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Identify 4 images which represent families in the 21st century. Then Compare and Contrast these images to explore, in depth, how social media can influence current representations of family within society.
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Written Component- How social media can influence current representations of family within society.
According to several studies, parents who use social media have easier access to health information and more social support. Evidence does, however, parental social media use is seen to cause detrimental effects such elevated parental stress, sadness, and distraction (NIH,2023, p.1). It is clear to see that within the new generations social media has made a detrimental impact and allows for so many positives however, there are many negatives to social media. For example, (Columbia,2021, n.p.) stated that Facebook has 2.85 billion users globally, and as social media has grown in popularity, so too have worries about how the platforms are impacting people's personal and societal well-being. This can be seen in image 1. Social media is criticized for spreading false information on important topics and for being intentionally addictive. This shows that already for the younger generations social media can cause an addictive personality and can potentially destroy positive family interaction. Social media can impact an individual in many ways such as in relationships as this balances the demand for in-person interaction with reducing social isolation. This can also include normalizing comparisons as opposed to negative comparisons. There is also Community to consider as this leaves feeling included versus being excluded. The involvement of emotions which contagion of inspiration versus distress and finally knowledge which involves sharing helpful information as opposed to being afraid of failing. These results emphasize how crucial it is for young adults to reflect on themselves and be conscious of how social media affects their wellbeing and being able to recognize when it may be better to use it less or more (NIH,2021, p.1). These distinctions regarding social media can be referenced to image 1 as this shows that family dynamics have drastically changed. The (Research Gate,2021, n.p.) states that this discovery revealed that heightened social media usage was linked to a rise in family disputes and a notable reduction in in-person interactions between family members. This raised questions about the strength of familial ties and the caliber of relationships in a society where technology rules. According to (hello future,2023, n.p.) social media and the Internet are becoming more prevalent in families and have a big influence on their internal dynamics. Numerous studies have looked at the ways in which individual social media use can cause family members to become estranged. For example, this can be seen as a contradiction that arises from the combination of multifunctionality and individualization of tools: the personal lives of various family members are made highly apparent, albeit in an opaque manner, within the home. The equilibrium between the growth of family privacy and therefore the growth of personal privacy could be disrupted. To add further to this, the (NIH,2023, n.p.) published that regarding emotional distress within social media parents can especially find it difficult to recognize and assess emotional neglect, which is generally defined as a lack of attention given to a child's emotional well-being  Families or carers may emotionally mistreat their children as a result of their reliance on technology, including social media and internet addiction. In this instance, their children's life and activities may be the very objects of their addiction, which could have detrimental effects on the child's wellbeing. This shows that parents can often unintentionally neglect their children's emotional needs when it comes to social media as it's an addictive and mentally challenging platform that can be difficult to detect in their children which is clear to see in image 1.To add further to these findings, a study conducted by (Ofcom,2023, p.3) states that statistics show that ‘children’s TV watching behavior continues to evolve. Viewing of broadcast TV live via a TV set declined again this year, falling by 20% for 4-15-year-olds, who went from viewing just under four and half hours a week in 2021 to just over three and a half hours a week in 2022’. These figures show that from an early stage in a child's development social media makes an impact on how children view the world and how they rely on social media for interaction and entertainment. To add to these findings (Ofcom,2024, p.4) stated that There is a social component to playing video games. Children ages 3 to 17 cited "hanging out with friends" as a major motivation for playing ‘(24%). Furthermore, our research revealed that kids between the ages of 8 and 17. More concerning is the fact that 22% of players spoke to and 25% of players played with strangers outside of the game. These statics show how parents neglect their children's wellbeing at times due to the dangers of the internet which as a society have been blindsides to as its seen as being the ‘norm’. According to the (NIH,2022, n.p.) say that early exposure to digital media may hinder children's cognitive, behavioral, and emotional development by limiting their areas of interest and learning. Children find it harder to engage in non-electronic activities as a result, and they spend less time playing with other kids, which hinders the growth of their social, creative, and imaginative abilities. Additionally, children's language, attention, reading, and reasoning skills are hampered by digital media.
