


This campaign’s main topic focus is mental health. The main goals of the campaign are to raise awareness of mental disorders, focusing specifically on dissociative and psychotic disorders, along with phobias. Dissociative and psychotic disorders are among the most stigmatised disorders and people with these disorders are being demonised and being targeted for hate online. This should not be happening in this day and age but it is happening whether people know it or not, so it is so important to spread correct information and help erase the stigma surrounding these disorders and others. Also raising awareness of the help that is available to people as some charities and organisations are not well known or people just do not know where to find up to date information. In a moment of crisis, some people do not know where to go or who to turn to, so having a place where all relevant information is readably accessible could be lifesaving.  
The campaign is aptly named Speaking of Mental Health, SoMH or Speaking of MH for short. Mental health is a subject that can be difficult to talk about but it is important that it is spoken about openly and in a non- judgemental way. It also needs to be spoken about in a more positive light, especially by the media, in order to help erase stigma and help people with mental disorders feel more comfortable talking about their experiences. The slogan or tagline for this campaign is Reach Out Scream Loud (ROSC). This was originally a hashtag that was around long before the campaign started and was incorporated into the campaign as it had a positive and powerful message surrounding mental health. There is a whole story behind the hashtag that can be found on the media used for the campaign but in short, the inspiration for it came from a song that had a mental health message in it. The hashtag’s meaning is reach out for help and support because you deserve to get help and that you are never alone; someone out there wants to listen and wants you to stay. Your voice should never be silenced, you should be heard by doctors, mental health professionals, friends and family, so scream loud and do not suffer in silence. It is a powerful message that will hopefully give people some hope, motivation and will power to carry on, get help and speak up. Getting help should not be a difficult ordeal, yet for so many it is since they are not believed or have to fight to get the right help for them. The mental health services are overwhelmed and are not getting to people in a timely manner like they should. That is why this campaign is important, giving people more resources that can help them in their time of need without having to wait. 
There is a clear colour scheme to this campaign with the colours being used in the logos, backgrounds, social media posts and promotional materials. The main colours are yellow and green, along with black, white and grey. The main colours, yellow and green, are in specific shades because they could not be too bright, too dark or too dull. They had to stand out, yet be appropriate for the content. Most people connect the colour yellow with happiness and that is why it was used. The colour for the campaign is supposed to represent happiness, joy, sun, warmth, optimism and energy. In dark times, people struggle to find the light; yellow is like a light, giving people hope. The mental health awareness ribbon is green and that is one of the reasons why the colour green was chosen for the campaign. It may not be the same shade of green, but the green used is not to in your face but still a good strong green that works well with the yellow. Green can symbolise nature, good luck and health. Nature and connecting with nature have been proven to be good for a person’s mental health and wellbeing, that is the other reason why green was the choice for the other colour for the campaign. 
The specific colours used help the campaign stand out from other campaigns and pages that do similar content. They were used in creating the content for the media used which were Instagram, a website and a Facebook page. Instagram is the main platform for posting content regularly. It is a platform that is used for posting pictures and has a large mental health community on it. It is easy to put a lot of information on a post and further information in the description. Using hashtags gets posts noticed and spreads the post and message to many different people. It is a popular platform and is a great place for a campaign project. Facebook is similar to Instagram but it is more difficult to gain a following on there. Hashtags do not work the same on Facebook and it is not really a picture sharing platform; it is more for writing posts, possibly with a picture attached to help with the message of the written post. A website is a good idea for a campaign project. It can be a collective place to put everything, including links to Instagram and Facebook. It is more organised than a social media page as you can add different pages for specific topics. It can be difficult to promote a website. Posting the link and some information about it on social media is helpful. Having a public Instagram and Facebook is more beneficial than a private one as everyone can see it. The campaign’s Instagram and Facebook pages are public, so it can reach more people and spread more helpful information and awareness. 
Focusing on the Instagram account, there is a variety of posts and information on there. Firstly, the logo uses yellow and green writing, saying Speaking of Mental Health, that is situated in a bold, black speech bubble. The highlight covers are similar, with yellow writing saying what each one is and a green speech bubble around it. The speech bubbles are an adequate choice because of the name of the campaign. The bio description is simple with a clear message and explanation as to what the account is about and what will be posted. The highlights are meaningful music, resources, account appreciation, about me, information and the hashtag. Each of them has specific content relating to the name of the highlight for example, the resources highlight has information on helplines and hotlines and posts from mental health charities that have been reposted onto stories. Highlights are a good way to store the stories and are easily accessible as they are at the top of the page.
As Instagram is the main platform, a lot of information and content is posted there with some of the posts also being posted to Facebook but the majority of people are engaging on Instagram rather than Facebook, so it was a good decision to make Instagram the main page. There is a wide variety of posts on there but all of the posts include the iconic yellow and green in some way, whether that be the background or the writing colour. The earlier posts on there are promoting the hashtag and its message. The posts develop into information on helpful charities and organisation; that is one of the goals for the campaign, spreading awareness of mental health related charities and organisations. Other earlier posts include awareness of the types of abuse, quotes posted on Sundays and what is known as google box questions. The posts develop over time and the content becomes vaster, including things other than information on charities. Eventually there are mental health disorder lists that cover almost every disorder in the DSM-5. There are so many mental disorders that it is difficult to know them all, so these condense posts are very helpful. After these posts, there are more detailed ones covering psychotic disorders, dissociative disorders and phobias. 
People have been engaging with the account and posts on Instagram. There have been numerous positive comments from Instagram profiles and from other mental health related accounts, including some comments from charities, organisations and mental health related apps. Some accounts have shouted out the page on their profiles and stories which helps promote the account. There have been some direct messages from people thanking and supporting the account and cause. It is important that mental health account support each other and share each other’s content as they are all have the same goal, to erase stigma and make the world a better and safter place for people with mental illness. 
