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Abstract:
The paper considers a significant issue which gender gap in entrepreneurship and women developing business opportunities. Business has always been restricted or related to men over decades, thus, despite the growth of female entrepreneurs number during the last period in all over the world, the ratio of enterprises established by females is still less than the number of enterprises raised by men especially in developing countries. Moreover, the case in underdeveloped countries is worse due to the stereotypes formed through decades by the society such as women role is to be house wives and mothers and that stereotype mentality prevent women from pursuing entrepreneurial activities or even thinking of business as career. Developing a business, successful career and prestigious life requires great personal commitment from the person which according to certain authors is more related and acceptable to men than women however, it is considered as a sacrifice when men in general tend to be good at whereas women have other sacrifices such as house and kids therefore it is more associated to men than women. Going deep into the subject, the study aim in narrowing down the emergence of gender gap in entrepreneurship in western countries such as: < the United Kingdom> and underdeveloped countries such as: <Algeria>. The objective is investigating three leading factors to the gender gap persistence: Skills and social perceptions, social networking and funding accessibility in order to determine the main factor or the reason of gender gap emergence also to review the reasons provided in the theory which explains more the gender gap when starting up a business and the factors that influence positively or negatively men and women’s behaviour in the business sector. The analysis was based on qualitative analysis which contained a set of questions conducted to female entrepreneurs form both countries (Algeria and the United Kingdom). The questionnaire was based on the three factors mentioned previously and the analysis was completed in a comparative way. The conclusion was that gender differences discussed in the theory and what have been said by the participants is still existent but over the past year the level of the gap has been decreasing even though enterprises managed by men are still bigger then firms managed by women however, that status of the female in both western and eastern societies has been changed. Women now can establish their own business and enter the entrepreneurship domain regardless of the hurdles they go through compared to their counterpart such as weak social networking, less experience in managerial sectors and no fanatical support. From both parts, the literature and the analysis part, it has been concluded that the society and the traditional system is the main reason of the gender gap persistence because even now a days with business development and economy development, the society still think that women are less competent than men in entrepreneurial activities because it always has been a men domain. In this case and in order to narrow down the gender gap, the traditional mentality of the system has to develop and the societies have to put in mind that women has rights as men do, among them the right of establishing a business or pursuing a career of their own choice regardless of the skills or other factors.
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Introduction: 
The growth of women entrepreneurs in developing countries has attracted the intension of multiple sectors among them, the academic and the development sectors. Women entrepreneurs have been introduced as the new engine for the rising and the prosperity of the economy in developing countries. Moreover, the growth of women entrepreneurs in developing countries has initiated certain programs for capacity building and skills improvement in order to strengthen women’s skills in entrepreneurship and provide training and guidance (Minniti, 2010). According to the global entrepreneurship Monitor (GEM), an estimate of 126 million women were running or starting new businesses around the world. In addition, around 98 million were running well established businesses which means creating new job opportunities for people and most importantly themselves (GEM, 2013). However, equal opportunities of men and women in this sector are not fully implemented. In the world of business and specially entrepreneurship, inequality of men and women is still a serious problem yet this gap still noticeable and persistent over the years. Men have always demonstrated shown their ability of running or grow a business since early ages and the British East India Company is one of the earliest attempt for men in entrepreneurship and entrepreneurial activity development (Benzing, Chu, Kara, 2009). However, it has been noticed over the past decades the interest rate of women towards entrepreneurial activities which allowed them to break the role of only male can have leading roles and manage firms also they did seek ways in order to earn their place in the business domain. However, the challenges and hurdles that women have been facing and still do face are tremendous and certain challenges that they have been facing and going through are life balance, insufficient business related training, education on business development and start ups and other challenges (Gupta. V K et al, 2014). Obviously, the development of any country economic is based on the development of entrepreneurship, which encourage new entrepreneurs to develop their skills and start up a career and that includes both genders. The difference between female and male entrepreneurs is related to their personal and business profile which means both genders have different ways of running a business, developing new products and structuring their business in different shapes (I.Verheul, A.Stel, R.Thurik, 2004). Despite the growth of women in management and according to the entrepreneurship activity, the TEA which is the total entrepreneurial activity showed that the rate of women is 10.2% compared to men entrepreneurial activity. Indeed, gender gap remains persistent regardless of the improvement rate of women entrepreneurial activity. Regardless of the rate improvement of women in business, it is clear that there is some differences which probably due to certain hurdles and challenges they face in developing their own business (GEM, 2018). According to (R.McKay, 2001) the challenges and the difficulties that might face women in order to start up their business yet to develop it, could be obtaining capital, accessing appropriate training, overcoming family culture and traditions also discrimination. Furthermore, by studying closely the gender gap at a country level, the gender gap varies across the world tremendously. It was shown that low income countries have the highest rate of women in the entrepreneurial activity compared to the high income countries, specifically in Europe (GEM, 2018). Despite the rising number of businesses owned by females, women still manage smaller businesses and earn less money than men. According to Schumpeter (1942), the development of any country’s economy depends on innovation and creating new business, in this way the entrepreneurial field has gained importance however, the figure of entrepreneurship has always been associated with the male. Yet, despite the value of entrepreneurial activities in the economy, it appears that the entrepreneurial economy still disadvantageous for women especially in running or founding high growth start ups (Rob, Coleman, and Stangler, 2014). While entrepreneurship has been a growing area, it is still dominated by males and considered it masculine domain that females cannot handle which means the gender gap still emergent in the entrepreneurial field which leads us to question the reasons and the fact of the gender gap persistence in entrepreneurship after all this years of development and the factors that are helping the stability of the gap over the years in order to find the  best ways of narrowing it and trying to of promote the development of women in entrepreneurial activities.
