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[bookmark: _Toc151435799]Question 1
a. [bookmark: _Toc151435800]Essential economic problems
The global economic landscape is influenced by various external factors and hampers sustainable economic growth. The global economy concept is also related to the production, consumption, as well as distribution of the products to the consumers for a specific period (Panfilova et al., 2018). The external factors that affect the global economic landscape include government rules and regulations, changes in consumer tests and preferences, natural calamity, demand and supply ratio, social factors, and various cultural factors. Changing in the economic sector may create various problems or barriers for the business to effectively operate business activities. It may sometimes force businesses to close. 
The COVID-19 pandemic has had a significant impact on the business landscape to operate business activities fluently. In this pandemic situation, the business faces various challenges in operating their business activities such as reduced consumer engagement, decreased sales margin, unavailability of employees, etc. (Delardas et al., 2022). This may also enhance the operational costs and decrease the sales rate. Additionally, the coronavirus also affects the global economic sector. In this situation, the government impose social interaction limitation, and various strict rules and regulations for the people may create a limited number of customers are allowed that reducing the continuous business growth as well as business sustainability (Pu et al., 2021). Therefore, the pandemic creates fluctuation in the demand and supply. Some products and goods have lost their demand from the market though there are some products whose demand is highly increasing in the pandemic situations such as health services and technology. But the actual scenario is that most of the products and services have decreased their demand from the market and may fall to closure and hard to survive in the market (Keogh-Brown et al., 2020). The pandemic situation also affects the consumer's interest in products and services. This imbalance in demand for products and services may create various economic barriers and businesses are facing challenges to run the businesses during changing the consumer interest. 
The COVID-19 pandemic situation may also hamper the supply chain management of businesses. The company faced a shortage of labour and raw materials due to limited transportation and strict rules and regulations. That may hamper organisational productivity and supply chain management. A shortage of supply in the market may create product unavailability or delay in product supply and consumers feel dissatisfied. However, Brexit has also affected the UK and EU economies. The business organisation of the UK faces various problems in operating the businesses in the EU debt (Bhattacharjee et al., 2020). The aftermath of Brexit disrupted demand and supply chain management. The business organisation may face new regulations, increased customs costs, and various challenges that may enhance the product's costs (Tetlow and Stojanovic, 2018). This may create a delayed supply of the products and smooth operational activities. Furthermore, COVID-19 may enhance the inflation of the global economic landscape. Individuals and businesses are facing high prices to operate business activities. As a result, they take loans and other initiatives to manage sufficient money so that the organisation may run effectively. High levels of borrowing money may create financial instability and various economic challenges all over the world debt (Bhattacharjee et al., 2020). Additionally, the businesses may face bankruptcy due to a shortage of money to pay the high-level. Taking a high level of debt to operate the organisation during the pandemic situations may lead to the organisation's insolvency. This may also lead to huge job losses and various economic challenges. Furthermore, the COVID-19 situation influences consumer tests. Shift in consumer’s tests and preferences for the goods or products from services. The coronavirus restrictions, limited social interactions, and other regulations have influenced consumers' appetite for goods over services (Bhattacharjee et al., 2020). This may lead to various challenges for the service-oriented organisation to operate the business activities smoothly and effectively. This may also create job losses and organisations should take various strategies to overcome these challenges. 

b. [bookmark: _Toc151435801]Various strategies for solving the economic challenges:Top of Form

