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                 Technology advancements and LinkedIn the workplace


Technological advancements have completely transformed workplaces and helped organizations to run their businesses more smoothly and constantly override their previous successes. Technology has made it possible for companies for instance to lessen their use of paperwork as well as broaden the possibilities for various meeting options – that had been restricted within one location only - or cut their travel expenses thanks to new technology-offered  communication options. Technology has made businesses’ communication and operation systems so much easier and simpler, making the workflow nice and smooth. Obstacles that have been in the way of the growth of a company, whether it be communication-related, performance-related, leadership-related, distribution-related have been conquered and changed by the developmental of new technology.
This advancement gave organizations so much new opportunities and made it possible for them to grow rapidly in so many areas. The most obvious result of it is the way how our communication has changed and continues changing. Smart phones, social networking sites, apps have brought communication to a new level. Communication within the workplace has become quick, more innovative and strengthened the idea of unity. With the help of social networking apps like WhatsApp, Skype, we are blessed with so much flexibility that we no longer need to be present at the workplace every time. Engaging in other important works outside the office, and keep in touch even face-to-face with our colleagues at the office is possible through video chats and conferences.
Technology also helps to keep the business fully organized. Workplaces have now many innovative products and software to increase the workflow and boost efficiency. Systems like Project Management Software help in building, delegating and assessing a task as well as improve the quality and quantity of work. One area software systems play a vital role is risk assessment by providing a red flag every time a task gets off track that might lead to a project failure, adjusting employers to be more responsible, accountable, efficient, and better at time management in regards to completion of their tasks.
Using modern technology in the workplace like business productivity software has made it possible for businesses to better overcome obstacles within their daily strategies. It gives the opportunity for managers to easily track progress during every phase of plan execution and offer immediate option for correction to maintain performance and deadlines on track. This shows how powerful the role of technology is in improving the productivity and performance of the organizations. Access to these advancements has enabled the employees to do things faster, more precisely, increasing creativity and productivity. For instance, using SaaS tools in the workplace can eliminate the manual handling of certain duties by automating wherever possible and focusing on the integration of various tasks. These automated systems give more accurate results, and help keep every record up-to-date and checkable.
Technology plays an essential part in running the company in the most secure way. It provides an end-to-end hardware and software-based data encryption and the use of algorithms to make sure that sensitive information is accessible to the right people and is protected from malicious hacking attempts. Fingerprint and facial recognition features give an added level of security to the systems at the workplace. Employee’s online activity and communication has become easily trackable in this way to ensure that they don’t get involved in any wrong practice by constantly watching them.
Facility management is another system that is becoming popular in the modern workplace enabling businesses to customise their software according to the variable needs of the company, giving technological support that suits their style of working. With this approach employees’ time management has become more optimized; helped them to focus on their priorities, keep their deadlines, spend more time on creativity and also resulting in better client satisfaction.
Technology has helped us connect with people anywhere and at any time, completely changing the way companies collaborate. It brings more flexibility in the way employers and managers communicating and connecting with each other. Mobile and cloud technology has allowed instant and remote access and resulted in interconnected workplaces that not tied to one location. This increased level of collaboration helps on so many levels from encouraging teamwork, improving creativity and productivity and better people management from the leaders’ side, also makes it easier to keep clients updated on project performance and progress. (Prasad, 2018).
To succeed in the marketplace, businesses need to compete by internet-provided tools to propel them further. A company’s access to this is via digital marketing using social media, which is one of the most cost-effective strategies that businesses can use to reach their target audience and boost their sales. According to Lyfemarketing; 97% of marketers are using social media to reach their audiences and it is reported that by 2018, the number of worldwide social media users is expected to reach about 2.5 billion people (Smith, 2018). Consumers using these tools many times daily, which creates the best and easiest way for companies, and especially small businesses, to reach their audiences.
If a company is not active on these channels, could be missing out on an important chance to engage with their customers and grow their business. On social media platforms consumers are more receptive to messages as these platforms offer a fun and easy way to network. According to MarketingSherpa, 95% of online adults ages 18 to 34 are likely to follow a brand on social media, because they find the content and information in these social media campaigns valuable (Smith, 2018). It is because social media allows companies to be more conversational and show a different side of their brand, demonstrating brand personality, and to make authentic connections with their customers.
Social media also helps to improve visibility, therefore increases recognition for a brand by posting compelling content that adds value for the target audience. This is a perfect tool for increasing inbound traffic to any company’s website, making it the perfect strategy to complement search engine optimization. To be successful at it, businesses need to regularly post content in the most engaging way. The more quality content posted, the more opportunities provided to engage new leads. In time these new leads convert into customers. Strong social media presence acts as a signal to search engines that a brand is relevant and reliable. According to HubSpot 84% of marketers were able to generate increased traffic with as little as six hours of effort spent on social media per week (Smith, 2018).
Other huge benefit of using innovative technological software is helping to make the company more cost-effective, which is the number one goal of every business. Cross-channel analysis shows that advertising on social media is three times less expensive than advertising through traditional media. Additionally Word-of-mouth marketing is one of the most powerful tools that a company could have as consumers are looking for recommendations via these platforms, therefore brands are encouraging their customers to leave reviews on their profiles and recommend them to others (Smith, 2018).
Using social media at the workplace is a powerful tool to improve employee communication, sharing information, encouraging input and collaboration. It can make employees feel more of a sense of belonging, therefore make them feel valued at the organization. This platform not only strengthens and builds personal relationships with co-workers, but gives them an opportunity to reach out for an outside perspective when they encounter a problem and need simple and quick fix to gain new insights that can lead to a potential winning solution. Social media also enables employees to make and support professional connections outside the company. These relationships can lead to possible employment offers or business deals. LinkedIn is specifically focuses on these types of connections and has tons of obvious business users (Jeanetta, 2017). 
LinkedIn is a website specifically established for the professionals all around the world to network. The website allows people to search for business contacts, manage their professional identity, research firms, join industry groups and identify desired career opportunities. This website is also being leveraged by the brands and recruiters and many corporate profiles have been established on LinkedIn to recruit candidates and develop a pool of potential candidates through networking (Lewis, 2012). 

