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[bookmark: _Toc498784898][bookmark: _Toc499159524]Introduction
The advancement of modern technologies, the world is becoming digital almost every aspect of life such as business, health, social phenomena, communication etc. to each other within the finger tips. Businesses are depending on digital technology; the qualified employees are more valuable to run the business activities (more) efficient manners and successfully (Melissinos, 2010). Those Employees who have digital or technological knowledge and skills are able to serve more likely on the point of higher consumers’ satisfaction. The employers are interested for their businesses such an employee who is comparatively digital friendly and process technological skills then others on the point of recruitment is to be employed (Baltzan, 2011). 

Now a day, digital skills are easy in the workplace, for example a retail shop like Asda. Other business establishments, like ADSA, are developing awareness of the importance of effective analysis of information and its data is useful to gain knowledge for promoting businesses. The modern technologies and use of it in the modern business world is imperative to run the up-to-date businesses. The modern digital world and its usefulness are very much appreciated by the consumers and business establishments. The digital skills are giving Anyone to do their business by using online systems. So that the ideas of business has been changed and people are more eager to use the digital technologies and they are also researching for improvement of business by using data and the effectiveness of these modern technologies and social Media in the business which is a smart and faster and sometimes less costly. 









[bookmark: _Toc499159525]Definition and Example of Modern Technologies
Modern Technology is a sophisticated tools and eye catching word in this period of advancement in science and technology. The contemporary science has given the human life become easier by many rapid useful inventions (Linton, 2016). In short, modern technology is the advanced tools, gadgets or techniques that has replaced the manual systems and make the task easier and perfect. As a result, Today’s human life has been absolutely depending on the technologies. 
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[bookmark: _Toc499159579][bookmark: _Toc499187064]Figure 1: Use of Modern Technology
Source: (Linton, 2016)
Computer, internet, I Phone and smart phone become part of with human activities in a way that life cannot be imagined without these gadgets. It becomes life easier by using and to be connected and be comfortable by using these of modern technologies (Baltzan, 2011). Modern technologies have brought the human life a radical change in the lifestyle of people and dynamic thinking from previous decades.
The digital inventions of tools and gadgets have brought change also in trades and businesses by implementing digital system in place. Businesses now are serving the consumers with satisfaction and faster than the previous decades (Linton, 2016). Digital technologies have made the marketing activities of the businesses easier and effective ways compare to that of the previous decades.
Most of the Businesses are operating their business online systems. For example ‘ASDA’ is a popular retail establishment in the United Kingdom which provides online services to the consumers. They are doing Marketing, customers servicing, selling goods, communication and online information that are useful for the customers. Asda uses internet, their business websites and social Medias for communicating with the consumers and collecting information from the consumers with a satisfaction stories and complain procedures. On to top of that if a Customer does not wish to come and buy goods in the store physically then they can order or purchase their intended goods or product. They can simply order or purchase any product from their website by a simple click with watching them. 
[bookmark: _Toc499159526]The Use of Modern Technologies within the Workplace Effectively
Satisfaction is needed everywhere for anyone whether they are Consumer or not, because any transaction, it is vital to be satisfied in against of value for money. Thus a business is surviving and business growth is obvious in the trade world, if value for money is recognised. On the other words, why consumers will be backed, if, they are not satisfied, because there are so many competition in the market. Therefore, businesses are provably dependant on the modern technologies to serve with the proper services to the consumers (Sharp, 2013). 
So that business people are becoming understand to implement most effective of modern science and technologies in their businesses. Businesses do not want to leave behind from other compotators. Everyone wish that they do not be cheated when buying goods and accurate sum of money when they paid. The customers prepare value for money and shorter time without any errors which is often when service is handling manually. The costumers do not want to be in a long queue. By using digital tools, businesses can provide to the customers a flawless services quickly which is not even imagine in the previous decades (Irwin, 2012). 
Asda, as a retail chain shop which is an example of successful business by using digital technologies more efficiently and effectively in their business activities (Lichtenthaler, 2015). Asda is one of the top retailer establishments in the UK, because services to the customers are able to get their online services in 24/7 days. 
It is to be said that Businesses whether big or SME are now reasonably understand and realizing the importance and effectiveness of the use of digital technologies day by day. To me, any business will survive and secure the profits if they understand need of the digital technologies. (Wired, 2017). 
Improved Communication and Understanding
Business communication between management and customers and their proper understanding is a one of the crucial factor for making the business more successful (Hand and Hepner, 2016). 
Any business can serve to the consumers its better products with services when they sale and consumers are expected best of products and services. By using digital technologies are ensuring the improved business communication and better understanding of the customers need (Melissinos, 2010). ASDA uses internet sites, and social networking to communicate with their consumers such as Facebook, twitter, LinkedIn, etc. ASDA advertises their products in these sites by researching their lifestyle and consumer need. They are informed by Social sites that consumer’s needs and expectation, so that they are able to maximise demand and supply theory. Therefore, unnecessary products are not display in the store or online.

