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Introduction
This assignment is to focus on the hair and beauty industries in becoming sustainable regarding products, packaging, and recycling. The reason I decided to focus my research on this topic is because I have spent ten years in the beauty industry and worked with different products that are not vegan friendly, some that have made their own products and some that have simply bought the cheapest or the most popular products with not much thought about the environment, waste, and chemicals. There is a lot of waste with product packaging as most come in plastic bottles, this could stop if the owners’ made changes. 
‘The beauty and personal care product industry is one among many that damages the environment, marine wildlife, and contaminates the human food supply chain (Erdmane, 2019)’
The method I used for my research is phenomenology (Groenewald, 2004) and the research carried out was a qualitative data which three separate interviews were carried out. A qualitative study is to inquire people’s experiences and opinions of a topic (Agee, 2008). The way I addressed the question is subjectivity as the interview was to gather opinions and emotion (Sullivan, 2012). The phenomenon for this assignment is, ‘What made you choose vegan friendly, naturally made products for your business and what do you think we could do to influence other spa/salon owners to do the same and become sustainable’. The reason this phenomenon was chosen is because I would personally be interested in creating my own products for salon owners to use and for the public. When researching for the most popular businesses in Carmarthenshire there are more hair and beauty salons than any other businesses. My goal would be to grow herbs, fruit and veg plants locally to create luxurious products with the best packaging and all refillable. I would be interested to know how much thought owners put into their products and the environment, also who do they purchase their products from and why.  


What is phenomenology
It was important first to research into the meaning of phenomenology to have a better understanding. As this was all new, and what a phenomenology qualitative research requires. Robert Sokolowski wrote a book on Phenomenology and these short quotes describe it perfectly. 
‘Phenomenology is the study of human experience and of the ways things present themselves to us in and through such experience (Sokolowski, 2000)’

‘Phenomenology is the study of structures of consciousness as experienced from the first-person point of view -Smith 2008 (Gallagher, 2012)’ 

Phenomenology is a method of qualitative research that focuses on human experiences (Manen, 2010). 

Now that I had a better understanding, I could get organised and plan my next steps. 






The procedure
I decided to take the qualitative approach which is gathering data and analysing it from audio or recorded video of interviews to understand people’s personal experiences, opinions this can help to possibly make new decisions and resolve problems for research (Bhandari, 2022). 
‘Qualitative research seeks to discover new knowledge by retaining complexities as they exist in natural settings (O’Dwyer, 2014)’ 
Once chosen my phenomenon which was ‘What made you choose vegan friendly, naturally made products for your business and what do you think we could do to influence other spa/salon owners to do the same and become sustainable’ I was able to take the next steps for my interview which were:
1. Choose the participants – As I have experienced in this industry and worked with the best role models regarding the efforts, they go to for making sure they use products that are not harmful to our environment and care about becoming sustainable, I already had three people in mind. My next step was to get in touch and explain what I was doing and why I would like to include them in my research. I sent out emails and explained why I wanted to include them in my research and the process.
2. Semi structured interview – I had chosen to use the semi structured interviews as I would like to dig deeper into the conversation and would have more questions to ask to cover what I needed. I wrote down on paper what I would need to ask to gather as much information. Semi structured interview means open ended questions which allows you to ask a mixture of questions needed (Statham, 2020). 
3. Set up interviews & agreement forms – I felt it was best to carry out interviews in their salons/spa away in a private room so I could also see the products for myself. One participant was a mobile hairdresser, so we agreed to carry out the interview in her home. I explained the consent forms and sent these by email, once received them back I stored them away in a private folder in my archive and explained once my assignment is submitted and marked the forms and recording of the interviews would be deleted. They were all also informed that the interview would need to be at least 20 minutes long and not shorter and recorded.
4. Ethical form – filled out and sent to course tutor. 
5. Transcribe all interviews – Write everything word by word on to a word document and make sure not to use their real names. Listen thoroughly to all recording form three interviews.


