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	Evaluation

Respond to each question 

	Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 



	Answer: This website loads fast when you press onto the link. Websites that tend to load fast save time and improves the user’s experience. When engaging with a website it is important that it loads speedily. According to Hemanez, Julio, and martin (2009) the speed of a website is a determining factor in customers completing transactions and enjoying the services provided by an organisation.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 



	Answer: This website contains many sub-pages such as the location, games, offers, parties, groups and more. This enables potential clients as the website provides numerous relevant information about what the company such; services offered, weekend, and early bird deals. Such differentiation would facilitate quick decision making on the part of the clients and effectively save time.

	Question 1c - Can a customer make a booking via the webpage? 

 

	Answer: This is true, as the customer has the option of making a booking through the webpage. The website has a booking section where one can easily find a place to fill in their location, date, and time. This makes it quick and easy for the customer, thereby enhancing the customer's experience as they can complete their booking online.


	Question 1d - What improvements could be made to the usability of the website?



	Answer: one improvement that could be made on this website is a search bar which would allow views to easily type into the search bar to find information of what they want to find out quick and easy which would save time for the viewers. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The design of the webpage is visually appealing, and this is because the site utilizes bright colours, images, and an organized layout that facilitates ease of movement on the site. The design is very engaging, and the user can easily access the desired information. The layout on the mobile version is compact and has been organized to fit the screen. The layout on the computer version is more "spread out" and has more options readily available. Both versions are user-friendly, but the computer version has more space and ease of viewing.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: This website uses vibrant colours such as purple and pink which is used to grab the attention of the potential clients. It also includes good quality pictures with families that look happy and are having a good time which helps attract the viewers and indicate to the them that it’s an exciting place to go to. All these visuals, allows the potential clients to see clearly what the venue offers. According to Ahmad Seifi and Amir Moshayeri (2024), colour scheme and visual design play an important role in influencing viewers’ satisfaction, and engagement. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 

 

	Answer: No, there is no visible online chat tool on the website. This limits immediate customer support, meaning users must rely on FAQs, email, or phone contact. As a result, it is less effective for quick enquiries compared to competitors that offer live chat for instant responses.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are clearly visible and easy to access, directing users to active platforms. This is effective as it allows customers to view updates, promotions, and engage with the brand, helping build trust and interaction.


	Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?



	Answer: Services are clearly presented through organised menus, images, and descriptions (e.g., bowling, arcade, food). This makes it easy for customers to understand what is offered and navigate the site efficiently.


	Question 3b - How are customer reviews made available? Are these up to date? 



	Answer: Customer reviews are available via external platforms like Google and social media. They appear up to date and help build credibility, although they are not heavily integrated into the main website.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 



	Answer: The service is presented as high quality through vibrant visuals, modern design, and images of happy customers that look like they are enjoying themselves. This creates a fun and appealing atmosphere, which encourages users to visit or recommend it.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are generally visible for bookings, helping customers understand costs. This transparency reflects confidence in value for money and helps users make informed decisions.


	Section 4 – Searchability



	Question 4a - What three words would you type into Google to find this type of service? 
	1. Hollywood bowl

	
	2. Bowling places

	
	3. Bowling alley 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 



	Answer: Yes, when searching terms such as “Hollywood Bowl”, “bowling places”, or “bowling alley”, the company’s website is likely to appear within the top results, especially for branded searches like “Hollywood Bowl”. However, for more general search terms, competition is higher, and results may include other bowling providers, directories, or Google Maps listings. This shows that while the company has some visibility, effective SEO is important to consistently rank in the top ten results.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant to UK businesses today. This is supported by the fact that 78% of small UK businesses have a website, with 83.5% of these stating that the website plays a big part in their business (Forbes, 2024). Additionally, 68% of UK businesses have a website (UK Government, 2024). Yes, websites remain highly relevant to UK businesses today. This is supported by the fact that 78% of small UK businesses have a website, with 83.5% of these stating that the website plays a big part in their business. Additionally, 68% of UK businesses have a website.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 



	Answer: One recommendation would be to improve the website’s search engine optimisation (SEO) (which is where, the website shows up when people search for things online (in this case “bowling alley near me”) so it ranks higher on Google for general search terms like “bowling alley near me.” This would be beneficial as the website would be easily visible to potential clients. Improvement of the website is necessary as many clients use search engines to locate businesses providing the required services. Furthermore, businesses with higher search engine rankings tend to generate more clients to their websites than those with lower rankings. As the competition is becoming higher online.
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