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Introduction


In the contemporary business environment, the role of digital marketing is continuously increasing for the purpose of promoting the products and services in the market. The competition is increased in every sector, and due to this the profitability and sustainability are affected by the different organisation (Ryan, 2016). Digital marketing is a highly effective process through which an organisation can market their products and services and create awareness about the products, as it helps in attracting the customers towards the organisational offerings. With the effective utilisation of digital marketing, an organisation can identify the potential customers and further target them, which help in enhancing the profitability and sustainability level in the competitive market (Baltes, 2015). In addition to this, there is a large number of the digital platform are available such a Facebook, Instagram, YouTube, and Twitter through which the organisations are promoting their brands for attracting more customers towards the brand. With the help of digital marketing, the retail organisations are able to provide the information about the quality of the products and the organisations can also provide price details of the products (Lamberton and Stephen, 2016; Ashley and Tuten, 2015). 
Moreover, organisations can also exhibit the offers details such as discount offers on the products in a detailed manner helps the organisations in developing an effective relationship with the customers and it leads to the gaining of the competitive landscape in the market. In the present scenario, most of the people are using social media websites, and the organisations can interact with the customers are identify the needs and wants of customers, and further, the organisations can produce the products and services in accordance with the customers' needs in order to fulfil their demands. It helps the organisation in improving their profits and can also increase their customer base (Ramanathan, Subramanian and Parrott, 2017). In this context, this research study is centred towards the examination of the importance of digital marketing in enhancing the profitability of food retail store in the UK. 
Research Background


From the study Ryan (2016) it has been critically analysed that digital marketing plays an imperative role in the success of an organisation in the market. Due to the globalisation, the competition is increased in the retail sector, as large organisations are expanding their business activities in different countries, which is affecting the overall business profitability and sustainability in the market. In this relation, digital marketing found effective for improving the level of profitability, as the retail food stores can use digital marketing for fostering the quality of the products on different digital platforms (Ryan, 2016). In the views of Ramanathan, Subramanian and Parrott (2017), the utilisation of digital marketing has increased and it is mainly used for promoting the products and developing relationship with the customers, as it helps in developing customer loyalty towards the organisational products and it leads to the enhancement in the profitability (Ramanathan, Subramanian and Parrott, 2017).  

Research Aim and Objectives

The main aim of this research study is to examine the importance of digital marketing for the purpose of enhancing the profitability of retail food stores in the UK. The food retail market of the UK is highly competitive, as most of the retail organisations are selling the food products to its customers, which affects the sales and profits of another retail organisation. In this relation, in order to address the aim, relevant objectives are developed that are explained below:


Research Objectives

· To evaluate the concept of digital marketing

· To determine the importance of digital marketing for improving the profitability

· To examine the role of digital marketing in enhancing the profits of food retail stores in the UK
Research Question

What is the importance of digital marketing in enhancing the profitability of the food retail sector in the UK?


Research Significance

The main focus of this research is to examine the importance of the digital marketing in enhancing of food retail sector in the UK. This research study will present the necessary data which is authentic and reliable in nature. The role of digital marketing is continuously increasing by the organisation in order to promote the products and services in the competitive market environment. In this relation, this research work will conduct an in-depth investigation of the topic for including the valid and detailed information. In addition to this, the research is highly focused on eliminating the existing research gap by presenting the updated and detailed information about the topic of the research. Furthermore, the research will utilise the primary as well as the secondary method of data collection in order to enhance the practicality and theoretical base of the research, as it will also help the future researcher to acquire the detailed information about the research subject. This research will have a significant contribution to the retail organisation to understand the benefits of using digital marketing for gaining more profits. Moreover, the purpose of developing this research study is to obtain the significant level of knowledge about the importance of digital marketing for increasing organisational profits.
Literature Review


With respect to the concept of the digital market, it has been critically reviewed from the study presented by Tiago and Verissimo (2014) that digital marketing is a modern form of advertising or promoting the organisational products and services at extensive pace and creates awareness in the market. Digital marketing is a process through which an organisation can deliver its message about its brand specification directly to the customers with the effective use of different channels which incorporates website, search engines, social media, mobile applications, and email. These are the highly effective tools of digital marketing, as through these means the organisations can increase their reach towards the customers and promote their products and services very effectively (Tiago and Verissimo, 2014).

