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	01 Introduction and Research Aim 
Social media has become an integral part of adolescents’ daily lives providing opportunities for communication and self-expression. However, increasing evidence suggests that frequent exposure to appearance-focused content may negatively influence body image and self-esteem. This study explores these effects within the UK adolescent population.
Research Aim:
To critically examine the impact of social media on body image and self-esteem among adolescents in the United Kingdom.
	02 Search Strategy 
Go on a search engine and find a definition of a search strategy in secondary research. You will then go onto explain how you have used this strategy to find the information you will use in your dissertation. 



	03 Searching for Information 
The search produced several articles, which were screened using inclusion and exclusion criteria.
Only studies that were:
· Peer-reviewed 
· Relevant to the research question 
· Recent 
· Available in full text 
Were included.
The CRAPP Test was used to evaluate source quality.


 
	04 Visual Aid / Statistics 
· 97% of UK children aged 12-15 use social media (Ofcom, 2024)

· 1 in 5 children had a probable mental health disorder in 2023 (NHS Digital, 2023)


· 32% of teenage girls reported Instagram made them feel worse about their bodies (Meta internal research, 2021)
· Young people spending over three hours daily on social media report higher levels of body dissatisfaction (Royal Society for Public Health, 2017)


	05 Research Validation and Analysis
The CRAAP Test was used to evaluate all selected studies.
Only peer-reviewed and reputable sources were included.
Five high-quality studies were analysed using thematic analysis. 
Common themes identified were:
· Appearance comparison 
· Body dissatisfaction 
· Self- esteem 
· Mental wellbeing 
· Social comparison 

	06 Inclusion Criteria 
Studies were included if they:
· Were published between 2015 to now.
· Focused on adolescents aged 11-18.
· Examined the relationship between social media, body image and self-esteem.
·  Were peer-reviewed research articles.
· Were published in English
· Included UK populations where available. 
· Had full- text access.

	07 Exclusion Criteria 
Studies were excluded if they:
· Were published before 2015.
· Focused on adults or younger children outside the target group.
· Did not examine social media, body image or self-esteem.
· Were editorials, opinion pieces, dissertations or conference abstracts.
· Were not available in full text.
· Were not published in English.

	08 Ethical Considerations
As this study used secondary research, no participants were recruited. Ethical principles were maintained by using published evidence responsibly, ensuring academic integrity, and accurately reporting findings 
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Respect for Intellectual Property:


All sources were accurately cited using Harvard referencing.


Use of Credible Sources:


Only peer-reviewed journals and reputable organisations e.g  NHS, Ofcom, WHO were included.


Data Integrity: 


Research  Ethics & GDPR


Secondry  Research 


Findings were reported accurately without altering or misrepresenting evindence.


No primary data were collected; therefore, ethical approval was not required 


No participants were involved; therefore, informed consent and confidentiality were not applicable. 


Plagiarism was avoided through correct referencing and paraphrasing 


Sources were evaluated using the CRAPP test to ensure quality and reliabilty 


Information was compared across multiple studies to reduce bias.


the study complied with  academic integrity, copyright, and GDPR principles when using published research.


The study relied soely on publicly avaible published evindence.


image1.png
University of Wales
Trinity Saint David
BIRMINGHAM





