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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: It only takes about 3 to 5 seconds for this website to load. This is the ideal length of time a web user or prospective customer is willing to wait for a page to load before losing interest altogether and looking for something else. Webpages that promote businesses online deal directly with customers hence are held to high standards on the performance of their presentation, that is visual design, usability and pleasure. A website taking to long to load for example may be perceived as of low value and not worthy of reusing or recommending to others (Jongmans et all, 2002)


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: There are many subpages which are accessible by clicking on buttons, and floating boxes that lead to different options. For example, the green buttons and boxes indicate decisions about what services a customer wishes to order. There are also floating boxes further down that are useful to select specific services, showing further details and requests for quotation once clicked upon. This enhances the customer experience and encourage further engagement and recommendation to others.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Absolutely. The design is very user-friendly and makes it easy to book general and customised services with provision of full quotes. There are also other means of contact for customers who prefer to speak real people. There is also a full list of contact details at the bottom including phone, e-mail and social media. There is also a full list of geographical areas covered by their services. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: In my opinion, the website is very user-friendly and offers a full range of services to the users. Perhaps a good recommendation is for them to break up the main page and shorten it a bit, even so this is not a big problem.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website is pretty much the same on either platform. The only visible difference is in how much is displayed on the screen at one time. The mobile phone breaks it up into narrower pages with less information but over more pages. The experience is broader and richer on the full computer.

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses imagery to a minimum, mostly still photos and some selection buttons that wiggle slightly when hovered over. Apart from some images here and there, the colour scheme of the site is black, white and green. The scheme looks quite uninspiring and dull but I can understand the prominence of green as an environmental-friendly theme typical of a cleaning service. Overall, it is a website fit for its purpose.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no online chat tool for those that are inclined to using it, which is a bit of a disadvantage since their services are targeted to professionals who are likely to be technologically minded. However, there are other means of instant personal contact like a phone number and social media links. 


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are very effective and lead to their homepages on the different platforms, thus expanding the reach of the business globally beyond their webpage. This is very positive as social media helps business to post information that reach their prospective customer in in real time (NFI, 2021)


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Here are some standard services with prices shown but there are some others more customised, hence needing a quotation. The importance of there being a variety of services allows the customer to have options.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The latest review I can see there is from 2023 and I cannot find a place to write a review. This also makes it difficult for an interested customer to make a decision to patronise, and they will need to ascertain that their previous and present customers are happy with their services.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: They have a slogan on the website that reads: “Don’t settle for ordinary cleaners. Choose vetted professionals delivering exceptional results, every single time” (Cleaners of London, 2025). They promote their own services as premium in quality. The website quality also suggests that their services are high quality.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are clear for some standard services, but others need customised quotes, it all depends on individual customers’ needs. The prices, on their own do not reflect the quality of their work. This is where honest, current reviews from customers will be helpful to a prospective customer looking for a quality cleaning service


	Section 4 – Searchability


	
	1.Cleaners

	
	2.of

	
	3. London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes it does.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I use websites to make purchases at lease once or more weekly so I think they are still relevant today and not going away anytime soon. They are very convenient to use.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: They should build an application and make it available to the current and prospective customers. This is a modern and more relatable way to modern people. 
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