The COVID-19 pandemic creates various economic challenges that may hamper the business organisations ' business activities. Addressing challenges such as changes in consumer tests and preferences, consumer interests, disrupted demand and supply, and consumer behaviour needs well-planned and well-formed strategies to overcome these challenges. Government intervention is one of the crucial aspects for the organisation to enhance the organisational operations and enhance growth and sustainability (Delardas et al., 2022). The government may create various rules and regulations for businesses that may create a positive environment and influence or foster organisational activities. Additionally, the government can financially support the businesses so that the organisations can survive in the market and adjust to the pandemic situations (Pu et al., 2021). Additionally, government intervention can ensure fair competition among competitors. This may also help the organisation to provide future economic aspects that may increase the ability of the organisation to mitigate challenges and adjust the unfavourable situations or business environments. Adjusting the immigration policies among the EU for the United Kingdom may provide the opportunity for businesses in the UK to easily operate business activities across the nations (Tetlow and Stojanovic, 2018). Therefore, clear and effective communication between businesses and consumers to make effective decisions for the organisation for successfully operating the business and enhance organisational growth and sustainability. 
Addressing the various challenges in the COVID-19 pandemic issues, it is hard to survive in the market and operate the business activities. The government should implement various strategies to make a balance between coronavirus health consciousness and economic growth as well. The government must find an effective solution that concerns public health and also minimizes the negative impact on the economy. Furthermore, the organisation focuses on the production stage to ensure sufficient products in the market. It requires a well-planned supplier communication network that may create an effective platform for the suppliers, distributors, and manufacturers with clear and concise communication (Attinasi et al., 2022). This will also increase the supply chain effectiveness and make available products in the market at any time. Additionally, the organisation may also align with mutual support agencies so that the organisation can get help in the crisis moments. This may also help the organisation maintain its organisational activities in uncertain situations. 
The organisation also takes various steps to mitigate these challenges. Reducing waste is one of the significant points that may help the organisation explore or produce eco-friendly products. This will help the organisation to enhance consumer engagement with the organisation by delivering eco-friendly products or goods. Reducing waste and ensuring environment-friendly products and services make the organisation honourable and help to contribute to sustainable practices (Dotsenko et al., 2019). Moreover, organisations can implement various technologies to effectively manage the inventory system. This will provide the appropriate information about stock and overstock that help the organisation to make decisions for production. This will also minimize waste and help the organisation to use the raw material effectively. Negotiating with suppliers may also be one of the most effective ways to solve the economic challenges during the pandemic situations. Organisations should ensure open and transparent communication with suppliers and the company to discuss anything and build a strong connection with the suppliers. It may be negotiating the price of raw materials that can reduce the production costs of the company. Offering low prices of products and services without compromising the product's quality may enhance the organisational sales and margin and earn more profits (Attinasi et al., 2022). Good communication with suppliers may also create a long-term partnership with suppliers and enhance mutual undemanding. This will directly increase organisational efficiency and sustainability. Therefore, organisations should also be conscious of their stakeholders. Regular communication with stakeholders can foster organisational productivity and help to achieve organisational goals and objectives. 

[bookmark: _Toc151435802]Question 2
a. [bookmark: _Toc151435803]The relevance of demand and supply
The demand and supply are relevant in the case study due to various aspects including effective pricing strategy, analysis of competition and reduced price level, innovative marketing strategies, ensuring financial ability, advanced inventory management, and enhancing employee retention or engagement with the organisation. Demand and supply play a significant role in enhancing organisational growth and sustainability. In the COVID-19 pandemic situation, it is hard to make a proper balance between demand and supply in the market (Delardas et al., 2022). However, with high demand for the product in the market, businesses can enhance the price of the products and earn maximum revenue from the market. In the pandemic situation, the demand for products is decreasing or diminishing. At the time, the organisation makes decisions to decrease the price of the product and make a balance between demand and supply. Furthermore, considering competition in the market is also one of the important factors for the organisation to understand the competitive market situation. Gathering comprehensive knowledge about the demand and supply of the product in the market can provide a competitive edge in the market that can foster organisational activities and enhance organisational growth (Mankiw, 2020). In the case study, the demand and supply are relevant for making effective decisions for the organisation based on the considering competition setting lower prices than the competitors and attracting the most potential customers. This will also enhance the market share of the company. 
Business productivity and expansion are also influenced by the understanding of the overall business market landscape as well as economic conditions. This may also help the organisation to ensure a balance between demand and supply of the products. For example: a successful online platform like Amazon enhances organisational efficiency and ensures sustainability by effectively managing the demand and supply of the products and services. The organisation also uses advanced technology for managing inventory and successfully optimizing product listings (Gleiser, 2023). This process may also increase consumer satisfaction as well as enhance customer loyalty. Therefore, implementing an effective marketing strategy may also help the organisation maintain a balance between demand and supply. Gathering a comprehensive understanding of the demand and supply may contribute to take effective marketing strategy for the organisation to promote goods and products and enhance the sales margin. By understanding these factors, organisations can create a strong market positioning based on consumer interests and increase the demand and supply of products and services (Keogh-Brown et al., 2020). In the case study, the demand and supply are relevant because the organisation implements effective marketing strategies to survive the COVID-19 pandemic situation. 
Using advanced technology for effectively managing the inventory of the organisation can foster the organisational stock management system. By understanding the actual demand in the market, organisations can make effective decisions for reducing overstock or waste of products. The organisation also manages the inventory in just-in-time (JIT) systems that can increase the organisational efficiency in the inventory management system (Chebet and Kitheka, 2019). Ensuring the inventory level is aligned with the market demand can reduce organisational costs and enhance the organisational ability to survive in uncertain situations. Furthermore, the worker or employee rate is influenced by the market demand and supply. Understanding market demand may help the organisation to set the labours in production and produce the required products to delivery in the market (Begg and Ward, 2016). Creating satisfaction among employees and workers can enhance job satisfaction and decrease employee turnover rates within the organisation. However, an organisation can effectively manage shortage and shift market demand by adjusting various production strategies, sourcing various suppliers, and creating a strong relationship with suppliers can manage the production level based on the market demand. 

