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[bookmark: _Toc69322223]Company History and Scenario
The STARBUCKS story began in 1971 in Seattle, Washington. Starbucks is simple, as are the coffee grounds, the Seattle teahouse, and the spice roaster and retailer at Pike Market Place. According to Starbucks, Starbucks named Herman Melville Karl Dick as its first partner. In the logo as well as but furthermore inspired as well as with but down online St. Petersburg. Starbucks' mission “is to promote the human spirit, one person, one cup and one neighborhood at a time." Starbucks Corporation was founded in 1985 on a stock basis and is listed on the selected NASDAQ market worldwide under the symbol SBUX. Starbucks is an ethical business in the strict sense of the word, which means it adheres to fall's highest ethical standards, as do many coffee beans”. Coffee beans, coffee beans, the shortest route through the country Starbucks has its own, which I will give back to the best airline in any country (Alimohammadlou, and Bonyani, 2018).
Starbucks had over fifty in 1971 and on the ground to be a whore she covered it up because she doesn't sell it, Starbucks coffee shops 2014. 20,000, and there aren't that obvious. Communication; this is Teavana and the evolution of TAZO Fresh. Starbucks has won numerous awards and distinctions over the years. “From 2009 to 2011, Starbucks was named the number one best coffee in a Zagat survey of national restaurant chains. Below is the schedule for the opening of a large Starbucks store. Starbucks opened its first store on Pike Market in Seattle in 1971. In 1982, Howard Schultz, the current president of Starbucks, and Starbucks joined the director of retail marketing”. So far, there are great coffee shops and restaurants at Starbucks. In 1984, the canteen stopped working shortly after traveling to Italy and studying cultures. Howard. The founders of the character test, Starbucks Coffee, a Starbucks latte served in downtown Seattle, is the first concept. The victory took place in 1985. In 1987, Howard founded Starbucks, Giornals to Starbucks and “changed its name to Starbucks Corporation. In 1990, Starbucks expanded its operations and was headquartered in Seattle” (Purba, and Mimba, 2019).
“According to Starbucks' annual report, there are many risk factors for Starbucks. The early economic situation in the US and in the international financial markets will not affect the results”. Starbucks Corporation partners now know banana makers. Starbucks is left to the discretion of the consumers. The economy has not been very good in past ten years. The unemployment rate fell to 10% from 6.7% in 2019. Thus, wages increased by 0.4% after adjusting for inflation. When we gain strength, we do not grow larger. Economic growth, especially in the US, is considered slow. All of this influences consumer behavior. So keep things smaller, such as higher than consumer goods like coffee. You can get coffee at Starbucks with cheap Coffees. There are many competitors in the coffee-based beverage industry. There are no significant competitors for Bean and Peet's coffee and tea in the American segment. Third, Starbucks relies heavily on the success of raising operating limits in the EMEA region. One of Starbucks, the international growth targets are paramount. However, the real thing is fear. “The exchange rate fluctuated there are changes or errors in the economic, legal, regulatory, social and political conditions in different regions”. Finally, with rising labor costs, Starbucks' financial position is sensitive to rising healthcare costs; In addition to economic and other factors that may affect Starbucks' results. For example, loss of key personnel and difficulty writing and maintaining graded responses. “Another factor is the beginning of the supply chain, the system can affect the ability to manufacture or deliver products”.
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[bookmark: _Toc69322225]Financial Performance Analysis
Working on the dilemma of understanding the nature of the industry, Starbucks applies to us in Porter's 5 forces and SWOT analyzes. It analyzes SWOT and offers a deeper look at Starbucks, strengths, weaknesses and growth areas. The figure below shows that Starbucks performed a SWOT 1.1 analysis.
[image: ]


In turn, Porter's five forces analysis provides information about “the entire industry in which Starbucks operates. This process examines the product, customers and suppliers, and competition”. The image below shows Starbucks instead of a strength analysis.
[image: ]

