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The purpose of this paper is to analyse the relationship between hotel industry and sustainability by identifying what is the current view upon sustainability and how may the industry’s firms contribute to it. Further, the essay will address the pillar fields of sustainability and describe some of the factors that determined businesses to give increased attention to this trend. Also, it will explore the meaning of the circular economy and what implications does it have in the context of the industry and its Corporate Social Responsibility.
The hospitality industry has been counted as a great consumer of resources such as water, energy, fuel and consumable goods as these are indispensable in order to provide products and services. As the sector is extending into new geographic areas or increases its popularity around certain venues, the number of visitors grows, which may cause greater congestion and materials usage. Therefore, sustainability stands as key for a thoughtful balance between the successful running of the industry and the environment’s quality. 
Ten and Bert (2020, p.153) defined sustainability as a set of values and strategies designed for natural resource preservation and protection, underpinned by three main pillars: economic, social and environmental. Also, Friedli et al., (2014, p.74) highlighted it as awareness of supplies' finiteness and the necessity of adjusting their operations to eco-friendly management and productivity. It has been agreed that this concern needs to be raised and shared among social groups, to educate them to show their support at personal level for a greater change and transformation (Wamsler, 2020, p.129). Moreover, sustainability embraces society development and economic flourishing to reduce the negative impacts around the globe. Thus, when people’s concerns are resolved and their potential is optimised, the way to a healthier environment is paved (Silvester and Fisker, 2023).
The concept of sustainability has been outlined by the Brundtland Commission (World Commission on Environment and Development, 1987) by establishing its three pillars: economy, society, and environment. Although interdependent (every dimension influences the other one in different measures), each of them approaches different ways of how human activity may affect the planet and its long-term consequences. Therefore, designing solutions and alternatives, according to the present requirements, will generate improvement for all people’s benefit.
Firstly, in the context of tourism, the economy stands as essential due to the high level of finances that is exchanged between the visitors and the services providers. Dolasinski, Roberts, and Reynolds (2022, p.3303) mentioned employment opportunities, community growth, tourists' education, and local financial development among the positive effects of the economical pillar. However, simultaneously, this has created some negative effects such as increased prices, dependence on the local economy, and more competitiveness between companies. Therefore, the purpose of economic sustainability should address the fairness of benefits sharing, the long-term effectiveness of financial operations and the prosperity of different social layers. Due to recent events (e.g. inflation, war), it has been shown that the economic status of a certain country may impact the consumer’s travel intention (Singh, 2022, p.40). People need to approach their budget according to their priorities, and leisure travel may be ranked after fulfilling other basic needs such as accommodation, food, and bills. 
Thus, as the costs have risen at every level, hospitality venues have to implement proper cost strategies in order to cover the expenditures while still attracting customers (Statista, 2023). 
Secondly, according to Kim, Min and Yoon (2022, p.44), the social pillar covers the human factors of sustainability such as cultural elements (conserving people’s traditional values and heritage), human rights (reducing inequalities), health and well-being (safe workplace, clean water), community involvement (charitable actions, inclusiveness). While authenticity loss, commercialisation and heritage destruction can be counted as social negative effects of tourism, there are also social positive aspects to consider such as revitalisation of culture and art, social services provision and community fortifying. Missimer, Robert and Broman (2017, p.33) reported that social sustainability may be supported through education, intercultural awareness and rights equality promotion, especially when travelling is occurring at an international level. Therefore, a larger vision would improve the quality of life in more societies and encourage peaceful relationships.
The Good Hotel, founded by Marten Dresen, demonstrates a solid example of equilibrium between the economic and social pillars of tourism sustainability. He started the business in a small Guatemalan village and hired local people. Consequently, the Good Hotel offered employability, financial development, educational opportunities and further, he invested the profit in building and operating schools (The Good Hotel, 2023). 
Thirdly, the environmental pillar acknowledges the greater need for focus on nature’s conditions and resources as they are fundamental to sustain life and well-being. It has won an increasing attention from organisations and businesses since human activity and interest in tourism continues to grow. Ali et al., (2022, p.308) agreed that pursuing environmental sustainability equals supporting present and future generations by creating the most harmonious conditions between people and nature. Carbon footprint, air quality, pollution, and energy consumption represent a few of the issues that need to be constantly reviewed to increase the rate of sustainability (Agarwal et al., 2020; Gupta, 2018, p.345). 
As the hospitality industry and tourism sector depend on various resources to operate their activities, viable alternatives represent a win-win solution for both the businesses and the environment. Dodds and Walsh (2017, p.673) highlighted that sustainable practices also have a positive influence on the economy, including for a touristic venue. Usually, the costs are reduced, the environment is protected, meaning more profit, and even a positive reputation in the industry for that brand. For example, the Grand Hyatt Singapore is recycling the fourth rinse of water from laundry operations and is using chef aprons from 70% recycled plastic (Hyatt, 2020). The venue’s leadership believes that their model can inspire other individuals and corporations to help the environment. Also, Accor aims to rely on local suppliers for products used in food and beverage preparation (Accor, 2023). Thus, they encourage local economy and small businesses to succeed which is a strong factor in creating lasting partnerships. Further, it may create a positive impression for the hotel’s guest as using local products comes as a sign of authenticity.
It has been reported by Fang et al. (2022) that institutions and governments played a crucial role in stimulating organisations to adopt green innovation through implementing certain regulations (e.g. pollution emission charges). As a result, the companies were motivated to innovate their products, and adopt new technologies to internalise the governmental standards. The hotel industry shows an increasing commitment to adapt their operations to sustainability standards without compromising the service quality (Costa and Costa, 2022, p.142). The main purpose is to reduce the environmental damage and help societies to thrive. Since the popularity of touristic locations fluctuates, it may be challenging especially for hotel chains to operate under different regulations imposed worldwide. Thus, the investments required may vary according to local standards and opportunities.
