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Introduction

Greetings to all present here
today. The focus for today is on
recognizing the significance of

comprehending Turkey's
political, economic, and
sociocultural circumstances
when devising an efficacious
business communication
strategy. Amidst this era driven
by globalization, the horizon for
cross-border ventures has
widened. Yet, cultural variations
frequently erect barriers to
fruitful interaction.
Understanding a country’s
distinctive political, economic,
and sociocultural backdrop
empowers enterprises to
customize their communication
techniques, enabling them to
captivate their intended
recipients successfully while
accomplishing set objectives.







In Turkey, the communication strategy employed
by in ividuals and organizations is heavily
influenced by the prevailing political
environment. Various factors come into play.

Including government regulations,
censorship measures, and political
polarization. These elements significantly shape
how messages are crafted. Disseminated and
received effectively.




N RS SR TR R stnnrllregulations and censorship [GREITRITIFTal0 s F
ulpon freedom of expression while also narrowing down the types of messages
allowed for dissemination. It becomes crucially important as an illustration when
topics that are deemed sensitive or critical towards the governments actions face
significant censorship or even legal repercussions upon those individuals or
organizations who dare express such opinions. A case in point would be
demonstrated through a recently passed law by Turkeys parliament called
"censorship law". Enforced on October 13th,£_622,th18 legislation encompasses
numerous amendments introducing stricter criminal charges for speech offenses
further intensifying online censorship while at the same time limiting information
accessibility. It 1s important to highlight that these amendments consist of 40
individual articles modifying mulftiple established laws such as the Press Law,
Turkish Penal Code and the Internet Law. As a criminal offense. "disseminatin
false information" is subject to punishments rangn% from imprisonment extending
from one to three years (Human Rights Watch , 2023).

Moreover, the existence of [JQiatLI R LI EVePA aldqin Turkey also serves as an

influencing factor when 1t comes to communication strategies. Different societal

%rqups adopt various approaches depending on their political affiliations or views.
his tends to exacerbate the constraints 1mﬁosed upon accessing information and

reinforces online censorship measures which have been increasingly evident due to
recent legislative changes. Regrettably. The impact of these laws on freedom of
speech and expression within Turkey remains worrisome for numerous human
rights organizations and advocates (CNN, 2023).




Economical Environment

The economic conditions in Turkey are having a direct impact on how companies approach
their communication strategies. One significant effect can be observed in the difficulties
faced by these companies when it comes to allocating sufficient funds for marketing and
advertising campaigns due to the ongoing economic downturn. As a consequence, there
has been a noticeable shift towards more cost-effective communication channels like social
media and influencer marketing. This shift enables companies to maximize their reach
within tighter budgets. Notably as highlighted by Ozkan & Aydin (2019) many Turkish
companies have started adopting social media platforms and influencer marketing as a
response to the economic downturn. The rationale behind this change lies in maintaining
brand wvisibility while engaging with the target audience at reduced costs compared to
traditional advertising methods. The utilization of social media platforms and influencer
marketing has gained popularity among Turkish companies because of its affordability. By
leveraging these communication channels. Companies can broaden their audience without
allocating significant budgets for conventional advertising methods. Furthermore. Social
media and influencer marketing provide unique opportunities for direct interaction with the
target audience by fostering engagement and establishing brand loyalty (Ozkan & Aydin,
2019).




Social- cultural
environment

The social-cultural environment in
Turkey holds significant sway over the
communication business strategy
employed by companies operating there.
Key factors such as cultural norms,
values, and traditions heavily influence
how businesses choose to communicate
with their intended audience. A firm
grasp of local customs and language is
vital for establishing effective
communication channels and nurturing
enduring customer relationships (Le
Kent and Aydin G., 2022).

Adding further complexity is Turkey's
distinct amalgamation of Eastern and
Western influences on its
communication style —an aspect that
requires diligent tailoring of strategies
for effective resonance among the
native populace (Le Kent and Aydin G.,
2022).




Communication Strategy

Accounting for the cultural nuances and preferences of the Turkish
market plays a vital role in selecting an optimal communication
strategy for businesses operating in Turkey. Building robust personal
relationships and prioritizing face to face interactions hold immense
significance within Turkish business culture. To foster trust and
establish credibility with prospective partners or customers 1t is
advisable to incorporate local language and incorporate traditional
Turkish customs and etiquette into communication endeavors
(Business Culture, 2022).




Conclusion:

To sum up the emergence of social media platforms and influencer
marketing in Turkey has drastically transformed the methods by
which companies engage with their desired consumer base. By
employing these platforms companies are able to reach a larger
audience without incurring excessive advertising expenses.
Furthermore. The direct involvement and interaction facilitated by
social media and influencer marketing contribute to the cultivation of
a devoted customer base. As Multinational Companies persist in

adopting these approaches they can anticipate even more noteworthy
achievements in their marketing endeavors. Additionally. This
presents a fantastic opening for other businesses to invest in and
broaden their operations in Turkey.
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