The above events can be traced in two important directions. In the first global supply chain, Starbucks has built a solid foundation. Coffee prices are particularly volatile due to unpredictable weather conditions. “However, Starbucks' global supply chain allows them to always choose the most competitive prices for their customers”. In addition, Starbucks has quantity, bought back and made it to stock, and from its suppliers, these issues significantly delayed the order. Second, it still respects some of the major players in the wota market, “on the same scale as Starbucks, McDonalds and Dunkin Donuts, so to speak, the industry competing for independent coffee brands” (Yusuf, and Surjaatmadja, 2018). The best coffee brewing process is very simple, making it easy to be next to Starbucks across the street to compete with the coffee shop. At this point, Starbucks themselves are at risk of selling to cities, North American countries, and a handful might pick them up. To reduce pressure and competition, Starbucks has the option to expand into other countries here, “so there is a strong coffee cult in India and China for example. In these regions, Starbucks is considered a premium for itself, and luxury is not borrowed on usury even when the product is as low as it is structured”.
Morality is an important measure of business and financial analysis. From 2020 to 2020, named Starbucks one of the "most moral companies in the world." In 2009-2011, Allegra Strategies recognized him as "the most moralistic man in the European coffee industry". That people can be a great company is synonymous with belief in Starbucks profitability. In mainstream medicine, the Starbucks program takes a holistic approach to ethically sourcing the highest quality coffee. The STARBUCKS loan program supports farmers and offers ways to make purchases that do not pay off. STARBUCKS guarantees that all farmers get the merit. Think carefully about your purchase (Myšková, and Hájek, 2017). They buy Starbucks coffee from unethical sources. Also, with the help of a farmer, city location, Starbucks and furnished city apartments. All traces of protein from Starbucks to Action: Just Planet, Water Conservation, Recycling, Green Building. Not having an ethical company depends on investors and is good for the company's reputation and finances.
“STARBUCKS for employees of their partners. STARBUCKS places employees at the Starbucks Center”. Someone who lives out of the dignity of his associates, and when they do not serve employees, therefore believes that Starbucks instead of coffee is a consequence of higher profitability. When you want to be happy, that's practice. Incorporating Starbucks offers health coverage to eligible full-time or part-time and equity-based business partners. To be successful with others, why Starbucks for the foreseeable future?
An investment in several similar products, but also a Starbucks success factor. In 1999, Starbucks bought TAZO tea and Ethos water in Teavana in 2005 and 2020. It is a war and a choice of drinks to win more customers. The hottest trends of the time are also not benefiting society. Many researchers have suggested that excessive caffeine consumption, including coffee, dairy products, sugar, and more, can be prevented. Starbucks expects US tea sales to increase by 40% in 2014. Tea sales must overtake Starbucks (Hussain, et al., 2018).
Finally, Starbuck's digital business helps you grow and stay profitable. In 2018, Starbucks made the wise decision to expand its digital customers to Wi-Fi, Starbucks' digital network. This is what attracts customers, Starbucks needs to delve into our daily lives. Starbucks customers can buy coffee more easily by combining a gift card with mobile apps. Customers will not buy the free set of quick mobile applications of these phones for a coffee without a card. The technology helped spread and their Starbucks stock continues to grow.