Aim of the study: 
The study tries to find the best way of narrowing down the gender Gap and promote women’s entrepreneurship by looking into the factors that are possibly related to the issue proposed.

Research objectives:
To investigate the various factors influencing entrepreneurship between the genders in the United Kingdom and Algeria also comparing the influence of the factors among the women from both nationalities in order to understand the differences in both countries and find middle ground way in narrowing down and promoting for women entrepreneurship. For the study, three interesting factors have been selected among a massive list of factors, which are Skills and social impact, accessibility to financial resources and capital and social networking. 

 Literature overview: 
Historically, entrepreneurship and entrepreneur’s activity has always been related to man. According to Shumpeter (1934), the entrepreneur was defined as the captain of any industry while Liebenstein (1968) defined an entrepreneur as the hero who perceives the gaps and connects markets. In addition, not only in economics but also in social literature, entrepreneurship is strictly masculine and described as men therefore the question is what caused the women participation in this domain? Certain literature sources mentioned that the increase of women in entrepreneurship was because of the feminism wave which emerged at the end of the XX century therefore, when analysing the gender gap in entrepreneurship, authors such as : Alsos, Isaksen and Reingardiene think males still maintaining their domination over entrepreneurship even now a days. This ideology is still existent not because more men are inclined to start their business then women but because few women whom taken this step seem to achieve less growth compared to men. In numerous literature sources, authors pointed out different factors and reasons for the persistence of gender gap in entrepreneurship. 
1- Skills and social impact:
 Speaking of factors, studies showed that the influence of individual or personal factors associated with the women herself has a tremendous impact on her business start up. Several studies revealed that psychological aspects such as motivation (the desire for progress, achievement and fulfilment) and subjective perception (self confidence, risk tolerance and recognition of business opportunities) play an immense role in the undertaking decisions for the entrepreneur (Minniti & Nardone, 2007). According to (Ormeno, 2014), the start of any activity and its development is related to different elements among them the opportunities offered and the personal characteristics. These elements explain the actual rate of entrepreneurship in certain regions. It has been noted that entrepreneurship has a gender bias means women are less active then men in this domain (GEM, 2012). But it is also noted that it is not only different in the overall rate of entrepreneurial activity, also in the desire and motivation of starting a business (Fuentes & Sanchez, 2010).  The theoretical review also showed the impact of social environment that has an impact on the women start up. Researchers have put the spotlight on family and friends therefore; it was shown that the social environment can influence profoundly the wiliness of a female entrepreneur in commencing a business. In similar vein, females when they decide to commence a business, they face facilitators and blocking elements. Generally, the family influence is the main factor that may or may not help them to proceed with entrepreneurship domain. Elaborating on this issue, others identified common skills of a women entrepreneur which are: commitment, adaptability, tendency to cooperate, tolerance to anger and frustration. Overall, the mentioned skills could lead to the development of a successful business. However, in many literatures, it has been emphasised that female and male entrepreneurs they tend to start with lower capacities and skills but they tend to be different. In this case, the success of a man entrepreneur is related to its ability to develop more skills rapidly than women entrepreneur and because women has different perception of entrepreneurial skills. It has been notified that perception of entrepreneurial skills has positive effect on the wiliness of starting a new business thus; these perceptions vary from entrepreneur to other. Even though high level of self confidence, recognising business opportunities and risk tolerance were observed in the male population than female population, however women entrepreneurs seem to see themselves in similar terms to the male counterpart (Ruiz, Coduras and Caemlo, 2012). It is also been studied in the work of Sanchez and Fuentes (2013) that male entrepreneurs are considered with big initiatives, creativity and self confidence, optimism and tolerance against failure, while female entrepreneurs are seen more like self disciplined, tolerant to frustrations, more rigorous at work and endure longer to get results. Therefore, the conclusion point was that women entrepreneurs are less predisposed to the entrepreneurship domain than men entrepreneurs and that perhaps due to the intention of undertaking and in the case of women it depends on a greater numbers of variables. In another word, the attitude that conducts to entrepreneurship in the case o the women is affected by conditions. In another term, skills have been defined as the ability to apply knowledge in order to solve a problem or to perform a task using logical techniques which means that gaining skills is the fruit of training and inspiration. From another review on women entrepreneur, authors agreed the characteristics of an entrepreneur is conditioned by several factors among them culture, society and the individual factors as capacities and skills. Elaborating on this, authors such as Ferreiro (2013) explained that both genders have different ways of using their skills when starting a business in this case, there is no evidence that says women do start with lower capacities then men do in this sense, women do not feel less capable in developing business projects however, it seems that men have great competitiveness spirit, higher grad capabilities in perceiving business opportunities compared to women who have low risk aversion. Furthermore, abilities and skills in entrepreneurship are particular to the personality of the individual. They are seen as the elements that determine the success and development of any task. In another word, they are specific characteristics of the individual in order to manage a certain situations in business (Olaz, 2011). According to the European Commission (2009), skills are defined as abilities to apply knowledge and ideas in order to solve problems and perform tasks also skills are resulted from training and practice not by inspiration that it why it is not considered an innate skills but shaped through the development of the person and training. Regarding skills and abilities of women entrepreneurs compared to men, it has been observed that women can prove to be more effective than men in personal organisations, in this case both men and women entrepreneurs have indicated different skills. Women tend generally to use communication and technology as their way of leadership. In general, they set their communication and technological skills in services which are more related to men, meanwhile men use the same skills in order to treat the employees (GEM, 2012). Thus, the stereotype of women entrepreneurs do not know how to apply their skills as men do is still strongly affecting female entrepreneurs to get out of the gap.  In what does seem to be interesting is that all the good skills in both genders can be considered facilitators for the entrepreneur especially women such as communication and dealing with employees however, it seems always hard for the women entrepreneur to break the stereotype.    
