Entrepreneurship is the way people find, create and use the chances to bring new products, services or way of working into the market. It usually means coming up with new ideas, taking risks and using money and people to make something valuable (Prince, 2021; Ratten, 2023). An entrepreneur is someone who does this work - they start and grow businesses, mix things (resources) in new ways, and accept the risks and rewards that come with making a new business (Prince, 2021). Franchises are business contracts in which the franchisor allows a franchisee to use its brand and business system. The franchisor provides the rules, training and assistance, and the franchisee provides money and performs the day to day work. This is a combination of owning a business and replication of a tried and tested model (Li and Xia, 2019). Online businesses use the internet as the main way that they sell, deliver or run their model. Digital entrepreneurs are concerned with platforms, software and networks in order to create value, not merely physical goods (Antonizzi et al., 2020; Nambisan, 2016). Social enterprises are companies that primarily strive to address a social or environmental issue and reinvest additional funds back into that endeavor, while continuing to sell products or services (Ridley- Duff & Bull, 2019; QAA, 2022).
In the UK small and medium and sized enterprises (SME) are very important. They account for over 99% of all businesses, provide some 60% of private jobs and close to half of all business income. They help to create jobs, drive local economic activity and make the economy more resilient (House of Commons Library, 2024; GOV.UK, 2024). Entrepreneurs and SMEs bring new ideas, variety in services and flexibility. Many of them easily meet the small market and local needs which may be difficult for larger firms to access (Ratten, 2023).
But the boom has limits. While SMEs are job-creating and disseminate new ideas, they vary widely in how productive, or how fast they grow. Many are remaining very small and are unable to get enough money or research and development than big companies (House of Commons Library, 2024; Satalkina et al., 2020). The debate about policy is not just about the number of businesses but also the quality - helping them grow, go digital and get the money they need to keep making more (Enterprise Research Centre, 2023).
Franchises and online businesses are some of the ways to get bigger. Franchising provides opportunity for a business to copy itself rapidly across locations with lesser central management, creating employment and branding across the retail and services sector (Li and Xia, 2019). Online businesses reduce the cost of starting up and it is possible to reach many customers quickly, on the other hand, online businesses are affected by more competition and also they use online platforms. Successful digital entrepreneurs utilise customer networks, data and flexible business models (Antonizzi et al., 2020).
Social enterprises provide another UK view. Companies such as The Big Issue and the Eden Project demonstrate that businesses can provide community and environmental benefits and make money at the same time (QAA, 2022). The UK social-enterprise sector with tens of thousands of organisations is helping local regeneration and new ways to provide public services. Yet they have the same money and growth problems as the other SMEs (Ridley - Duff & Bull, 2019).
In short, entrepreneurs and SMEs are the heart of the UK economy - they create jobs, add local value and ensure that sectors are diverse. To be able to help reach their full potential, the economy needs to help them be more productive, use digital tools and get growth money so that their energy leads to wider economic gains (House of Commons Library, 2024; Ratten, 2023).
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