Financial Analysis
It is reported that the tax index and September 2018-2020 are represented by the gifts of historical business reputation, according to the accounting annex, the history is divided “into four categories: liquidity ratio, finger solvency ratio, efficiency and profitability”. From 2018 to 2020, the current liquidity ratio slightly increased annually. 1.55 This was in 2018, 2011 and 1.83 1.90 in 2020, which means that Starbuck's current and assets are more than good. Short-term liabilities of just 1.02, which increased the discount to the current amount of similar products. If we run out of liquidation, we will barely be able to cover our current liabilities. In the financial statements revenues increased from 996 million in 2019 to 3 733 million in 2020 as the main reason. It also showed the same results in the high-speed OFC / 50 system.
Is the solvency ratio sufficient to determine the company's cash flow to meet short-term and long-term liabilities? The lower the solvency of the company's system, the worse this is likely caused by a person who is not in compliance with their obligations. According to data from 2018-2020, the LLC / equity ratio and the liabilities ratio are stable, it is an asset. In 2020. In 2018, “it ranged from 0.15 to 0.11. However, the ratio of the two increased to 0.29 in 2019. This is probably due to the sudden increase in liabilities in 2019. The different coverage rate is very remarkable” (Purba, and Septian, 2019). 
However, in 2019, it is only 0.10 neglected in coverage. This means net income before interest and interest costs. If this is counted as the western part, then there are clearly concerns about the cause of death in the outbreak and the net impact of coverage. The net result was only 8.3 million in 2019. Compared to 2020, the difference is 1,384 million compared to 1,375 million. This comes with a net gain and loss as Starbucks has to pay $ 2.76 billion to resolve the dispute. 
The third reason is to consider system performance. And because the efficiency ratio doubles, the breakdown within the company uses its assets and liabilities. Where performance is in terms of looks and features like the one for 2018-2019. It is a company where the efficiency index is not kept for certain costs, unless it has an exception only in good things and things. Maximum system profitability. A Profitability Index measures the ability to generate profits for other companies in a company at the cost of their own costs and expenses over a specified period. So, even though in fact all tribes with profit margins, high incomes, income and capital ratios and this type of profitability did not decline from net profit and loss. Average profitability increased from 10% to 6% in 2011 and decreased by 16% from 2020 to 2019. Product profitability: from 17.8% to 1.3% in 2020 and 2019. In 2019, the profitability of money decreased by about 25% and 2.3%.