2- Social networking: 
The second aspect that affect female entrepreneurs is related to access to corporate networks. Moreover, there is no doubt that in early stages of running of company, women perceived positive traits in socialisation and here the social networking plays a massive role. Social network is essential in the entrepreneurial process because it is considered as the private channel to flawless exchange information (Greve and Salaff, 2003). According to some authors, people tend to talk more about their first phase of business development therefore, entrepreneurs on their start up depends a lot on their network and making professional relationship with experienced entrepreneurs in order for them to solve problems and hurdles in their business also to make successful and strategic decisions. However, the quality and composition of social networking varies among male and female entrepreneurs which might have an impact on the outcome of their business. For example, men in general are more likely have worked previously in management or execution positions prior to their business start up. That experience helps them to create sources and links to other networks and information. In addition, men are more likely to identify accountants, lawyers and professionals as their biggest support however; women tend to identify their spouses, family and friends for maximum support and trust (Robinson, Sherry and Stubberud, 2009). Certain authors such as Robinson and Stubberud (2009) relate the failure of a business or a company to the entrepreneur’s networks and the limited people that cannot provide valuable information about the business, because the performance of firms with limited sources and networks will be less efficient in comparison to other firm with high quality and diverse network indeed that is why the need of understanding the factors which contribute to a successful business for a women is essential. It has been noted that one of the most important issues for entrepreneurs and especially female entrepreneurs is how to use social relations in order to access other sources because not all networks or sources are accessed equally (Granovetter.M, 1958). Nevertheless, literatures showed that female entrepreneur often starts with less access of professional networks than male entrepreneur which leads to question whether the difference in business development structure of both genders limit the potential growth of a women entrepreneur (Robb.A, 2013).In the same vein, literatures has proven that the most devastating thing for a business and can serve as a barrier for entrepreneurs in order to secure capital is networks and social resources. It was mentioned that in order to secure capital and financing, informal contacts is a good and important start up point for establishing mutual trust between firms however, given the critical issues of accessing capital resources for entrepreneurs and especially women, understanding the characteristics and impact of social networks on a business start up and it growth is paramount (Stuart and Sorenson, 2005). If you look at it from a financial capital point of view, investors in general prefer to be part of firm where they connect and know the resources that is why understanding the composition and the utility of an entrepreneur’s social network is a key to a successful business. Certain studies that has been made upon women and entrepreneurship has cited that most business women are more likely to involve friends and family members in their business because they are more trust worthy than outsiders however in the context of social networking, in order to access multiple capitals and funding diversity in social networking tend to have a tremendous role (Klyver,Kim, 2011). 
As it was reviewed in one of the literatures, some studies suggested that female entrepreneurs especially who started new business tend to have less social networks then men. The argument was about men entrepreneurs tending to have more social connections before even the start up of the business than women which enable them to access variable capitals, funds, business opportunities and information. Therefore, women are disadvantaged from the start, having less professional contacts and opportunities which can be a problematic to their business growth at a long term (Oke, 2013).  According to the authors, even if an entrepreneur has the knowledge and the skills to run a business, he or she requires complementary resources and usually via social networks which is logical given the importance for the networking role. This logic gives social networking the importance in raising capital and successful entrepreneurs often link their social connections to their skills and knowledge in order to complete their success indeed, social networking can influence the individual and be influenced as well by particular individuals (Leyden, Dennis P, 2013). To sum up, networks have a huge importance on entrepreneurs indeed, entrepreneurs has the ability to enlarge the size of the network depending on their need to grow their business in the future. The social contact could be created by different types of interactions. For example the single strand contact means when on single person perform an activity with the entrepreneur in contrast; multiple strand contacts stand for numerous layers of contacts and relationships which they may play a humongous role in the support group of the entrepreneur.
3- Access to financial resources: 
Although social network and good connections are important for the business to grow and flourish, it has been pointed out other reasons for the emergence of gender gap in various sources of literatures. Some authors related the level of women’s entrepreneur participation to the limitation of funds and possibilities of financing their business (Rosti and Chelli, 2005). It has been found that for any business start up funding is the critical factor that could boost or inhibit the success of it indeed, in many western countries funding for new business establishment can be achieved through 4 main sources: personal saving, soft loan, debt financing or grant supported by the government and as it is known, women’s income in so many countries is usually lower than men which leads to less saving and less possibility for getting loan. Consequently, more difficulties to lunch their business project compared to men (Manding and Swaffiels, 2008). In other sources, they pointed out that female entrepreneurs use less start up capital them male entrepreneurs and they related the gap between men and women entrepreneur to venture funding access. It has been said that women do not have as much access to funding as men probably because women do not need same venture funding to start up their business as men do. Another explanation was that female entrepreneurial activities seek less capital due to the kind of business sectors that attract them such as: health and beauty services (Brush et al, 2004). One of the explanations in this part is that women entrepreneurs in general are risk-averse which means doing more with less in order to avoid financial obligations (Kickul.J, 2005). Using the definition of risk aversion, one study of entrepreneurs in the United Kingdom supports the idea of men perceive less environmental uncertainty than women do.  In comparison to male entrepreneurs, female entrepreneurs try exhibit fear of failure. Another study by Lee and Denslow (2004) have noted that it is more of problem for women entrepreneurs to find capital in the early stages of the business development than anything else also a similar study has proven that female entrepreneurs who succeed are more likely to have personal and external sources of capital to grow the firm. Furthermore and according to the British Business Bank’s report, in 2017 the budget for women start ups was £32m whereas male start up budget was more than £5b in the same period also it has been mentioned that in 2017 most of the venture capital funding deals were made for only male start up teams whereas 4% of t e venture capital funding went to female teams (Sally.M, 2019). The decisions regarding capital acquisition are considered the most challenging issues that small businesses can face because with insufficient capital any type or size of a business will die and yet financing allow firms and small businesses to innovate and create new projects (Coleman, 2000). That is why most women entrepreneurs are suffering but according to certain others it is due to the lack of information about alternative sources of funds. This luck of information only appears in small businesses that have a sub optimal structure or being undercapitalized (Van Auken, 2001). 
