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	Student Number
	1710518
	Student Name
	Pierre Cardin

	

	Website Chosen 
	Acocks Green Bowling

	Insert hyperlink to website
	https://acocksgreenbowl.com/?_gl=1%2A1ru682t%2A_gcl_au%2AODQyNzc2NjQwLjE3NTM1MzAzODk.

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly and easily, without any hassle.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website contains sub-pages and they are found by clicking the icon at the top left of the screen. The icon is 3 lines. However, on a computer they are all at the top of the screen.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make bookings via the webpage.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: I think having the important information on the home page and the less important on its own subpage, it makes everything look cramped on one page.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage is simple. They are pretty much the same the only difference is how the subpages are set out.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The images are based on what’s to offer, but they haven’t used much images. There aren’t any videos just 2-5 picture slideshows and they have used simple colours but kept most things on the page and subpages co-ordinated. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There isn’t an online chat tool but you can still contact them and make enquiries. The ways to contact them are through phone calls and emails, which would not be as easy as maybe an AI generated conversation area that other companies have speed-wise but you will get the right information either way. 


	Question 2d – How effective are the social media links on the website?


	Answer: Not that effective, they only have a Facebook account linked on their website and it is near the bottom of every subpage.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: They are made clear and shown through the subpages, every subpage is named after what they offer.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: To see the customers reviews you will have to look on google, type up the company name and it will say “overview” “reviews” “photos” and “about”. When you click onto reviews you will see all reviews starting with the most recent which was around  two weeks ago.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: It’s presented as high quality as it is a well-furnished place, the food hygiene is 5/5, food for all types of people and a bar for adults. I would recommend the service as it’s fit for everybody, friends or family can come here and leave knowing they had a good time and were all involved.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices have been made clear. There are also deals on too. The prices are cheaper than most and for a high-quality place that is good.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cheap 

	
	2. Family 

	
	3.  Bowling 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, it does.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Nowadays, no. Most businesses are being shown on social media with promo videos, the people of today don’t use internet browsers to search what they want to do, they would rather use: TikTok, Instagram, Facebook, etc. If your business hasn’t got a way with connecting with the general people of today more than likely your business will become irrelevant.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Keep the general website looking fresher and up to date as it does look like something people would have used 10 years ago, there's not much standing out that gives people excitement its plain for the most part. 
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