Although social media can be seen as having a negative impact on the family dynamic there are also many positives which have benefitted families in the newer years. A study conducted by the (NIH,2019, n.p.)  demonstrates the importance of parents' favorable opinions of social media's effects on relationships and social interactions within their family system in promoting healthy family dynamics and candid communication between family members. For example, the social cognitive theory can be linked to this as according to social cognition theory, perceived effectiveness plays a key role in handling various facets of daily interactions, relationships, and system tasks. Members' beliefs in the capabilities of their family to work together to promote each other's development and well-being" is the precise definition of family collective effectiveness (NIH,2019, n.p.) which can be seen in image 2.To explore the relationship between the family and the social cognitive theory (William & Mary,1963, p.4) state that the social cognitive theory, humans are not merely reactive beings influenced by their surroundings or motivated by primal inner urges, but rather self-organizing, proactive, self-reflecting, and self-regulating entities.  A study conducted by (Taylor & Francis,2009, p.256) states that the systems for communications function in two ways. Through educating, empowering, inspiring, and directing participants, they facilitate change along the direct channel. Whilst the media impacts in the socially mediated pathway connect users to community settings and social networks that offer ongoing, individualized instruction and natural incentives for desired change (Taylor & Francis,2009, p.256). This shows that social media has an influence on individuals which can ultimately determine a pathway that can change family dynamics in the household. To add to this, (The LSE, 2018, n.p) states that in an increasingly globalized and digitalized world, families still eat, shop, and read together, but they also watch TV, stream content, and use educational technology together. These digital media activities, such as watching movies, playing video games, and staying in touch through calls and messaging apps, bring families closer together. This shows that social media has a powerful influence over bringing families together in all different aspect and higher family satisfaction, open communication, efficient parental supervision, and less combative handling of disagreements and communication issues are all correlated with higher collective family efficacy. Such efficacy is a protective element that helps parents achieve favorable results for their family system, and it is crucial in managing the responsibilities and problems associated with parenthood which can be seen in image 2 (NIH,2019, n.p.). To add further to these findings and to further explore image 2, (The family therapy magazine,2022,n.p.) states that Hypotheses can be established despite the absence of data about the biological effects of social media on parents' interactions with their teenagers. Parents may lose sleep wondering about who or what their adolescent may be communicating with on social media as teens use these platforms for amusement and connection into the middle of the night. Parents attempting to solve issues with their children may become irritable and overly watchful when they don't get enough sleep. Parents may thus overreact to their teenagers' objections, enquiries, or even body language, which could strain their bond. The production of dopamine and oxytocin, two neurotransmitters linked to happiness and trust, is one of the biochemical foundations of social media addiction. When people utilize social media, these substances. This shows that all factors should be taken into consideration when it comes to evaluating how the family can be affected using social media through biological factors.