Research methodology:
The study is based on qualitative methodology focused on conducting a questionnaire to a group of female entrepreneurs from the United Kingdom and Algeria. The people whom were selected for the completion of the questionnaire were from different business sectors, different background and level of success in the domain. 
The development of the questionnaire was based on the literature and a structured script related to the objective of the project. Specifically, the questionnaire was designed in order to identify among the three factors selected ,which one makes women entrepreneurs struggle the most  in developing a business and according to the respondents may result a depth understanding of the gender gap persistence and finding a successful way to narrow it. The study considered a convenient method of sampling. Initially 10 female entrepreneurs were indentified however; six valid responses could be obtained for the analysis and this contain three women from the United Kingdom and three other women from Algeria. 
Algeria which is the biggest country in Africa and considered as an Arabic country has been chosen in order to have a clear idea of gender gap level compared to the United Kingdom also to see if the factors that have been selected affect both ethnicities all in the purpose of narrowing the Gap regardless of the country.
Data Analysis:
The responses of women entrepreneurs about skills and abilities perceived in entrepreneurship: 
As already mentioned, the qualitative analysis will identify the most frequent factor that is still leading to the Gender Gap in entrepreneurship. One of the most important stages of starting a business is planning and setting goals. Setting a goal means refining ideas that could suit the available resources but most importantly skills. Even though the idea of setting goals seems easy when you create an idea of what business you are interested in however, certain female entrepreneurs fail at setting their goals due to either psychological aspects or recognition of business opportunities. After taking a look at the female statements about setting goals, four over six women mentioned that psychological aspects are the factor that could make you fail at setting goals or even planning your business. It has been mentioned in one of the women statements that the reason of most female entrepreneur’s failures in setting goals is of an internal type, that is to say related to the motivations and the desire of building up a career in a sector that they are attached to. Indeed, it was mentioned that motivation is the key of mind setting and concentration. However, other respondents indicated that a motivation varies between young and middle aged women. In both cases motivation could be seen but in young females, the desire is greater and it is also based on a personal interest in wanting to flourish the ideas they have meanwhile, middle aged women seem less enthusiastic and concentrated on what type of business. In addition, it was mentioned in one of the responses that some women decide to start a business because they belong to an entrepreneurial family so the reason in this case remains an inner desire to continue the family project. Moreover, according to one of the statements, even though women seem more creative than men usually they lack of confidence to start a business, in this case it can be seen as railing setting goals but the challenge is to organise the ideas and put them together to structure a clear business strategy. However, one last statement given by one of the female entrepreneurs has mentioned that the factor that led most of the female entrepreneurs in Algeria fail at setting goals is recognising business opportunities and that’s due to external influence such as family and friends. It was cited that in Arab countries such as Algeria business women face tremendous hurdles in order to start up a business. Even though the idea of which business is present and set however the only issue they might face is recognising the opportunities, because at that stage the decision and the approval is taken by the social environment related to the female entrepreneur. Indeed that is why it is difficult for women entrepreneurs in Arab countries to start their own business.
Speaking of Social environment, the literature has noted that one of the factors leading to the persistence of gender gap is the entourage and family responsibilities especially in Arab countries. According to one of the female participants, the effect of social environment on women entrepreneur is the major factor nowadays of gender gap even in developed countries such as the United Kingdom but it is clearly noticeable in Arabic countries more. The women participants from Algeria has noted that the reason of having less female entrepreneurs is more likely related to the society culture, means women in Arabic countries are meant to be householders or if they are workers their job tend to be in the health or educational sectors because it is more suitable for them to be in those fields then business. Indeed, women that dared to undertake business as a career had to face tremendous critics and judgments from the society in this case only the once that had confidence and strong mind set made it through the entrepreneurship domain such as the participants. However, women participants from the United Kingdom mentioned that women in developed countries face no problems or have no issues with the social environment such as family or spouses or in general the society when they decide to start a business indeed, it was cited that because of the family and spouses support, starting a business was less stressful also the society has undergone in terms of equality between men and women in entrepreneurship. However, the issue they could face at their first stage of rowing a business is critics or various opinions from other entrepreneurs that could suppress the development of the business. Furthermore being surrounded by the right people that might help women growing their business or even starting it could be critical because it seems competitive. Meanwhile, when considering the social valuations, culture takes a critical role in determining the entrepreneurial behaviour. Since culture penalises certain characteristics and reinforce others, it was noted that the society would shape the development of entrepreneur’s personality traits and capacities especially in Africa and precisely in Arabic countries.  
