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        Data, information and knowledge are concepts that relate with each other. The first English use of the data was in 1640s and the meaning of it was transmissible and storable computer information. The word “data” comes from the Latin language “datum” which mean “thing”. There are two kinds of data: qualitative and quantitative. The qualitative data means that data uses words or images to describe something and quantitative data means that data uses numbers or categories to describe something. 
          The availability of secondary data is a real concern to student researchers. Undoubtedly, your institution`s library will contain a wealth of sources. The degree to which these correspond with your research depends on the nature of your topic. In some cases, you may need to access more specialized data. 
         Business success depends on a good access to a large data. Data and information can help a business to grow up and become better that it is. Information is used at all the levels in a company. First step is planning, can be for short, medium and long term. 
         If you are collecting data to contribute to solving a problem, or to underline the importance of addressing a certain problem, keep in mind that it is crucial to involve all relevant stakeholders from the start of the data research process. This will create ownership of the data, ensure relevance and usefulness of the data, result in communities feeling represented by the data, and avoid decision makers turning a blind eye or questioning the credibility of the data.
        The questionnaire will be about shopping. The subject of the survey will be about why is it good or bad to shop from the brands. There are twenty people, who have answered to the questions and helped the survey to get on the finish line. The questionnaire will have as a main subject Victoria`s Secret brand, why people want to buy or why people prefer to buy from this brand. To obtain a good questionnaire there are a few step that they need to be followed. First at all the questionnaire needs a topic. Topic is the subject of the questionnaire. The topic is the base off all the researches. 
        All the questionnaire can be delivered to the public in different ways, can be self-completion for example postal, the second way can be telephone survey, there are a lot of telephone surveys, telephones company can make this kind of surveys they are calling the customers and thy are asking them questions about quality of the phone or about design. The last way of how to deliver a survey is face to face, they can be done maybe on the street or maybe if it is an event. The advantages of the self-completion it will be that for example if it is postal, you can have time to think, nobody is rushing you and you have time to make some research so you will be able to know what it is all about. The main disadvantage when it is about self-completion is that the survey will take too long, the results will be ready after a long time so that will be a disadvantage for the survey. Another bad point about self-completion is that people are not excited to spend time on something that maybe they are not interested and people can avoid the truth. The good points for the telephone surveys are that they can be short surveys, no one wants spend a lot of time on the phone and another good point is that beyond the other end you do not know who is it so the answers will be honest. As a disadvantage for a telephone survey is that some of the people they do not answer on the unknown numbers. For this surveys data collection is very important. It is important to know how to collect data. Data is each word so that means that data it is a large subject. 
        The self-completion surveys are cheap to administrate and it is not hard work to administrate them. People can respond in their own time and speed and they can be anonymous if they do not want other people to know about their answer. There is a little control over about the response rate and interpretation of questions. There are five types of question, first one is factual, second one is behavioural, thirst one is attitudes, forth one is beliefs and the fifth one is opinion. A good survey needs to have census and sampling. Census includes 100% of the population and the sampling includes a specially subset of the population. The truth is that measuring the entire population of the world it is hard and it takes time and financial resources. From the sampling you can get quality information. 
         Population is the group who is answering to the questionnaire. It is the entire people who are involved in the questionnaire and are helping to achieve the goal about the questionnaire. Even if it is a small group, when it is about the survey they are called “population”. 
        Sampling frame the people who can use them for the surveys. It is that part of the population who can actually answer and help the questionnaire to be done. Sampling frame is that population who is able to give an answer for the survey. 
       A sample is a part of the survey as well. As a main part of the survey a sample is a subset of the population what it is used to gain information. A sample are the people used for the surveys. 
       A unit is a member or a subject of the population. You can call a “unit” every member or every subject who is introduced to the survey as part of it. 
       Variable it is the measure of the unit. It the characteristic of the unit what can be used to measure all the units what are present in the sample. 
      When you want to realise a survey you need to make some researches first. The most important characteristic about surveys are the people. You need to identify the right people for your surveys. For example, if it is a survey about technology, you need to make sure that the people you are using them are the right people, young people or middle age people. You cannot introduce elderly people in that kind of a survey. The other main characteristics about surveys are sampling frame, sample size, response rate and sampling method. 