Data Presentation & Findings
For my research as explained in the introduction I followed the phenomenology qualitative approach I also followed the thematic analysis approach. These two quotes help define the meaning of thematic analysis method. 
‘TA is essentially a method for identifying and analysing patterns in qualitative data (Smith, 2015)’
‘In contrast, TA provides a method a set of theoretically independent tools for analysing qualitative data (Smith, 2015)’
Three interviews were transcribed, stored away in archive and signed forms safely, I will not use their names instead I will use code names to hide their identity. I followed Braun and Clarkes 6 phases of thematic analysis. These 6 phases include:
1. Familiarisation with the data 
2. Coding 
3. Searching for themes
4. Reviewing themes
5. Defining and naming themes
6. Writing up
(Clarke & Braun, 2015)
Thematic Analysis
I decided to present my findings in a table form as I found this easier to understand and to read. After I transcribed the interviews over to a document and read over to make sure I understood each comment I was able to put my findings in themes as a lot of answers linked together. Same questions were asked to the participants as I wanted different views and opinions on the matter. 
Theme 1
My first theme was ‘Why choose vegan friendly products for your business’. I wanted to understand why they decided to change was this more to support the environment and stop animal cruelty or is it to accommodate for their customer needs. 
Theme 2
My second theme was ‘Influencing other beauty/hair industries to become sustainable’. I wanted to find out what they thought they could do to influence other salons to do the same and the importance of it. There are more ways to do this other than using social media platforms. 
Theme 3 
My third theme was ‘Benefits of using vegan friendly products’. I was interested to find out the benefits of using naturally made products as people are unaware of this and tend to choose expensive brands that contain chemicals just for the sake of a well-known popular brand. It seems that people buy for the sake of being a part of a trend rather than seeing the real benefits not only to our skin etc. but our environment also. 
Theme 4
Theme 4 was ‘Choice of brand and reason for choosing’. I believe it’s important to do research before purchasing any product. I wanted to find out if owners are doing their research and have specific reasons for choosing certain brands or are they simply choosing the most popular brand without any knowledge about ingredients and the history behind it. 
Theme 5 
My fifth theme was ‘All spa/beauty/hair industries to become sustainable’. I wanted to gather opinions and feelings about the industries becoming sustainable and why do they think it’s important. As some don’t take much notice or care as such about becoming sustainable and the importance of making changes now to help.
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Conclusion
After carrying out my qualitative research I do believe I choose the correct themes and methods. I interviewed three people to gather their opinions, experiences, and emotions by asking open questions which is called a semi structured interview. I found this way I was able to dig deeper and get the answers I desired. I have learnt how to carry out qualitative research and the meaning of methods and themes through this assignment and my strength throughout this research is that this is a trial, and I can learn and reflect what I would do differently next time and can analyse what went well. 
Reflecting, I would have benefited more if I had extra time to prepare and possibly the chance to interview more people than three. I felt a little disappointed with one participant as I felt this person rushed through the interview and didn’t really know how to answer the questions or the person doesn’t take notice of the vegan products they use at the salon and didn’t care as much about the environment as I imagined. This participant was also my old boss and I felt as if she didn’t take me serious enough as maybe someone this participant has never met before. Compared to the other two participants they answered the questions brilliantly and could quickly tell they are passionate about what they do and the reasons to why they use vegan friendly products. They certainty have done their research and understand why it is important to help the environment and to stop animal cruelty. They understood the waste the hair and beauty industry contribute to and the amount of plastic and chemicals that go into our landfill. I believe if I had more to interview, I would have had more information and opinions, although I was happy how everything went considering this was my first qualitative research. 
However, the experience was positive, and I believe that the research could have gone further, and more questions could have been asked to understand the reason behind why the hair and beauty industries have not changed their products over yet to all naturally made and I believe it’s something that needs looking into further. I believe that carrying out qualitative research on phenomenology is very appropriate and can really get information a researcher would require. 
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ranges you could do trial as in like tester pots
for people so they can see that the quality
doesn't change just because it's going over to
vegan friendly products. (A)

I'm not sure really, maybe share the brand and
benefits over social media platforms to let other
businesses know why you're using the products
and benefits. It is up to them really what they

use and depending on what brands are popular.

8)

Make people more aware by using social media
platforms such as Facebook, Instagram and
TikTok. Maybe having events where salon owners
are invited to with a presentation of vegan
friendly products with all information needed to
try to get them on board with switching the
brand they use. (C)

purchase, bring prices
down will encourage
businesses to change
rather than increase prices
of their services to their
customers.

Tester pots to trial the
product first to prove the
products are still good with
amazing benefits, without
buying the popular brands

containing harsh chemicals.

Share thoughts, ideas,
benefits over social media
platforms for others to see
and influence other

industries to
become
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So I've heard of natulique for a very long time,
they are from Denmark. The lady who started
the business had cancer herself and was
noticing the world had become the worst for
toxic build up and waste and a lot of cancers
are caused from the toxics we use from our
daily products so that was her main reason to
starting this business. The products smell lovely
and the cover on the grey is lovely, so much
options with them as well and just a very
professional brand. (A)

Most of our brands are vegan friendly such as
Elemis and our Sienna Tan. Elemis facial
products we use contain fruit and veg such as

Brands have inspiring
stories behind the business
to why they have decided
to create their own
products this will educate
others and want to make a
change.

World it full of toxic build
up and this can cause
serious illness such as
cancer.