In the same vein and according to the literature, perception of entrepreneurial skills could have positive effect on the women willingness of starting a new business. After analysing the participant’s response regarding the perception of entrepreneurial skills, the responses were classified into two groups. The first group did not agree on the idea of having skills is really important to start a business because the majority of entrepreneurs regardless of the gender did not have access to certain skills but it was within their nature and certain successful female entrepreneurs started their business with just an idea however; they gained skills along the way growing their business. In addition, and based on their response many women and even men have launched a business without being aware of their skills and even though they had skills some of them did not know how to call it but they became founders and business owners regardless. Along with the reasons given so far, certain women decided to undertake the business domain because they are mothers not because they had already skills but because they did not want to work for others on that period. According to the respondents, creating or founding a company has certain attraction for a female who is a mother because being a mother it is considered already as a full time job, so by starting their own business women will have the opportunity to control their own schedule, manage their time and have more freedom and flexibility. As it was cited previously, the respondents have been divided into two groups. The first group, the female entrepreneurs were against the idea of having perception of entrepreneurial skills is tremendously advantageous by giving several reasons. Thus, the other part of the group were female entrepreneurs who were supporting the idea and thinking that it is very advantageous for entrepreneurs in general not just females. It is acknowledged from certain people that entrepreneurs are naturally born however; the second group of participants believe that entrepreneurship is a skill that can be learned. They cited that for both genders, entrepreneurship is not mysterious and it doesn’t have anything to do with genes thus, it is a discipline like any other discipline that can be learned. Adding to that, to achieve the business growth and development desired skills and personal capacities are important to be applied to create value so what was suggest from the second group of participants is that skill development is a qualitative change and not quantitative change which demands some level of transformation on the entrepreneur’s part. Furthermore, motivation is an important factor in differentiating the entrepreneurs who are making progress from others who are not. Having said that, the female participants agreed on the fact that men and women in entrepreneurship are motivated by different factors which means they act in different manners. Women have unique characteristics that allow them to undertake business as a career moreover, their feelings, behaviour sometimes suppress their decisions. As an example, only female entrepreneurs tend to talk about restraint of professional capacities meanwhile male entrepreneurs do never mention anything about it. Additionally, even if women talks about the importance of training and levelling up skills, they tend not to give much importance when training opportunity is provided. Meanwhile, men always give importance to training and development compared to women that always have an excuse not to grow faster. As the theory mentioned, for the development of skills form the entrepreneur part, certain skills should be put into practice also manifest into knowledge such as negotiation ad adaptation. Negotiation is one of the skills that put in preference men first when it comes to making deals or signing contracts but as just men and women learned how to behave and learn differently; perhaps the entrepreneurial activities are taken under different patterns even though business procedures seemed to be built in the same way. Thus the statements has pointed out that there is a strong masculinisation of entrepreneurial activity. From what have been cited in the theory and what the statements has narrated, it can be said that the act of undertaking do not change over time and so the development activity differ from individual to another depending on the opportunities offered by the environment which explains the actual rate of entrepreneurship. It is interesting that the perceptions vary when the question about gender bias in entrepreneurship was asked. In another way, it has been mentioned that even if the characteristics such as self confidence, risk tolerance and ability to recognise business opportunities are specified for male entrepreneur, females do think they have similar characteristics but the society do not approve that so the outcome is that women entrepreneurs try to overcome the social constructed stereotype.   
The statements about financial challenges facing women entrepreneurs:
Moving on to the financial part, which is considered as one the factors related to the persistence of gender gap in entrepreneurship. According to the theory, initially entrepreneurs (both genders) generally rely on personal funding followed by family and friends, then debts and equity financing. After that they start looking for external funding such as investors and women entrepreneurs most likely have higher level of risk aversion which means they generally start their business with low amount of capital than men. Regarding the theory and according the respondents about financial difficulties and access to capital as one of the factors of gender, five answers out of six where positive which means the majority of female entrepreneurs do not face problems when money and accessing capital is included into the equation of starting a business. It was mentioned that both genders (Male and female) have the opportunity to attract capital or get funding from the government in order to start a business especially in developed countries. The UK government has set aside funding to help start up businesses with the good business plan, remarkable financial goals and effective marketing strategy regardless of the gender. In contrast, one of the responses was negative regarding accessibility of funds and attracting capital. One of the participants mentioned that starting business in underdeveloped countries such as Algeria is challenging especially when money is involved. Women in general face more hurdles the men in Algeria when they plan for their business start up due to the lower level of bank system also other factors are involved such as connections. Indeed, women entrepreneurs in Algeria have to use their personal equity or tend to ask family members or friend for help in order to grow their business. In addition, the interesting part is the level of corruption that does not help women entrepreneurs to grow their business fast. The Algerian government is different than the UK government, in another word the government do help in one condition which has to be beneficial for the government first followed by the benefit of the entrepreneur and that is why most of entrepreneurs in underdeveloped countries suffer in lunching their business even if they created a brilliant idea that could lift up the economy of the country it does still a hurdle to make it real. Moreover, it was mentioned that social believes and standards are impediments that influence funds accessibility. According to the theory, generally in the start up of any business, entrepreneurs tend to use more debts and equity then personal money but women entrepreneurs tend to use personal equity for their business high growth. Furthermore, the participants mentioned that female entrepreneurs still suffer from the fact that investors make it hard for them to maximise their profit and according to the theory and other researches, even though the UK government helps business start up but in the same vein women entrepreneurs receive less than 1% of the start up funding available from venture capital funds and that is why women tend to use more of their personal funds. Having summarized the answers, a statement can be made that female entrepreneurs face more difficulties then men in order to gain their capital for their business where men entrepreneurs start their business from a combination of personal funds and loans from the bank.