[bookmark: _Toc69322226]Financial analysis report: Starbucks v. Competitors c. Industry
When choosing Starbucks, we followed the four criteria we analyzed, “with a market capitalization similar to similar products and services in the industry. Starbucks is part of the restaurant industry. The company has a market capitalization of $ 56.1 billion. The next closest industry leaders with a market capitalization of $ 6.03 billion are Aramark and Panera Bread. $ 4.98 billion”. This is a forum, the sidewalks are too high compared to Starbucks, Starbucks are next to each other, we want to give to the industry, and with a lot of work we can do the same average side by side. American provider of catering services, premises and equipment Aramark. In addition to creating a coffee machine. We remind you that Aramark was opened to the public in December 2019. Panera Bread serves American pastries, sandwiches, salads and coffee. They are somewhat similar to Starbucks (Beck, et al., 2018).
It's a Starbucks near Peet's Coffee. Peet's Coffee is next to STARBUCKS with no outlets, but there is something very similar. So they compete. “It's actually a fun historical fact: Jerry Baldwin, who was one of the Starbucks founders, first learned about the coffee business from Alfred Peet, founder of Peet's Coffee. On July 23, 2020, Peet's Coffee was acquired by Joh. A. Benckiser German consumer / football conglomerate after the purchase of a private company”. 
“We also want to compare Starbuck's financial performance to companies that have a lower market capitalization than carrots, so I decided to compare Starbucks to companies in the restaurant industry. Closely related to company anxiety and market capitalization of products / services for McDonald's and Dunkin 'faces”. “The McDonald's food chain has a maximum hamburger market capitalization in the world of $ 96.6 billion. They also launched McCafe, which offers a wide variety of coffees, ranging from cappuccinos to iced coffee. It competes directly with Starbucks, so we decided to do this comparison. We have chosen our contribution to society. Dunkin Torches is the owner of Dunkin 'Donut”. The Dunkin Company, American Coffee & Donuts is a global network. Starbuck's market capitalization is turned off; but offers new products. As most people know, freedom is the most important thing for this. Impact on the amount of the balance.
Which is the highest in green, indicates the definition of these cases, the ratio is equal to or that the competitor was better than the industry average. “Yellow indicates that this ratio is the highest among competitors but equal to or better than the industry average. Red indicates that this ratio is the lowest among competitors and / or below the industry average”. If a person is not available for comparison with the industry average, even beings with lower intelligence have not reported red to their competitors and green is the sum of everything else and the color is yellow (Anthony, et al., 2019).
The fluid is good - Can Starbucks pay bills on time? The reason is that Starbucks currently has a rating of 1.3, which is the other end of competition in the industry. The more fluid and good the report is, the sooner you will get the report and you will see that it is not as liquid as Starbucks for its competitors and gives you an industry average. However, if you look at the cash flow indicator from operating activities, you will see a completely different picture. Sufficient to cover liabilities, ongoing operations generate cash flow.
In relationships with the utmost care to cover the race, so we'll have to take a look. Starbucks has a coverage ratio of 0.1 percent, which is the final definition for these competitors - the industry average is 8.6 (Dunkin, Torch, and even more). This means that Starbucks is required to generate sufficient cash flow to cover interest and interest due to its ability to deal with the complaint. If we look closely at revenues, Starbucks' operating expenses increased by 394%. This had a negative impact and reduced the net operating profit by 99% performance - Starbucks: are resources used efficiently? Most of us have strong arguments for profit and performance with the highest industry average among competitors (Alshehhi, et al., 2018). However, this alone results in the system having a very low inventory turnover, which increases the time it takes to increase inventory (DIO). Inventory turnover 9.6 vs. Industry average 43.5, low sales and excess inventory. This report is extended throughout the year Starbucks attributed the rising costs and weak annual sales of products (coffee and dairy products) to inventory levels as well as political and economic conditions. This was due to a decline in overall consumer demand for branded coffee. Much of this increase is not due to operating costs but to current and future nonconformities. On November 12, 2019, following an arbitration award from Starbucks that awarded $ 2.23 billion in damages plus statutory interest and $ 527 million in commission at the grocery store, Kraft terminated the contract with the company at least three years earlier. \
Profitability - Does Starbucks need money? This is an area they struggled with in 2019, on the other hand, Starbucks relies on its bottom line and revenues, for the reasons mentioned above, the financial result is very low. Profits equal to the lowest of all competitors and below the industry average, excluding leverage. In Starbuck's 2019 financial statements. Compared to its peers who covered the specialty restaurant industry, Starbuck fared quite well. One argument is the strength of the library stack comparison. The fluid is good - On the same rankings for all competitors, both for themselves and for the industry average. Starbucks, Aramark and Peet's Coffee have the lowest operating cash flow rates and occupy a whole room compared to Panera Bread (Xie, et al., 2019). 
Profitability- Starbucks' return on assets (ROA) and return on equity (ROE) are, say, the lowest among competitors and Isidore, which are below the industry average in terms of net income. The sharp decline in growth in 2019 to take action. Compared to other industries Starbuck's financial report for 2019, comparing the company's results in industry reports for this year, will allow us to draw conclusions from this economic period. Will everyone who scores "Ineffective Sectors" outrank Starbucks? We will see. We need to focus on their mutual relations, for which we have defined the area of 5 financial ratios: profit margin: asset turnover, ROA, financial leverage and Asahel. Four performance and profitability indicators. Let me remind you that the most important questions from developers (Daryanto, 2017).
Is Starbucks or other companies an effective way to earn money? Finally, some investments are over. In the past, for reasons outlined at Starbucks, we have compiled a list of reasons why bills are out of date and for winning glory. Kraft's $ 2.6 billion litigation helped shut down his accounts, and Composite got rid of him, not the industry. It has arrived “When we compare the company's earnings with volatile parties in the economy, that is, regular sellers and specialist retailers, we can see that Starbucks is doing better than regular sellers, but has a lower ratio than soft drinks. Take a look at the reports, Starbucks ROI isn't too high, so follow them up resource rotation - The Company is included in its turnover in the same sectors, except for the general food trade, grocery stores and pharmacies. We cannot do this for Starbucks at the same time, the most economical use of its capacity has been limited (Nuhiu, et al., 2017).
ROA- ROA is lower than in more volatile sectors and less volatile for the economy, and we know that society cannot change the money needed to invest in the end result we know it comes from because the end result this year was too big. Financial consent “Its leverage is lower than the same range in most sectors of the aerospace, defense, commercial, automotive, energy and telecommunications banking (Rao, and Ibrahim, 2017). Starbucks, the reason for ROE is that ROE is much lower than most industries. But the reason for the beverage industry is 2.3% and 16.0%, 13.3% for general distributors and specialty stores, 8.2% each.