Despite the increasing competition in the internet sphere, LinkedIn has been performing since its establishment in 2003. LinkedIn is always going to have the benefit of being pioneer in launching a website that targeted the specific niche of professionals for networking and recruiting. Overall, the story of this company since inception has been positive as the company continued to expand its network by providing unique solutions to its members (Parker et al, 2009). 

Value, with earning revenue of $522.2 million in 2011, LinkedIn has shown its potential to lead the professional networking market along with its importance and value for professional organizations that are always looking for recruiting. In addition, this website holds greater value for professionals from different walks of life to communicate and network on the internet. Being the pioneer of creating a social network for professionals, LinkedIn will always have an edge however their niche is now being targeted by some big names such as Facebook and Monster.com. So rarity element is lagging for the company as of now. 

Innovation has been the underlining reason for the success of LinkedIn and the strategies positioning of the company in terms of its target market has played a great role in making it one of a kind in its field. In terms of targeted niche, the company seems inimitable however the innovative products being offered by the company are still unique since other companies are still launching their business and are at initial stages. LinkedIn does not seem substitutable however with the rise in competition, the company will have to come up with innovative products and revise its pricing strategy (Venkatesan et al, 2007). 

Accelerating their vision through innovation, Ryan Roslansky (2016) stated: ”The goal of helping our 450+ million members get the most value they can from LinkedIn. We want all of our members to use LinkedIn to be productive and successful, stay connected and informed, and advance their careers. The data suggests the innovation and changes we have brought to market are working. Since our new mobile app was introduced last year and our messaging platform was rehauled, we have seen record levels of traffic and messages sent, and deeper engagement with our professional content and conversations happening every day across LinkedIn.”
Roslansky also said: ”Through the LinkedIn Feed, we are inspiring and informing professionals every day with the most relevant industry and trending news. We want professionals coming to LinkedIn daily to get the right information on what is trending in your company, in your industry, and in the news. We now have 500+ influencers on our platform, and our members are writing an average of 160,000 long-form posts per week.” Adding that ” Relationships and networks matter more than ever in our professional lives. Conversations are how professionals connect and get business done. Since our new mobile app was introduced last year and the rehaul of our messaging platform, we have seen a 240 percent increase in the number of messages sent, and half of our active members are using our messaging platform every week.”
The platform has launched LinkedIn Learning, combining industry-leading content from Lynda.com with LinkedIn’s rich professional data and network. “I believe LinkedIn is in a unique position to completely change how professionals acquire the skills they need to advance their careers. We know the useful shelf life of professional skills has shrunk to less than five years. There is a critical need to help people acquire new skills through a highly personalized, data-driven and engaging learning experience. With more than 450 million member profiles, we have a unique view of how jobs, industries, organizations and skills evolve over time. From this, we can take the guesswork out of what to learn by identifying the skills you need and deliver expert-led courses to help you obtain those skills” (Roslansky, 2016).
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