b. [bookmark: _Toc151435804]Difference between elasticity and inelasticity of demand
Elasticity of Demand
The elasticity of demand or demand elasticity is concerned with the procedures to analyze the change in quantity demanded of a product or service based on any market variables such as price, income, inflations, etc. The elasticity of demand can provide a piece of valuable information to the organisation about current product demand in the market based on various factors (Mankiw, 2020). Moreover, the demand elasticity is measured by following a specific formula. The formula is a change in the percentage of quantity demanded of a product and it is divided by the change in market variables factors described by percentages. For example: If the quantity demanded of a product is increased by 20% and the price is increased by 10%, then the elasticity of demand of the product is: - 2.
Inelasticity of Demand:
Inelasticity of demand or demand inelasticity is concerned with the economic terms that describe the quantity demanded as still the same while the market variable is changed. The product that has inelastic demand does not depend on the various market variables (Gillespie, 2013). If the price of any product is decreased, the demand for the particular product remains the same. On the other hand, if the price of the product is increased, the quantity demand for the particular product remains unchanged (Osadiya, 2023). The inelastic products are those products which are essential for daily lifestyle. For example: Electricity is an idle example of inelastic demand. If the price of electricity is increased the electricity demand will remain the same as well and if the price of electricity is decreased the electricity demand will remain unchanged. 

Distinguished between elasticity and inelasticity of demand
1. Demand Flexibility: The elastic product demand is affected by various market factors such as income, price level, or inflations (McTaggart et al., 2015). However, the inelastic product demand is not changed by the increasing or decreasing various market factors. 
2. Market Fluctuations: Elastic products may face various market fluctuations based on changes in consumer interests, tests, or preferences (Mankiw, 2020). On the other hand, inelastic products merely face market fluctuations. 
3. Entry Barriers: If an organisation decides to run a business with an elastic product can face various challenges in the market. There is huge competition in the market. So, a little change in the price can make a big difference in the sales. In case of inelastic demand, there is little barrier to running a new business with inelastic products (McTaggart et al., 2015). 
c. [bookmark: _Toc151435805]The Laws of Supply and Demand
Understanding the law of demand and supply plays a significant role in effectively operating a business organisation and earning profits. If an organisation has a comprehensive understanding of market demand and supply can effectively manage the production sector as well as ensure proper distribution of the products in the consumer market (Begg and Ward 2016). Moreover, four major laws about demand and supply must the aware of every organisation about producing goods and services. Here are the four laws demonstrated below -
1. When the demand for a particular product is increased and the supply of the product remains unchanged in the market demonstrates that the demand for the particular product is increasing. At this stage, the organisation can increase the product price level and earn more profits from the market (Osadiya, 2023).
2. The demand for a product is decreasing while the supply of the product remains the same meaning that consumers do not choose the products to use (Britannica, 2023). At this time, the organisation should reduce the product price as well as reduce the production of the product. Sometimes, organisations face losses for these products.
[image: ]
Figure 1: Effect of a price change on Demand Curve (Gillespie, 2013)
3. When the supply of the product is increased but the quantity demanded of the product remains unchanged may indicate that the availability of the products in the market is huge but the demand is still unchanged. In this situation, the organisation reduces the price of the products attracts the most potential customers, and enhances consumer engagement (Mankiw, 2020).
[image: ]
Figure 2: Shift in Supply (Britannica, 2023)
4. The supply of a product is decreased while the demand for the product is still unchanged may demonstrate that consumers are willing to pay more for the products and the organisation can raise the price level and earn more money from the market (McTaggart et al., 2015). 
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