[bookmark: _Toc69322227]Financial analysis report: forecast report
Balance sheet and income forecasts are used to calculate future 2-year financial ratios from 2019 compared to previous forecasts, we go from income statement to balance sheet, more details in the next article. See Appendix for this discussion. I did not expect Starbucks to increase its profits in the next 2 years, from the crowd as if 2019 was the end of the year, nor from the oppression of the day, but the force that comes with lawsuits. . With 680 store openings in the US and 1703 new store openings worldwide in the last 12 months, they are contributing to a 13% increase in sales in the fourth quarter of fiscal 2014 and we expect growth. The biggest recovery in 2019 is growth. For reports in the next 2 years. Considering Starbucks, solid and stable track record in the financial market and dominance (Maqbool, and Zameer, 2018). There are two main risk factors to consider that start with, namely the pain of falling non-Arabs and coffee bean prices, and a general decline of great importance with coffee. Howard told Starbucks CEO Schulz that the price could not move. They are also trying to limit the increase in the prices of dairy products (mainly milk). I was surprised to see something go up in price, not where the men went, Starbucks in the market, and now what they are trying to do is once again demonstrate their market dominance (Daryanto, et al., 2019). 
In retrospect, Starbucks' net income, including financial ratios, is expected to increase but return to normal. Consequently, interest coverage is expected to increase from 1.0 to 18.2, with the profit margin increased from 6.0% to 9.8% and the ROI from 1.3% to 19.1% to 32. 4%, the return on equity is 2.3% and the leverage you send to your figs is 2.1 to 1.8. A strong and healthy relationship is established with this financial STARBUCKS.

[bookmark: _Toc69322228]P / E ratio, 
We choose to include the P / E ratio based on the Earnings Ratio because it is the most accurate. See Appendix 9 and Appendix 10 for front and back P / E charts. The final P / E ratio is based on the company's past performance. The final P / E ratio for STARBUCKS is 30.5. Last time, Starbucks increased its traffic by 30.5, 30.5 and increased its profit many times. P / E forecast reports use analysts, company profit forecasts. Starbucks forecasts a P / E ratio of 26.2, based on analysts' forecasts, Starbucks and purchases will multiply future profit at 26.2.  as well as but buy cheap. If medium S&P lines are expensive. Comparing the P / E to the industry average, the edges are cheaper than the competition (Mugo, et al., 2019).
Since we believe investors should invest money based on future returns, we focus on the P / E ratio over time and how much I want to know if they are cheaper than competitors, and we also focus on the future P / E. The reason is the average district. Your votes with higher P / E but lower (cheaper) than the industry average, let's say the restaurant hasn't bought the stock yet, that should be at their discretion and wait for some great things they compare. there will be more competition in the future.

[bookmark: _Toc69322229]Cicero's growth model
The Letter Growth Model (GGM) is used to roughly estimate the values of the underlying stocks. The formula assumes a future series and calculates the present value of the dividend growth rates from future income. Cicero should use the growth model shown below.