Unfortunately, things did not improve in 2020 because most of the funds provided by banks or special organisations for business start ups went to firms with at least one female founder also one of the participants from the UK mentioned that investors generally ask women questions focused on their personal lives rather than the business idea itself. In the same page, the theory has noted that HSBC bank reported that an overall woman generally secures less money than male and it is due numerous factors among them, not seeking out investor’s money or due to bias on the part of the investors. As an example, a participant shared her story about her struggles in order to secure capital for her business start up. The person found herself facing a tremendous problem being a mother of a new born and a worker as many women. Her problem was trying to find a middle ground between her job and raising her kid and in order to secure both things she decided to create a business that change the norm for her and for other women in her same situation. However, when she created her business model and started looking for funds she found out that her unique business model did not fit into the traditional, definable industry categories which did not allow her to secure any funding indeed, many women as the case of the participant had to dip into their savings and using their credit cards to get their start up business off the ground. Also the same case with women who did seek out money from investors, they had to go through hurdles and faced troubles in order to secure the money. In contrast, women in Algeria face severe gender bias due to the culture and society. They are double troubled just because the society thinks that business is meant to be for men however women are meant to be households. Again and according to the theory, the big reason why women face difficulties especially in underdeveloped countries is due to motherhood thus, women in this case need way more proof of traction than men in order to convince investors or the bank to fun the business. Even the females that said they did not face gender bias had one issue when securing capital. They had to show more proof points and do more for their business growth in order to satisfy investors. Women are not just entrepreneurs, they could have kids, family and other responsibilities and that is why some of the investors think that the need of professional and personal commitment from a women entrepreneur can put her under so much pressure and as a result she can focus completely on the business as same as men. According to what have been said by the respondents, women are often not looked at as serious as their male counterpart and banks requires for female entrepreneurs higher collateral for a line of credit than requires for a male entrepreneur that is why women are relying too much on their personal money to fulfil their short term capital need. The main reason for women to rely on their personal income or saving is due to the lack of education and skills that men obtain to establish credibility as a businessperson. An analysis of female seeking less funds for their business start up and growth because they avoid financial obligations has been made and the majority of the responses were different for each participant. One of the participants mentioned that the ideology of seeking less funds due to the fear of financial obligation is not applicable nowadays because if it was the case women would not even thought of stepping out of their comfort zone and try to compete with the counterpart however, women just started to there is a potential on becoming an entrepreneur and as the society changing, it will take time to change the situation and stop being a novelty. Another point of view has been taken into consideration in the analysis which was negotiation and skills. A participant believe that the only reason she see that female entrepreneurs are seeking less funds or having harder times in order to secure capital is because men in general are better in negotiation by nature and not because females are afraid of financial obligations. In contrast, females form Algeria has agreed on the idea of financial obligations frighten women entrepreneurs more specially for their start up.  They mentioned that dealing with debt collectors is more concerning and frightening because investors will demand their money regardless of the business growth and in the case of the underdeveloped countries, the market has never been stable so the pressure is higher. Further comparison between the statements, one of the statements was completely against the idea of women seeking fewer funds due to the fear of financial obligations. It was clearly mentioned that demanding or looking for capital and funds is related to the kind of business that an entrepreneur wanting to start with regardless of the gender. The participant brought out her business start up story as an example and it was mentioned that it is always about the creativity and the good idea that grabs capital and funds regardless of your gender but it is not always the case.  The analysis of the all the statements suggests that regardless of nationality or geographic location, men obtain financing easier than women and that is probably related to skills improvements over the years of experience that men obtained while women were more into other domains and not thinking of business as a career. Regarding the literature, certain authors mentioned that women have equal financial skills and equal understanding of financial concepts however; they still find it hard to attract capital. By analysing the statements of the participants concerning funds and equal skills, all participants agreed on the idea of most systems are traditional which means they still support businesses run by a male even nowadays. In the end it is a social derivative which represents a barrier that women cannot persist over. To sum up the analysis of financial accessibility for women entrepreneurs, regardless of the nations of women business owners, the majority tend to have difficulties in obtaining financing through banks or venture capitalist than men do and the longer the male entrepreneur has been in business the more likely will the female entrepreneur get a refusal on the money grant proposal because she is not at the same degree of credibility as her male counterpart. That leads back to how important experience is and improving skills in business for women in general because business has always been dominated by men which means male entrepreneur is more experienced and skilled however, nowadays few female leaders stepped up to prove that entrepreneurship is about creativity and innovations and not about gender bias. However, the common point in each statement was the age of the business. All females mentioned that the age of the business does influence the possibility of obtaining capital that is why most women had used and still using their personal savings to finance their business. Fewer of the participants stated that they found it unnecessary to seek capital due to their business genera so they did not think obtaining capital is one of the gender gap factors that women suffer from.  In the same vein, other participants stated that their only problem when they seeking financing was demonstrating to the lenders a sustainable financing standing before getting the package which is itself a hurdle because making money out of an idea needs money as well to start with. Going back to the problem of accessing capital, what was agreed on is that lack of success in accessing capital for women was not 100% based on gender in fact the reason of refusals regardless of the gender is experience given identical circumstances for both genders, experience in the entrepreneurial field is the standard for fund approval. Further, when the participants were asked how difficult is to obtain capital from venture capitalist or a bank, the statements had the same point of view. The participants that have tried to access fund from VC (venture capitalist) or banks failed at first because their business age is not old enough. Means business age have a tremendous significance when loans or accessing capital is operated. To sum up, female entrepreneurs regardless of their nationality tend to face difficulties in obtaining financing through banks and VCs and the longer the entrepreneur has been in the business the likely gets the chance to be securing capital regardless of the gender. Further, the chances for men entrepreneur are high compared to women due to their credibility in the sector. 