        A questionnaire needs to have a design. A design is the way how the questionnaire looks. To become more attractive, the questionnaire needs to look professional, in this way the people will be attracted about it. A good design means that the surveys looks clean, the questions are clearly formulated and easy to understand. The respondent needs to know exactly about the job and needs to know what is the survey all about. As a good respondent she or he needs to have a professional tone and a polite attitude. A good design needs to include only the question that you need, no more and no less. If it is too long the survey, that means it has a poor design. A surveys with a poor design it is not a good one and the results and be false. A bad point about design are the questions, if the questions are too long people may get bored and the results it won’t be the expected one. The last bad point about the design is the language, if the language is not a professional one the survey will be a poor one. People are expecting professional language when they are asked to participle on a survey. An example for bad questions are the negatives one, for example “do not you like using social media websites?”. The direct classification question is not accepted as well, for example you cannot use questions like “how old are you” or “what is it your weight”. The questions about sexual orientations or political question are not accepted in a good survey. 
        When you are designing your questionnaire you need to know how to handle your data that you obtain when you are finishing the research. You need to ask all the information that you need in your research. It is important to make it easy to see, for example use big boxes to tick. If necessary, set up a system for coding responses. You can try to complete you survey and in this way you can check if you have everything done and nothing is missing in your questionnaire. 
         The questionnaire below is about shopping from the brand, for example Victoria`s Secret or Nike, Adidas, Puma. It is a survey done on twenty people, different age, teenagers, young adults, adults, middle ages and elderly as well. The surveys have different opinions but it helps to achieve the goal. The way how data is collected it is very simple. The question is clearly formulating, all the people can understand what it is all about and the language it is a professional one. Every word in the survey is “data”. Even if it is a long word or a question mark it is a data. The questionnaire is made by asking people on the street. The question is not embarrassing question, in this way people will respond positive to the survey and will give the right answer. The method of collection data is by taking with the people and asking them about their opinion. After the people give their answer next step is to analysing their answers one by one and analysing the results. A survey it is not complete if the data is not collected in a good way. In the survey data is collected by using the face to face questionnaire, that means people will have time to answer the questions ad take their time to thing and give the right answer. 
        In conclusion, this module it is helping he students to achieve their goal and to become more confident when it is about technology. Data and methods of data it is an important subject for students who want to change their statute and become more than they are. Data it is raw information. Data is everything, a number, a letter even a question mark it is data. Data, information and knowledge are concepts that have a connection between them. Data is connected with information and knowledge. First you have data, which is helping you to get the information that you need to work on it. In the end you achieved the goal, you have the knowledge which it is the most important key for your work. A successful survey can be done only if you know everything possible about your topic. Topic it is the subject of your questionnaire. The topic for this questionnaire is shopping. The survey it is done on twenty people, different ages which means that the questionnaire it is real and it has the real result. The answers are from teenagers, young adults, middle age and elderly. There are all the categories included because everybody needs to go shopping even if it is brand things or not, all the people are going to shopping. As a result of the questionnaire is that people thing that it is good to buy from the brands because the products have a special quality and you do not have to buy every week a new product. In the other hand people thing that it is too expensive to buy from the brands, so 50% of the people thing that it is not good to buy from the brands because they are too expensive and 30% of the people think that it is affordable to buy from the brands and the quality is it better than other products. There are 10% of the people who thing that it is important to buy from the brands because of the other`s people opinion. They are thinking that if you wear brand clothes people will appreciate you more and you will have more friends. Another 10 % thing that buying from brands it is not necessary, they are not interesting to buy from brands anymore, they have another priority. 

































· This questonaire is about shopping from the known brands,for example Victoria`s Secret, Puma, Nike or Adidas.Please complete the questionnaire below by thinking the right answer for you. Take you own time and complete the questionnaire with the right answer that will suit you.



· Why it is good or bad to buy from the know brands?
		
	   Because it is affordable 
	Because of the good quality and the material
	No, I do not interested about brand clothes
	Because it helps me to become more appreciate by the others
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