𝑆 =
𝑆 = 𝑆𝑡𝑜𝑐𝑘 𝑣𝑎𝑙𝑢𝑒
𝐷 = 𝐿𝑎𝑠𝑡 𝑝𝑟𝑖𝑜𝑟 𝑝𝑒𝑟𝑖𝑜𝑑 𝑑𝑖𝑣𝑖𝑑𝑒𝑛𝑑
𝑔 = 𝑆𝑡𝑎𝑏𝑙𝑒 𝑔𝑟𝑜𝑤𝑡ℎ 𝑟𝑎𝑡𝑒
𝑘 = 𝑅𝑒𝑞𝑢𝑖𝑟𝑒𝑑 𝑟𝑎𝑡𝑒 𝑜𝑓 𝑟𝑒𝑡𝑢𝑟𝑛
 	Starbucks Corporation paid dividends of $ 0.89 per share last year. Stable growth rate (G), exemption of 12% of the expected income from its use. The required rate of return (k) is calculated using the Capital Assets Valuation Model (CAPM) formula below.
𝑘 𝑟 =ƒ+ Β 𝑟𝑚- 𝑟ƒ
𝑟ƒ = 𝑅𝑖𝑠𝑘 𝑓𝑟𝑒𝑒 𝑟𝑎𝑡𝑒 30𝑦𝑟 𝑡𝑟𝑒𝑎𝑠𝑢𝑟𝑦
β = 𝐵𝑒𝑡𝑎 𝑜𝑓 𝑡ℎ𝑒 𝑠𝑒𝑐𝑢𝑟𝑖𝑡𝑦
𝑟𝑚 = 𝐸𝑥𝑝𝑒𝑐𝑡𝑒𝑑 𝑚𝑎𝑟𝑘𝑒𝑡 𝑟𝑒𝑡𝑢𝑟𝑛
The reason why the CAPM risk-free rate includes us in one thing which is supposed to be the 30-year treasury act and the other is the number related to the volatility of the underlying assets from the beta. To measure. Market revenues are expected to be in line with the industry average of 11.7%. The simplicity of the Gordon model and its main drawback (Sonaje, and Nerlekar, 2017). The table below shows X.1 invited to major changes that occur at Starbucks in the same proportion as the markets, using the return on GGM value with minor changes in the expected event.

Table X.1 - The impact assessment is expected to return to the GGM market

Expected market return (2)	11.5%	11.7%	12.0%	12.3%
Required rate of return (CAPM)	12.85%	13.08%	13.43%	13.78%
Fair value of SBUX (S)	$ 117.53	$ 92.12	$ 69.56	$ 55.87

Small changes in market yields are expected to have a strong impact on the price of any investor. Therefore, the need for a more detailed analysis was carried out using the discounted cash flow method. GGM is perfect for quickly assessing the expected growth rate of the market and that football is a steady income. Data for 2009 and 2019 are not taken into account. According to our estimates, operating costs in 2014 will not return to the level of 2020, which fell by 85% and 2% annually compared to 2014.
(See details in the following revenue forecast on the indicated page)
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We use discounted cash flow (DCF, equal to) weighted average cost of equity analysis, forecasts of future free cash flow in public places and use them to value Starbucks companies at current share price (BALCI, 2017). We calculated that the baseline scenario, soccer event, pessimistic events, fair share price and DCF benchmarking value are higher than the current investment price our team recommends is good for Starbucks. Available to buy now. On this matter, see the analysis below for a detailed report on Quqniam Book 3:
if the base
•	12% increase in sales in 2014, 13% in 2015, in 2016 14%
•	Of course, insurance = 72% of turnover in 2014, 2015, 2016.
•	Operating expenses = 85% of turnover in 2014, 2015, 2016
•	Highest Price = $ 80.99 = 9.4%

good reason
•	14% increase in sales in 2014, 15% in 2015, in 2016 16%
•	Of course, insurance = 70% of turnover in 2014, 2015, 2016.
•	Operating expenses = 83% of turnover in 2014, 2015, 2016
•	Price = $ 96.86	Upside down Potential = 30.9%
 
Sinful
•	10% increase in sales in 2014, 2015 by 11%, 12% in 2019
•	In fact, about 74% of turnover =
•	Operating expenses = 87% of turnover in 2014, 2015, 2016
•	onfrozen = $ 66.4one	aboveas well as Energyl = --10.3 %

	Liquidity Ratios:
	
	
	
	
	
	
	2020
	2019
	2018
	2017

	
	Current ratio = Current assets/Current liabilities =
	
	
	1.02
	1.90
	1.83
	1.55

	
	Quick ratio = (Cash + Mktable sec + Recv)/Current liabilities =
	
	0.80
	1.10
	2.16
	1.80

	
	CFO/CL = CFO/Current liabilities =
	
	
	
	0.50
	0.79
	0.78
	0.96

	
	
	
	
	
	
	
	
	
	
	
	

	Solvency Ratios:
	
	
	
	
	
	
	
	
	
	

	
	LTD to Equity = LTD/Shareholders' equity =
	
	
	
	0.40
	0.11
	0.13
	0.15

	
	Liabilities to assets = Total liabilities/Total assets =
	
	
	0.60
	0.38
	0.40
	0.42

	
	CFO/CL = CFO/Current liabilities =
	
	
	
	0.50
	0.79
	0.78
	0.96

	
	CFO to CAPEX = CFO/Capex =
	
	
	
	
	2.50
	2.04
	3.03
	3.87

	
	Interest coverage = (NI + Taxes + Interest expense)/Intr Exp.
	