However, the organisations decided to proactively create a green reputation since it empowers them to enjoy a better performance and win competitive advantages such as diminished costs and more receptiveness to market’s demands (Bianco, Bernard and Singal, 2023). Besides, the green practices have been correlated with customer’s green behaviour intention, green word-of-mouth and willingness to pay more for an eco-friendly accommodation (Abdou et al., 2022).
Han and Chen (2022, p.342) found that social media and influencer marketing have a significant impact on travel intention and its associated choices (e.g. hotels, local touristic points, activities), especially for Millennial consumers. This phenomenon also creates a tremendous and diverse source of knowledge and ideas that generates new demands in terms of experience, products, and services. Consequently, materials exploitation must extend to cover all requirements and satisfy the customers. Currently, the linear model of consumption still dominates through facile access to huge quantities of energy and facilities (Bux and Amicarelli, 2022). However, the notion of “Circular Economy” captures an increasing amount of attention across industries as a sustainability catalyst. Pamfilie et al. (2018, p.389) characterised it as a model of regenerative system in resources usage by striving to keep them at highest point of value and efficacy. Contrary to the linear model that promotes only consumption, waste, and few efforts or nothing to stimulate replacement, the circular model empowers a progressive, dynamic development of resources management and preservation. It aims to reduce waste, eliminate toxic substances and optimise renewable energy through advanced systems and business models. Thus, the hotel industry gains an innovative dimension which makes room for more sustainable practices and an enriched vision for a stronger Corporate Social Responsibility (CSR). 
Ko, Chan and Wong (2019, p.1860) defined Corporate Social Responsibility as an organisation’s adherence to oversee their operations’ impact upon certain groups or environment within a society’s framework. Also, Pilar et al. (2018, p.25) labelled it as a reputation booster since it may help to create a superior brand image due to their activity’s high regard and concern. Therefore, in terms of sustainability, a hotel’s CSR can display how the organisation conduct involves in environmental care through specific strategies and goals. In this context, the Circular Economy functions as a tool that enables the business to make the most of their available materials and performance outcomes. However, it may be challenging since it requires certain behaviour or mindset resets, a move from linear consumption to circular consumption. In order to achieve it, certain objectives and incentives need to be revised and established while considering collaborations with suppliers that can meet the company’s new interests (Baah et al., 2023). Thus, adopting these concepts can benefit a business by showing innovation and leadership, attracting new customers and consolidating cooperation with partners and employees.
As one of the leading organisations in the industry, Hilton Hotels dedicated to their CSR an entire programme called Travel with Purpose (Hilton, 2023b). Considering themselves responsible for implementing positive environmental and social change, they put a great value on their products’ provenience, packaging and transport. Eventually, they are looking for reusing, recycling, repurposing it, to avoid waste and reduce carbon footprint (Hilton, 2023a). Through this circular consumption, they rely on environmental and economic pillars of sustainability. As more costs will be covered, the gained profit may be invested in other operations or business aims. 
Marriott Hotels, a notorious brand in the industry, is dedicated to serving its CSR through a wide range of goals. According to Marriott (2019), the company requires all its contracted suppliers to provide information regarding the product’s sustainability and social impact. By the end of 2025, more than 80% of managed hotels employees will be involved in community service. Moreover, organisation will strengthen fresh partnerships for hospitality skills development among less favoured social groups. Also, all Marriott venues will own recognised sustainability certification. These examples demonstrate the organisation’s commitment to reach each pillar of sustainability through active involvement in society, providing chances and opportunities for economic and personal growth (Landau, 2020, p.564). Also, they engage in responsibly circular sourcing which is beneficial for the environment and natural capital.
Both Hilton and Marriott emphasize the importance of acknowledging further information about the provenience of their acquisitions. This may lead to an increased awareness and transparency from stakeholders and suppliers and may reduce certain social injustices or unsustainable practices. However, although Hilton implemented certain green measures to adhere to sustainability, there is a risk of not being noticed by guests or employees. Thus, Marriott’s strategy of obtaining certification in the field would increase Hilton’s credibility and highlight its commitment to sustainability (Nelson et al., 2021). On another side, Marriott may need to consider circularity in internal operations as Hilton, not only externally. Therefore, through gradual implementation, Marriott would achieve more sustainability and a greater impact.
It may be concluded that the hotel industry invests considerable effort into adapting to contemporary trends of environmental concerns while maintaining a focus on customer satisfaction. Sustainability encompasses three dimensions of economic, social, and environmental, and each of these need to be addressed to gain consistent outcomes. Caring for the planet, economic progress, improving societies, preserving the natural and cultural capital for the present and future generations represent some of the core values of sustainability. As a host of a wide range of people throughout time (employees, guests, partners), the hotels own an incomparable potential to lead by example and bring its contribution to achieving eco-friendly lifestyles. Also, the sector promotes a healthier way of life which is associated with wellness. 	
It has been found that the Circular Economy is one of the most recent strategies for supporting sustainability. This stands for circular lifecycle of materials and a responsible management of consumption, in contrast with the linear consumption. Although the organisations need to revise their operations, materials and services, the Circular Economy may be integrated into their Corporate Social Responsibility to enhance their impact upon all three pillars of sustainability. 
The hotel industry can represent a strong example of sustainability and bring improvements in the wellbeing of planet’s residents. 
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