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[bookmark: _Toc138760843]1. Project Statement
The tourism and hospitality industry of the UK is experiencing rapid growth and development after the covid-19 pandemic as tourists have again started their movements now and they are frequently visiting new places in the UK for various purposes (Farmaki, 2020). But at this moment the customer demands of this industry are very much complex and while purchasing tourism services from hotels and hospitality service providers tourists are considering sustainable tourism practices as the most significant criterion (Sonuç, 2020). The tourists are very aware of environmental and social sustainability at this moment and they are purchasing hospitality services from only the hotels that practice sustainable tourism appropriately (Ali, 2021). So at this moment to impact the consumer purchase decision within the UK hospitality sector using the strategies of sustainable and eco-friendly tourism is the most feasible solution it is needless to mention. So in this research project, the researcher will investigate the impacts of sustainable tourism practices on consumer decision-making within the UK tourism and hospitality sector. Premier Inn, the UK-based renowned hotel chain has been selected as the case study organization for this project. 
[bookmark: _Toc138760844]2. Questions
The questions to be answered by this project are stated below-
· What are the significant sustainable tourism practices for Primer Inn?
· What are the factors affecting the decision-making of the consumers of Primer Inn?  
· How significantly can sustainable tourism practices impact the consumer decision-making of Primer Inn? 
[bookmark: _Toc138760845]3. Aim
This hotel placement project aims at investigating how significantly can sustainable tourism practices impact consumer decision-making within the tourism and hospitality sector of the UK
[bookmark: _Toc138760846]4. Objectives
Objectives to be accomplished by this project are stated below-
· To identify the significant sustainable tourism practices for Primer Inn 
· To identify the factors affecting the decision-making of the consumers of Primer Inn
· To investigate how significantly can sustainable tourism practices impact the consumer decision-making of Primer Inn
[bookmark: _Toc138760847] 5. Rationale
This topic was selected to develop the hotel placement project because it is going to address two of the most concurrent issues of hotel service providers including sustainable tourism practice and consumer decision-making. At this moment if hotel service providers do not implement sustainable tourism practices, then surviving in the market by influencing customer perception significantly will not be possible (Graci, 2020). On the other hand, without impacting the consumer decision-making process effectively getting a greater number of tourists as well as enhancing the number of sales will not be possible for tourism service providers also. So, at this moment the UK-based hotel service providers need to focus on both sustainable tourism practices and consumer decision-making processes. The proposed hotel placement project is going to emphasize both of these significant issues which has enhanced the relevance and validity of the selected topic. For these reasons, this topic was sleeted from placing the hotel placement project. 
[bookmark: _Toc138760848]6. Sample literature review 
[bookmark: _Toc138760849]6.1 Sustainable tourism practices
Sustainable tourism practices refer to the usage of eco-friendly strategies and operations in the overall tourism and hospitality service-providing process (Johnston, 2013). Johnston (2013) explained that sustainable tourism practice is one of the most significant issues that tourism and hospitality service providers especially hotel organizations need to evaluate carefully and there are some identified sectors where a hotel corporation may implement sustainable practices and operations. However, Farmaki (2020) supported the previous study of Johnston (2013) and identified that using green energy in hotels as well as applying the waste management process appropriately are some major sustainable tourism practices nowadays. Farmaki also stated that when proper waste management processes will be applied by hotel organizations and when green energy will be sued then the negative effects on the environment by hotel corporations will be minimized. Aronsson (2022) supported the research of Farmaki (2020) and identified that proper use of resources, using sustainable sourcing, and adopting recycling programs are some other mentionable sustainable tourism practices for hotel organizations. 
[bookmark: _Toc138760850]6.2 Consumer purchase decision
Consumer decision-making is the process in which a general customer takes the final decision of buying a product or service and takes the next actions accordingly to obtain the desired item. The research of Han and Yoon (2015) identified that in the buying process consumer purchase decision is one of the most significant factors that are directly connected to the sales operation of a company and there are some significant factors and forces that directly or indirectly affect consumer purchase decision-making at this moment. However, the comprehensive case study report of Vishesh (2020) identified that consumer purchase decision is the most significant segment of consumer behavior and it helps the customers to get the most effective, appropriate, and desired products in an appropriate manner.  The study by Aksu et al. (2021) investigated the consumer purchase decision-making process in the tourism and hostility sector and found that the overall tourism practices adopted by a company are one of the major factors that may affect consumer purchase decisions nowadays. 
[bookmark: _Toc138760851]6.3 Role of sustainable tourism practices on consumer purchase decision
At this moment there are a lot of direct and indirect forces that may impact consumer purchase decisions within the tourism and hospitality industry but among them, the using of sustainable tourism and hospitality practices is one of the major factors to consider (Saarinen, 2020). Saarinen (2020) explained that the customs of the tourism and hospital industry are now focusing on sustainability as the world is getting affected by greenhouse effects, global warming, and some other relevant issues. And for this reason, they are only considering sustainable tourism brands while purchasing hospitality services. Sonuç (2020) supported the previous study and stated that to impact consumer purchase decisions implementing sustainable tourism practices is a must. The research of Ali (2021) identified that when a consumer will notice that a hospitality service provider is not impacting the environment negatively and applying eco-friendly tourism then the brand will naturally make repeated purchases from the company. And in this way, consumer purchase decisions will be positively impacted it is needless to mention.

[bookmark: _Toc138760852]7. Project Methodology
To develop the hotel placement project, it was a must for the researcher to select relevant processes and methods at first that will help to investigate the identified hotel management issue appropriately and the comprehensive methodology adopted by the researcher will help to develop the results and findings of the project according to also. The relevant methodologies that will be adopted by the researcher in the proposed hotel placement project are stated below- 
[bookmark: _Toc138760853]7.1 Project Design
To design the indented hotel placement project the researcher will adopt the case study research design. As already mentioned in this project the researcher has selected Premier Inn as the case study organization. So all the discussion of this project will be made by evaluating the case study of this company. Data and facts of this project will be obtained according to the case study of Premier Inn hotel and then relevant data analytics methods will be applied to generate the findings and results. So, in the proposed hotel placement project the case study research design will be used. 
[bookmark: _Toc138760854]7.2 Data Collection
The data and information of the proposed hotel placement project will be gathered from published and pre-analyzed secondary sources only. As obtaining primary adyta is costlier and has some ethical issues so the researcher decided to use secondary facts and data only. The required secondary data for this project will be obtained from company reports, company profiles, industry reports, economic reviews, journals, and e-books, and from some other relevant sources. Online databases like Google Scholar, Mintel, and the university library will be screened to get the required secondary data for this project. 
[bookmark: _Toc138760855]7.3 Research method
The qualitative research method will be used to evaluate the obtained secondary facts and information of this project. In this project, the researcher just wants to make a thematic analysis of the collected data. Developing numerical as well as statistical assumptions is not the focus of the researcher. So here the researcher will not use the quantitative research method. The qualitative method will be applied here and thermotical data investigation will take place to accomplish the purpose and objectives of this project. 
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