	0.10
	63.40
	54.39
	55.32

	
	
	
	
	
	
	
	
	
	
	
	

	Efficiency Ratios:
	
	
	
	
	
	
	
	
	
	

	
	Accounts receivable (AR) turnover = Net revenue/Avg AR =
	
	29.00
	30.47
	33.91
	37.31

	
	Inventory turnover = Cost of goods sold/Avg Inventory =
	
	9.60
	7.80
	11.28
	13.06

	
	Accounts payable (AP) turnover = Cost of goods sold/Avg AP =
	
	21.70
	24.40
	20.68
	28.68

	
	Asset turnover = Net revenue/Avg assets =
	
	
	
	1.30
	1.60
	1.70
	1.79

	
	Days sales outstanding (DSO) = 365/AR turnover =
	
	
	12.60
	11.98
	10.76
	9.78

	
	Days inventory outstanding (DIO) = 365/Inv turnover =
	
	
	38.00
	46.60
	32.36
	27.95

	
	Days payables outstanding (DPO) = 365/AP turnover =
	
	
	16.80
	14.90
	17.65
	12.73

	
	Net days financing required = DSO + DIO -­‐ DPO =
	
	
	33.80
	43.60
	25.47
	25.01

	
	
	
	
	
	
	
	
	
	
	
	

	Profitability Ratios:
	
	
	
	
	
	
	
	
	
	

	
	Profit margin = Net income/Net Revenue =
	
	
	
	6.00%
	10.41%
	10.65%
	8.84%

	
	Return on assets (ROA) = (Net income + Interest (1-­‐tr))/Avg total assets =
	1.30%
	17.80%
	18.27%
	

	
	Financial leverage = Avg total assets/Avg equity =
	
	
	2.06
	1.64
	1.71
	1.78

	
	Return on equity (ROE) = Net income/Avg equity =
	
	
	2.30%
	27.10%
	30.92%
	28.15%





	Ratios Comparison: Restaurant Industry
	SBUX
	MCD
	DNKN
	Industry

	
	
	
	
	
	

	Liquidity Ratios:
	
	
	
	

	
	Current ratio
	1.3
	1.2
	1.3
	1.1

	
	Quick ratio
	0.8	1.0
	1.3
	0.8

	
	CFO/CL
	0.5
	2.0
	0.4
	

	
	
	
	
	
	

	Solvency Ratios:
	
	
	
	

	
	LTD to Equity
	0.4
	0.9
	4.5
	1.0

	
	Liabilities to assets
	0.6	0.6
	0.9
	

	
	CFO/CL
	0.5
	2.0
	0.4
	

	
	CFO to CAPEX
	2.5
	2.3
	2.3
	

	
	Interest coverage
	0.1
	16.9
	3.7
	8.6

	
	
	
	
	
	

	Efficiency Ratios:
	
	
	
	

	
	Accounts receivable (AR) turnover
	29.0
	21.8
	14.8
	28.8

	
	Inventory turnover
	9.6
	139.6
	N/A
	43.5

	
	Accounts payable (AP) turnover
	21.7
	19.5
	13.0
	

	
	Asset turnover
	1.3
	0.8
	0.0
	1.0

	
	Days sales outstanding (DSO)
	12.6	16.7
	24.7
	12.7

	
	Days inventory outstanding (DIO)
	38.0	2.6
	N/A
	8.4

	
	Days payables outstanding (DPO)
	16.8	18.8
	28.1
	

	
	Net days financing required
	33.8
	0.6
	(3.4)
	21.1

	
	
	
	
	
	

	Profitability Ratios:
	
	
	
	

