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[bookmark: _Toc80825959]INTRODUCTION
This report is useful in making a better understanding of the stakeholder’s engagement in the climate support group a program that has been started by the friends of the earth so that better environmental awareness can be created and also this program helps in making people aware of how this problem can be created (Friendsofearth, 2021). Therefore being in the position of community engagement practitioner, the report aims in making it useful for the engagement of local people towards the challenges of the environment and therefore increasing the awareness about reducing them. Working the climate support group, created by the friends of earth UK, this report shows how important it is to engage the stakeholders so that they can be communicated effectively and also it will reflect the use of social media towards the interaction of the stakeholders.
This report will help make an understanding as to how the role of community engagement practitioner can be carried out while working in the climate action groups and how the activities should be carried out so that better and more impactful engagement can be ensured. It also helps in completing the objective of the organisation that to roll out the climate action plans that can be used in the implementation of environmentally friendly practices.



[bookmark: _Toc80825960]PROJECT DESCRIPTION
For this report, the climate action group program that has been launched by the friend of earth organisation in the UK has been taken. This program is designed to provide local solutions to the environmental crises that have been going on in the country (Friendsofearth, 2021). This program involves the creation of groups that can be used in making a better and more significant difference in the global environmental crises. Therefore this project aims to create awareness about the environmental issues that need to be tackled immediately. This project involves the climate actin group to work on in partnership with different industries and other educational places so that children and youth can be educated about climate changes and other serious climate problems. 
[bookmark: _Toc80825961]COMMUNITY ENGAGEMENT PRINCIPLES
Careful planning and preparation: as a community engagement practitioner, various principles can be considered while making awareness for the environmental issues so that more information can be spread.  Therefore careful planning is very important by the action groups so that a better structure can be created that can be helpful in the happening of events (Gilchrist, 2019).
Diversity: to better engage the population in spreading the awareness about the environmental issues by the climate action force it is important to maintain diversity in the program. Diversity helps in the joining of people to the organisation from all directions such as demographics, cultures, ideas, race, eructation and others (Gilchrist, 2019).
Collaboration to increase awareness: to increase the area of spread of knowledge it is important to collaborate with other institutions and business organisations so that stakeholders can better interact. Different stakeholders help in a more diverse spread of knowledge. It also involves the appeal to them so that they can participate in the program (De Weger et al., 2018).
Diverse learning structure: the learning pattern of the activities should be diverse and therefore dynamic so that it can be adjusted as per the different communities. Therefore it also makes the stakeholders listen and understand each other well and therefore helps in creating a collaborative learning pattern (Fede et al., 2021). 
Encouraging encouragement and participation: it is very important to have some practices and offers to be given to the participants so that they can be stayed motivated and therefore contributes to the group with better efforts (Fede et al., 2021).
[bookmark: _Toc80825962]BENEFITS OF STAKEHOLDERS PARTICIPATION 
There are enormous benefits of stakeholder’s participation as they help in making better decisions, increases the area of participation and therefore makes it easy for the climate support group to interact and increase the awareness about the climatic conditions (Muzirambi et al., 2018). Stakeholders also help in ensuring the availability of required resources. Therefore the objectives of the program can be well implemented so that it can be used in making better awareness about the problems that persist in the environment. Stakeholders engagement also possess engagement in the decision-making process that can improve the efficiency of the practices that have been adopted by the group to engage the community better (Farwell et al., 2019).
[bookmark: _Toc80825963]STRATEGIES FOR THE ENGAGEMENT OF STAKEHOLDERS
 Stakeholders are one of the most important aspects that needed to be considered when talking about a project. Stakeholders therefore can be understood as the people that are associated with the project and therefore the results of the project will have a direct or indirect impact on them. Stakeholders are internal or external to the program (Mitchell and Clark, 2019). The internal stakeholders include the directors of the organisation, employees working in it, the volunteer and others who may be directly affected by the working of the organisation. The external stakeholders include the participatory organisation, collaborations and other learners that are to be interacted by the organisation but may not be directly affected by the functioning of the program. Various strategies are used in interacting with the stakeholders as they can be important for the functioning of the program (Stocker et al., 2020). 
