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Introduction
The dissertation will research and analyse the different aspects and selling points that play a major role when a consumer is deciding what shoes to buy, particularly focusing on hand painted shoes and why they have become so desirable. I have always been interested in painting my own shoe designs and hope to look into different themes such as environmental themes including pollution and incorporate these topics into shoe patterns. The intention is also to include both secondary and primary research.  Secondary research has been adapted so that a wider variety of research can be included, Primary research will include questionnaires aimed at peers and general public to firstly find out their stylistic preferences, I would also want to research more into different colours and schemes to see how much of an impact it has on the popularity of the shoes. Secondly, to ascertain the success of making people aware of topical issues through the use of pattern and imagery, to see if it is possible to send a message and raise awareness by walking down the street. 

Limited edition
 “An edition of a book, or reproduction of a print or object, limited to a specific number of copies.” (Definition of Limited Edition Oxford Dictionary, 2018)
According to Luth Research (2016) it is well known in rudimentary economics that having insufficient and infrequency in stock can result to swell in demand for that product and can also inflate the value. This is the main concept behind the limited-edition items. A Limited-edition product could range from a one-off product to one where hundreds were made and sold for a fixed time period. These types of products can be found in all industries, including food, technology, cosmetic, car and motorcycle. Luth Research (2016) states that having limited edition items “can be a great way for small and medium sized businesses to attract new customers and get them into the store.”
Having innovative limited-edition items is a way for a brand to tie with the consumer in a fresh and stimulating way. In branding it is a way to form a temporary buzz, but also enhances the brands long-standing appeal. 
It has become more and more frequent for companies to produce limited edition products to keep existing consumers engaged but to also entice and to appeal to new customers. Most commonly, limited edition items are used within companies either to encourage a new product or to assist a foregoing product by giving it a facelift. (Finlay,2014)

To support this, Factory Obscura is a collective of artists and community builders that joined together in early 2017.  The group aims to support artists to create different types of art in hope of bringing likeminded people together and to awaken energy and potential. Factory Obscura’s first ever installation is called SHIFT, the idea behind it is to spur a shift in thinking for its audience. Factory Obscura (2017) describe their new installation as a “[J]ourney through the various levels of human consciousness, from feelings of dreamy introspection, to the high energy of being fully awake, and everything in between.” The 1200 square foot installation SHIFT (Oklahoma, 2017 -) has a completely captivating atmosphere which offers interactive play, together physically and mentally for people from all walks of life.
[image: ]Factory Obscura (2017) have set up a Hatchfund Campaign to fund their current installation to cover costs such as materials, permits and for paying the artists as there is no entry fee required to view ‘SHIFT’. Factory Obscura(2017). Custom Giro Cycling Shoes [Online]. Available at: https://www.currentstudio.org/cycling-shoe-artists/ (Accessed 9 May 2018)




Factory Obscura joined together in partnership with a bike shop in Oklahoma City called Celestial Cycles to offer a limited amount of custom designed Giro cycling shoes. Each pair was to have a unique design, created by one of the artists in Factory Obscura and it was up to the audience to decide which artist they would like to design their cycling shoes for them by looking at samples of the artists past work. According to the details in the hatchfund page, different prizes were awarded depending on how much a person donated, examples of gifts include Factory Obscura Lifetime Memberships, a commemorative bottle and stickers. By offering the limited edition cycling shoes, Factory Obscura have created an instant interest adding desirability which will benefit them in the present as well as in the long term, as well as this they have created a connection to their community and installation. Factory Obscura have reached their intended target by injecting originality and imagination into their hatchfund and in doing so can continue to grow and reach an even wider audience. (Maxwell, n.d.) (Factory Obscura 2018)
Pattern
A pattern can be defined as “[a] repeated decorative design.” (Definition of Pattern Oxford Dictionary 2018). Arty factory further explains this as “[t]he visual element of pattern is constructed by repeating or echoing the elements of an artwork to communicate a sense of balance, harmony, contrast, rhythm or movement” (2018). Patterns in design are a common form of decoration and can be seen in everyday life and can be found in clothing, wallpaper and lots of other everyday objects. There is also a large amount of pattern work found in historic and cultural traditions; patterns used to represent significant beliefs, numerous colours and shapes have different and detailed meanings that are passed down through generations (Lamp 2013).
Designs originated from plants and flowers have been used for thousands of years in India. Lotus and meandering floral patterns have been found in Buddhist establishments dating back as early as the third century BC. During the twelfth century patterns incorporating plant life became more common due to the clear influence from Islam after their culture became more dominant in Northern India. (Crill, 2009)
[image: hoto of Wreath wallpaper, designed by William Morris, manufactured by Jeffrey & Co., 1876, England. Museum no. E.501-1919. © Victoria and Albert Museum, London ]The use of floral pattern is supported by William Morris (1834-1896), Morris was an English designer who’s work was highly influenced by his knowledge and unmistakable love for nature. There are numerous reasons why the designs created by Morris became so successful, firstly, he had a huge complexity of knowledge based or research consistent with old and new practices, he chose his subjects with care and studied traditional floral developments and worked on concepts and designs that have had previous success throughout history. Secondly, Morris used repetitive designs incorporating blocks of colour, rather than sequences of lines, which resulted in him being able to make some of his designs in a quick progression. Finally his insistence to apprehend and understand the process in which things were made caused him to develop his work using a hands on approach, Morris would test multiple manufacturing techniques and then note and compare what methods worked best. (Parry, 2009) (Waggoner, 2003)Morris, W (1876). Wreath wallpaper. Victoria and Albert Museum, London.


