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Focussing on either England, Ireland, Scotland, Wales, students are to critically review the provision of Tourism and Leisure aimed at the International Tourism Market.

Tourism and leisure provision. It’s growing, bigger and better than ever. However, tourism experts and those involved in the industry are still threatened by the complications of COVID-19. The uncertainty is still there for many. Yes, it is a global issue, although it can’t destroy tourism and leisure as we know it. As this is an unprecedented time, Tourism NI has provided information clearly on their website about what the new regulations mean for the sector and for Northern Ireland’s citizens. (17) It is imperative that the industry continues to thrive, so that organisations and businesses can be saved, and the public can start going on holidays again. Most people believe that you have to go away for a “sunny and warm” vacation. This isn’t necessarily the case. The leisure and tourism industry in the UK are booming. Looking specifically at Northern Ireland, here is the key to their success.

Ever since the Northern Ireland Government signed the Good Friday Agreement in 1998, tourism started to skyrocket. There is a vast array of tourist attractions in the country, with particular interest in the North Coast and the city of Belfast. For example, the Giant’s Causeway and Titanic Belfast. People from all over the world come to see these, something that makes the country so special…

There are a number of key locations and attractions across Northern Ireland. The country has had so much history, especially with the Irish emigrating to the USA during the potato famine. This is why so many American tourists come to Northern Ireland, so that they can see where their ancestors were from. An extremely popular and historic attraction is the Ulster American Folk Park. During the 18th and 19th centuries, Irish emigrants made that brave decision to sail to the New World with the hope of starting a better, stronger life and the ability to survive in a faithful and safe country. The museum is laid out as a replica of what the villages were like in Ireland at the time. Members on the tour start in Ireland and make their way through the ship into the New World. An unforgettable experience for everyone. (19) In line with the Northern Ireland Government, this attraction remains closed to the public until 11th December. One of the most visited attractions in Northern Ireland is the Giant’s Causeway. Situated in the North Coast, this spectacular array of stone columns has existed for up to 60 million years! They formed as a result of a volcanic eruption, something that the UK does not see anymore. (10) Statistics have shown that this attraction has received just under one million visitors in 2019. It shows how interested people from all over the globe are about this spectacular sight. Legend has it, that the infamous “Finn McCool created it in order to cross to Scotland so he could go into battle against his enemy Benandonner.” (3) An historic landmark that nearly every visitor to Northern Ireland sees is Titanic Belfast. The outstanding museum takes its visitors back in time to experience what it was like on that fateful night. Real life stories from survivors, how the ship sank and a replica of the Grand Staircase, the museum really does impress its visitors. Guests will also get the chance to see the SS Nomadic which is situated beside the museum. This is the original ship that transported passengers from land to the Titanic. The Slipways and docks are still there, so visitors can see where Titanic lay before sailing for New York. History is embedded in Belfast with the birth of Titanic, something everyone wants to be a part of. (14)

[image: Woodrow Wilson - Wikipedia]Northern Ireland has seen a rise in tourists over the years. Whenever the Troubles were still raging, no one wanted to come to the country as it was not safe. However, with the signing of the Good Friday Agreement between the British and Irish Governments, tourism has now boomed, with worldwide visitors coming every year. “In 2019, there were an estimated 5.3 million overnight trips.” (7) Having these astonishing numbers are extremely beneficial for Northern Ireland’s economy. Visitor attractions, restaurants and shops bring in so much for the economy, something that will see Northern Ireland thrive in the future. In tourism, there are different types of visitors. For example, adventure tourists, cultural tourists etc. In Northern Ireland, there are a big number of cultural tourists, as they want to find out more about Northern Ireland’s history and trouble. There is a city sightseeing bus tour that travels around Belfast, outlining all the troubled past and how it has improved over the years. This proves to be popular with tourists. (2) History between Ireland and the United States has developed into a special relationship between the two nations. Before the COVID pandemic, American tourists came to Northern Ireland regularly and wanted to track their ancestry roots. In fact, President Woodrow Wilson was born in Strabane, Tyrone. His family moved to the USA, raised him there and grew up to be the 28th US President. More interesting history of the President can be found on the White House website. (13) (21)
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Statistics for Tourism in Northern Ireland in 2019 are shown above. (8)


    Generational segmentation is important for consideration. A vast array of tourists come to              Northern Ireland every year. There are the Silent Generation (pre-1944), Baby Boomers (1944-1964), Generation X (1965-1979), Millennials (1980-1994), Generation Z (1995-2009), and Generation Alpha (2010 onwards). As the country has had so much history, older people like to come and get some insight. However, younger people also come for the sightseeing and tourist attractions. There would not necessarily be one type of generation visiting the country, everyone visits.


Psychographics are involved with this industry too. It involves social classes, lifestyles and personalities. Northern Ireland is a diverse country as previously mentioned, so there is a mixture of social classes and different personalities. For example, some hotels in the country are more budget-friendly than others. This can be good for tourists who are perhaps only staying for a night or if they do not have much money to spend. However, there are many four- and five-star hotels in Northern Ireland. For example, the five-star Culloden and four-star Grand Central. Both hotels are owned by the Hastings Hotels group, something that proves to be luxury for tourists. (5) 
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In the tourism industry, there are social, economic and environmental impacts. They all have positive and negative areas involved; however, they are always there. For social impacts, a positive would be bringing communities together. Having tourists come to Northern Ireland creates diversity and lets both sides of the community see what they do. However, a negative could be religion. Northern Ireland already has a troubled past with religion, so having tourists questioning it may be offensive to some people. Environmental impacts are important for Northern Ireland. A positive would be the development of AONB’s, something that the country has many of. With tourists exploring these, it will make them want to come back. A negative impact for the environment would be physical erosion. The Giant’s Causeway is becoming victim to this, as tourists and the public are walking on the columns. In years to come, this could dissolve to nothing. Economic impacts are taken seriously. A positive impact would be the creation of more jobs in the tourism sector. If tourists flock to a seaside resort, businesses will thrive, and jobs will be created. A negative could be the cost. Since Brexit, there has been an increase in price, something that may have an impact on tourists buying items. 

