketing and Customer Experience Executive) he says “When you interact customers on a one-to-one basis on social media, it makes more loyal. A loyal customer spends more with you, stay with you longer and tell their friends about you. Customers cherish when their comments on an organisation page is 







SOCIAL MEDIA AS ONE OF THE TOOLS FOR INFORMATION GATHERING IN AN ORGANISATION
Social media has been known as a tool for gathering information in an organisation  to discover and deliver job related information. It is another avenue for staff to obtain information that is important to the job or discover new information they can apply while on their job. It is also a way staffs propagates information about the organisation to the outside world. This circulation of information can aid with brand realisation and open up new recruiting and business opportunities. 


MY OWN ONLINE PRESENCE (OMOBEL’S KITCHEN) 
 Omobel’s Kitchen as a Nigerian food blog has the pulse and attention of the African food community in the UK. We have a good online presence on social media. Our social media account is Omobel’s Kitchen on Instagram.
Omobel’s Kitchen is a full service ranging from restaurant to parties services offering affordable and delicious high quality Nigerian dishes. We render a dining experience that surpasses our customers’ expectations on every visit. We do this by providing add-on items to enhance their dining experience. Our restaurant is clean with always high standard of quality service.
  We serve a tasty food, and offer quality service at the table, giving decor that makes the fun of eating enjoyable and a memorable experience in our restaurant. We give offer our pricing structure, such as offering a lower-priced menu than similar restaurants in our 









area. If you currently generate traffic during slow times by offering special promotions, such as “buy two meals, get one free before 5 p.m.” to get patrons in the door, that’s a strength. Other services may include serving a specific type of ethnic food not served elsewhere in the area.
Our online presence has really helped the growth of our restaurant. It is a good marketing strategy. However we have been able to manage our online presence on instagram. Omobel’s Kitchen has been able to connect with existing and potential customers.
We have been able to build a good online presence with the following 
· Ask for customers feedback
· Focus on email marketing
· Built a mobile friendly website
· Add Google map
Because we want our restaurant to grow to and continue to exist, we have invested in building a strong online presence. If we do not an online presence, we deny our restaurant the opportunity to develop long standing relationships with customers that depend on online communication to strengthen interconnection with their restaurant.





CONCLUSION
Social media can be effective for developing social influence, establishments or individuals can start themselves as genius in their specialty in returns start to impact these specialties. More so, one of the basic concept in social media is that, you cannot have power over your message totally.
Collaborations with the use of online presence makes it simple when hasten by social media technologies.
The increase in the use of social media, has given some benefits using it, which includes sharing ideas, less time consuming, communication tool, sources of information, marketing tool, bridges communication gap etc.
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