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Introduction
During the changing global economy, the hospitality business plays a crucial role by providing a wide range of services, including lodging and entertainment, which are essential for the travel and tourism industries. Corinthia Hotels and Ibis Hotels are prominent participants in this ever-changing industry, although they serve various market niches. Corinthia caters to affluent clientele by offering luxurious lodgings that prioritize elegance and personalized services. On the other hand, Ibis, a subsidiary of the Accor conglomerate, caters to cost-conscious tourists by providing both comfort and affordability while maintaining high standards of quality (Novak, 2017; Accor, 2023).
Robust financial management is the foundation for success in a competitive and cyclical industry. This entails not just the careful management of expenses and maximization of income, but also the deliberate allocation of resources towards expansion and sustainability endeavors. The ability to manage finances effectively is crucial to successfully navigate the difficulties presented by unpredictable economic circumstances, changing customer tastes, and unanticipated worldwide occurrences (Jones, P., & Hillier, D., 2018).
A comparison analysis is conducted in this research to examine the financial management techniques implemented by Corinthia Hotels and Ibis Hotels. The analysis examines their strategies for producing income, establishing a strong market position, capitalizing on growth prospects, and demonstrating a commitment to Corporate Social Responsibility (CSR). From this perspective, the objective of this document is to provide an analysis of the financial well-being and strategic trajectory of these organizations, resulting in customized suggestions for each hotel group derived from the results.

Total Revenue
Corinthia Hotels
Corinthia Hotels, renowned for its opulent lodging, generates substantial revenue through premium hotel reservations, supplemented by gourmet dining offerings, spa amenities, and hosting special events (Jones & Paul, 2017). According to Smith (2019), the implementation of personalized guest services and digital engagement initiatives plays a crucial role in facilitating direct reservations and fostering client loyalty.
The current trajectory of revenue growth has been significantly influenced by the increasing demand for luxury travel experiences that prioritize distinctive and tailored services (Hospitality Net, n.d.). According to Green and Jones (2018), economic conditions, travel trends, and a transition towards sustainable and ethical travel practices are all influential factors.
Corinthia Hotels has demonstrated resilience in the face of external adversities, such as the global pandemic, by making strategic modifications that have resulted in recovery and growth in future periods (www.comarch.com, n.d).
Ibis Hotels
Ibis Hotels primarily targets the economy segment for revenue generation, with a concentration on room sales and supplementary services such as affordable dining and meeting facilities. Enhancing customer service and operational procedures has been a key focus of its strategy, with a particular emphasis on efficiency and digitization (Brown & Johnson, 2020).
The economic sector is seeing advantages because to the increasing desire for cost-effective, value-oriented travel choices, especially among millennials and corporate travellers (MarketWatch, 2019). Ibis's revenue growth is mostly driven by its expansion in new areas and implementation of digital marketing activities (PwC, 2020).
The financial reports and revenue performance of Ibis Hotels have demonstrated consistent growth, as evidenced by their successful implementation of cost control and market expansion initiatives. These efforts have effectively mitigated the adverse effects of economic downturns and worldwide disruptions, as stated in the Accor, 2023

Comparative Analysis
Comparison of Revenue Trends: The revenue patterns exhibited by Corinthia and Ibis Hotels serve to underscore the unique market strategies and consumer segments that each company focuses on. Corinthia caters to a high-end market segment by offering luxury and personalised experiences, whilst Ibis caters to a broader range of customers by providing economical options. This results in distinct revenue effects due to external factors (Tsukanova, 2023).
Impact of Market Strategies and External Factors: The chains have placed significant importance on strategic priority areas like as digitalization, customer involvement, and sustainability. According to Gitnux.org, 2023 , the luxury segment, which encompasses Corinthia, is subject to higher levels of volatility due to global economic and travel trends. In contrast, Ibis, with its wide appeal in the economy group, provides a better degree of resilience against these changes.











