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1.0 Introduction
This report is aim at looking the concept of working at home and working in the regular, according to the guardian newspaper publisher Alexandra (2013) who strongly backed the idea that Yahoo’s Marissa Mayer recently order all her staff to return to the office and no more working at home although some might see this decision as not being very appropriate in the 21st century, but she supports Mayer’s decision with certain concepts that working at home cannot bring into the organisational feelings such as seeing their reactions towards a particular opinion in the office and constant working as a team rather than calling their phones and it went into voicemail, the distraction from concentrating on looking after family person that needs attention. 
Another writer Heather Mcgregor observes that ‘‘Trust is essential to any business, and it's a lot easier to earn it face to face, in the office. Nevertheless, lots of people want to work from home, and flexibility is important’’. She further to emphasise on the aspect trust within and outside the organisation as this very vital in deciding where one is working either and home or in the office but then she sates that ‘‘with the current situation of things in the current business environment where it is very difficult to trust, building organisation that will be able to function as a team will need to be ready to face several forms of challenges that will allow them to learn lesson from any failure and acknowledge success’’. Heather further observes ‘‘that one of the common trend from the case studies indicates that trust is lacking, therefore allowing an employee to work from will require an absolute trust that the time of work is not being used for something else, so a persistent concept of having a face-to-face contact will enable the sincerity of the employee to be upheld’’.   
Another writer from the BBC observes that with response to the suggestion by the Yahoo Mayer’s Mr Branson of Virgin entrepreneur was quick to criticise the decision as being a step backward, but statistics indicates the current trends of higher number of employees working from home in the United Kingdom. A survey that was conducted in 2011 to check the number of employees working from home the outcome indicates that out of the 59% participants, about 13% prefer working from home which an increase to the previous year’s which was 10% whereas in the United States where the same survey was carried out the outcome indicates that 24% prefer working from home at least few hours within each week. 
Therefore this research will take into consideration the concept of working at home and working in the office as it correlate with the case studies, the methodology of gathering data and analysing them and justifying the results as it reflects the objective and aim of the research. 
1.1 Research question:
‘‘Working at home is better than office’’
1.2 Research aims and objective:
This research will aim looking the different concepts and perception of both people in support of working at home and working in the office. Therefore the following objectives and aims will be taken into consideration;
· To evaluate the reason why many prefer working at home
· To evaluate the reasons why many prefer working at the office
· To draw up a correlation between the two objectives using data obtained
 











2.0 Data collection:
Data collection methodology that will be use for this type of research will involve using documents and records from journals, as the primary data which is as a result of survey that has been conducted by someone (Crowther, 2008). Meanwhile the secondary data for this research will be collected from sources that are related to the research question and although the data approach will be absolutely flexible and will take into consideration some empirical activities that will take some procedures and evaluating steps (Doolan & Froelicher, 2009). Once the data are being collected from both primary and secondary sources they are being put together into a spreadsheet that will help to analyse the data and bring the different outcomes represented with graphs and pie charts. According to the journals there is an indication the majority of the workforce will prefer working as it easy and cost saving for the organisation at large. The chart and tables below illustrates some quantitative research on the survey that was carried out.
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Chart 1 



	Age
	Number of Response
N=60
	% Response

	18-22
	10
	9.5%

	22-28
	12
	12.6%

	29- 35
	16
	23%

	36-41
	11
	18%

	42-48
	9 
	119.9%

	>49
	8
	13.2%


Table 1
	Respective divisions of the participant 
	Number of Response
N=60
	% Response

	Cashier
	14
	22%

	Customer service
	17
	23.2%

	Store assistance
	18
	25%

	Space shelf
	5
	13.6%

	HRM
	6
	18.9%


Table 2
[image: ]
Chart 2: 
	Employees satisfaction scale an influence to job satisfaction
	Number of Response
N=60
	% Response

	Strongly Disagree
	4
	1.9%

	Disagree 
	9
	15.2%

	Don’t really know
	16
	22%

	Agreed
	34
	35%

	Strongly agreed
	9
	12.8%


Table 3





	I feel encouraged to come up with new and better ways of doing things at my place of work
	Number of Response
N=60
	% Response