In contrast to this, Andy Warhol(1928-1987) recognised that repetition could be used as a tool to change public perception and to manipulate popular tastes which is supported by the Art Story Contributors (2018). Warhol is well known for his mass-produced and brightly coloured images, usually assembled using the silk screen printing process. Some of Warhol’s most well-known images were those of Marilyn Monroe. 
[image: Marilyn and Andy - Marilyn Diptych, 1962, by Andy Warhol]To create Marilyn, 1967 (a portfolio of ten silkscreen prints), Warhol took a black and white image of Marilyn Monroe and used repetition and pattern to produce multiple images arranged with different colour combinations. The idea behind these mass produced prints of Monroe, and other celebrities such as Audrey Hepburn and John Lennon, was that after seeing hundreds of these prints, the observers are left seeing a common icon of consumer culture. This is a metaphor of Monroe losing her unique self in the remote world of celebrities, by becoming a celebrity Monroe was branded and made into a compliant commodity for consumers, rather than being seen as an individual. (Lamp, 2013)(The Art Story Contributors, 2018)Warhol, A (1967) Marilyn [Screen Print]. Tate Modern, London.


There are many patterns within Warhol’s work, the first being his love for machines and the ability for mass production, by using this method his work allows the audience to feel disconnected. To add to this Warhol regularly had others making the prints for him, strengthening the feeling of detachment. The use of bright colour schemes within Warhol’s work is a recurring pattern with many pieces consisting of either a monochromatic, a complimentary or an analogous colour scheme  Similar to the art movement Fauvism, Warhol uses non-representational colour, but not to convey different feelings, but to add to the feeling of disconnection already created by his method of mass producing his work. The final recurring style Warhol commonly showed within his work, was his disregard for staying within line boundaries in his prints. All of these elements work together helping Warhol succeed in making his audience having similar feelings towards many of his prints. (Borg, 2014)

Colour
“The property possessed by an object of producing different sensations on the eye as a result of the way it reflects or emits light.” (Definition of Colour Oxford Dictionary, 2018)

Colour communicates. Colour sells. Everything we see – by the virtue of its existence, has a colour. It affects the way we view every single thing in the world. (Anon, 2004: 28)
In Colour Harmony 2, Whelan (1994: 7) writes that thoughts can be shown through the use of colour without physical language. The public’s emotional reaction to different colours and colour combinations can usually be foreseen. Each colour has countless tints and shades that can produce different emotion to their original hues. For example, Red in full saturation is a hot colour and tends to provoke power, passion and excitement, as well as violence; it grabs the people’s attention. Red also turns into pale pink, which is thought of as romantic and soft, consequently demanding less attention. Red can also be turned into burgundy, a rich sophisticated colour, both creating dissimilar feelings to the primary hue of red. 
Supporting this, Josef Albers (1888-1976) the creator of the book ‘Interaction with color’. Albers(2013) states that the book is not a new theory to colour and that books intentions are to change the way we approach colour. “In my color book there is no new theory of color. But, in it, there is a way to learn to see.” The book is a helpful tool for artists who want to understand how to use colour as it is an important and relative medium used within design. According to Albers writings, experience is key as you will learn more through doing. Interestingly Albers understanding of how the same colour can appear different if surrounded by another colour needs to be considered during the design process to make sure the overall image still works together. In addition to this it is also vital to look to see if any colours used are of the same value, especially when forming typography as these colours will vibrate and may possibly be uncomfortable for the viewer to look at. Albers also mentions how the public already have existing associations with specific colour patterns, such as red and green mixed together can easily be linked to Christmas and how pink tones are commonly linked to being more girly. 
Supporting this, Whelan(1994:22) also showed there are already basic colour schemes, separate to colour trends that send a message of their own. During the process of design you need to decide what message you want to reach with colour, you would then start off by selecting a main colour that reflects the message you want to convey, for example, colours combined with navy blue are thought of as dependable, conveying authority as well as security. Another instance, colours that revolve around greys and tonal blacks are thought of as professional colours as they are sensible and uninteresting, lacking characteristics.
In terms of fashion and trends in colour, according to Whelan (1994:123) professionals in different fields within design choose colour based on research consistent of things such as psychological insight, cultural movements, social status and current economics to foresee colour trends ahead of time. Groups such as the Association of international colour directions (AICD) and the Color Association of the United States (CAUS) are involved in predicting and identifying colour trends, up to three years in advanced, giving designers and manufacturers’ time and ability to apply the colour trends into future designs and products. The advantage of selecting the right colour schemes in advance and also being able to keep up with trending colour schemes can be the difference between a product making a success or not. A new colour scheme can also revive life into an old product supporting the limited edition theory.
To conclude, whilst the key words chosen could be viewed broadly with regards to the wide topics they cover, I intend to research further into the simplistic core fundamental elements of design such as colour and pattern to assure the right message is being communicated to the general public through my designs. These factors, as well as saleable concepts such as the limited edition theory, if done correctly, could potentially lead to increased desirability.  By using primary research, I aim to gather additional information to find out if the general publics’ opinion on my chosen colour schemes and pattern designs, support or contrast the knowledge produced by secondary sources.  I hope the information gathered can be put into practice to eventually find out how desirable and successful hand painted shoes can be, and if these designs could be adapted to possibly raise awareness for environmental issues such as plastic pollution.


The influence of walking art-
Why has painting on shoes become so popular in modern day culture?
Can you raise awareness for topical issues such as pollution by painting on shoes?
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