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Coca-Cola is the largest manufacturer and distributor of beverages worldwide. The company, based in Atlanta, Georgia, was founded in 1886 by Dr John S. Pemberton. Pemberton, a pharmacist, wanted to make a distinctive syrup that people could purchase at soda fountains.
[image: ]Before Dr Pemberton died in 1888, most of the Coca-Cola stake was sold to Asa G. Chandler, who is now known to be the founder of the Coca-Cola empire layout.





















Dr John Pemberton

Later in 1894, the installation of bottling machinery was accomplished by Joseph Biedenharn, and that was the first time Coca-Cola was filled in bottles. Since then, the Coca-Cola company has continued to expand globally (Mayureshnikam and Patil, 2018). It currently has operations in more than 200 countries and

Coca-Cola’s mission statement is refreshing the world in mind, spirit, and body inspiring moments of happiness and optimism in its actions and brands. The firm aims to leave a legacy whenever it operates, it values making a big difference in people and communities. (Coca-Cola, 2021)people consume over 1.9 billion servings of Coca-Cola products each day.
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The concept “marketing mix” entails all the marketing strategies used by a company to meet its marketing objectives in the market. The primary 4P's of the marketing mix are Product, pricing, promotion, and place or distribution (Kotler and Armstrong, 2010). Below is Coca-Cola's 4P's marketing mix.
Product Strategy
[image: ]The core of the marketing mix is the product. These are the goods or services a business offers to its customers. Products define what the business will promote and distribute (Doyle, 2012). The Coca-Cola company offers over 200 brands ranging from sodas to water, from teas to coffees, and from kombuchas to juices. Some products provided by the company include the following:



Schweppes is the world's most original soft drink offering a variety of delicately balanced creations with ingredients carefully selected and prepared to quench consumers' thirst. This product is often enjoyed as a mixer or on its own.
(Coca-Cola, 2021)

Fuzee Tea provides a delicious blend of tea extracts and juice for a unique flavour experience. Fuzee Tea is currently available in Camomile, Peach Hibiscus, and Mango flavours.
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Coca-Cola
[image: ]It is one of the most recognizable brands, most popular and highest-selling soft drink in the world. Other products in this category include Sprite and Krest, Stoney, and Fanta. The latter is the second-largest brand after coke, and it comes in a variety of flavours including orange, pineapple, peach, strawberry, and grape. (Coca -Cola, 2021)













Diet Coke, also called Coca-Cola Light This is a sugar- and calorie-free soft drink.
[image: ]According to the company, the drink is great tasting, more refreshing, and contains just 1Kcak per 330ml.



Dasani waters:
This is a proprietary blend of minerals creating a clean, fresh, and premium tasting water, known to be delicious and pure.
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                                                         Coca-Cola Zero Sugar
This product also had no sugar, but it offers consumers the same refreshing Coca-Cola taste. Coca-Cola Zero Sugar was created to assist people to
minimize their intake of sugar but at the same time experience the great coke taste.



[image: ]Ades soy-based beverages the brand comprises of beverages that blend different seeds like coconut, soy, and almond with fruit juices, vitamins and minerals, and indulgent flavors for a
smooth, rich and delicious taste (Coca-Cola, 2021)

Simply juices:
[image: ]These juices are manufactured with freshly squeezed real fruit juice, all-natural and honestly simple. The Simply Orange® Pulp Free, for instance, is a delicious orange juice that is never concentrated and never sweetened, just 100% Pure Orange Juice.






                                                    Minute maid juices
This brand comes in over 100 different varieties and flavours, ranging from apple juice to orange juice, and punches to lemonades. The company uses the freshest ingredients to ensure consumers have the highest quality juices.

Student No:2029965	Coca-Cola Promotion Strategy


Coca-Cola's Promotion Strategy
The Coca-Cola company concentrates on aggressive marketing by using ad campaigns through television, sponsorships, print media. The firm also uses Internet marketing, sales promotions, personal selling, and public relations. Advertising is greatly important for the company given its global presence (Hallam, 2021). As a way of catching the attention of consumers, Coca-Cola uses catchy and "happy" slogans in most of the ads. This helps it to emotionally touch customers and create the desire to purchase the products.


Coca-Cola ads campaigns are created to attain specific objectives like maximizing profits. The campaigns help the company to achieve this objective by informing consumers about the indulgent available products, motivating potential buyers to like the products and take action, and ultimately creating more sales leads to transforms into sales. (Felon, 2015). The campaigns are designed to attract different target audiences with the content of the influencers. Influencers used in Olympic games, for example, include the world’s top athletes like Michelle Jenneke, Jodie Williams, and Nathan Andrian. Influencers are liked by many people their opinions count a lot. They also engage in public relations and social media activities to encourage their followers to buy the products or services being endorsed (Kotler and Armstrong, 2010)






















Michelle Jenneke (Centre
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Television Commercials
This is the most common channel used by the company. The company can reach a mass audience more quickly. To enhance these commercials, the company
collaborates with leading artists such as Tyler, the Creator, Thundercat, AC/DC and Avicii who create touching tracks.