	Strongly Disagree
	3
	4.1%

	Disagree 
	13
	18.5%

	Don’t really know
	12
	20.2%

	Agreed
	19
	27.8%

	Strongly agreed
	20 
	28.9%


Table 4
3.0 Data analysing:
In analysing the data with the tables and chart it is very obvious that a total number of 60 participants return their questionnaire and many of them feels better working in the office because loads of opportunities are out there for them to learn from their colleagues and ask questions face-to-face rather communication through the phone. 35% are satisfied with the influence that their work plays in their career development as this are made possible as a result working from the office.
The survey and charts indicates the formation of four themes from the outcome of the survey that was carried as the primary source data collection and this indicates that there is trend of activities with the dependent variables changing depending on the age and the department of the participant, although when combining the primary data and the secondary there is a correlation even one of the writer draw up some fantastic paradigm. The common theme within the data collected indicates that many of the participants are comfortable working from home although an aspect of trust is what most CEO will rely on. With 60% citing the benefits of work-life-balance as one the paramount concepts of preferring to work from home, 48% of the participant are in support of the idea of Yahoo CEO directing all the employees working from home to come back to the office, therefore the connection within the workplace is different from an isolated environment lone worker only calling to confirm or verify information. 
Although the independents variables are indicating some forms of regression as a result of looking at the dependency of age and sex as an independent variable that can influence the justification of the research objectives and aim, one of the article illustrate an incidence like the Huffington post article ‘‘over at the Huffington Post, where contributors often toil for nothing, Arianna Huffington has a policy that "anybody starting a new book must either leave employment or take a sabbatical." She's referring to her paid employees, of course. This policy recently forced her executive editor Tim O'Brien out of the company. He had a multi-book contract to honour and was not allowed to do both. Huffington founded the Huffington Post in 2005. Since then, she has written three books herself, without taking a sabbatical or leaving the company’’.
Therefore looking at both evidence of the primary and secondary data it could be certain that both working at home and working in the office has both advantages and disadvantages, this could be highlighted as follows;
· Age; in term of ages the range between 27-30 with 22.4% of the participants seems to prefer working at home as hobby and finding time to do other things, according one of the article where the writer suggests that the millennial are the driving force in any organisation (Wilson, 2010).
· Departmental experience from the survey indicates that about 22.4% of the participant who works in the customer care service is actually happy working in the in office as a result of meeting their customers and interacting with them given a strong personal and organisational relationship (Wilson, 2010).
· Working condition satisfaction; about 35% of the participant enjoys the working condition that is flexible for all, therefore with respect to the article according to Margaret (2013) who says that ‘There are obvious reasons why working from home has not proliferated in the way people thought it might. There is still ingrained cultural antipathy.
· Encouragement by the workplace; the theme from the data collected indicate that a summation of both strongly agreed and agreed totalling 58% are in support of the level of encouragement being received at the workplace which makes very important that most organisation will want their staff to come around all the time rather than working from home.

3.1 Justification to the themes: 
In justifying the outcomes of both qualitative and quantities data collected it is very obvious that the number of employees willing to work from home are currently increasing as a result of the initiative being introduced by different organisations for work-life balance. 
With the current paradigm of people being regularly exposed to new technological advancement that makes communication within workplace environment very simple and conducive with teleconferencing, Skype and other forms of communication that will allow for the facial expressions of the individuals to be seen during meetings makes it worthwhile for employees to prefer working from home avoiding the hectic travelling distance and stuck in the traffic for hours while going and coming back from work. Although Mayer the CEO of Yahoo have another view that the regular chattering within the office makes it a complete atmosphere an in an incalculable way rather some of the members sitting at home doing something that may not really be reasonable to the project at stake but rush to the systems once it time for the conference call to appear busy with the project.
Although the current survey indicates that the number of employees Woking from home has increased tremendously from 1.3million in 1998 to 4.2million in 2014 on a global context, but in United Kingdom the numbers are increasing with an increase of 13.8% in the year 2014 as at 10.9% in 1998(Ami, 2014). Although many organisation are still very much in preference of the aspect of workers coming to the office on daily bases but in an attempt to save cost many are preferring working from home because is very conducive and helps both employees and employers.
4.0 Limitations: 
Some of the limitation with this type of research is the reliability of the information that is being provided that it will bring the desire outcomes as the news could be manipulated to suit a particular purpose. Another factor that limits the research is the context of number of participant for the survey wider number will generate an outcome that is very diverse in nature when compared to number that is being used at the moment. Therefore in the future will be of great important if more time is given for such research and enough and wider coverage of participants from all areas of professionalism 

Conclusion:
In conclusion it is very obvious that working at home and at the office has both positive and negative impact on the organisation and the employees. This research was rely on both secondary and primary data to analysis the extent to which the two factors could be seen by the people will participate in a small survey just to get data that will help to analyse and checking for the correlation with the secondary data. 
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