The female entrepreneur network: 
As it was mentioned in the theory, Social network in the entrepreneurial context is a channel that facilitate the exchange of information and benefits for any business type that is why entrepreneurs depends on their social networking to solve problems and make decisions within their business also the main importance of network for entrepreneurs regardless of their gender is that network is a way to strategise for success. However, it composition and quality of social network varies among genders. Indeed, regarding the factors that possibly are the reason of gender gap existence, a social network is one of the main factors to investigate. According to the literature, individuals that have relatives or know a person in the entrepreneurial activity tend to participate at any venture stage in their life in entrepreneurship however, females compared to their male counterpart are less likely to participate so taken in consideration the finding, so one of the reasons why women are less likely to enter the entrepreneurial domain is the lack of resources and role models. The participants have been asked if the limitation of networks is a desired option or they have been forced by the time and the answers were variants which mean females from the United Kingdom have different point of view and experience concerning networking then female entrepreneurs from Algeria. Females from the UK believe that having limited social network is desired option because there is numerous network opportunities offline and online for both genders which mean the entrepreneur needs only to properly search for the right contacts and networks. Furthermore, and according to their response they obtained help through groups of female entrepreneurs that have been through struggles while starting up their business which. They mentioned that nowadays, the internet is really advantageous for them because through internet and social media they have got to build contacts and relations especially with experienced entrepreneurs, this last facilitated their business start up. However it was noted that it is still challenging for a women to find a proper network and that is because most of the decisions makers prefer male contacts especially in sectors dominated by males also it was mentioned that if the women is not getting value form her social networking that means she is not doing it properly or she has bad contacts that do not help improving her business. Also as was mentioned previously, the promotion for women entrepreneurship has always been done by only female networks that aimed in providing role models and accessibility to network for women. Additionally, what was pointed on is that lack of awareness of the female entrepreneurship sector which resulted in poor constructions of networks. The second group of female entrepreneurs had a different point of view about the limitation of social networking. It has been mentioned that accessing social networks for future female entrepreneurs in underdeveloped countries and specifically in Algeria is tremendously challenging and it is always due to culture and society. When the society has a traditional mentality it takes time and effort to change that situation and in this case women have to have powerful skills and strong personality to access networks. Furthermore, the analysis of the statements revealed that the availability of networks for the entrepreneurs in Algeria tend to be limited and provided only in a way of social support and the shameful thing is that among both genders, female entrepreneurs are still having a battle against the idea of entrepreneurship is a masculine domain. In the same vein, the theory has recorded differences between female and male networking activities which include the networking formation process, the composition and the way networks are managed. Indeed, the analysis has proven that women desire to have limited or smaller connections made of strong ties in order to spend less time looking for weak tie connections. Moreover, what was mentioned in one of the participant’s response was that looking for network and connections for the Algerian women is a challenge and a hurdle because the mentality of the society is still reserved which means women still cannot have the freedom to be part of a man network group or interact fully with men which is disappointing regarding the development of nations. Additionally, what was observed is that unlike men who start their business development by employing professionals and then relatives, females tend to start their business and grow it using a really tie network composed of family and friend then late on looking for professionals. 
Speaking of small and tie networks, and after asking the participants if the small homogeneous networks is beneficial to their business growth, all participants had one common answer which was quantity should not be a value when speaking of networks but the quality that matters. Thus, the interesting part is that even though females tries to have qualitative connections but men entrepreneurs seem to be able to obtain big qualitative networks and that is because of the positions in their previous jobs. Regarding the roles and positions taken in organisations, women normally take lower positions in firms compared to men indeed; the power that comes with the position such as leaders and managers is beneficial for the person in order to start a business. Giving that, women generally tend to take on entrepreneurship without leading positions or experience in management and that effect their social networking selection. Their social network tend to implement less qualified contacts compared to male net work and sue to the scarcity of females in higher positions, they end up choosing spouses, relatives and friends for advices and help. With that said, so far it has been noticed that skills and networking are two factors related to each other in entrepreneurship. The analysis has brought to light that women engage with different networks when they need knowledge about a successful business especially on their first stage of their entrepreneurial career. Due to the luck of experience in the business field some females reach out to their week tie networks in order to provide them with knowledge and skills needed for their start up or even for their business growth even female entrepreneurs with existing knowledge and skills in a specific area of entrepreneurship still need to reach out with their weak tie networks in order to help them improve and grow more in the industry. As said previously, networking is a an important factor in entrepreneurship development but women entrepreneurs generally tend to have tight networking compared to their counterpart due to their lack of skills to build strong and large network. As an example, one of the participants has mentioned that the reason why females say they prefer family and relatives as their network because they do not know how to use weak tie networks which means they do not know how to use other sources of connections then their close-ups. The participants even said that she did not know how to access networks on her start up because she never had the time to focus on building her skills and learning how to use other networks except using her spouse network. Also she mentioned that if she had networked more her business would have grown faster. As it was stated in the theory, establishing relationship with other entrepreneurs is an action based on putting in effort and showing interest in business development and entrepreneurs who invest in finding connections are the people that have good relationship in all domains. Indeed, the more an entrepreneur put effort in getting to know other groups the bigger and stronger their network gets.  