In regards to the importance of digital marketing in enhancing the profitability, Hanaysha  (2016) have reviewed that the competition level in every field is increasing in the market and due to globalisation Multinational Corporations (MNCs) are expanding their business practices, which is the major reason behind the degradation in profitability of domestic organisations. In this relation, it is significant for every business organisation to focus on the market their products and services in order to create awareness in the market with the effective utilisation of digital marketing (Hanaysha, 2015). On the other hand, Lamberton and Stephen (2016) and Ashley and Tuten (2015) have reviewed that digital marketing play a significant role in the success of an organisation, as there are different means such as social media, email, and mobile application through these means, an organisation can reach towards a large number of customers' and can interact with them. With the help of the digital platform, the organisation can understand the needs and wants of customers and further, the organisation can provide the products and services according to the customer needs. It helps the organisation in increasing the level of customer loyalty towards the organisational brand. In addition to this, digital marketing has been providsing different platforms to the organisation through the organisations can market their products and services in both paid and free manner (Lamberton and Stephen, 2016; Ashley and Tuten, 2015). 

It has been critically analysed from the study presented by Ashley and Tuten (2015) that digital marketing is helpful for the food retail stores which are operating in the UK in enhancing their profitability level in the market. The food retailers can use the different digital platforms for promoting their quality products and can create the customer reach towards the products of an organisation, and it leads to the increment in the sales and profits. In order to market the products, the food retailers can use different digital platforms such as Facebook, YouTube, email, and mobile application. These are the sources through which the retailers can connect with the customers and can create awareness at extensive about the quality of their food products. In addition to this, the author also reviewed that digital marketing becomes the essentiality in the current environment for advertising the products and services because a large number of people using different social media platforms and internet for entertainment and for the purpose of gaining useful information about the current market condition. In relation to this, with the effective utilisation of digital marketing, the food retail organisations can improve their profitability and sustainability in the competitive landscape in the market (Ashley and Tuten, 2015).
Research Methodology

The research methodology is helpful in reaching the final results of the research work. The process of research methodology empowers the researchers to develop an authentic and updated research work with the inclusion of original information about the subject of the research (Coe et al., 2017). It has been observed that research methodology comprises of several methods and approaches such as data collection methods, data analysis, techniques, research approach, design, and philosophy through which the data can be gathered and understood in an appropriate manner (Bryman and Bell, 2015). 

Research approach provides a significant and right direction to the researcher for developing an authentic research work. Inductive and deductive are found two essential research approaches that assist in the process of data comprehension. In this research study, deductive research approach will be implemented in order to comprehend the accumulated data with the help of already developed concepts and theories related to the research subject (Creswell and Poth, 2017).

The inclusion of appropriate research philosophy is also found extremely important for having an in-depth understanding of the research subject. In this relation, positivism and interpretivism two varied sorts of research philosophy that are recognised as informative and authentic in nature (Flick, 2015; Mackenzie and Knipe, 2006). In this research study, in order to understand the importance of digital marketing for enhancing the profitability of retail food stores of the UK, positivism research philosophy will be used because this philosophy is the insertion of scientific concepts and theories and the data will be accumulated with the help of survey method (Bryman, 2015).

Adoption of effective research design is also significant in order to have the good level of understanding of the gathered data. Exploratory and descriptive are the research design which helps in improving the quality of the research. In this research, exploratory research design will be applied in the development of the research, as it will help in exploring the large number of theories and concepts about the importance of digital marketing for enhancing the profitability (Meyers, Gamst and Guarino, 2016). 

Implementation of appropriate data collection method is essential because it helps in accumulating the data which is relevant for the development of the research study. Primary and secondary are recognised as two important methods of data collection. Both the methods are authentic and informative in nature, as these methods enable the researchers to obtain the suitable information about the research context (Ritchie et al., 2013). In this research study, the primary method of data collection will be applied for the purpose of accumulation of the data. In the primary method, the survey will be conducted with 50 different employees working in different food retail stores of the UK. It will help in improving the quality and authenticity of the research work. In addition to this, the secondary method will also be applied, and the information will be gathered from the secondary sources will support the primary findings (Silverman, 2016). The secondary data will be accumulated with the help of relevant books and journal articles. Moreover, all the respondents will be selected with the utilisation of random sampling technique, as this technique is highly effective and useful in avoiding the issue of biasness among the respondents (Martino, Luengo and Míguez, 2018). 

In order to analyse the gathered data from the survey process, graphical presentation of data analysis will be used in this research work. It has been observed that the graphical method is efficient in nature, as it delivers the relevant and desired outcomes that improve the originality and validity of the research study. In addition to this, all the information included in the research work will be original and authentic (Hartung, Knapp and Sinha, 2011). 
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