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Entrepreneurship is the action of conceiving of, launching, and running a company with the expectation of financial gain. It's a thrilling and tough adventure that calls for a certain set of abilities and traits. In economics, land, labor, natural resources, and capital all have a role in the ability of an entrepreneur to turn a profit. Discovering new things and taking calculated risks are hallmarks of the entrepreneurial spirit, which is essential to any nation's ability to compete in today's more globalized economy. The purpose of this report is to display an in-depth knowledge of the primary concepts behind entrepreneurship and small company, to offer an overview of the UK/EU definition of small business, and to identify the most important motivations/skills for becoming an entrepreneur. Appropriate examples will be included in the report to help highlight the main ideas.

[bookmark: _Toc130729281]Definitions
[bookmark: _Toc130729282]Entrepreneurship
The term "entrepreneurship" is used to describe the actions taken by an individual who establishes, organizes, and runs a firm for financial gain. Seeing a gap in the market and developing a product to fill it, is what this term refers to. Entrepreneurs are those who take the initiative to start their own businesses and risk losing their first investment (Criaco et al., 2017).
Launching a new firm is the quintessential act of entrepreneurship. Entrepreneurs are often cited as a source of innovation since they provide new products to the market in place of older ones.
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A  small business refer to the number of workers and annual sales volume form the backbone of the UK/EU definition.
In the United Kingdom, a company is considered tiny if its annual sales are less than £6.5 million, its total assets are less than £3.26 million, and it has less than 50 workers. The UK government and other organizations use this criterion to determine whether businesses are qualified to receive funding via various grant and loan programs (Daspit et al., 2023).
In the European Union (EU), 99 percent of all firms are classified as small or medium-sized. In the European Union, a company is considered small if its annual sales are less than £10 million, its total assets are less than £10 million, and it has less than 50 workers. The European Union use this criterion for determining whether small businesses are qualified to receive grants and loans from programs like the European Structural and Investment Funds (Carsrud & Brännback, 2011).
It's important to remember that the term "small company" has different connotations in different fields. A tiny retail store may have a lower sales requirement than a small manufacturing company.
The small company definition is useful because it allows easy identification of companies that may need extra aid owing to their size or lack of resources. The contributions of small enterprises to economic development and employment creation cannot be overstated. Hence, it's crucial to provide to these the backing and tools they need to succeed.
[bookmark: _Toc130729284]Entrepreneurs and Small Business Owners
There is a common misunderstanding that entrepreneurs are the same as small company owners.
Small company owners often launch variations on pre-existing business models, whereas entrepreneurs create entirely new goods or services from the ground up.
Those who establish enterprises with the intention of developing something novel are called entrepreneurs (Criaco et al., 2017).. Their primary objectives are development and enlargement. Risk-taking, financial and time commitment, and a desire to shake up established industries are common characteristics of successful entrepreneurs. Entrepreneurs often look at the big picture and are always on the lookout for ways to expand.
Conversely, those who launch their own small enterprises do so with the explicit intention of generating a profit (Daspit et al., 2023). Many small company owners are only concerned with meeting the needs of their current clientele and have little interest in growing their operation. Profitability and long-term viability are often at the forefront for owners of small businesses, who may have to make do with less resources. They may lack a strategic outlook for the company's future and have no plans to alter current markets or establish completely new ones (Carsrud & Brännback, 2011).
It's important to remember that small company owners may also be entrepreneurs and vice versa. An entrepreneur, for instance, might be a small company owner who comes up with a novel approach to solving an issue and plans to expand their operations. Another example of a company owner is a person who goes into business for themselves to provide a niche market with a particular service or product (Carsrud & Brännback, 2011).
Small company owners and entrepreneurs are different in fundamental ways, and it's crucial to recognize those distinctions. Small company owners may prioritize safety and profitability, whereas entrepreneurs may prioritize taking chances and shaking up the status quo. Both kinds of companies may succeed, depending on the owner's strategy and outlook.
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Entrepreneurial motivation may be defined as the process that pushes an entrepreneur to work harder toward his or her business objectives. Simply put, an entrepreneur's motivation is whatever it is that compels him or her to engage in entrepreneurial activity on his or her own time and with his or her own resources(Daspit et al., 2023). To put it another way, a driven entrepreneur will be willing to focus intensely and persistently on a single objective over an extended length of time (direction) (Carsrud & Brännback, 2011).
[bookmark: _Toc130729286]Creativity
Creativity is a vital trait for entrepreneurs. In order to address issues in novel ways, entrepreneurs must use their imaginations (Criaco et al., 2017). This calls for originality and a willingness to experiment. Steve Jobs, the founder of Apple and a visionary in the personal computer sector, is only one example of a very creative entrepreneur.
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One of the primary drivers of entrepreneurship is passion. In order to have the necessary drive and desire to succeed, entrepreneurs need to be enthusiastic about their venture (Daspit et al., 2023).. They must have the dedication and perseverance to see the firm through its early, difficult stages. Virgin Group's Richard Branson is a prime example of a driven entrepreneur who has amassed a worldwide empire across a variety of sectors (Carsrud & Brännback, 2011).
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Entrepreneurs need to be able to bounce back from setbacks. The ability to overcome adversity and go on is crucial for entrepreneurs, who often find themselves in sticky situations. To do so, calls for flexibility and the willingness to grow from one's experiences (Criaco et al., 2017). When Spanx creator Sara Blakely tried to meet with a buyer at Neiman Marcus, she was turned down several times until they eventually agreed to meet.
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Risk-taking is second nature to entrepreneurs. In order to develop and expand their enterprises, they must be ready to take certain chances (Carsrud & Brännback, 2011). To do so, one must be able to make judgments with imperfect knowledge and accept the results of those choices. For instance, Amazon's founder, Jeff Bezos, took a tremendous risk by funding the company's growth even though it wasn't yet profitable (Schneider, 2017).
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The ability to lead others is also crucial for business success. If company owners want to succeed, they must be able to inspire and encourage those working for them (Criaco et al., 2017). This requires articulating a compelling mission statement for the company and sharing it with employees. They need to be decisive and set a good example for their followers (Carsrud & Brännback, 2011). Elon Musk, CEO of SpaceX and Tesla, is a great example of a visionary leader who motivates his staff to do great things.
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Entrepreneurs need to have a firm grasp of money management. To keep their firms going in the long run, entrepreneurs require sound financial management skills (Daspit et al., 2023).. This requires knowledge in money management, budgeting, and debt control. For instance, Berkshire Hathaway's CEO Warren Buffet is renowned for his commercial prowess and has amassed a vast fortune for himself and his company.
[bookmark: _Toc130729292]Commercial Activities
Business owners would be wise to brush up on their marketing and sales savvy. In order to bring in clients and make sales, entrepreneurs need to be able to properly market their goods and services. To do so, businesses need to build recognizable brands, implement effective marketing strategies, and convince consumers of the worth of their offerings. Tony Hsieh, the creator of Zappos, achieved enormous success via his company's dedication to its customers and the development of a formidable brand (Daspit et al., 2023).
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Conclusion


Entrepreneurship is a rewarding but difficult path that calls for a certain set of abilities. Including the UK/EU definition of a small business, this study provides a summary of the most important topic definitions pertaining to entrepreneurship and small businesses (Robichaud et al., 2010). We've also outlined the most important reasons for and abilities for being an entrepreneur, such as creativity, passion, resilience, risk-taking, leadership, financial management, and marketing and sales. Successful company owners have used these abilities to further their own enterprises, as seen by the above instances.
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