In conclusion, Northern Ireland’s future looks bright for the international tourism market, as there is so much to do and see, as well as the historic connections it has with nations all over the world. The tourism market is lucky to have Northern Ireland connected, as the numbers reflect its popularity. The industry will look forward to its continued success.
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Segmentation is embedded into the tourism industry, as these are the areas that draws tourists to the country. The four main areas of segmentation are geographics, demographics, psychographics and generational segmentation. Firstly, geographical segmentation is an important factor for the tourism industry. Where Northern Ireland is located, there are many areas of outstanding natural beauty. For example, the Causeway Coast. This is where the Giant’s Causeway is located. Areas like these all across Northern Ireland will draw visitors from around the world. AONB are all across the country, making it unique to tourists. (4) 



Socio-cultural factors link in with segmentation. Northern Ireland has a diverse population with a wide range of cultures and activities. For example, Irish people will celebrate St Patrick’s Day. However, British people will celebrate The Twelfth of July Celebrations. This is a day filled with marching and band playing celebrating Northern Ireland’s union within the UK. Both of these parades can cause tension; however, tourists would find this fascinating. An article form The Irish News shows that both celebrations have crime figures recorded. (12) 



Demographics are taken into consideration. This relates to age, gender, income, education etc. Northern Ireland is a very accepting country, willing to draw in tourists from anywhere, no matter their gender, age and income. For example, Hastings Hotels are now “China Ready.” They have become the first hotel chain on the island of Ireland to achieve the accreditation which has been awarded by the Chinese Outbound Tourism Research Institute (COTRI). This is a major breakthrough for the international tourism market, something that makes Northern Ireland a key location to visit. Hastings Hotels have worked collectively with F𝑎 ́ilte Ireland, Tourism NI and COTRI to carry out specialist training with staff members in knowing how to understand the needs of the Chinese tourist. This strengthens the relationship between the two nations. (15) 



Stakeholders play an important role in the international tourism market. Without them, the industry would not exist. There are many different types of stakeholders. For example, public, private and voluntary. Members of the public are stakeholders. The industry needs the public to spend money and help keep it afloat. By tourists showing their interest and commitment to the industry, it is putting businesses at ease and enabling them to carry on serving, especially during the COVID-19 pandemic. An important stakeholder that is embedded into the industry is Tourism NI. This is the main tourist board for Northern Ireland and deals with the financial implications as well as the general business that brings tourists to Northern Ireland. In 2020, there are now more people getting access to the Internet. This website plays a vital part for promoting Northern Ireland in the best light to the international tourism market. More information can be found in their website. (16) A private stakeholder to the industry would be Barry’s Amusements, Portrush. This seaside town has had Barry’s since 1926, something that has proved to be popular amongst tourists. Having a local attraction will draw more tourists to Portrush and increase its popularity with those coming to Northern Ireland. Their website has all the information tourists will need e.g., opening times etc. It is currently closed due to COVID-19.-(1) With voluntary stakeholders, a reliable source would be the National Trust. Made up of their volunteers, they seek to restore and keep order many grounds, gardens and antique buildings in the UK. With their leadership, teamwork and determination, they are a vital organisation in bringing tourists to Northern Ireland. Having tourists experiencing beautiful gardens and buildings will make them recommend them to their friends and potentially bring them in the future. (6)



It is important to note that the tourism industry carries out many operations to ensure that tourists visit countries. In this case, Northern Ireland. For example, Tourism NI has a marketing team that decides what to release to the public and if it has a positive impact. Showing photographs of Northern Ireland and the places you can visit will attract them more, something that is vital in operations. For any tourism organisation, there needs to be a team. Without staff and a management team, there would not be any progress made. Working together will ensure that decisions are made for the future of the company and the aspect of bringing tourists to Northern Ireland.



In 2020, there are any issues that have occurred that need to be taken into consideration. The biggest crisis to ever hit the sector in our lifetime is COVID-19. This deadly disease has now claimed over 60,000 lives in the UK, making it the deadliest virus since the Spanish Flu. For the international tourism market, this has caused a detrimental impact and has caused mass job losses and businesses close. Now, the UK is the first country to approve a vaccine. This is great news for everyone, especially the tourism sector, as 2021 will most likely be the year people can travel again. However, with the help of the Government on furlough schemes etc, it has been easier for people with businesses. By working together, this virus will soon be eradicated, and everyone can get back to normal. An interesting article in The Guardian explains the vaccine and what it will mean for citizens in the UK. (11)
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The key points are:

In 2019 there were an estimated 5.3 million overnight trips in Northern Ireland. This includes trips by
external visitors to Northern Ireland and domestic trips taken by local residents. Estimated
expenditure associated with all overnight trips was £1.0 billion;

External visitors were estimated to take 3.0 million overnight trips to Northemn Ireland in 2019.
Expenditure associated with these trips was £731m;

An estimated 2.4 million nights were sold in hotel rooms in Northern Ireland during 2019. Hotel room
occupancy was estimated to be 67% in 2019;

A total of 167 cruise ships docked at Northern Ireland ports in 2019. This was a 30% increase from
128 in 2018 and a marked increase from 62 cruise ships in 2013; and

When looked at together, tourism statistics point towards an upward trend in overall tourism activity
in Northern Ireland between 2013 and 2019. While there is no statistically significant changes from
the previous year, the headline statistics of trips and spend have significantly increased since 2017.
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