[image: ]Point of Purchase Advertising:
[image: ]Stickers and posters are displayed in various supermarkets, wholesalers, restaurants, and shops. Coca-Cola uses a single stand to display a variety of brands, providing them in a unique pack. This form of promotion gives target consumers an opportunity to select the products they would love to buy from their selection (Asoy, 2017)


Outdoor Advertising:
The company posts ads on hoardings and billboards, this ensures that Target customers can see the ads everywhere they go. Outdoor ads that are aesthetically pleasing and located in highly trafficked areas of the target audience can help a business to establish a strong brand familiarity and recall.
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Sponsorships
The Coca-Cola Company sponsors several major events, projects, and organizations globally. Among the company's well-known sponsorships are the Olympic Games, NBA, NCAA, NASCAR, American Idol, and Bet Network. According to Global Data (2021), Coca Cola is now active in sports sponsorships in Europe, the
Middle East and Africa (EMEA) region. It has secured six deals including supporting the Premier League and Serie A, UEFA’s European Championships, including a Middle Eastern deal with the Dubai Arena. The sponsorship deals were projected to be worth over $132 million in 2021.
According to Kotler and Armstrong (2010), sponsoring major events helps a company to increase its brand visibility, enhance brand exposure, and generate more sales.

[image: ]Student No:2029965

Internet Marketing
In the current business world, the Internet has become a very useful platform to promote products and services (Dai, 2021). The Coca-Cola Company has its own website, which is user-friendly and easier to navigate. Customers can access all the information they want about the company and access all the products offered by the company. The website has features that allow them to give their suggestions and feedback.
Social Media Marketing
Besides the company website, the company engages with its customers across various platforms including Facebook, Twitter, YouTube, and Instagram. Many potential customers, especially the youth, spent most of their time
[image: ][image: ]on social media. The company leverages this opportunity to advertise its products and capture their attention. At the moment, Coca-Cola GB Twitter has over 145 thousand followers.
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Coca-Cola's Pricing Strategy


Price refers to the amount of money consumers can pay to get a product or service. Price is an important component that determined


a consumer's buying decision. Lower price points allow a company to penetrate new and price-sensitive markets (Kotler and Armstrong, 2010).


According to Hallam (2021), one of the pricing strategies used by Coca-Cola is the competition-based pricing strategy. Based on this approach the prices of Coca-Cola products are set at the same level as competitors. Since PepsiCo entered the soft drinks market, Coca-Cola had been using this pricing strategy using market research technologies to create a perception of being affordable

Student No:2029965


The company also utilizes lower price points to enter new markets that are price sensitive so that it effectively faces competitors and enhance brand awareness among the target population. After establishing itself in the market, it repositions itself as a premium yet affordable brand in comparison to different competing brands like Pepsi (Dai, 2021).


[image: ]Coca-Cola offers a range of packages and sizes at different price points; the more customers buy the less they pay. The products are packaged from 300ml to large 2- and 2.5-liter family packs. Customers save more once they purchase larger packs.



Coca-Cola Zero Sugar 24 x 330ml
Only: £8.50 Price at Tesco Supermarket

Schweppes Lemonade 12X150ml
[image: ]Rest of the Flavored Mixers shelf £ 4.50
£0.25/100ml










Diet Coke 24 x 330ml Only: £8.50
Price at Tesco Supermarket
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                                                                                      Place/Distribution Strategy
Distribution channels cover all the activities a company undertakes to move products from where they are produced to the point where consumers can access them (Doyle, 2012). In most transactions, the most common
set of channel structures includes the direct channel, wholesale channel, retail channel, and agent channel. The Coca-Cola Company has established an efficient distribution network worldwide. The company manufactures
beverages using a patented formula and then distribute them to bottlers in more than 200 countries. Bottling partners engage in manufacturing, packaging merchandising, and distributing the final branded beverages to customers and vending partners. The companies employ both direct and indirect selling strategies (Mayureshnikam and Patil, 2018)




In direct selling, the company supplies its products directly to selected retailers like Wal-Mart. The products go directly to the buyer with no intervening partners or intermediaries between them. Trucks are used to deliver the products to retail stores and other distribution centres. The benefit of this strategy is that more profit is channelled directly from the consumers to the company.












A Truck used for distribution
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In indirect selling, the company partners with distributors or intermediaries to bring products to customers (Doyle, 2012). The firm supplies its products to these distributors who then avail the products to different other retailers, whole-sellers, restaurants, convenience stores, movie theatres, street vendors, and amusement parks, among many others.


A representation of a typical distribution network adopted by the company is like the one below Company > Distributor > Wholesaler > Retailer > Customer
All of the above intermediary partners act as a link between the company and the customer




















[image: ]Coca-Cola products display	Coca-Cola Street vendor
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Besides physical distribution, Coca-Cola runs user-friendly websites to connect with potential customers. In the UK, for instance, customers can access Coca-Cola products through the website at https://www.coca-cola.co.uk/.













Customers can access all the information regarding the products, available promotions, and there are links that allow customers to initiate purchases.
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