In the wake of the technological developments that are happening today, it can be said that social media platforms should be used in interaction with the stakeholders so that they can be well informed about the events and other necessary information. But many strategies can be used to make sure that the engagement of shareholders can be done. But in any means of engagement, it is very import6ant that the content that has been created should be well informed and also well engaging. Various interactive contests can be organised that will also help in raising the funds for better carry on of the business activities (Glozer and Hibbert, 2017). This contest will help in bringing together the audience and also will help in awarding them about the environmental problems and the climate support group. Using the pictures during posts will help in increasing the number of follows on the page as the stakeholders find pictures more appealable to be interacted with. But, being said it is also very important that the organisation remains active on social media pages so that queries and the problems of stakeholders can be resolved quickly. Therefore it is the responsibility of the organisations to engage the stakeholders and therefore provides them enormous reasons to be connected to the organisation so that environmental problems can be better resolved (Viglia et al., 2018).
[bookmark: _Toc80825964]USING SOCIAL MEDIA PLATFORMS AS AN OUTREACH FOR SUPPORTING THE PROGRAM
Social media has become one of the biggest and more useful sources of transmitting information to the public as it helps in the faster transmission of information that can be important. Social media helps in better communication among people as they easily connect to others. This platform, therefore, allows the charity organisation to post the details of the charity events, fundraisers, educational events and many more to engage the community towards the complexities of climatic problems. Therefore to attract maximum traffic to attention the Facebook and Twitter and Instagram must be used as a source of social media channels (Chan and Ngai, 2019). These three have the highest followers in terms of the usage of social media and therefore makes a good consideration for better engagement of stakeholders. Therefore posts related to how can the pollution are limited by civilians and also by industries so that a better environment can be maintained for the generations to come. Blogs can be written to create awareness as they can be used in delivering content to the readers so that better and more researcher based knowledge can be transferred. To interact with children long timing and animated videos can be uploaded on YouTube so that they can better understand the environmental problems through the use of audiovisual presentation (Gow, 2020). This can be added by the uploading the videos that involve the comparison of the situation of our natural surrounds after 5 centuries it the environment pollution is controlled or not controlled and therefore it will help in making some doubts clear about the need to conserve the environment and the surroundings. 
[bookmark: _Toc80825965]WAYS TO PROMOTE COMMUNITY PARTICIPATION, COLLABORATION AND INTEGRATION INTO THESE ACTIVITIES.
Community participation is very important to make sure that these challenges are effectively tackled by society. Climate action group makes efforts so the community can engage itself in the environmental causes and challenges so that a much greener environment can be maintained and also sustainable techniques should be included in the practices of business and organisations so that wastage can be reduced. Until shown as an emergency it is difficult to get attention therefore these situations need to be considered immediately (Larsson, 2020). For this social media can be used prominently as in today tech-friendly world it will be helpful in faster transmission of information. Climate action groups can use different social media platforms that can be used in targeting different parts of communities and the Instagram will be used in targeting younger audiences by making interactive videos whereas Twitter can be used in making awareness among the business people. Engaging content will promote equality, inclusion, and diversity to create that can accept challenges and make them more inclusive of being treated (Wallace et al., 2017).
[bookmark: _Toc80825966]IMPORTANCE OF FORWARD-LOOKING APPROACH FOR A COMMUNITY ENGAGEMENT PRACTITIONER 
The role of community practitioners is to make sure that society is aware of the challenges that are being faced at the social level and therefore to apply the forward-looking approach in the work is extremely very important. In the current business scenario, it is the responsibility of the community engagement practitioner to aware people and the community of the challenges that are being faced by the environment and therefore that is needed to be stopped to make a better environment for future generations to come. If the community practitioner does not engage the community on the social challenges that have been going on in the country then these social issues may remain unchallenged. Since the community practitioner makes the community aware of the climatic and environmental challenges therefore this can be tackled down and hence these issues can be resolved (Ritchie, 2015).


[bookmark: _Toc80825967]CONCLUSION 
The community engagement project that has been designed by the friends of the earth, named climate action group organises many events that help in spreading the information related to the awareness that is needed to be raised so that problems of environment or the climatic issues can be taken into consideration. This report is based on the role of a community engagement practitioner while working in the climate action group, and how their stakeholders should be interacted by the organisation so that it can be used in benefiting the project. The project is one of the best in the country and therefore works towards the restoration of environmental concerns. This project aims to maintain a healthy level of living in harmony and peace and also the inclusion of sustainability in the best way possible. The report has been focused on the interaction of stakeholders within the organisation and also how they can interact and the ways towards a better engagement of the customers. Therefore through this report, it can be said that the company has to review its strategies so that more engaging strategies can be created and it will help in better engagement of the stakeholders of the business organisation. The communities can be engaged with the above strategies and therefore these strategies should be taken into consideration so that better and meaningful engagement can be established with the communities. But at the same time, the program should also be customizable so that it can be used as and when needed and according to the situation.
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