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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Website is loading fairly quickly, only 5 seconds when accessing web browser. However, according to (Anon,2021) it shouldn’t take this long. From mobile some images or text might load slowly or appear to be misaligned. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, it has a few key sub-pages like "About Us," "Treatments," "Booking," and "Contact." It’s not cluttered—just the essentials. 
Navigation is fairly simple. There’s a top menu that stays in place, with clear labels. It’s easy to switch between pages, even on a phone.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: There is no booking page/options. However, according to Booking Live. (2021) having a booking option is necessary especially for small businesses. The website provides option to make contact via messages or phone, not directly from link shared.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
From a customer perspective, the website would benefit from simplifying navigation and making key actions - such as booking and pricing, easier to access. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website features a calming and visually appealing design, but laptop usability is affected by layout problems—such as the contact form being overlapped by the map and a small, easily overlooked “Send” button. On mobile, the layout improves slightly, but the absence of visible booking options may limit ease of use and accessibility.





	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The Eden Spa Harborne website uses soft, calming imagery to evoke relaxation and comfort. Its gentle colour palette of greens and earth tones reinforces a peaceful, natural atmosphere. No videos are present, focusing instead on a simple, serene visual experience. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
No, the website doesn’t seem to have a live chat feature. This might make quick enquiries a bit harder, as visitors would need to use the contact form or call instead. A chat tool could make it easier for customers to ask simple questions on the spot.

	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are there, but they’re a bit hidden away at the bottom of the page. They do work and take you to Eden Spa’s Facebook and Instagram, but they could be more noticeable to really encourage visitors to follow or engage. According to Ketchup Marketing (2022) having those accessible on website it is crucial for engagement.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
This transparent structure allows customers to quickly understand what is offered and how much it costs. The straightforward layout and pricing promote trust and help customers evaluate value efficiently . They can than decide if they wish to further pursue or not.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are not shown on the Eden Spa Harborne website. This can make it harder for people to judge the quality of the services before booking. Reviews are important because they help customers decide if the spa is right for them or not . Reviewsonmywebsite.com. (2023)  


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The Eden Spa Harborne website shows good quality through clear treatment lists and pricing, with a simple, calming design. However, the lack of online booking and absence of customer reviews might make it harder to recommend. Still, the affordable treatments and local, friendly feel are positives


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are clearly listed on the Eden Spa Harborne website alongside each treatment. The pricing appears reasonable and not overpriced, matching the simple, no-frills presentation of the services. While the site’s design is modest, the prices suggest good value for a local spa offering a range of treatments.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Facials

	
	2.Massages

	
	3. Full body massages

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
When typing the words “massage, full body, facials” into Google, Eden Spa Harborne’s website does not  in the come up in top ten results. This means people searching for general spa services are unlikely to come across the site unless they already know the name. It suggests that Eden Spa isn’t being seen enough online, and their website may not be attracting much traffic. Improving visibility through better search engine optimisation could help more potential customers find their business 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still very relevant in modern UK business. They give customers quick access to important info like services, prices, and contact details. While social media helps with promotion, a website makes a business feel more trustworthy and professional. Most people check online before deciding, and reading customer reviews can really help them choose whether to visit. It’s a bit of a shame Eden Spa doesn’t offer online booking or any reviews, as that would make things easier and more reassuring for new clients. Without a proper website, some businesses can seem less established. Even a simple site goes a long way in helping customers know what to expect. I always check website, reviews prior to use their services.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I would recommend adding an online booking system to the Eden Spa Harborne website. At the moment, customers can view treatments and prices but have no option to book directly online. This can be inconvenient and may discourage potential clients who expect quick and easy booking. Adding this feature would improve the user experience, make the business appear more professional, and likely increase the number of bookings by making the process more accessible , I would also add a review section in order to make customers feel at ease in proceeding with services offered 
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