Some popular brands such
as Elemis offer vegan

4) Choice of brand
and reason for
choosing

Kale and and more greens. They are also
popular worldwide and have amazing benefits
in my opinion, | have worked with these
products for years. Shellac nails are now vegan

friendly products which
contain fruit and
vegetables.





image6.png
friendly. | decided to change to these products
as it's safer for the environment and more
beneficial to our clients. (B)

Products are all . by the manager
of the spa. Called Celtic Elements. The body oils,
moisturisers, body scrubs, body mud and
everything else used here is all by Celtic
elements. Everything in these products are
chosen all locally from farms and local quarries.

(¢)

Products such as tan and
nail polish are now vegan
friendly. Businesses such as
CND nails and Elemis are
realising the importance to
become sustainable and
importance to suit all
customer needs for
naturally made products.

Making their own products
only using local ingredients
such as essential oils to
produce body oils and
moisturisers etc.

Yes | do | think all salons and spa and beauty
salons and hairdressers should now start
thinking about where their products are coming
from and what they are doing to our clients skin
and how we can better the planet and how we
can better, just everything you know? There
really shouldn't be an excuse to this day and
age because technology has moved on so
much but the ones that aren't recyclable and a
ot more toxins in them are a litle bit cheaper
s that's why people aren't doing it. But | think
in the end we will all have to do it and I think
we need to start somewhere, so yeah all owners
should be moving over to naturally made
products. (A)

| think it

t for salons to start

Making choices for the
environment, recycle more
and use less toxins.

Use less plastic.

Giving customers options
and choices of what they
would like to be used on

their skin/hair.

5) All
spa/beauty/hair
industries to
become
sustainable





image7.png
changing to natural products as we need to
think of the future and our planet. We have so
many plastics that we throw away each day, this
would make a big difference. (B)

Yes definitely, | think before long they will all
have to be able to give clients options, not
everyone is going to be happy with using
certain products and as a business priority is to
make sure clients are happy and give them
what they want. We need to think deeper into
becoming sustainable for the sake of our
environment.
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Voices of participants
(Interviewee)

Meaning Interpretation
(Researcher)

Themes

personal preference to why | want to use vegan
and cruelty free products because the more
toxins we got in our body basically is not good
for us and hairdressing is one of the worst
industries for like wastage and toxic in products
and not able to reuse anything or wash things
properly and that's the reason why | went down
the vegan friendly path. It is not good for the
world, and we are inhaling these products daily
so for me it was a no brainer to swap over to
vegan and cruelty free products. (A)

1 chose vegan friendly products for my business
as to be quite honest a lot more people were
asking about the ingredients in our products
which made me decide to look into it more
myself which really did surprise me as what some
contained. (B)

1 find that more and more people are now
questioning what are in products and are aware
of animal cruelty and are turning vegan. I do
think that most products contain harsh chemicals
and vegan products are all naturally made so
people won't have allergic reactions and there
won't be any damage to hair or skin.

Personal preference to
what products the industry
uses.

Thinking about helping the
environment and cruelty
free for animals.

Bad toxins are inhaled and
too many products go to
waste.

Certain bottles containing
products are unable to be
washed and reused to
recycle. Product that are
leftin their packaging
contain chemicals that are
bad for the environment.

Changing to vegan products
to please clients’ choices.

Being more aware what
ingredients, products use.

1) Why choose
vegan friendly
products for
your business

To influence others the industry could reduce
price and to be more beneficial and maybe sort
of enticing people to swap over their colour

Alot of vegan friendly
products are more.
expensive for businesses to

2) Influencing
other
beauty/hair
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business owners to do the
same.

Owners tend to go for the
most popular brands rather
than what is good for the
environment and for us.

The benefits for clients using the products are
there is no toxic smells there is no harmful
waste, there is no burning and no itching there
is no irritation. They know that the products
have not been tested on animals, they know its
plant based. They know the packaging is
recyclable and basically what the world is
aiming for I'm able to provide in my services,
obviously it's a bit more costly but in our day
and age more and more people are looking for
these sorts of alternatives. (A)

Our body can process natural ingredients better,
environmentally friendly and is safer for our skin
really. | can say that | have definitely gained some
clients as it’s really important to a lot of people.

(8)

1 would say benefits are being more aware and
careful of what we use on our skin al
thinking about the environment the same time. If
we make little changes like this now it will

ke a huge difference in the future. (C)

Using natural products
reduces harmful waste,
toxic smells, and allergies.

They can be assured all
products are animal cruelty
free and is plant based.

Packaging s recyclable
friendly to help the
environment.

Vegan friendly products are
more expensive, but more
and more people are now
becoming vegan and
thinking about the
environment lot more than
before.

Naturally made products
are safer for our skin and
our bodies tend to process
natural ingredients more.

3) Benefits of
using vegan
friendly
products