Employee Efficiency
By using digital technologies Employees efficiency can be improved by training them when necessary (Wired, 2017). In this way, digital technologies can make Asda’s employees more efficient and they are able to provide better services to the consumers’ quick and efficient way. It was not possible in previous decades and it is one of the advantages to make business profitable. Digital and Modern technologies reduce the manual work load on the employees that increase their efficiency with less stress and they are fairly motivated to the work (Melissinos, 2010). 
Instant Feedback and Recovery 
Consumer satisfaction is important for any business where it is corner shop or retail chain shop. If the business establishment does know the needs of the consumers then businesses are able to improve its best products and services to the customers (Baltzan, 2011). 
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[bookmark: _Toc499187065]Figure 2: Marketing Technologies Used by the Marketers
Source: (Baltzan, 2011)
Asda is able to determine the Customer demand through receiving feedback from the consumers about the products and services they provided. So businesses can effectively implement its use of the modern technologies to improve their business (Linton, 2016). In Asda establishment the required digital systems in place such as namely customer feedback, telephone, email, Facebook, twitter and other social Medias.

[bookmark: _GoBack]Improved Customer Service
[bookmark: _Toc499159527]In this world of business, (according to the Chinese proverb) customers are considered as god. So that the entire business establishment whether corporate or SME are targeting basically on achieving the top level of consumers satisfaction. Their expectation is achieving by digital technologies, so that they have made life easier for the businesses to provide expected customer services (Linton, 2016). Asda Employees are able to provide expected better and quicker services to the consumers compare to the previous decades. It lessens workloads and less hassle to the consumers of Asda. 
Use of Social Media for a Marketing tools
Research shows that there are increasing trends of use of Social marketing has become important to the people then previous years.  People’s engagements in use of social Medias are rapidly increasing. According to the BBC news there are about 3.5 billion people are using internet (BBC News, 2017) and about 3 billion people are connecting different social sites (BBC News, 2017). So, there are advertisements of products in the social networking sites and it is a great influence as a useful platform for the businesses in digital marketing process. 
[image: Image result for Trend of Internet Users in UK]  
Figure 3: Trend of Internet Users in UK
Source: Google
 
By the benefits of the digital technologies customers are getting informed regarding the products and services of different business establishments (Hand and Hepner, 2016). Any business can gather information about the consumer demand and expectation from the social networking sites and Asda is not an exception of that. Customers can achieve to the top level of satisfaction if business can determine target products and consumers, they can serve according to business establishment and customers need (Linton, 2016). 
Marketing purpose
It is to be seen frequently in the social media sites as a platform of their marketing process (Hand and Hepner, 2016). As stated above that there are a huge number of populations are now using the internet, so it is a new platform of marketing tools for the business establishments such as Asda and they are is using this kind of marketing with effective manners. 
Recent studies show that, most of the people’s valued time they spend on using internet (Hand and Hepner, 2016). So, their online marketing is very useful and it is eye catching to be informed the consumers as a glance like Asda is frequently doing those advertisements display. Therefore informed customers are to buy their product and thus an Online marketing is an important tool for creating branding images of the business establishments. 
Gathering information
Consumers are become very much satisfied when they are served with the products they want and services exactly what they desired. Customers are wanting that they should be treated a valued customer. Social marketing has made it easier for the businesses to gather information about the consumers and vice versa
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[bookmark: _Toc499159583][bookmark: _Toc499187068]Figure 5: Use of Social Media by Marketers
Source: (the Guardian, 2017)
Marketers can improve their targeted market by accumulating information from the social networking sites. In this way, Asda is following the frequent trend of the demand of the customers to improve their quality goods and sufficient services they need. 
[bookmark: _Toc499159528]Creating Online Presence
Nearly 2 billion of these peoples are using social networks as a major media of communications (the Guardian, 2017). Almost 3.5 billion people use internet all over the world (the Guardian, 2017). Younger people is eagerly concerned and connected with internet. Therefore own online presence is a fashion in this 21st century.
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[bookmark: _Toc499159581][bookmark: _Toc499187066]Figure 3: Trend of social media Users in UK
Source: Google
Online presence of people and businesses makes it reality to create an own brand name to the others. So that Consumers can get more informed about the presence of the businesses they do and can grow up interest and concern about the products and services of they have to the consumers.

Statistics shows that nearly 1.8 billion people are currently using Facebook (BBC News, 2017). Asda and the other business establishments’ are taking the advantages of Facebook in their business operations. About 467 million people are using LinkedIn, and other social networking site (Wired, 2017). Twitter is another social networking site having nearly 330 million active users (BBC News, 2017).

None cannot avoid digital revolution in online marketing or connect people around the globe. To be present and connected with people is essential for everyone. To create an own online presence will be very much helpful to be connected and can be done own online business for gaining profit as a start up businessman. Digital search engine for the employees who are skills at using technologies and social networking can be able to find jobs. In fact, it is a helpful tool for an individual in finding a desirable and durable decent employment through social networking and creating a brand for own business. Thus, it may suggest that online presence is an essential to be connected and stay in this global village.
A professional account on Facebook.
Link: https://www.facebook.com/














A professional account on LinkedIn.
Link: https://www.linkedin.com/feed/



















[bookmark: _Toc498784911][bookmark: _Toc499159529]Conclusion
Digital skills and research methods are more essentials to be stay on technological world. People are using digital technology so businesses are following them and vice versa consumers are following the business establishments. 
Adaptation of digital technological skills and research methods for employers and, qualified employees are vital to grow their business as profitable business, on the other hand, a person with digital skills and research methods will help for finding a suitable employment. Otherwise, without technological knowledge businesses and employees may be stay behind of the system. 
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Subscription Video-on-Demand Services Used by UK
Internet Users, by Demographic, April 2016
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How Marketers Use Social Media
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