	
	Profit margin
	6.0%
	19.9%
	26.3%
	9.9%

	
	Return on assets (ROA)
	1.3%
	15.7%
	7.0%
	10.4%

	
	Financial leverage
	2.1	2.3
	13.3
	1.4

	
	Return on equity (ROE)
	2.3%
	38.5%
	60.8%
	




	Ratios Comparison: Specialty Eateries Industry
	SBUX
	ARMK
	PNRA
	PEET
	Industry

	
	
	
	
	
	
	

	Liquidity Ratios:
	
	
	
	
	

	
	Current ratio
	1.3
	1.0
	1.0
	4.2
	1.0

	
	Quick ratio
	0.8
	0.7
	0.9
	2.4
	0.7

	
	CFO/CL
	0.5
	0.3
	1.1
	0.4
	

	
	
	
	
	
	
	

	Solvency Ratios:
	
	
	
	
	

	
	LTD to Equity
	0.4
	6.4
	N/A
	0.5
	1.1

	
	Liabilities to assets
	0.6
	0.9
	0.4
	0.2
	

	
	CFO/CL
	0.5
	0.3
	1.1
	0.4
	

	
	CFO to CAPEX
	2.5
	1.7
	1.8
	50.7
	

	
	Interest coverage
	0.1
	1.2
	310.0
	1.7

	
	
	
	
	
	
	

	Efficiency Ratios:
	
	
	
	
	

	
	Accounts receivable (AR) turnover
	29.0
	0.9
	17.5
	21.0
	24.2

	
	Inventory turnover
	9.6
	13.3
	108.1
	4.2
	14.5

	
	Accounts payable (AP) turnover
	21.7
	15.8
	164.1
	18.0
	

	
	Asset turnover
	1.3
	1.3
	0.5
	1.7
	2.0

	
	Days sales outstanding (DSO)
	12.6
	405.6
	20.9
	17.4
	15.1

	
	Days inventory outstanding (DIO)
	38.0
	27.4
	3.4
	86.9
	25.2

	
	Days payables outstanding (DPO)
	16.8
	23.1
	2.2
	20.3
	

	
	Net days financing required
	33.8
	409.9
	22.1
	84.0
	40.3

	
	
	
	
	
	
	

	Profitability Ratios:
	
	
	
	
	

	
	Profit margin
	6.0%
	5.3%
	35.8%
	4.8%
	5.7%

	
	Return on assets (ROA)
	1.3%
	0.7%
	18.8%
	8.3%
	8.9%

	
	Financial leverage
	2.1
	11.4
	1.6
	1.2
	

	
	Return on equity (ROE)
	2.3%
	7.6%
	29.0%
	10.2%
	



	
	
	2020
	2019
	2018

	Liquidity Ratios:
	
	
	

	
	Current ratio
	1.3
	1.8
	2.0

	
	Quick ratio
	0.8
	1.4
	1.5

	
	
	
	
	

	Solvency Ratios:
	
	
	

	
	LTD to Equity
	0.4
	0.7
	0.2

	
	Liabilities to assets
	0.6
	0.4
	0.4

	
	Interest coverage
	0.1
	18.2
	18.2

	
	
	
	
	

	Efficiency Ratios:
	
	
	

	
	Accounts receivable (AR) turnover
	29.0
	35.5
	37.2

	
	Inventory turnover
	9.6
	15.5
	10.5

	
	Accounts payable (AP) turnover
	21.7
	25.6
	24.3

	
	Asset turnover
	1.3
	1.8
	1.8

	
	Days sales outstanding (DSO)
	12.6
	10.3
	9.8

	
	Days inventory outstanding (DIO)
	38.0
	23.5
	34.9

	
	Days payables outstanding (DPO)
	16.8
	14.3
	15.0

	
	Net days financing required
	33.8
	19.5
	29.6

	
	
	
	
	

	Profitability Ratios:
	
	
	

	
	Profit margin
	6.0%
	9.8%
	9.8%

	
	Return on assets (ROA)
	1.3%
	19.1%
	18.6%

	
	Financial leverage
	2.1
	1.8
	1.8

	
	Return on equity (ROE)
	2.3%
	32.4%
	30.8%
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