Market Position
Corinthia Hotels
Corinthia Hotels strategically places itself in the high-end market niche, catering to rich travellers who desire exclusive and superior experiences. The brand's strategic approach centres around providing outstanding service, distinctive property settings, and upscale facilities. Corinthia seeks to establish itself as a purveyor of rare and opulent experiences, with the goal of attracting a certain consumer segment and increasing its market share in the luxury industry (Hospitality Net, 2020).
The consumer base of Corinthia mostly comprises affluent individuals, such as corporate executives, celebrities, and opulent leisure travellers. According to Luxury Hospitality Daily (2021), the brand is commonly associated with qualities like as elegance, refinement, and personalised treatment, making it attractive to customers who place a high value on exclusivity and luxury when making travel decisions.
Ibis Hotels
Ibis Hotels, a subsidiary of the AccorHotels conglomerate, strategically caters to the budget-conscious market segment by prioritising cost-effectiveness, convenience, and uniform excellence throughout its portfolio of establishments. The brand's strategic approach revolves around providing competitive prices, ensuring accessibility, and giving modern and efficient services to appeal to cost-conscious travellers, such as young professionals and families. According to the Accor 2023, the implementation of this strategy has facilitated Ibis in acquiring a significant portion of the market in the economy lodging industry.
The main target audience for Ibis comprises budget-conscious corporate and recreational travellers, together with younger individuals who prioritise cost-effectiveness. According to Hotel Insights by Google, n.d., the perception of the brand is oriented towards pragmatism, reliability, and modern simplicity, targeting individuals who prioritise functional and cheap lodging options while maintaining a high standard of quality.
Comparative Analysis
Evaluation of Market Positioning Differences and Similarities: The market segmentation and positioning methods employed by Corinthia and Ibis Hotels exhibit notable distinctions. The luxury market is catered to by Corinthia, which places emphasis on exclusivity and personalised experiences. In contrast, the economic segment is targeted by Ibis, which prioritises affordability and efficiency. Notwithstanding these disparities, both brands exhibit a dedication to excellence and meeting the needs of customers within their specific market niches.
Analysis of Strategic Approaches to Market Penetration and Brand Loyalty: Corinthia implements a differentiation strategy by capitalising on its opulent amenities and tailored services to cultivate brand loyalty among affluent clientele. On the other hand, Ibis prioritises cost leadership, with the goal of attracting and retaining consumers who are looking for good value. However, both brands allocate resources into marketing and loyalty initiatives that are specifically designed to cater to their respective target audiences, with the aim of augmenting brand recognition and fostering customer loyalty (Tandfonline.com, 2017)

Growth Potential
Corinthia Hotels
The expansion strategy of Corinthia is distinguished by its deliberate focus on emerging luxury markets, including Asia and the Middle East. The company aims to capitalise on the growing need for high-end travel in these areas, using its established reputation for exceptional service and exclusive offerings (Thompson & Gilbert, 2022).
The growth of Corinthia is hindered by the competitive intensity within the luxury market, which poses notable obstacles such as the substantial cost of entry and the difficulty of upholding service excellence. The implementation of strategic efforts to address these obstacles entails leveraging distinctive property acquisitions and placing emphasis on digital innovation to augment client engagement (Adler & Zhao, 2021).
Ibis Hotels
The growth strategy employed by Ibis Hotels is centred around scalability and accessibility, with a specific focus on metropolitan centres inside rising economies. The brand employs a strategic approach that combines direct investment and franchising to effectively increase its presence while ensuring the continuity of its services (Baker & Sutherland, 2021).
Ibis encounters difficulties in upholding brand coherence over a growing international portfolio and differentiating itself inside a saturated economic sector. According to Jones and Patel (2022), strategic answers encompass the utilisation of standardised operating procedures and the integration of technology-driven solutions to enhance the efficiency of guest services.
Comparative Analysis
Assessment of Growth Potential: Corinthia's endeavour to tap into lucrative market prospects in rapidly expanding areas corresponds to the rising desire for customised and engaging travel encounters. On the other hand, Ibis places emphasis on operational efficiency and market accessibility to meet the needs of the growing population of cost-conscious travellers. Both plans demonstrate the growth potential of their respective areas, although they have different strategic priorities (Hamilton & Webster, 2023).
Discussion on Scalability and Sustainability: Corinthia's growth strategy, which prioritises luxury, requires significant investment and careful brand management. However, its emphasis on restricted market sectors may restrict its potential to expand. The model proposed by Ibis is based on the principles of standardisation and efficiency, which allows for increased scalability. However, to maintain competitive differentiation, it necessitates ongoing innovation. To preserve their long-term viability, both brands must effectively traverse the changing dynamics of the market and consider sustainability issues (Chen & Miller, 2023).



