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Task 3
The goal of entrepreneurship is to find novel methods to combine specific resources. It involves coming up with fresh concepts, creating value, and having the flexibility to change direction when the market demands it. An entrepreneur is a person who plans ideas, obtains resources, and manages an organization's performance in situations that result in the creation of something new. Franchises are business arrangements that allow an entrepreneur to purchase the right to oversee a well-known system and brand, like Subway or McDonald's. Businesses that operate mostly, if not entirely, online and offer goods and services without requiring customers to physically visit are known as internet-only enterprises. Examples of these businesses are ASOS and Deliveroo. Despite being for-profit firms, several organizations—like Social Bite and The Big Issue—prioritize their purpose.
Startups and SMEs are the main drivers of the UK economy. They provide 61% of jobs, make up over 99% of UK enterprises, and provide more than half of the private sector's income (FSB, 2025). This is evident in the way they support innovation, job creation, and neighbourhood social life. In addition to bringing revolutionary technologies that boost national competitiveness to UK enterprises, entrepreneurs are a source of productivity and competition. For example, London-based fintech innovators have boosted the British economy by billions, making the UK a global leader in digital finance.
Franchisor participation is mainly to mitigate the risks of business failure through their proven product and system. For many UK SMEs, franchising is the route to fast-track growth and broader geographic reach. Online businesses from the other end have re-moulded consumer habits, prompted significantly during the pandemic when UK e-commerce reached more than 26% of all retail sales by 2022 (ONS, 2025). This change has provided digital entrepreneurs with new opportunities and enhanced the UK’s position in international e-commerce. The primary goal of franchisor participation is to reduce the likelihood of business failure by utilising their tried-and-true system and product. Franchising is the path to faster growth and a wider geographic reach for many UK SMEs. Conversely, online companies have changed customer behaviour, greatly influenced by the pandemic, with UK e-commerce accounting for almost 26% of all retail sales by 2022. This shift has improved the UK's standing in global e-commerce and given digital entrepreneurs new chances. 
Because they assist in resolving social problems, social companies also benefit the economy as a whole. They provide over £60 billion annually and employ over 2 million people in the UK (Barclays, 2025). Their contribution to promoting community well-being, reducing inequality, and supporting vulnerable populations has grown in significance. Belu Water and Divine Chocolate are two companies that demonstrate how purpose-driven company may be a surefire way to achieve financial success. In conclusion, SMEs and entrepreneurial are the cornerstone of the UK economy. They foster economic variety, employment, and innovation. Entrepreneurs are making contributions to society and economic progress through social enterprises, online businesses, and franchise company models. For the UK to succeed in the long run, their flexibility, inventiveness, and fortitude are essential.
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