Like Instagram, the website uses yellow and green but for mainly text colour and not backgrounds. The backgrounds of the website pages are white, sometimes with a bit of green on a couple of the pages. It is a very simplistic and minimalistic design that allows easy navigation and reading. The pages on the website are home, about me, resources, mental illnesses, personal experience, meaningful music and contact. The home page is a general place for information about the campaign, the goals, background and explanations. A lot of thought has gone into what to include on the website and what should be on each page. It is structured well with clear writing and good descriptive language. The resources page includes information on the charities and organisations that were originally posted on Instagram, just in a more condensed list form with links to their websites. Also, a long list of helpful apps that were not posted in detail on Instagram. The personal experience page is unique to the website, so it is good to see that everything is not posted on all platforms, it requires people to go look at the website to read. It is good to have a website because it is a place that everything can be on like pictures, posters, text, graphics, animations and so on. 
The start of the campaign seemed slow with posts on Instagram only on charities and organisations but it has now branched out into more interesting and informative content. It is a great platform and will continue to be the main platform regarding the campaign. The website came later on but has been bulked out quickly with lots of information on every page. It does seem like there is not much else to put on the website and it will just sit there. More could be added to the personal experience page and more pages could be added at a later date but the website does look full and complete at this time which is good in itself. The Facebook page has not been used that much at all as not many people have followed despite promoting it. There are a few posts on there but more posts are unlikely going to be uploaded currently. Facebook as a campaign or project platform does not work as well as other social media like Instagram or a website. Maybe in the future, the Facebook page would be used in a more tactical way and possibly branch out onto other social media’s such as Twitter, Snapchat, TikTok, Tumblr and Discord. Who knows, maybe another social media will be created in the future that would be very suitable for campaigns and projects such as this one. 
It does seem like Instagram and the website have been very beneficial and gained the most attention from people. The engagement from others has been helpful with expanding and growing the platform. With currently over 1200 followers on Instagram, the posts do reach a number of people and with Instagram insights, it is easy to see how many people have seen, shared, saved, interacted with the content. The campaign has been helpful to others and it shows in the feedback from people in comments and direct messages. Hopefully it has made a positive impact and change on the mental health community and helped in erasing more of the stigma surround mental health. 
Promoting the campaign was challenging. With the website, the link to it is in the Instagram bio and on the Facebook page, so it is easily accessible to people. Telling people by word of mouth was also a good way to get more people interested. Promoting the Instagram account was done by stories on other accounts and by using relevant hashtags. Facebook was also promoted on Instagram but not a lot of people took notice of that as Facebook is not as visually appealing as Instagram can be. Unfortunately, the campaign started in the middle of a global pandemic, Covid-19, so plans had to be changed, cancelled or adapted to fit the ever- changing uncertain times that everyone faced. A lot of things were moved or put online which was a good thing as no one could go out so, many people spent their time inside on their phones and social media. There were posters that were planned to be hung up in public spaces and at the local Universities but because of several lockdowns, no where was open and no one was going outside, so no one would have seen these promotional posters and they would have gone to waste. However, the poster was put up on Facebook to try and get people to go to the Instagram page and to spread the Reach Out Scream Loud message. The posters were made very much in advance of the final colour scheme decisions, so they did not match exactly. The green was used, along with a background that is now seen on Instagram posts and the Reach Out Scream Loud slogan, explaining what exactly it meant. If somehow in the future the posters could be put up then they would not be changed that much as they still mostly suit the campaign. 
There were a few other ideas in the works but putting them into action was more difficult due to Covid-19. One idea was some kind of gathering in a park or on the University campus or a society that met up weekly, bi weekly or monthly, depending on availability, turn out and what other people would want to do. These gatherings would be mental health focused and student focused. Many university students struggle behind the scenes and some do not have a safe place to talk about what is going on. This type of thing would be beneficial to them, a safe place for them to talk to others who are going through similar issues, a place to speak freely with no judgement. Some gathering sessions could be focused on specific mental disorders or categories of disorders, for example, one meeting could be focused on depression or depressive disorders and another session could be on psychotic disorders or more specifically schizophrenia and hearing voices. A lot of students can feel very alone when they are going through something and it is important to talk to someone, not let it all boil up inside until it is too late. An option would be to start an online chat group or video call group on Discord, WhatsApp or something similar. It would not be the same as being face to face but it still would be a nice idea. 
Another way to promote the campaign would be to use Instagram and Facebook’s promote feature. This allows your posts to end up on other people’s feeds and the explore page. However, this does cost money. For Facebook it could range from £5 to £10+ depending on how it is promoted, for how long and how many posts are being promoted at once. Instagram is between £2 and £5, again depending on how it is promoted and how long. There are many factors to consider when promoting on social media as it is never straight forward. You have to factor in the quality of what you are promoting, the audience, past engagement, why are you promoting and what your project is. Promoting on Instagram and Facebook is a possibility but there is no guarantee that the post you are promoting is going to get seen among everything else or going to get that much popular. If it is only one post then that may get a lot more likes but other posts that are not promoted may not. It is a bit of a risk that is not worth it right now and may never be worth it. 
Overtime, the campaign has gained traction and does continue to grow. There are endless things that could be posted as there is so much information out there on mental health and more research is being one every day. The campaign currently is mostly focused on Instagram with new posts every day. People continue to interact, like and follow. Posts have changed a little since the start but everything must continue to grow and develop over time, getting better as time goes on. Who knows where it may end up in the near future. Accounts will come and go but one thing never changes, the will power of the mental health community to make a change.