It was also highlighted in the questionnaire how can social networking foster gender equality and promote women entrepreneurship; indeed the responses from all candidates were similar where they mentioned that social networking should have both women and men as group leaders. This would show a sign of non gender bias to the community and perhaps address the issue on the group itself to encourage both genders to speak up if they are facing difficulties in growing the business or attracting capital. Additionally, it was mentioned that it is possible to reach a point in entrepreneurship where you meet same people and therefore stepping back and trying to look for other sources is beneficial. This means in the world of entrepreneurship evolvement, there is a need to acquire new contacts with the same goals which is an issue that most women entrepreneurs faced to grow their business among men because by nature, men tend to always look for the best but again women struggle staying in a particular network if the people do not share the same interest and goals. Indeed it has been explained that men entrepreneurs tend to be so independent on networking but still willing to trade in their network. In contrast, female entrepreneurs mentioned that they prefer to praise the groups in which they are in or built a tie connection with. Thus, one of the statements was interesting because it was pointed that female entrepreneurs generally approach their strong tie connections rather than weak tie networks unless they desire more knowledge and support, at that time they try approach their weak tie channels in order to attain the desired knowledge, skills that was not attainable through strong tie connections. For more explanation, depending on the women entrepreneur situation they tend to move between both types of connections however, their first priority has always been reaching their close ups and strong tie connections because it is considered for them as the safest choice when starting up a business. Going back to the Algerian society, women entrepreneurs from Algeria mentioned that their only first option when starting a business is asking for support and help from their relatives, friends and spouses because the society still does not see the women in the entrepreneurial sector due to the male domination. Even nowadays, the most successful women in Algeria still struggle in order to grow bigger because the government is still traditional which mean they tend to help men more to build a business than a women and the reason is because men are more prioritised then women in the business sector which is unfair especially in 2020. 
Recommendations:
It is obvious that women are less involved in entrepreneurial activities and do often operate in different types of business than man but the reasons behind that still not clear. Women generally have different motivations and intentions in order to pursue entrepreneurship. For example: seeking flexibility for a better balance between work management and other obligations. Additionally, it seems that culture, social attitude which is one of the most important factors that has an influence on women entrepreneurial activity and other significant challenges such as accessing to finance are other factors leading to gender bias in entrepreneurship. Indeed the recommended ways that can help the improvement and empowerment of women entrepreneurs are: 
1- Improving accessibility to entrepreneurship skills program which means creating programs such as training, coaching and mentoring programs for new business women and start up business women in order to gain more skills and eliminate all the barriers inhibiting their improvement. Or creating approaches to help women developing their skills in running business with high growth potential. The approaches in general tend to offer support premises, training and workshops also networking opportunities. 
2- Providing the use of loan grantee as way of eliminating the finding barrier which means the governments should create policies to improve accessibility for women entrepreneurs to banks financing through loans guaranteed.
3- Improving the access to risk capital for female entrepreneurs, as it has been mentioned in the literature; men dominate both angel investments and venture capital which means the majority of the investors tend to invest in male entrepreneurs than female entrepreneurs even when the content of investment is matching. In order to overcome the issue and rebalance the situation is to attract more women investors or advisors and forming women venture capital funds led by females also the support that comes from public policies encourage the creation of female focused venture capital investment. As an example, offering sufficient funds for women led start ups or in their early business development stage or expansion stage. 
4- The most important part point is to improve the institutional conditions because entrepreneurs are strongly influenced by role models therefore, ensuring that educational systems are gender neutral and encourage women to be in different fields such as business, technology, engineering also promoting women entrepreneurs as role models are ways that could narrow down the gender gap or even eliminate it completely. 
Conclusion: 
As a conclusion and according to the analysis adding to it the theory, in order to narrow down the gender gap and promote for women entrepreneurship development across all the nations, the perspective governments need to create policies and programs that will attract more females towards entrepreneurial activities and ventures. In addition, the family and the society support is tremendously effective on the women mind set. Families should be aware of the women’s importance on the house gain economics stability especially when pursuing entrepreneurship. Additionally, the society needs to be involved in creating awareness of the women growth in business and help empowering them through entrepreneurial ventures. Returning to the government matter, governments on their part could massively be part of women empowerment by formulating appropriate policies in order to promote women entrepreneurial development this will help reducing the gender gap at the same time working on promoting for more productive businesses led by females for a better economy. If all governments start to put more effort on creating opportunities or encourage equally the development and continued growth of female entrepreneurs the level of the gender gap will decrease tremendously. Governments should provide the necessary support, which include the required initial infrastructure by creating platforms to share information on how to obtain capital, how to gain or improve skills or training programs dedicated only for women also human capital support. 
This study has showed so far a bigger picture on women entrepreneurs and their status compared to their counterpart however, the development of this study was limited due to time and other constrains. It would have helped the combination of primary and secondary data information to build a strong research project about gender gap in entrepreneurship. It was only possible to develop a study with only secondary data information namely, books, journals and conducting a questionnaire with limited participants. Indeed, efforts have been put together in order to discuss the factors leading to the emergence of gender gap and the possible ways of narrowing it down as it still exist around nations because it has a strong relation to culture and societies. In the context of further researches, modern technology could help more in learning communities which means looking more deeply across countries about the variations in entrepreneurship by focusing on the networking capabilities and new policies that could helps raising funds for women start up.  
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