Regarding social media and how families are affected, the family advertisement that is perceived on social media can have a negative effect on families in the community. According to (Johansen,2012, p.9). Two fundamental presumptions that we now know to be less generally true served as the foundation for the criteria used to describe and study families. Families are first formed around a lifetime heterosexual marriage, and then they are sustained through intergenerational relationships. There were an ‘estimated 19.5 million families living in households in the UK in 2023. This was an increase of 6%, or just over 1.1 million more nuclear families, compared with 2013 (18.4 million families. However, there were ‘3.2 million loan-parent families in 2023, an increase from 3.0 million in 2013. This increase was primarily in lone-parent families with adult children. (Office for national statistics,2021, n.p.). These statistics show that the popularity of other family types coming into play are a lot more common than the traditional nuclear family, adverts such as the ‘perfect family’ can alter a family perception on reality and the expectation of what a perfect family should be perceived. Furthermore, an article published by (Marketing week,2006, n.p.) states that advertisers' depictions of household life have had to alter dramatically over the years to suit modern society, but research reveals that consumers still desire traditional values. These days, some advertising capitalizes on long-gone desires for conventional family ideals. Mccain is highlighting the advantages of family mealtimes, even while it avoids placing mothers in the role of carer and cook. This image of matriarchal family harmony now seems archaic and outdated. However, a study conducted by (Driver studios,2024, n.p.) states that family advertisements must be modified to appeal to a variety of consumers and cultural norms in today's global and diverse society. Advertisers can aim for diversity by showcasing a range of family types such as nationalities, cultures, and customs. When creating family advertisements for international or multicultural markets, cultural awareness and comprehension are essential. It is possible to make sure that family advertisements are courteous and relatable to a wide range of consumers by working with regional culture specialists, carrying out market research, and holding cross-cultural consultations which can allow for more positive family interactions and expectations as seen in image 4.. According to (Buijzen, p.1, n.d) family communication is widely regarded as the most effective technique for managing advertising's effects on children, which can be seen in image 3. The home setting determines not only how children utilize media and the messages they receive, but also how literate they become as media consumers. Child-directed advertising often causes hardship for parents and caretakers. Parental concerns and criticism of advertising mostly focus on its perceived immoral or deceitful nature, as well as its negative repercussions. Many parents worry that their youngsters lack the cognitive ability to understand advertising, causing them to believe it is unfair and misleading. Some parents consider it unethical to treat children like consumers. This shows that the use of family adverts can possibly have the effect of causing implications between the family as it can alter the perception of family expectations, especially to younger viewers who are easily misled, which can be seen in image 4. To add further to this, a study conducted by (Lenders, 2015, n.p.) states that the family functioning model can be linked to this as However, the home is thought to be the main environment in which children start to develop their values, attitudes, beliefs, and behavior. When teenagers have concerns and uncertainties about themselves and their future, they go to their families for assistance. This study was supported by the McMaster Model of Family Functioning (MMFF) theory, which is based on a systems approach and is one form of the family systems approach. According to Walsh (2003) cited in (lenders,2015, n.p.) MMFF concentrates on several factors that are thought to have the most effects on the family. According to Miller, Ryan, Keitner, Bishop, and Epstein (2000) cited in (Lenders,2015, n.p.) these dimensions can be used to assess how well a family functions. Epstein, Baldwin, and Bishop (1983) cited in (Lenders,2015, n.p.) listed these dimensions as problem-solving, communication, and role. This shows that this theory can explain how the family functions and can learn to function now that social media is a big concept that is introduced early on in childhood.
In conclusion, through all the images presented regarding how social media has affected families in the modern world it is clear to see that there are many different perceptions of family and how social media can influence different family types. Theres much information regarding how social media can have a positive effect on families whilst also highlighting the negative aspects of social media. For example, the (NIH,2019, p.4) believe that social media can be seen as being a relentless nature of Internet communication, family plans and routines were continuously disturbed by Internet-related occurrences. As a result, parents were expected to respond to rapidly changing events that affected their adolescent's mood and behavior, which changed interactions among family members as parents frequently reported that their adolescent's limitless Internet access resulted in a pattern of growing stress, owing to the fast-paced, instantaneous, and persistent nature of social media contact. Furthermore, it is clear to see that the family functioning model explained by the (BMC Psychology, 2024, p.2) state that Family functioning, as defined by the McMaster Family Functioning Model Theory, is the provision of a suitable environment and the encouragement of family members' physical, psychological, social, and other development. Prior research has indicated that reducing the risk of psychological discomfort and problematic behavior requires effective family functioning, which includes adaptation, interaction, cohesion, closeness, reaction, and problem-solving among family members. For instance, a longitudinal study conducted in Hong Kong with three waves of follow-up among 3325 junior high school children found a correlation between reduced SMA and effective family functioning.
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