Financial Commitment to CSR
Corinthia Hotels
CSR Initiatives: CSR has been included into the fundamental operations of Corinthia Hotels, with a specific emphasis on environmental sustainability. This is achieved through the implementation of energy conservation measures, waste reduction strategies, and the promotion of local biodiversity. According to Hamilton and Webster (2021), the brand actively participates in community activities by providing support to local craftsmen and companies. Additionally, the company adheres to rigorous ethical standards across its supply chain.
Financial Investment and Impact: Corinthia's allocation of resources towards corporate social responsibility (CSR) programmes is perceived as a strategic approach aimed at bolstering brand equity and fostering consumer allegiance, so positively impacting its financial well-being. According to Chen and Miller (2022), the brand's dedication to ethical principles and sustainability has garnered the attention of a certain market segment that is prepared to pay a higher price for responsible luxury. As a result, this has had a beneficial impact on the growth of revenue.
Ibis Hotels
CSR Initiatives: Ibis Hotels' corporate social responsibility (CSR) approach includes a focus on environmental sustainability, evidenced by substantial expenditures in energy-efficient infrastructure and operations, water preservation, and terrible disposal. According to Jones and Patel (2021), the brand places a high emphasis on social responsibility, specifically by prioritising diversity and inclusion in its employment policies and community outreach programmes.
Financial Investment and Impact: Ibis Hotels' financial dedication to corporate social responsibility (CSR) efforts has enhanced its brand recognition among consumers who prioritise cost-effectiveness while still being environmentally and socially conscientious. The adherence to consumer values has played a significant role in maintaining consistent financial performance through the cultivation of customer loyalty and the attraction of new customers who prioritise ethical travel choices (Baker & Sutherland, 2021).
Comparative Analysis
Both Corinthia and Ibis Hotels have exhibited a robust dedication to corporate social responsibility (CSR), albeit with distinct areas of emphasis that correspond to their respective brand positioning. Ibis has a greater emphasis on operational efficiency and social inclusivity, whilst Corinthia prioritises luxury sustainability and ethical supply chain management. According to Adler and Zhao (2021), there exists a positive correlation between the investment in corporate social responsibility (CSR) and the financial health and value of each brand. This suggests that responsible company practices not only meet ethical duties but also function as a strategic asset that enhances competitive advantage and market positioning.



Recommendations
Corinthia Hotels
Considering Corinthia Hotels' prominent position in the luxury market and its dedication to corporate social responsibility (CSR), a strategic suggestion is to enhance the incorporation of sustainability into its premium services. This may entail the creation of eco-luxury travel experiences that capitalise on the brand's sustainability initiatives to appeal to consumers that prioritise environmental consciousness. The enhancement of Corinthia's brand value and appeal to a wider audience seeking responsible luxury can be achieved by aligning expansion strategies with corporate social responsibility (CSR) objectives, such as expanding into new areas with a specific emphasis on sustainable development (Chen & Miller, 2022).
Ibis Hotels
The advice for Ibis Hotels focuses on augmenting its corporate social responsibility (CSR) endeavours by implementing technology-driven solutions to enhance operational efficiency and elevate guest experiences. Investing in intelligent and energy-efficient technologies not only aligns with Ibis's objectives of environmental sustainability but also presents the opportunity for significant financial benefits and caters to the expanding demographic of technologically proficient and environmentally conscious travellers. According to Jones and Patel (2021), enhancing collaborations with nearby communities and prioritising diversity and inclusion will enhance the brand reputation and foster customer loyalty of Ibis.

Conclusion
The examination and comparison of Corinthia and Ibis Hotels have unveiled contrasting strategic methodologies in terms of financial management, market positioning, and corporate social responsibility (CSR) commitments within their various sectors of the hospitality industry. Corinthia Hotels, due to its emphasis on opulence and tailored encounters, is well positioned to leverage the increasing need for environmentally conscious luxury tourism. Ibis Hotels has the potential to strengthen its value proposition by leveraging technology and community participation, with a specific focus on the economy category. Both companies exemplify the notion that integrating growth strategies with corporate social responsibility (CSR) activities not only satisfies ethical responsibilities but also enhances financial well-being and competitive edge, providing a framework for achieving long-term success in the hotel industry (Adler & Zhao, 2021).
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