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THE NECCESITY OF MARKETING IN
INDIVIDUAL SPORTS

+ Sports’ marketing has developed two major branches: sports marketing products and services
directly to consumers sports and marketing consumer and other industrial products or services by
using promote sport. Therefore, the need to promote individual sports, will generate specific use
of marketing techniques that are aimed at maximizing profits in individual sports competitions.
(Chirila, 2016).

« Chirila, Daniel (2016) The necessity of marketing in individual sports overview. Agricultural
Management / Lucrari Stiintifice Seria |, Management Agricol 18.2: 51-55.
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Marketing Sports Facilities: Perspectives from
Botswana.

* The marketing mix approach suggested by Torkildsen (1993) and Kumar (2010) acknowledges the
importance of assessing the local facility, using place, price, product and promotion presumed to
be changed in order to change the demand for the services provided. The findings show that: the
price attached to facility use, facility location, promotional strategies used to market the facility
and the product significantly influenced the level of facility use (Basuti, 2013)

« Bohutsana, Basuti (2013) Marketing Sports Facilities: Perspectives from Botswana. ICHPER -- SD
Journal of Research in Health, Physical Education, Recreation, Sport & Dance 8.2:26-33
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